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FLAVORING EXTRACT MANUFACTURERS 
POSTPONE ALCOHOL WAR TAX CUT 


The Flavoring Extract Manufacturers’ Association of the 
United States in its recent sixteenth annual convention, one 
of the best of the series, earnestly considered numerous 
matters of interest not only to that industry but to other 
branches of business. One of the most important links of 
the F. E. M. A. with other 


alcohol, including the 


associations using industrial 
American Manufacturers of Toilet 
Articles, is the general necessity for the employment of 
alcohol as a solvent and vehicle of some of the best gifts 
nature has given to mankind. 

The convention, which is fully reported elsewhere in 
curious situation with reference to 
To other 
users of this prime necessity it has been more or less of 
a mystery why the F. E. M. A. 


alcohol consuming industry with one exception that opposed 


these pages, revealed 


urging the repeal of the war tax on alcohol. 
should be the only big 


the repeal of this out-of-date tax. The exception was the 


\merican Drug Manufacturers’ Association, which frankly 


attributed its opposition to loss values of stock, although 
it was clearly shown that there would be no real loss, but 
only a bookkeeping adjustment, for with any change in the 


tax the manufacturers would receive advance notice of 


several months or a year, ample time at any rate to 
obviate any real loss 
The attitude of the 
puzzle to members of the 
all of the other big 


and possibly all taxes on industrial alcohol repealed. The 


Drug Manufacturers has been a 
\merican Chemical Society and 
associations that want this war tax 


attitude of the F. E. M. A. in opposing the wishes of most 
of its sister associations in demanding the repeal of this 
now unnecessary tax also has been puzzling to outsiders, 
but light is thrown on the situation by the reports made at 
the convention. It seems that in the F. E. M. A. at one 
time a referendum indicated that 85 per cent of the members 
were opposed to repeal. Later a questionnaire was sent 
out on the subject and met with practically an even answer. 
The vote on repeal was: 57 “yes,” 59 “no,” 2 “don’t know” 
and 64 failed to answer. 

Chairman Beggs, of the Research Committee, who has 
handled the delicate situation most admirably, offered some 
letters to the convention, printed in our report in this issue, 
which taken altogether are enlightening, but not at all con- 
clusive as to the merits of the association’s opposition to 
the necessities and wishes of practically all of the big 
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associations, with the exception of the Drug Manufacturers. 
With the sentiment growing toward rationalism in the 
abolishing of war taxes it is possible that the present 50-50 
sentiment in the F. E. M. A. may recede further to reach 
the spirit of the A. M. T. A., the A. C. S., and other big 
organizations. The passage of a resolution to cut the income 


tax is a hopeful sign. The matter is in the hands of the 
F. E. M. A. executive committee for the next year and 
its members are fully qualified to elucidate the problem for 
the best general interests. 


LABELS AND VANILLA AT F.E.M.A. MEETING 


Many of our readers not directly or collaterally inter- 
ested in the flavoring extract industry will find topics of 
importance to them in the account which we are presenting 
in following pages of the recent convention of the Flavoring 
Extract Manufacturers’ Association. 

Dr. Sale says the latest word regarding the Federal 
regulations and law on labelling and the misbranding of 
flavors, being in fact a codification up-to-date of the rulings, 
decisions and judgments for the last three years. It is 
thoroughly comprehensive and clear and must be extremely 
useful to manufacturers even outside of flavors, for it re- 
veals the general trend of government action. 

Dr. Paul, another government chemist, also contributed 
an important paper, offering both criticisms and helpful 
suggestions that would apply to many industries. 

The convention really gave a hearing to the controversy 
between Vanillin and Vanilla as viewed by the government 
authorities which contains elements that are not at all 
confined to the flavoring extract industry. 

There were many other convention features. A glance 
at least through the report will disclose something worthy 
of consideration to practically every one of our friends who 
wears his thinking cap when he reads. 


U.S.P. X TO BE OFFICIAL JAN. 1, 1926 

Announcement is made that the board of trustees of the 
United States Pharmacopoeial Convention has selected 
January 1, 1926, as the date on which the new Pharmaco- 
poeia becomes official. It cannot be definitely stated just 
when the book will be on sale but the trustees are confident 
it will be available in time to supply the schools of pharmacy 
with the new standard for use during the session of 1925-2¢ 
Just as soon as the U.S.P. X. is available, announcement 
will be made by the sales agent, J. B. Lippincott Co., of 


). 


Philadelphia. Arrangements are being made to place on 
the market throughout the United States on a date to be 
specified 30,000 buckram bound copies of the new book. The 
retail price is $4 per copy. 

The price of the U.S.P. IX which has been the official 
standard for the last ten years has been reduced to $2 per 
copy by the board of trustees. The book may be purchased 
direct from P. Blakiston’s Son & Co., Philadelphia. The 
reduction in price has been made in order to encourage 
pharmacists, schools and libraries in keeping sets of the 
Pharmacopoeia for official use until January 1, and future 
use as works of reference. More than 80,000 copies of 
U.S.P. IX have been sold. 

The Spanish translation is being made for use in South 
and Central America and other Spanish-speaking countries 


of the western world. The Spanish translation of U.S.P. 
VIII and the U.S.P. IX met with a large demand. 7 
The board of trustees in cooperation with the American 
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HOOVER OPTIMISTIC ON BUSINESS 


In a review of the economic conditions in the 
United States which appears as a foreword of the 
new Commerce Year Book of the Department of 
Commerce Secretary Hoover expresses the opinion 
that the general situation is very favorable and that 
the American people have little cause for complaint 
regarding the economic affairs. 

Mr. Hoover emphasizes that the agricultural situa- 
tion showed a marked improvement in 1924 and that 
industrial activity was only slightly less than in 1923, 
when new records were established. Foreign com- 
merce was in a much more favorable condition than 
in 1923 and more stable conditions were being en- 
joyed in Europe. 

Much satisfaction is found by Mr. Hoover in the 
fact that there was no unemployment which might be 
characterized as “distressing” and that industrial and 
commercial interests so conducted their affairs that 
there was no severe slump in 1924, such as was ex- 
perienced in 1921. Again, this situation has been 
tound in 1925, the Summer recession being of no 
great conquence and due almost entirely to seasonal 
trends. On. the whole Mr. Hoover finds no reason 
for sympathy with persons who cannot see the steady 
gains being made by the nation toward greater pros- 
perity. 








Pharmaceutical Association is arranging to publish an 
“Abstract of Comments on the Pharmacopoeia,” the United 
States government having discontinued its series. 

The board of trustees and the committee on revision will 
be represented at the International Conference for the 
Unification of Formulas for Potent Remedies, which meets 
in Europe, this autumn, by Dr. A. G. DuMez of the United 
States department of hygiene. The U. S. P. was the first 
pharmacopoeia to recognize the standards which have already 
been adopted by the international conference. 

The Joseph P. Remington Memorial is now assuming 
definite form. A fund will be set apart so that the interest 
on the same can be used for research work on subjects of 
pharmacopoeial interest and value. 


EXCESSIVE USE OF PERFUME NOT HARMFUL 


Our feature in the June issue, page 211, on “Scientists 
Disagree on Effect of Perfume Odors” has aroused con- 
siderable interest in the trade, particularly the claim of 
Dr. William C. Spain that hay fever in some cases was 
caused by the inhalation of perfumes. Dr. Spain’s sug- 
gestion was greeted with amused interest by odor experts. 

C. H. J. Tanner, director of Eugene Rimmel, Ltd. 
London, Eng., writes to us as follows on the subject: 


“Dr. Spain’s opinion that users of perfume in excess 
are liable to hay fever should be accepted with caution. 

“We have in our French and English factories 
people who have been working for us upwards of 
fifty years (in one case upwards of sixty years!), and 
not one of them suffers from this complaint. 

“The old gentleman referred to above has been filter- 
ing, and filling bottles with perfumes all his life and 
is a most vigorous example of a septuagenarian! 

“Our employées are of course always inhaling per- 
fumes and so, as their general state of health is actually 
robust, we not only cannot accept Dr. Spain’s dictum 
for one moment but oppose it whole-heartedly. We 
suggest in conclusion that the use of perfumery on the 
contrary is of importance to health generally by thus 
applying a deodorant to those organs of the human 
body most susceptible to attacks from those bacilli so 
inimical to the genus homo. We refer of course to 
the nasal and throat organs.” 
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INSURING A WOMAN’S NOSE FOR $50,000 IS 
PROFITABLE PERFUME PUBLICITY 


One of the cleverest publicity stories sent out in a long 
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time for which most of the newspapers were eager biters, 
swallowing hook, line, and sinker to the extent of columns 
of free space, was the stunt which told about Mrs. Blanche 
Cavitt, the “perfume importer” of Oklahoma City, insuring 
the sense of smell of her nose for $50,000 for a four months’ 
trip to Europe. Lloyd’s of London will insure almost any- 
thing if not everything, provided the premium is based on a 
The this 
case is not mentioned, but whatever it may have been it 


“gambler’s chance” to win. premium paid in 
was surely nominal compared with the amount of free ad- 
vertising which incidentally was draped around the heroine’s 
wonderful story of her ability to distinguish instantly whether 
a synthetic or a natural flower oil had been used as one of 
the ingredients of a perfume formula. 

If Mrs. Cavitt’s nose can do all the marvels credited to 
it by the lurid romancers of the daily papers, then that organ 
surely would be cheap at $50,000. Few perfumers would 
like to face the task which they said the French perfumer 
“Corday” put up to the lady out in Oklahoma of taking 
150 unmarked vials of perfumes and quickly and accurately 
identifying the odor of all except one, just while you might 
be telling about it. 

“Corday” might be a good name for a new line of toilet 
preparations. The historic Charlotte, however, was not quite 
the her 
experience having been limited apparently to the bathroom 
scene wherein in 1793 she slashed Marat to death and the 
subsequent episode when she lost her head under the guillo- 
The French 
how she wore her hair, whether long or bobbed, before the 


ideal for either perfumes or cosmetics, toiletry 


tine. chroniclers make no reference even to 


final ending of her career. But there is no one now to bear 
witness that Charlotte Corday did not appreciate perfumes 
and her name could be used unless some enterprising per- 
fumer with a fancy for French names has preempted it. 
Mrs. Cavitt has planned a trip to Europe and taking her 
husband along intends to sample all of the odors, view all 
of the flower fields and study everything of interest that re- 
quires a well-trained nose from France to Egypt and back 
again, only so far as known omitting Constantinople from 
her itinerary. Aside from publicity returns for the invest- 
ment the trip offers wonderful possibilities for thrilling ex- 
periences that can be cabled from Europe and if fully authen- 
ticated by “Corday,” the perfumer with the 150 test vials 
that could only be identified in Oklahoma, Uy S. A., there 
will be a flood of newspaper stories that will cause chills 
to run down the spines of the publishers when they realize 
what has happened in the editorial sanctums. 

Mrs. Cavitt’s press agent is to be felicitated and congratu 
lated and she herself will have the best wishes of our indus- 
tries for will 
“carry on” in business with the same clever facility which 


her success, which will be assured if she 
she displayed in selecting her announcer. 


ADVERTISING LIP STICKS FOR MEN? 


All through the foreign and domestic correspondence of 
the fashion and beauty writers lately there has run a current 
of the masculine element of humanity taking to rouge, lip- 
sticks and other cosmetics. Some of it has been in fun, but 
much of it has been in serious vein. As a truth there is 
absolutely no good reason why the use of these aids to per- 
sonal presentability should not be enjoyed unanimously. The 
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VACATION MAGIC 


By James Epwarp HUNGERFORD 


(Written for This irnal) 
Up in town, when Jones is dining, 
Nothing seems to please his taste; 

He’s a chronic kicker, whining 

At each dish before him placed; 
He’s a cynic, culinary; 

Analyzes every bite, 
And he eats like a canary, 

For he has no appetite. 


But in camp, when bacon’s broiling 
In a grease-bespattered pan; 
And he sniffs the coffee boiling 
In a battered, blackened can; 





When he scents the smoke emerging 
From a blaze of pungent pine— 

Then his palate needs no urging, 
And his appetite is fine! 





Up in town, when he betakes him, 
Drowsy-lidded to the hay, 

Sleep, the goddess, she forsakes him 
In a most provoking way; 

He 
Fuss and sputter 


can turn and twist and mutter; 

but alack! 

Sweet repose has vanished utter 
From the poor insomniac! 

balsam boughs scattered 


But when 


On the woodland’s 


are 
balmy breast, 
\nd a blanket, mud-bespattered, 
Forms the haven of his rest, 
He can lie down, without fussing, 
Near a water-fall that roars, 
And keep everybody cussing 
With his loudly booming snores! 




















from 
York Women’s Il’ear, which is a particularly well 


most interesting contribution of the lot is the following 
New 
informed 


abroad and at 


home, as well as other phases in purveying to the needs of 


yublication regarding perfumes 
I 


the fair sex: 
_ Man May Still Be Talked Into Rouge and Lipstick 


If information which has just come to the Paris 
Bureau of Il’omen’s Wear is correct, public anounce- 
ment of it may prompt some powerful, albeit coarse, 
language from the virile Anglo-Saxon masculine race, 
despite the theory that women are dressing more like 
men and men are garbing themselves more like women. 
The information is that certain beauty parlor specialists 
who have profited in Paris, and who have utilized their 
Parisian fame to the advantage of their branches in 
New York and London, are preparing a cooperative 
advertising campaign to exploit the use by men of 
powder, rouge, lipsticks and eyebrow brushes. 

An advertising man here who admits he is working 
on the scheme says the line of attack will be to convince 
the Anglo-Saxon capitalist, salesman, and others whe 
have regard for their looks, that a dash of rouge on 
their cheeks, pallid from the strain of competitive busi- 
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ness, and applied at the peak hour of the busy day, will 
enhance their appearance, and that a delicate powder 
is the very thing to camouflage the unshaven countenance 
of the man who should shave twice a day in order 
to present that well-turned-out look. 

Perhaps the story is not true, so far as the consum- 
mation of it is concerned, but, nevertheless, there are 
certain exotic places in Paris where wearers of trousers 
rouge and paint as a matter of custom. One beauty 


parlor here has originated a powder puff for men, 
contained in a pencil shaped vial. 


NEW INSPIRATION IN KING TUT’S TOMB? 


Aiter having been permitted to continue his slumbers for 
a while King Tut-ankh-Amen is being disturbed although 
perhaps pleased in spirit that he may after 3,000 years aid 
Howard Carter, 
who explored his tomb, during a recent lecture before the 


in promoting the cause of beautification. 


British Royal Society exhibited some marvelous and hither- 
to unpublished photographs of treasures which he found. 

One photograph showed a beautiful cylindrical cosmetic 
jar with a lion on the lid and feet formed of heads of pris- 
oners of the African and Mediterranean types. The sides 
are decorated with incised and painted scenes of lions attack- 
ing bulls and hounds chasing antelopes, gazelles and hares. 
More important, however was the fact that inside was a 
still plastic and fragrant face cream which is being analyzed 
by Dr. Alexander Scott of the British Museum. This may 
prove to be valuable as an aid to modern beauty, Mr. Carter 
believes. 

The results of the analysis will be awaited with interest, 
but it is doubtful if 


come anywhere near to the achievements of our own ex- 


King Tut’s cosmeticians could have 


perienced and expert toiletry chemists. 


BUDGETS AND BUSINESS 
Budgeting is rapidly becoming as common a business term 
as profit and loss, with both of which it appears to have 
much to do, according to a report of the Department of 
Manufacture of the Commerce of the United 
States. The that many 
methods of budget control but the purpose is always the 


Chamber of 


survey discloses industries have 


same—the projection of business planning into the future. 
it gives the essence of the practice of a number of large 
representative companies as a guide to others. 

In the case of corporations budgetary amounts are in the 
which actual results are com 
It is true that frequently in the case of advertising 


nature of standards against 
pared. 
and new construction funds are definitely established, but 
this is not the case of the budgets for the several operating 
departments. Although methods of corporation budgeting 
that it 


marks 


differ, the conclusion is universal 


Moreover, the 


virtually pays 


increasing use of budgets constant 
advance in better business management. 


LIFE INSURANCE ECLIPSES 1924 


In the first half of this year the American people have 
bought nearly 15 per cent more life insurance than they 
did in the similar period a year ago. The total gain for 
five months was half a billion dollars, or to be exact, $549,- 
967,000. The new paid-for business that this represents is 
$4,324,789,000. 

This just shows that the people have the money to spend 
and as insurance companies never get more than a fair 
share there are others getting billions. It is pretty good 
evidence that the mass of the people are enjoying prosperity. 
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FIRE LOSS NOT FULLY RECOVERABLE 


Editor American Perfumer & Essential Oil Review: 

In your June issue you printed an editorial on the ‘Fire 
Loss Menace,” which leaves us somewhat in doubt regarding 
the meaning of the 80 per cent clause in our policies. 
Frankly we never had noticed it before specially, and one of 
our firm who spoke of it once said he thought it merely 
meant that there would possibly be a cut-off of 20 per cent 
from our claim, for depreciation or some other reason. Can 
you explain the matter as to the menace you mention? 

INQUIRER, 


As a preliminary the best answer is to quote the New 
York Standard Average Clause which is now printed in prob- 
ably all fire policies in this state. In some other states the 
per cent is 85 and 90 and there may be other variations and 
possibly in some states the provision does not appear. The 
New York clause is under immediate review and it states, the 
italics being ours: 


“This company shall not be liable for a greater pro- 
portion of any loss or damage to the property described 
herein than the sum hereby insured bears to eighty per 
cent (80%) of the actual cash value of said property at 
the time such loss shall happen, nor for more than the 
proportion which this policy bears to the total loss 
thereon.” 

One is that 
there is a tendency only to partly insure against fire. The 
insurer figures if he has a risk worth $10,000 and has little 


The clause is based on various assumptions. 


danger of a complete conflagration he is safe in taking out a 
policy for a smaller sum. While the insurance companies 
do not encourage taking out policies for complete indemnifi- 
cation they never have been known to refuse to issue policies 
to reputable firms or individuals for high valuations, be- 
cause in any event the money recovered could not be more 
than the proved value of the loss after the fire. But to 
the insured firm the cost of the extra premium on an insured 
over-valuation would not be worth considering in effecting 
an adjustment, for the 20 per cent penalty would be void. 
+ * * * 

It seems that the firms which fully insure seldom if ever 
Their protectional instinct carries also to fire 
They realize 
the trouble, annoyance and other bad features of having a 


have fires. 


preventive measures, rules and regulations. 
fire. If firms in this class, however, happen to have a fire 
they are rather sure of a quick check and no dispute for 
their actual monetary loss. Despite a contrary belief in some 
minds the fire insurance companies are not only willing but 
anxious to adjust their losses without delay and satisfactorily. 


* * * + 
oe 


One of the unfortunate features of the situation is the neg- 
lect of firms to keep their properties fully insured and well 
protected. Firms often figure that with $10,000 insurance 
on a $15,000 plant the risk is perfectly safe. It wouid not 
be possible to have more than perhaps a $2,000 fire loss. In 
a case of this kind the payment would be scaled down in 
surprising fashion, for in this state under the 80 per cent 
clause in relation to the total value of the property insured 
the company’s payment might be so much less than the 
$2,000 claim that the insurers would be disappointed. 

One of the mistakes that firms sometimes make is to figure 
that they are insuring only a part of their property and are 
carrying insurance exclusively on such portions as they con- 
sider susceptible to fire. Unless the buildings are separate 
and are insured in separate policies the companies, except 
perhaps in very small claims, will not pay more than the 
percentage of the loss based on the relation of the insured 
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feel it 
property to the other property which the firm did not feel it 


property which the firm did not was necessary to 


was necessary to insure. 

Another mistake which often is being made: 

Firms in our industries with few exceptions are expand 
ing, increasing their facilities, enlarging their plants and 
otherwise engaging in vital activities, so that they neglect the 
insurance feature. Taking care of the insurance policies in 
most offices is a matter of the bookkeeper’s attention. Ex- 
ecutives seldom think of the necessity for larger protection. 
Their insurance brokers, who naturally would be inspired to 
suggest legitimate increases in risks, usually are not given the 
information on which they might advise clients to advance 
their protection to the new normal. 

The insurance policies are resting in the safe, the pre- 
miums are paid every time they become due. Why worry? 
There is no occasion to worry if the policies are for suf 
ficient amounts and cover the property adequately and com- 
that 
Has he ex- 
look at the 
endorsements and authorized the payment of the premiums? 


pletely. But how does the average executive know 
everything has been properly taken care of? 
Has he done than 


amined the policies? more 


In a great many cases the answer would reflect on some 
extremely capable and intelligent business men. 


® A * 7K 


Fire prevention has been having a great drive, which is 
perfectly commendable, but except for the suggestions which 
we have offered herewith we do not know of any movement 
to get better settlements of fire losses for honest firms that 
are caught in the trap of policy provisions when they have 
the one fire, large or small, of a lifetime, after paying 
premiums from the start. 

From the observations here made it may be concluded that 
passive interest only in insurance is a greater danger than the 
fire menace against which we all are warned. 


RIGHT OF TRADE ASSOCIATIONS TO USE 
STATISTICS OF THEIR INDUSTRIES 
Development and proper use of business statistics by trade 
associations, along the lines laid down by the recent decisions 
of the United States Supreme Court, are strongly urged by 
the Department of 
merce of the United States in a bulletin just made public. 


Manufacture of the Chamber of Com 


The bulletin starts out by saying that “for years trade 


associations have been faced with doubts about. statistical 


activities in which they could lawfully engage. The mem- 


bers of many associations had come to fear that statistics of 
any kind were, in the opinion of prosecuting officials, in- 
herently wrongful when they related to economic activity, 
although in every other walk of life statistics were held in 
high esteem.” It goes on to say: 


“In this situation the Supreme Court itself has granted 
relief. On June 1 it handed down its opinion in two cases 
brought by the Department of Justice against trade associa- 
tions, holding that the statistical activities of these associa 
tions were lawful. Thus, these opinions serve to indicate 
for all trade associations that there is no violation of the 
federal anti-trust laws if they gather and distribute the es 
sential business facts which the Supreme Court described. 

“With the clearer understanding of this liberty under the 
law (which remains unchanged), there is no bar to the de 
velopment and proper use of business statistics. This clear- 
ing of atmosphere should mark the passing of guessing as 
to the facts concerning our commodity production and dis- 
tribution provided there is a willingness, at source, to supply 
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the information. It is in the hands of each member of an 
industry to make possible complete and accurate figures for 
his line by his own contribution. 

“It should be borne in mind that the favorable rulings 
of the Court in the so-called ‘Cement and Maple Flooring 
Cases’ were based on the facts adduced in each case, just as 
their previous rulings in the Hardwood and Linseed Oil 
Cases were predicated on facts obtaining in these cases—the 
law remaining unchanged. 

“With these ruling as a basis, trade associations will un- 
doubtedly appreciate the opportunity of rendering to their 
constituency invaluable service by providing means for the 
gathering and reporting of statistics dealing with such im- 
portant trade information as producing capacity, orders, ship- 
ments, stocks and markets as shown by prices on closed 
transactions. 

“In the renewing of statistical activities, it is timely to 
suggest simplification of methods and forms in order that the 
information which is found be obtained and presented as 
quickly and accurately as possible at the minimum of expense. 
Such uniformity will enable the transmission of information 
gathered in the form of charts or graphs when desired 
much cumbersome than presenting great masses of 
figures 

“If uniformity of method is observed, it would greatly 
simplify the matter of not only charting a given line but also 
including such other lines as may be of collateral interest 
or important in comparing the trends of the industry. One 
of the important essentials of statistics is that they shall be 
fresh as well as dependable. A very encouraging number of 
trade associations are at present engaged actively in gather- 
ing and distributing such information and many others are 
familiar with the methods of doing so properly.” 

The Department of Manufacture announced that it will 
co-operate with trade associations interested and will en- 
deavor to bring about the contribution and interchange of 
information and experience which will prove of interest and 
value in this work. 


less 


An Appreciation of Our Raw Materials Guide 


(From Fritzsche Brothers, Incorporated, New York) 


for the courtesy of 
Names of Natural & 
We find this pub- 


Our sincere thanks please accept 
sending us your booklet: “Trade 
Synthetic Perfumery Raw Materials.” 
lication of great interest and profit. 
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BABSON, SCHWAB AND DOUGLAS ARE OPTIMISTIC 


All Agree That with No Boom in Sight Trade Is Steadily Improving; 


National Credit Men Also Sanguine; Banks Show Billion Betterment 


Roger W. Babson, the noted statistician and expert, in 
his current commercial outlook, makes the following state- 
ment about business conditions, present and future, based 
upon thorough investigation and careful observation: 


“We look 


this summer 


for a continued moderate amount of business 
fall. We do not 
as the averages of the stock market may seem to fortell; 
neither are What is 
likely is that trade as a whole will follow the medium 
So far this 
year the amount of money changing hands has been about 


and expect any boom such 


we fearful of a severe decline. most 


course that it has during the last few months. 


10 per cent greater than a year ago and this seems to us a 
fair estimate of business for the rest of 1925. 

“The decline in prices of most industrial raw materials 
has been checked for the time being. Supplies, however, 
are ample, and the fact that production can quickly be in- 
creased is a guarantee against any runaway markets. The 
same is true of manufacturers. As long as railroad labor 
remains peaceful and there is adequate freight transportation, 
there will be little incentive for heavy forward buying. 

“To sum up the outlook we would say that business in 
this country and in most other countries is settling down to 
a competitive fight over costs. The big speculative price 


War the Now 


it is a question of cutting pennies off the cost of making and 


movements of times are over for present. 


selling goods. Hence the real profits this year and for a 
long while to come will hinge on a few cents saved by 
economies rather than on speculation in materials or ex 


pensive high-pressure selling.” 


Normal Business Progress Being Made 


time before the War, 
activity in general has been 
outlook is reassuring, says 
with the 


For the first 
trend of business 
unhealthy haste and the 
Wall Douglas, in co-operation 
LaSalle Extension University. He says: 

“Having experienced several sharp upturns in business 
activity during and since the War, when profits were sub- 
stantially augmented by marked increases in the value ot 
things between the time they were bought and the time they 
were sold, it was only natural that many of us acquired the 
habit of expecting easily earned—or unearned—money during 
any period of time that could rightly be called a period ot 
prosperity. 

“Now when a period of normal prosperity comes back 
again after the lapse of more than a decade of years, it 
seems difficult for many of us to recognize this old friend 
of ours. We find business activity slowing up a little in 
June and July in some important lines, such as iron and 
steel and textile manufacturers, and this normal seasonal 
slowing up here and there frightens the weak kneed or the 
uninformed who are inclined to make the hoary old blunder 
of letting a part represent the whole. 


the 
free 


since upward 
trom 
Archer 


Research Staff of 


The Present Stability of Business 


‘But. as a matter of fact—of both statistical and com- 
mon-sense fact—we are now experiencing, for the first time 
since before the War, a period of normal prosperity ; and the 
stability of business conditions in general is now such as to 
support firmly the opinion of those who look for continued 
health and vigor in business activity during the second half 
of the current year. 

Although commodity prices as a whole are somewhat 
higher than they were last vear, the level of these prices has 
apparently learned at last how to behave itself. The price 
curve has flattened out with remarkable consistency during 


the past year. Furthermore, the disparities in the levels of 
the prices of the different groups of commodities, which were 
so pronounced after the War, have largely 
Goods and services of various kinds are now exchanged 
on an equitable basis suitable to that which obtained 
before the ‘War upset price relationships. This means that 
producers in one line now get a price for their products 
which 1s not relatively much higher or lower than the prices 
they have to pay for products in other lines; and this, of 
course, fosters a livelier exchange of commodities between 
the different groups of producers.” 


Peaks and Valleys in Trade Evened Out 


Charles M. Schwab gives this survey of the business out- 
look: ; 

“Progress made by business and industry during the first 

half of 1925, it seems to me, is well in line with the ex pecta- 
tions held out at the first of this vear by many who were 
In 2 positicn to be properly and well informed. 
_ “Labor is well employed with good wages, which insures 
fundamental buying power for all of our industries. While 
some business organizations are now operated nearer 
capacity than others, the average rate of operation is satis- 
lactory. 

“Even though competition has lowered prices somewhat, 

business men have so directed their attention at the elimina- 
tion of waste and unnecessary effort that net profits are 
holding their own and increasing. 
_ “Peaks and valleys which interfered with proper opera- 
tions during the past years are more and more being evened 
out. This factor in itself will work towards fundamental 
prosperity in this country.” 


Cut the Taxes and Then Watch Things Hum 


J. H. Barringer, first vice-president and general manager 
of the National Cash Register Company, Dayton, Ohio, upon 
his recent return from a 3,000 mile automobile trip of bus- 
iness investigation in thirty of the larger eastert: cities, said: 

“Bring down the taxes for industry and for the individual 
and you will start America on the way to and 
unparalleled prosperity. We cannot handicap business and 
the individual and expect the kind of development here that 
we need and want. Our industrial life 1s retarded. Private 
citizenship, suftering from the taxation not as 
P ype ful as it should be. Cut the taxes and then watch things 
1um ! 


disappeared. 


progress 


load, is 


National Credit Men See Stability Ahead 

_ An optimistic picture of business prospects for the remain- 
ing months of this year was to the National Association of 
Credit Men in a report by its educational and research com- 
mittee at its recent convention. Of the 300 members of the 
association who contributed to the report representing 17 
trade groups, 96 per cent estimated that business conditions 
would be at least as favorable as they are now, while 4 per 
cent forecast poorer conditions. 

The report listed sales during May as 58 per cent better 
than in April, and 61 per cent better than in May, 1924. 
Collections for May were reported improved over April 
by 57 per cent and over May of last year by 66 per cent. 

Business prospects for the midsummer and Autumn sea- 
sons are excellent, according to the monthly survey by Man- 
ager J. H. Tregoe of the National Association of Credit Men. 
Wholesale and retail distribution is nearly normal, and car- 
loadings are at a high figure, he declares. 

Business Volume Advances a Billion 


Debits to individual accounts, as reported to the Federal 
Reserve Board by banks in leading cities for the week ended 
July 1, aggregated $12,729,000,000, or 15.2 per cent. above the 
total reported for the preceding week. As compared with 
the week in 1924 this is an increase of $1,321,000,000 or 11.6 
per cent. 
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FLAVORING EXTRACT MANUFACTURERS’ ASSOCIATION 


HOLDS ITS SIXTEENTH 


ANNUAL CONVENTION 


Proceedings of Sessions Held in the Edgewater Beach Hotel, Chicago, IIl. 
June 24, 25 and 26, 1925 





Frep S. RoGers RICHARD 


President 





Georce H. BuRNETT FRANK L. Beaes 

Third Vice President Treasurer 
OrrFicers oF THE F, FE, M. A. For 1925-26. 

President—F. S. Rocers, Middletown, N. Y. 


R. H. Bonp, Baltimore, Md. 
D. T. GUNNING, Chicago, III. 
Gro. H. Mass. 


HEEKIN, Cincinnati, Ohio. 


First Vice-President 
Second Vice President 
Third Vice-President 
Secretary—R. E. 
Treasurer—FRANK L. Beces, Newark, Ohio. 

Executive Committee (in addition to the above named 
officers) —J. L. CLawson, of Philadelphia; T. W. CARMAN, 
of Springfield, Mass.; C. W, JENNINGS, Jr., of Grand 
Rapids, Mich.; Joun A. Hanoy, of Buffalo, N. Y. 

General Counsel and Executive Secretary THOMAS ay 
Hickey, 1238 First National Bank Building, Chicago. 


BuRNETT, Boston, 


The siz:teenth annual convention of the Flavoring Extract 
\ssociation of the United States was held in the Edgewater 
Beach Hotel, Chicago, Illinois, June 24, 25 and 26, 1925. 
The attendance and the interest in the proceedings formed no 
less a noteworthy feature of the event than did the generous 
hospitality extended to the visitors. The papers, particularly 
those of Dr. Sale and Dr. Paul, were of extreme interest, 
although all of the addresses and the discussions were more 
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ordinarily worth while. The convention, it was 
agreed, was the best one of the entire series. 

The convention was opened promptly by Fred S. Rogers, 
the president, who gave the privilege to S. J. Sherer, former 
president, of introducing William IF. Dever, Mayor of 
Chicago, for the welcoming Mayor Dever was 
very happy and most cordial in his greeting, but in a serious 
phase of his remarks deplored the introduction into the 
Constitution of such a controversial subject as prohibition, 
on which he was neutral, but on which the Nation seemed to 
be divided about equally. 


than 
erally 


gen- 


address. 


Richard H. Bond, former president and now first vice- 
president, responded with one of his characteristic talks full 
of pleasantries for the Mayor and his bailiwick. 


President Rogers’ Annual Report 
Mr. 


To the Members of the Flavoring Extract Manufacturers’ 
Association of the United States: 


Rogers then read his annual report, which follows: 


“As your President, it is my duty and privilege to report 
our activities since the last convention. As a preface to the 
report, may I take this opportunity to acknowledge and thank 
vou for the honor of selecting me for this high office? 
Circumstances compelled my absence at the time of the elec- 
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tion and thus prevented voicing the feelings then evoked at 
this evidence of your confidence and good will. 

“Your Executive Committee has held five meetings since 
our last Convention as follows: June 13, 1924, Boston; Sep- 
tember 11, 1924, New York City; January 6, 1925, 
Washington, D. C.; (May 8, 1925, Chicago; June 
22, 1925, Chicago. These meetings have been well attended 
and earnest consideration given to the Association’s welfare 
and needs. Of necessity, this Committee must act on many 
important matters arising during the year, matters vitally 
important to our welfare collectively and individually. It is 
a pleasure to observe that broad-mindedness and _ fairness 
invariably have guided its deliberations and that personal 
advantage has waited on common good. If at any time there 
should seem cause for questioning the action of this Com- 
mittee, it were well to bear in mind that it must often act 
quickly from information then at hand while criticism may 
be based tipon conditions of subsequent development. 

“During the past year we have issued Circulars 171 to 
194 inclusive, touching on many important matters of general 
trade interest, the principal ones being with regard to the 
H Permits, Minnesota Color Law, the Wisconsin Color case 
and proper labeling and definition of Synthetic Vanilla 
Extract. A very considerable concession has been made in 
the previous rulings of the Minnesota Color matter in that 
it now permits the use of Certified Colors in candy and 
beverages and we are hoping for a similar ruling with regard 
to extracts. 

Constant Legislative Vigilance Necessary 

“The report of the Legislative Committee will acquaint 
you with our continuing difficulties, and that we have by no 
means found the limit of regulatory follies and legislative 
mistakes. Constant vigilance and never ceasing activities on 
the part of this committee have prevented the enactment 
of many unwise measures and materially modified some 
previously irksome rulings and laws. The work of this 
Committee alone is sufficient warrant for membership in this 
Association. 

“On this subject, I would express a word of serious cau- 
tion to our members. We, as individuals, should defer 
approval or endorsement of any legislation, Federal or State, 
affecting our industry, pending its study by our Legislative 
Committee. Too often a measure having the appearance of 
innocence or worthy purport, may contain what our Legisla- 
tive Committee from its experience may consider unwise or 
even dangerous. We should continue to submit all such 
matters to the Committee and our Attorney before in any 
way committing ourselves to action that might later em 
barrass our Association or confound our own best interest. 
All legislation should be handled exclusively by the Legisla 
tive Committee, otherwise lies danger and confusion. 

“Our Vigilance Committee and our Legislative Committee 
have unfalteringly persisted whenever occasion arose to call 
to the attention of the Federal authorities any trade tendency 
or practices in conflict with the law. We have a feeling that 
our Association has shown more zeal in this respect than 
have some officials entrusted with the law’s enforcement. In 
the interest of the good name of our Association we must see 
that it harbors no membership posing as a legitimate manu- 
facturer to cover illegitimate operation. We must absolutely 
persist in our determination to live up to the letter and spirit 
of the law and divorce from our membership any who fail 
to observe it. 

“The report of the Committee on Membership will tell you 
of our constant effort to interest others in our Association, 
but as the years progress and we become better organized 
the securing of new members becomes more difficult. I have 
a feeling that our membership work is prosecuted as vigor- 
ously as possible. 

“It is regrettable to note, however, that despite the service 
which this Association is rendering to all our own and allied 
industries, our resignations for the year number four asso 
ciate and six active members. This should be investigated 
to determine in what respect we have failed to interest and 
retain the continuing support of those concerns. It may be a 
valid reason exists in each case, but if the reason be general, 
we should consider it with reference to our future func 
tioning. 


Questionnaire on Reducing Alcohol Tax 


“At the urge of several of our members it was deemed ad- 
visable to invite the individual opinions of our members in 
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the form of a questionnaire on the subject of reduced taxa- 
tion on alcohol. This was a subject discussed at our 1922 
convention and there was considerable difference of opinion 
as to the expediency of such action at that time. The execu- 
tive committee at a later session decided that in the absence 
of opportunity to promote legislation of this character, it 
was well to refrain from putting the Association on record 
until such time as there was prospect of securing a change, 
I deemed the time appropriate this year to at least secure 
an expression of views and wishes and at my suggestion 
Mr. Beggs, our treasurer, in May addressed each of the 
active members on the subject. The result of these replies 
will be embodied in a report during the session. 
The Vanilla Bean Situation 

Vanilla Bean costs have run true to predictions of a year 
ago. We are led to believe that no lowering of these costs 
can be expected in the near future though now there are 
indications of a weakening market. At our executive meet- 
ing of September 12, 1924, it was suggested that we consider 
the advisability of organizing our own Statistical Bureau for 
the collection and compilation of authentic, dependable data 
on crop and market conditions. A preliminary investigation 
of this proposition encouraged us to proceed further in 
this idea, which will be elaborated in a complete report at a 
later session. 

“As a result of the present high cost of vanilla beans, the 
manufacture of synthetics has assumed important propor- 
tions and has entailed much extra work upon our executive 
secretary in passing upon labels, definitions and interpreta- 
tion of the controlling laws. I advise most careful editing 
and bringing up to date of all labels on goods of this char- 
acter. 

“Taxation: There is a rapidly growing sentiment among 
commercial bodies that taxation has grown to be a patch- 
work of expediency regardless of justice. State and Nation 
are levying taxes that duplicate each other and the overlap- 
ping has become burdensome and intolerable. Many trade 
bodies have adopted resolutions petitioning the taxing au- 
thorities to adopt plans which will obviate the overlapping 
and give commerce deserved and needed relief. I recommend 
that the convention pass suitable resolutions to support this 
movement. 


Caution Urged on Interstate Credits 


“It might be well also to remind our members that the 
corporation laws in various States are such as to require 
very close scrutiny of interstate credits and contracts to 
protect which should in common justice be perfectly legal 
claims. A corporation of one State doing business within 
the meaning of the law in another State, without having 
first duly qualified itself in that State, takes a serious risk 
Its contracts may be unenforceable, its claims uncollectible, 
if those with whom it has transacted business in the second 
State care to take advantage of the law. In some States 
the corporation is also liable to a heavy fine and in some any 
officer or stockholder may be held personally liable “as a 
partner” for his company’s debts in that State. Only when 
complications arise will some of us learn too late of these 
facts. Occurrences of this kind can be cited in New York 
State, in Michigan, Massachusetts and Wisconsin. It is 
obviously important that our members should know whether 
or not they are properly qualified to transact business in any 
particular State to the end that a seemingly legitimate busi- 
ness risk does not become an irrecoverable loss. Interstate 
commerce grows more and more complicated each year and 
the construction of corporation law more and more intri- 
cate. 

“In conclusion, I acknowledge deep obligation to my fellow 
officers, directors and committees for the unfailing support 
accorded me in every effort during the past year. The work 
has been pleasant and the associations delightful. I am sure 
our membership will agree that the personnel of our official 
family is of highest calibre and results commensurate with it. 

“A report of this kind must necessarily include only the 
high spots—many day to day developments of minor import. 
but requiring attention and decision just as surely as those 
of larger moment, must of necessity be omitted. I make this 
reference in justice to many of our members whose support 
and active efforts have never failed me when needed. 

“T entered upon these duties and_ responsibilities 
honest doubt as to my fitness, with keen misgivings as to the 
results and accepted it only upon the promised support of 


with 





Jury, 1925 AMERICAN PERFUMER & 


<< 


those whose work for the organization in the past assured 
me that in them I would find able counsellors and friends 
Thanks to their splendid support, as well as that of all my 
official family and the never-failing help of every member 
when called upon, 1 hope I have brought the Ship of Stat 
to a safe harbor in such condition that the new master will 
find her fit and seaworthy and ready for many more arduous 
voyages.” 

A rising vote of thanks was given to Mr. Rogers. 

D. T. Gunning, chairman of the Convention Committee, 
outlined the entertainment features provided for the members 
and their families. 

President Rogers appointed these committees : 

Richard Hewitt 
Fishburn, T. J. 
A. Handy. 
L. Kk. Talmadge, Dr. S. H. 
S. J. Sherer, F. L. 


chairman; W. H. 


W. Jennings, Jr., 


Bond, 
Hickey, ( 


Resolutions 
Hyde, B. J 
G. M. Day and J. 

Audit 

Nominations 


Gardner. 
Stutz. 


saer, B.C. 
Beggs, J. H. 
Reports of the Secretaries and Treasurer 
Reports were received from Robert E. 
of the association; Thomas J. 


Heekin, secretary 
Hickey, execucive secretary 


Joun L. CLAwson T. W. ( 


Executive Committee Executive 


Frank L. Beggs, treasurer, all of 


and general counsel, and 
which were approved. 
Treasurer Beggs’ report showed $18,537.65. on the credit 
side, with disbursements of $11,884.05, leaving a _ balance 
June 1, 1925, of $6,653.60. The balance a year previously 
was $7,722.11. The largest expenditure itemized was $,- 
006.57 for the Legislative Committee. 
Executive Secretary Hickey outlined his duties and re- 
ported the election of the following new members: 
Active 
Furst-\eNess Co., 
Logan Johnson Co., 
William J. Stange 
Associate 
Commonwealth Chemical Corporation, New York City. 
P. R. Dreyer, New York City. 
Willys Jason Kendrick, Saratoga Springs, N. Y 
Jas. S. Schmidt & Co., New York City. 


Mr. Hickey gave a list of the bulletins sent to the mem- 
bers during the year and devoted a chapter to the legislation 
which has been going on in forty-two states. In the year 
Mr. Hickey received 739 bills and made 1,858 reports and 
opinions on legislative measures. Mr. Hickey in his review 
praised Mr. Bond for his activities as chairman of the Legi 
lative Committee and told of his fight against bad bills and 
his efforts to pass good bills. Last winter there was a regu 
lar flood of legislation affecting the industry. Mr. Hickey 
also said: : 

“In this connection I might mention that with the consent 
and approval of Mr. Bond, the Illinois members of the 

ssociation undertook to handle the legislative situation in 
[linois \ number of bad bills were introduced in this 
State. Perhaps the worst was Illinois H. B. 540, which 


Freeport, Ill. 
Boston, Mass. 
Co. Chicago, U1. 


vould have required that all flavoring extracts bear upon 
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the label a full list of the ingredients. The [Illinois members 
demanded a hearing on this biil and the hearing was granted 
at Springfield on May 26, 1925.—It so happened that on that 
particular day I was necessarily absent in New York, but 
\lr. Gunning, Mr. Craig, Mr. Stange and Mr. Chapin ac- 
companied by Mr. Flall of my office went to Springfield and 
appeared before the subcommittee and succeeded in securing 
the proper amendment to the bill. However, the bill died 
because the legislature adjourned last Saturday without hav- 
ing reached it 

“Aside from combating objectionable legislation, we were 
able to secure the passage of some remedial laws 
pertaining to the use of Coal Tar Colors. I drafted a bill 
which was introduced and passed in Pennsylvania allowing 
the use of certified Coal Tar Colors in fruit syrups in that 
State. Theretofore for many years it was unlawful to use 
Coal Tar Colors in fruit syrups in Pennsylvania. 


also 


Minnesota Commissioner is Obdurate 


“T also drafted and had introduced a bill in Minnesota to 
allow the use of certified Coal Tar Colors in all food prod- 
ucts in that State. This bill was vigorously opposed by the 
Minnesota Food Commissioner with the result that we were 


ARMAN S. J. SHERER 


Committee National Councilor 


not able to get the bill through as originally drafted. It was 
amended so as to allow certified Coal Tar Colors to be used 
in beverages and in confectionery, and leaving it to the Food 
Commissioner to permit or prohibit as he might choose the 
use of certified colors in other food products. 

“The bill was passed in this amended form and became a 
law, and I am sorry to say that the Minnesota Food Com- 
missioner has seen fit to make all the trouble that he can 
by prohibiting the use of certified colors in all food products 
except those two items specifically mentioned in the law, to 
wit: beverages and confectionery. This stand taken by the 
Commissioner very inconsistent and I do not know how 
long he can persist in it. 

“After the bill had been amended I found it necessary to 
make a special trip to St. Paul to go over the situation and 
decide whether we ought to make an etfort to amend the 
bill back to its original form when it came for a yore 
cu the floor of the House. We decided that we could not 
afford to take this chance and subsequently events proved that 
our judgment was sound, because we had a hard time getting 
the bill through in the closing days of the session, even in 
the amended form. ; 

“While legislation and problems growing out of legislation 
have absorbed most of my time and energy the past year, I 
might that several special matters the Associaticn 
also had my attention. For example, I went to Washington 
on August 15, 1924, to appear with Mr. Bond, the Dill Com- 
pany, the C. F. Sauer Company and others before the In- 
ternal Revenue Department to protest against a certain 
ruling which that department had made seriously interfering 
with the sale of special drug items in North Carolina. There 
was a rather complicated question of law involved and I 
spent considerable time preparing a brief and argument 
which I presented. Mr. Bond made a strong plea* on the 
practical side of the question and was supported by the 
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several members of our Association who had answered his 
call to meet with us at Washington on this hearing. We 
were not able to convince the department of the correctness 
of our views, but I believe that there has been little disposi- 
tion shown to vigorously enforce the ruling since the hearing 
which would rather indicate that the officials are not quite 
so sure of their ground after having heard from us. 


Bad Situation Develops in New York 


“I perhaps should mention a situation which has been de- 
veloping in New York State. Manufacturers and dealers 
are having no end of trouble because of the technical in- 
terpretation of the New York Food law by the Department 
of Farms and Markets, under whose jurisdiction that law is 
now enforced. The New York Food Law is not new. It 
was passed a good many years ago. It contains a special 
provision which the Department has interpreted as requiring 
all imitations and compounds to be labeled with a full list 
of the ingredients. Consequently manufacturers are finding 
it necessary to revise labels which are legal under the Na 
tional Law and under the laws of all the other States, and 
which prior to the present agitation were also considered 
legal in New York. The Department in digging up and 
insisting upon this small technical point has upset the entire 
trade in New York. 

“When I see a Department pursuing a course like this | 
cannot help but feel they have nothing worth while to do. 
One member wrote me giving a list of eight or ten ingredi- 
ents which he used in a certain imitation flavor and most of 
these ingredients | was entirely unfamiliar with and did not 
know what they were. It is obvious, that to require a list 
like this to be placed upon a iabel can mean nothing to the 
ordinary consumer. If a manufacturer labels his product 
plainly as a imitation he has then used a word that any 
ordinary person can understand, and this ought 
sufficient without requiring a list of technical names which 
mean nothing to the average purchaser. I do not see any 
remedy except to try to have the New York law amended 
at the next session, which is a big task to undertake. I say 
this is the only remedy because I am afraid that the courts 
might be compelled to adopt the interpretation placed upon 
the present law by the Department. 


to be 


Slack-Filled Containers—Over-Sized Cartons 


“For sometime there has been more or less agitation by 
State Food Departments in regard to so called slack-filled 
containers and over-sized cartons. At the present time the 
Illinois Food Department has launched a campaign to prevent 
the use of certain types of panel bottles and over-sized 
cartons. In my opinion there is nothing in the Illinois law 
which would prevent the use of panel bottles of any type 
or over-sized cartons. However, some of our members have 
suggested that this is a matter that should be taken up with 
the Illinois Food Department in a general hearing and have 
requested me to arrange such a hearing. Accordingly | 
have made tentative plans to appear before the [Illinois 
Department on Friday afternoon of this week at 2 or 2:30 
o'clock with such of our members as see fit to take part in 
the hearing. I thought it advisable to have this matter heard 
by the Department while we were all here attending the con- 
vention so that those who desire to take part in it may do so. 
I wish it understood that I do not want this hearing to 
interfere with the Golf Tournament scheduled for Friday 
afternoon. Those who wish to play golf should do so by all 
means. I think we will have plenty of members to attend 
the hearing who do not play golf.” 


Report of the Legislative Committee 


Richard H. Bond, chairman of the Legislative Committee, 
made a lengthy and detailed report of the activities in 
Congress and all of the states that had legislatures in sesion. 
It will be found in full in the Official Minutes, soon to be 
issued. Mr. Bond, in his introduction, gives this graphic 
survey of the situation and conditions: 

“In legislative reports of other years, the chairman of your 
Committee has at times endeavored to pierce the veil of the 
fu'ure and prophecy as to what it held for the flavoring 
extract industry, and recalls that upon one occasion he stated 
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that the future could hold no terrors legislatively for our 
members greater than those in the year for which he was 
reporting, but time—that revealer of all things—has proven 
his attempt at prophecy to have had no inspirational source 
other than that possibly “the wish was father to the thought,” 
because, in the last session of the National Congress, and in 
the legislatures which have been in session since January 1, 
1925, some of the hardest fights, if not the hardest, we’ have 
ever had have been waged to prevent our industry from 
being wiped out. 


“So, from now on, it is the intention of your Chairman 
to attempt no prophecies as to what the future may hold 
for us, but he does impress upon you that the end of the 
war is not yet in sight, that the battles have not all been 
fought, and that you must not only be alert to take heed of 
bills inimical to our industry which will be offered in future 
legislatures, but you must ‘gird up your loins’ and, when 
your officers urge action upon you, step up to the front line 
of battle armed and equipped to make our fights successful. 
If you do not, then the ‘handwriting is on the wall,’ and on 
the ruins of the legitimate flavoring extract industry will be 
written, “MENE, MENE, TEKEL, UPHARSIN,” freely trans- 
lated, “Thou art weighed in the balances and found wanting.” 
It will be your own fault and yours alone if the industry 
shall perish, or shall be so hedged about with impracticable, 
unwise, and foolish laws and regulations as will make it 
impossible to conduct successfully. 


“Your Committee extends to the membership of the 
organization its earnest thanks for the fine cooperation given. 
To mention individuals who have been particularly helpful 
would be to name a very considerable part of the roster of 
our membership. To our officers, and particularly to our 
president, Mr. F. S. Rogers, your Committee is deeply in- 
debted, not only for worth-while help on the firing line, but 
for the manner in which he has held up its hands in all good 
works for the benefit of our members. To Mr. Thomas J 
Hickey, our learned and very able counsel, the Chairman of 
your Legislative Committee extends not only his thanks as 
Chairman but his personal thanks for the splendid coopera- 
tion he has rendered, for the untiring energy he has ex 
pended, and for the patience and kindness with which he has 
answered the many letters your Committee has addressed 
to him on many subjects. 

“Your Committee also extends its thanks to sister associ- 
ations for their assistance and kindly interest. Many of 
them have gone out of their way to help us in some of our 
fights in which they were not directly interested. Your 
Committee refers particularly to the Proprietary Association 
of the United States, the National Wholesale Druggists’ 
Association, the American Drug Manufacturers’ Association, 
and the National Manufacturers of Soda Water Flavors. 

“There have been offered this year many unwise, drastic 
and bizarre Prohibition Bills. 


“Drug Restrictive Sales Bills have been 
form or another in many of the legislatures. 


offered in one 


“ 4dvertising Bills, placing heavy taxes or preventing ad- 
vertising on billboards have been particularly plentiful. 


“Unwise and confiscatory Tax Bills have been offered in 
nearly all of the State legislatures. 


“Bills, in some instances placing prohibitive taxes on 
foreign corporations, have been offered. 


“Labor Bills, as usual have been plentiful. 


“Narcotic Bills, which would have prevented the sale ot 
paregoric and other preparations containing the exempted 
amounts of narcotics permitted to be sold under the National 
Law, have been offered. 

“In many State legislatures, the so-called Caustic Acid 
and Alkali Bills have been offered and in some instances 
have gotten through. This class of bills has puzzled your 
Committee more than any class of bills with which it has 
ever had to deal. 

“It would be useless to attempt to give in detail an idea 
of the vast amount of work which has been necessary t0 
amend or defeat legislation inimical to our industry. The 
Chairman of your Committee has had two stenographers 
going practically all of the time, and a corps of muimeo- 
graphers, getting out the necessary letters.” 
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Dr. Sale on “Labeling of Flavoring Extracts” 


One of the important episodes of the convention was the 
address of Dr. J. W. Sale, chemist in charge of the Water & 
Beverage Laboratory the United States Bureau of 
Chemistry. Dr. Sale, who has taken much interest the 
industry, was accorded an enthusiastic greeting and his 
paper was listened to with much attention. It is printed 
in full following this report of the proceedings. 

As Dr. Sale explained, his address really is a coditication 
of decisions and methods developed in the last three ys 
As he remarked there may be new poits in it for some 
persens, there is nothing new in it for others The 


ot 


in 


ars. 


but 
apparently new features simply have been missed the atten- 
tion of manufacturers who do not keep posted either through 
the F. E. M. A. or through the trade journals which print 
the new developments at Washington. 

Although pressed for time to catch a train to meet an 
engagement in Providence, R. I., Dr. Sale delayed until the 
last moment to arswer questions put by the members 
various phases of the new interpretation of the regulations. 
The discussion .was extremely interesting to the members 


Cc. W. 


Executive 


JENNINGS, JR, 


Committee Executive 
who took advantage of the opportunity to endeavor to obtain 
additional elucidation of various items in the address. 

Among those who took part in the discussion were Dr. 
Samuel H. Baer, George Hall Burnett, C. R. Meltor, Frank 
M. Boyles, B. C. Gardner, George H. Redmond, Richard 
Hewitt Bond, J. T. Stutz and Dr. A. E. Paul. 

Dr. Paul, who also was on the program for an address 

the same subject, declined to say more than that it 
occurred to him that the question of chemical constant for 
vanilla extract had been raised. 

“The results of a very exhaustive series of experiments 
have been published,” said Dr. Paul, “and you will find 
them in Nietche’s book on Food Chemistry. The series 
is based on analyses of eighty samples of authentic vanilla 
extract.” 

Dr. Sale, in one of his replies, said: 


ou 


“We believe Congress, in passing the Act, did not wish 
to require a complete statement of the formula on the 
labels, as a rule. Therefore, in the case of flavoring ex- 
tracts we are willing that the explanatory statement be made 
In very general terms, such as, for example, merely ‘artifici- 
ally flavored and colored’, which does not disclose the manu- 
facturer’s formula and thereby works to his advantage.” 

A vote of thanks to Dr. Sales, enthusiastically given, 
showed the members’ appreciation of his address. 


Dr. A. E. Paul on “Flavoring Extracts” 


The convention also was favored with a timely address 
on “Flavoring Extracts” by Dr. A. E. Paul, for many years 
attached to the Bureau of Chemistry of the Department of 
Agriculture at Chicago, and long a member and a referee 
ot the American Association of Agricultural Chemists. Dr. 
Paul has given special attention to flavoring extracts and 
his experience dates back prior to the passage of the Federal 
Food & Drugs Act. He voiced appreciation of the honest 
Manutacturers who had gone ahead against great odds in 
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the way of competition and otherwise in an ethical effort to 
carry on a decent and honorable business, giving credit to 
the great majority of the manufacturers of flavoring 
extracts. 

Dr. Paul listed the principal violations of the law in the 
manufacture of flavoring extracts and pointed out various 
pitfalls for honest manufacturers due to misunderstanding 
or misconception in preparing labels. Following this he 
offered some helpful suggestions for legitimate manufac- 
turers, whose interests) he affirmed were identical with 
those of the Department of Agriculture. Dr. Paul’s paper 
will be found in full in the Official Minutes. 


Detection of the Adulteration of Vanilla Extract 


C. B. Gnadinger, chemist for the McLaughlin Gormley 
King Co., of Minneapolis, Minn., was down on the program 
for a paper on “The Detection of Tahiti in Vanilla Ex- 
tract,” but he explained that the detection of Tahiti vanilla 
in vanilla extract was only a small part of a problem which 
should be considered as a whole. This problem was the 
detection of the adulteration of vanilla extract and he pro- 


Dr. J. W. SALE 
Bureau of Chemistry 


HANDY, 
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ceeded to treat the subject from that point of view in most 
interesting fashion. 

\ rising vote of thanks was given to Mr. Gnadinger 
for his valuable contribution, which will be found in full 
following the report of these proceedings. 

It will be remembered that Mr. Gnadinger is the author 
of a paper on the “Identification of Sources of Vanilla Ex- 
tracts”, which was presented to the American Chemical 
Society and was printed in our March, 1925, issue, page 26. 


“Uses of Flavoring Extracts” 


Mrs. A. J. Peterson, director of the Home Service De- 
partment of the People’s Gas Light & Coke Co., of Chicago, 
gave an illuminating talk on the uses and abuses of flavor- 
ing extracts, in which she offered numerous ideas and 
suggestions of value to those interested in the manufacture 
and sale of flavoring extracts. Her address, which will 
appear in the Official Minutes, will be well worth reading 
by those who did not have the pleasure of hearing it. 


An Address on the Value of Advertising 


Homer J. Buckley, an authority on the subject, spoke on 
“National Advertising and Its Benefits”. His address dealt 
largely with devoting a percentage of the advertising ap- 
propriation to the cultivation of good will in systematic 
campaigns to hold customers and attract new buyers. The 
cost of selling was greatly reduced, he argued, by intelli- 
gently conducted and intensive campaigns in which good 
will was an important factor, aside from the first thought 
of direct immediate results. His very interesting paper 
will appear in the Official Minutes. 


Finds the “Business Outlook” to be Bright 


Charles R. Holden, vice president of the Union Trust 
Company, of Chicago, delivered an instructive address on 
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“The Business Outlook”. He divided his theme into three 
parts: 1, The general elasticity of conditions; 2, the 
question of over-production; 3, the prospects for the coming 
year. He noted that early this year business conditions had 
been somewhat unsatisfactory, but there had been a gradual 
and marked improvement with everything indicating greater 
stability in the near future. He said in part: 

“Business is always speculative. Every man should make 
his business success depend on what he does and less on 
what the other fellow does. That is the difference between 
investment and speculation.” 

“The Phone for Food Movement” was the subject of an 
address by John J. Miller, chairman of the Sales Promotion 
Committee of the National Wholesale Grocers’ Association. 
Both addresses will be printed in the Official Minutes. 


Research Committee Reports on Questionnaires Relating 
to Alcohol Tax Repeal and Vanilla Labels 


Frank L. Beggs, chairman of the Research Committee, 
made an extremely interesting report with particular refer- 
ence to questionnaires sent out to get the sentiment of the 
members on the proposal to ask for the abolishment of the 
war tax on alcohol and on the trade views of proper labeling 
of vanilla flavoring extracts 

Mr. Beggs reported that the work of the committee had 
been confined during the year to answering technical ques- 
tions submitted by members, all of which with one exception 
were promptly answered. This exception was the basis of 
the questionnaire on extract labels. 

The alcohol questionnaire need not be reprinted here, but 
some of the answers read by Mr. Beggs will show the 
general view that, as he said, there was a wide variance of 
opinions on the subject. The vote was 57 “yes”, and 59 
“no”, with 2 “not knowing”, and 64 failing to respond. The 
report was referred to a subsequent executive session, where, 
after considerable discussion, the alcohol tax reduction can- 
celation was left with the Executive Committee for another 
year. 


Drift of Opinion on Alcohol Tax Repeal 


Chairman Beggs read the following few of the many re- 
plies received on the question of ending the war tax: 


(1) “We all agree with the things you have said about 
the price of alcohol and the high tax, but after giving it con- 
sideration, we believe that at this time it would be more 
injurious to the Association to make a request for the 
reduction of the alcohol tax than not to do so. We hope, 
however, that there will come a time in a year or two when 
this can be done efficaciously and advantageously.” 


(2) “There are many different attitudes that may be 
taken on this question, but it has always been the writer’s 
personal opinion that the present tax should be made on 
non-beverage alcohol, although he is also of the opinion 
that a tax of some kind should be placed on the specially 
denatured alcohol.” 


(3) “With regard to your circular of May 26 addressed 
to the members, we enclose herewith our reply to the ques- 
tionnaire in which we state that in our opinion the present 


tax on alcohol should be retained 
duction is subject to even greater cutthroat competition, 
which we all know is bad enough now. 

“It would cause a reduction in the price of 
and as most of us figure on a percentage 
reduce our profits to that extent. 

“Whenever the reduction of the tax goes through, what- 
ever floor stock we have on hand of finished goods, which 
runs in a large amount for some of us, we would have 
to take our loss on the stock on hand. We cannot see any 
good to the industry in general for any reduction of the 
alcohol tax which they are now demanding.” 

(4) “We have voted 


it would be lost effort to try 
duced to a pre-war tax 


In the first place a re- 


goods, 


would 


our 
basis, it 


‘no’ on this, as we really believe 
to have this present tax re 
There are so many people in the 
business today that are using non-beverage alcohol for 
illegitimate purposes that this would only help them in 
increasing their profits and would not help the general in- 
dustrv in any respect. 
“We believe that the main duty of the Flavoring Extract 


Manufacturers’ Association today should be to clean up the 
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industry and put it on a higher plane in the eyes of the 
government officials and the public. 

“Asking for a reduction in the tax will not help us in 
the eves of the government officials at Washington. This 
industry must be cleaned up otherwise the officials at Wash- 
ington will pass legislation prohibiting the sale of non- 
beverage alcchol altogether. This is our opinion in the 
matter.” 


(5) “We are in receipt of your letter of May 26 and in 
reply wish to state that we think it best not to do anything 
in regard to this tax.” 


(6) “I think it would be a good idea to cut the tax on 
alcohol if for no other reason than to give us the chance 
to compete with the ones who are getting alcohol illegiti- 
mately.” 

(DIFFERENT SET OF OPINIONS) 

(1) “A very good example of how the present tax works 
to the disadvantage of the majority of the extract manu- 
facturers is as follows: Large quantities of alcohol seized 
by the government have been sold to the highest bidder 
without payment of the tax. Certain extract manufacturers 
purchase this at around $2 per gallon—one, we understand, 
taking 10,000 gallons in open shipment, and this from the 
same government that makes other manufacturers pay $4.18 
per gallon tax. 

“It does not seem that the reduction or the removal 
altogether would materially change the nature of our com- 
petition as every small town has its local extract manu- 
facturer, and instead of the imitation which they now make 
it would improve rather than lower the character of such 
competition, 

“A reduction of the tax would also do away with com- 
petition resulting from the distillation of denatured alcohol. 
We believe an arrangement should be worked out with the 
government for a refund of the tax paid.” 


(2) “We know no good reason why manufacturers, 
dealers, and consumers should be compelled to bear this 
heavy war tax burden. It is my opinion that it should be 


reduced to a pre-war tax basis.” 


(3) “In response to your letter of May 26 I am re- 
turning your questionnaire with an affirmative answer 
relative to the proposed reduction of the tax on alcohol to 
a pre-war basis. This ‘yes’ vote of mine is purely a 
selfish one, 

“T can see wherein manufacturers selling through the 
jobber and retailer may see an advantage in keeping the tax 
where it is at present, but in our own case it would mean 
many dollars additional profit in the course of a year. We 
want to work with you fellows, however, and if, when your 
questionnaires are all in, the majority think it wise to let 
the matter of the tax rest at present there will be no undue 
urging for a change on our part.” 


(4) “Replying to your favor will say we have favored 
this for many years. A bill was passed which provided for 
repealing such tax, but no appropriation or provision was 
made for refund and the bill finally curled up and died. It 
cannot be denied that the ignorant selfishness, or whatever 
it was, together with the high price of alcohol, has favored 
the sale of imitation vanilla.” 


What Constitutes Imitation Vanilla? 


Mr. Beggs, in an additional report of the Research Com 
mittee, read a few of the replies to the questionnaire on the 
subject of labeling imitation vanilla: 

Question No. 1. “Is there a consensus of opinion in the 
Flavoring Extract Trade as to what constitutes an imitation 
vanilla extract?” 


(1) “I have always felt there was not much variation 
in the constituents of vanilla extract. The public merely 
knows it is not genuine. Manufacturers must have a gen- 
eral feeling that variations of vanilla extract are but vari- 
ations in the quantity of vanillin, coumarin and caramel.” 


(2) “The question of what constitutes imitation vanilla 


extract was discussed today at a meeting of our section and 
it was the general opinion that a solution of vanillin, 
coumarin and caramel color is an imitation extract. It is 
understood of course that this contains alcohol. The addi- 
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tion of a small amount of vanilla would not alter it. It 
would still be classed as an imitation vanilla extract. 


(3) “It is my opinion and we have adopted the rule in 
order to avoid complications such as you have suggested, 
that all extracts which are not pure should be labeled ‘imita- 
tion’ and in this way, only, in our opinion can we be safe.” 


Question No. “Does the Flavoring Extract Trade as 
a whole, regard an alcoholic solution of vanillin, coumarin 
and caramel color containing a small amount of vanilla 
(contributing not over 5 per cent of flavor) as an imitation 
extract ?” 


(1) “As an answer to your second question, personally 
| regard any amount of pure vanilla extract introduced into 
the solution as merely a waste of flavoring extract, and of 
no value except in the statement on the label that some 
vanilla is incorporated. I would consider it an imitation.” 

(2) “We have followed the rule of labeling vanilla con- 
taining only a small amount of true extract of vanilla 
‘imitation’ and it would seem to us it would be properly 
labeled for such an extract. 


(3) “Answering your first question, I would say that 
there is a definite opinion in the trade that any mixture 
consisting of vanillin, coumarin and caramel, with or with- 
out vanilla extract is an imitation. This reply also answers 
your second question.” 


Mr. BeccGs—Now, gentlemen, you see that this question 
is also involved, and we had a great deal of light thrown 
on the subject by Dr. Sale in his remarks. 

We have data now by which we can determine the relative 


value between the flavors of vanilla, vanillin and coumarin, 


as worked out by the department. Those will possibly be 


verified by your Research Committee, or in some way 


further acted upon, 
(The held 


subsequently and there discussed and acted upon so far as 


report was re ferred to an executive session 


seemed to be necessary at the time.) 


Report of the Committee on Resolutions 


Chairman Bond, of the Committee on Resolutions, pre- 


sented the following report, which was duly approved: 


(1) IVhereas, it has come to the attention of the officers 
of the Association that there has been formed in certain 
centers subsidiary divisions composed of members of the 
Association, the object of which is to bring the members 
of these respective localities closer together and facilitate 
the working out of their mutual interests in the trade; 
therefore, be it 


Resolved, that the Association approves of the formation 
of these local divisions, and it is recommended that wherever 
practicable further divisions be formed to co-operate with 
and under the direction of the officers of the general body. 


(2) Resolved, that all legislative and regulatory matters 
affecting the industry shall be handled exclusively through 
the Legislative Committee and the General Counsel and 
members are urged to take no steps in such matters with- 
out their co-operation and approval. 


(3) Resolved, that there should be an organization of 
representatives of the states and the federal government 
to co-ordinate national and state systems of taxation 


_ (4) Resolved, that we urge upon our representatives 
in the National Congress the necessity for further re- 
duction in the federal income tax 


(5) Resolved, that since the country was founded upon 
the bed rock of non-interference with the fullest freedom 
of action by the citizen, both personally and industrially, 
when such action did not improperly interfere with the 
rights of others, that we urge upon our members to do 
such things as lie within their power to see that these 
fundamentals upon which our happiness and_ prosperity 
depend, are not abridged or curtailed either by law or 
regulation. 
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(6) Resolved, that when citations or cases are brought 
against members for not putting the name if ingredients 
upon the label that they immediately notify the general 
counsel and get his advice before settling or complying 
with the demands of the authorities. The lack of uni- 
formity in the laws and the regulations of the several 
with regard to food and drug matters is a source 
of expense, embarrassment and confusion to manufacturers 
and the public as well, and the efforts of the Association 
should be directed to seeing that the state laws and reg- 
ulations are made to conform to the National Food and 
Drugs Act and regulations thereunder. 


states 


(7) Resolved, that the members of this organization 
pledge themselves to conduct their business on the highest 
planes, to obey the laws affecting the industry and comply 
with all proper and lawful regulations applying thereto. 

(8) Resolved, that this Association pledges its co- 
operation with the United States Department of Com- 
merce in its efforts toward simplified practice in manu- 
facture and hereby endorses its proposed simplification list 
of thicknesses of fibre box board which will secure a 
reduction in the number of thicknesses now used, believing 
these changes, while making the strength differential 
negligible, will insure longer runs, less time lost in set- 
ups, carrying of smaller stocks, smaller capital investments, 
reduction in warehouse space, labor, insurance and over- 
head, better service to consumer and more satisfactory 
package service at lower cost. 

(9) Resolved, that the thanks of the Association are 
extended to the Bureau of Chemistry of the United States 
Department of Agriculture in permitting Dr. J. W. Sale 
and Dr. A. E. Paul to appear at our convention and to 
instruct us so clearly and thoroughly with regard to the 
views of the Bureau of Chemistry concerning our industry, 
and that the thanks of the organization are especially given 
to these gentlemen for the masterly way in which they 
presented their subjects. 


(10) Resolved, that our 
to the Hon. William E. Dever, Mayor of Chicago, for his 
hearty welcome to our organization and for the inspiring 
thoughts which his address conveyed. 


(11) Resolved, that the 
extended to Mr. S NF Sherer, 
\. J. Peterson, Mr. C. B. 
and the Hon. Robert M. 
entertaining, and interesting 


sincere thanks are extended 


thanks of the Association be 

Mr. Homer J. Buckley, Mrs. 
Gnadinger, Mr. C. R. Holden, 
Sweitzer for their instructive, 
addresses. 


(12) Resolved, 


\ssociation be 


extended to the 

the carefully planned program which they arranged for 
our entertainment, pleasure and instruction. That the 
sincere thanks of the Association and its individual mem- 
bers be extended to Mr. D. T. Gunning, its chairman, and 
Messrs. F. W. Allen, Roy Downs, W. L. Filmer, B. C. 
Gardner, Thos. J. Hickey, Clarence Morgan, A. L. Opper 
and Frank Z. Woods, and the other members of the various 
committees for the masterly way in which they executed 
their plans, and that the thanks of the Association are 
given to Mr. M. B. Zimmer and his daughters for 
their most efficient and handling of the regis- 
tration bureau of the convention. The thanks of the com- 
mittee are also extended to Mr. Paul A. Semrad and to 
\Irs. Semrad for their able assistance, and it is especially 


Resolved, that the hearty thanks of the Association be 
extended to the ladies of the reception committee who so 
carefully and entertainingly looked after the comfort and 
pleasure of the visiting ladies. 


Resolved, that the earnest thanks of the Asso- 
ciation are extended to our president, Mr. Fred S. Rogers, 
for the signally able manner in which he has directed the 
affairs of the Association during the past year; to Mr. 
Thos. J. Hickey, our general counsel and executive secre- 
tary, for the fine manner, and ability with which he has 
conducted his office; and to the several committees for 
the efficient handling of the manv complicated and im- 
portant questions which engaged their attention. 


congratulations of the 
Convention Committee for 


that the hearty 


] 
also 


courteous 


(13) 
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(14) Resolved, that THe AMERICAN PERFUMER & 
EssENTIAL Oi Review be continued as the official organ 
of our Association and that the thanks of the Association 
be extended to Mr. Louis Spencer Levy, its publisher, for 
the publicity he has given the affairs of our organization 
during the year. 


(15) Resolved, that our thanks are extended to the 
Spice Mill and to the Tea Coffee Trade Journal for the pub- 
licity they have accorded us. 


(16) Resolved, that our thanks are extended to the 
management of the Edgewater Beach Hotel for the court- 
esies they have extended to us and for the exceptionally 
fine manner in which they have taken care of our con- 
vention. It is an especial pleasure to us to express our 
appreciation of the splendid facilities which they have so 
generously placed at our disposal. 


Mr. Hanpy: There is another resolution to be read. 
In rising to present this resolution it gives me very great 
pleasure to do so. In the years gone by I think we have 
exhausted almost the vocabulary of the Englich language 
in terms of affection, endearment and gratitude to our good 
friend, Richard Hewitt Bond, and so, this year, we have 
tried to use simple words and have them filled with the real 
love and spirit which we have for him: 


(17) Resolved, that the Flavoring Extract Manufac- 
turers’ Association of the United States hereby acknowledges 
its debt of gratitude to Mr. Richard H. Bond for his un- 
stinted toil in our behalf. He has, through all the arduous 
years of his service in our cause, given the very best that 
was in him. He manifests to the highest degree the finest 
spirit of American citizenship in the fullest sense of this 
sacred obligation. He has not spared himself but has carried 
on through all obstacles to victory after victory where defeat 
seemed certain. We admire and love him beyond anything 
we could hope to .express in words. 


The resolution was adopted by a unanimous rising vote 
and Mr. Bond made a suitable and characteristic acknowl- 
edgement of his appreciation of the action of the members. 


Report of the Committee on Obituaries 


Chairman Burnett, of the Committee on Obituaries, re- 
ported appropriate resolutions regretting the death of the 
following members during the year: 

William Scheele, 

Alexander D. 
York. 

E. S. Baker, S. F. Baker & Co., Keokuk, Iowa. 

E. Ross Baker, S. F. Baker & Co., Keokuk, Iowa. 

Thomas P. Morrow, (Morrow Co., New York City. 

On motion of Mr. Clawson the resolutions were adopted. 


York. 
New 


Co., New 
Perfume Co., 


California Perfume 
Henderson, California 


Reports of Other Committees 


The report of the Committee on Fire Insurance, which 
was sent in by C. W. Jennings, its veteran chairman, again 
discussed the enormous and increasing waste in the Nation 
due to fires and urged the adoption of preventive measures. 
The report will appear in full in the Official Minutes. 


The Committee on Costs, T. W. Carman, chairman, made 
an interesting report, which was read by L. K. Talmadge. 
Despite serious efforts on the part of the committee not 
much had been accomplished recently to bring about a 
healthier condition in the industry with respect to the 
matter of prices and costs. The paper will be printed in 
the Official Minutes. There was some general discussion 
of the subject by the members. 


The Nominations Committee, through Chairman Sherer, 
made a report advising the election of the officers whose 
names are given in the roster on page 225 at the be- 
ginning of this account of the convention. The vote was 
unanimous. 


Regarding the proposed Department of Statistical Data 
to compile authentic information on the vanilla bean situ- 
ation in various parts of the world a report of progress was 


made by George H. Burnett. The establishment of a bureau, 
he said, was one of the ways of getting the data, but the 
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plans for carrying out the idea were still under con- 
sideration. 

D. T. Gunning, chairman of the Transportation Com- 
mittee, submitted a report regarding the rate classification 
matter pending before the Interstate Commerce Commission, 

There being no further business President Rogers enter- 


tained a motion to adjourn and it was carried. 


The Entertainment and Social Features 
The 


marked by entertainment features exceeding those of even 


sixteenth annual convention of the association was 
The sessions were held in an 
almost ideal location to begin with and the committee of 


the best of previous meetings. 


arrangements made the most of the opportunities for enter- 
taining not only the gentlemen of the association, but the 
ladies with The included a 
matinee for the ladies, which was most enjoyable; the dinner 
dance and entertainment at the Rainbo Gardens, a 


who came them. program 
Fashion 
Show and a shopping expedition tour through the Marshall 
Field 


Narcissus Room. 


department store, followed by a luncheon in_ the 

One afternoon was given over to a tour for all of the 
members and their guests by automobile busses through the 
parks of Chicago, including 


where guides conducted the 


a stop at the Field Museum, 
party through the institution. 

The crowning feature naturally was the banquet on the 
evening of June 25 at the Hotel, the 
convention's extremely pleasant headquarters. Those seated 
at the tables numbered about 165 and all enjoyed not only 


the delectable menu but the post-prandial events. There 
were fancy paper hats for the guests and everyone joined 
in the delightful spirit of the occasion. 

Hon. Rebert M. Sweitzer, County Clerk of Cook County, 
in which Chicago is the chief entity, was the toastmaster. 
In the course of the evening he told a number of. stories, 
some of them new and germane. Other speakers were the 
group of former presidents and the present chief executive 
of the association. These included Samuel J. Sherer, 
Willoughby M. McCormick, Dr. Samuel H. Baer, Robert 
E. Heekin, Frank L. Beggs, Richard Hewitt Bond and Fred 
S. Rogers. Mr. Bond told one of his best stories, which 
improves year by year. The presidential coterie all had 
their say and added zest to the occasion, which is thus 
described by the official historian of the association: 

“The ten-foot table of ex-presidents were put through 
their stunts without rehearsal and acquitted themselves 
nobly. There were speeches, and stories, and fun, after 

(Continued on Page 264) 


Edgewater Beach 


KEY TO PHOTOS ON OPPOSITE PAGE 
1. Crowd at Field Museum; 2. D. T. Gunning; 3. F. S. 
Rogers, R. H. Bond, J. Glassford; 4. Mrs. H. Spohr, W. J. 
Mitchell, Mrs. C. A. Morgan; 5. C. A. Morgan; 6. Miss 
Virginia Zimmer, Mrs. Paul A. Semrad, Miss Marian Zim- 
mer; 7. Richard Hewitt Bond, Richard Wade Bond, Richard 
H. J. Becker, F. T. Comstock; 9. M. B. 
Zimmer, Mr. and Mrs. Paul A. Semrad; 10. C. A. Smeltzer, 
W. G. Moore, W. H. Triest, H. L. 
Jr., E. S. Buckley, James J. Sullivan; 11. Mrs. Val. J. 
Curtis, Mrs. John Buslee; 12. Mr. and Mrs. A. D. Arm- 
strong, Miss Virginia Zimmer, Miss Marian Zimmer, M. B. 
Zimmer, B. F. Zimmer; 13. E. J. Shanley, W. J. Wiscott, F. 
M. Boyles, L. Kk. Talmadge; 14. Alex Katz and Son, Leon- 

ard; 15. Robert C. Hull, A. Bradley Hall, W. S. Goff. 


Furness Bond*; 8. 


Conrath, B. F. Graves, 


*In the Bond family 
ing custom to be 


for eight generations it has been the interest 
stow the mother’s maiden name upon the first son 
is his micdle name. There has been cently one exception: Richard 
Hewitt Bond's middle name is that of his father’s “pal’’ in’ the 
Civil War. His son’s middle name, Furness, was the family name 
of Mrs. R. Hi. Bond, while the grandson carries the center name 
of Wade in honor of the lad’s maternal relatives It has been the 
mbroken rule during the eight generations Richard the 
first name of every eldest son 


make 
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which these present ‘yumped around a little’ to the excellent 
music furnished by the dance orchestra.” 

In connection with the banquet the Harmony Girls enter- 
tained. They are well known on the radio and sang several 
characteristic songs during the festivities. 

Among the guests was Francis W. Jones, former presi- 
dent of the Manufacturing Perfumers’ Association of the 
United States (now the American Manufacturers of Toilet 
Articles) and head of the Melba Company of Chicago. 


Chicago Supplies a Roll of Honor 


It would not be fair to omit mention of the men and 
women who worked devotedly to make the convention a 
success from every point of view. So their names are here 
put upon the Association’s Roll of Honor: 


CONVENTION COMMITTEE 


D. T. Gunning, chairman; F. W. Allen, Roy Downs, W. 
L. Filmer, B. C. Gardner, Thos. J. Hickey, Clarence Morgan, 
A. L. Opper, Frank Z. Woods: 

RECEPTION COM MITTEE 

H. Bartold, H. C. Baugh, F. E. Beecher, C. F. Bowey, 
J. B. Buslee, C. D. Craig, F. J. Dunn, N. D. Goldberg, H. 
E. Harrisén,“G. E. Hurd, O. A. Klein, C. F. Kremer, R. 
J. Massey, W. J. Mitchell, W. G. Moore, J. R. Morton, 
G. H. Redthond, R. J. Rooney, L. Roemheld, Wm. Schmidt, 
W. F. Seidel, Paul Semrad, Jos. Shapiro, W. H. Shellman, 
S. J. Sherer, M. C. Shope, W. J. Stange, W. H. Their, 
E. W. Vickery, G. S. Wegener, A. F. Wussow, B. F. 
Zimmer, M. B. Zimmer. 


RECEPTION COMMITTEE 


Mrs. Paul A. Semrad, chairman; Mrs. F. W. Allen, Mrs. 
H. C. Baugh, Mrs. F. E. Beecher, Mrs. C. F. Bowey, Mrs. 
J. B. Buslee, Mrs. C. D. Craig, Mrs. Roy Downs, Mrs. 
F. J. Dunn, Mrs, W. L. Filmer, Mrs. B. C. Gardner, Mrs. 
H. E. Harrison, Mrs. G. E. Hurd, Mrs. O. A. Klein, 
Mrs. C. F. Kremer, Mrs. R. J. Massey, Mrs. W. J. Mitchell, 
Mrs. C. Morgan, Mrs. J. R. Morton, Mrs. A. L. Opper, 
Mrs. G. H. Redmond, Mrs. R. J. Rooney, Mrs. L. Roemheld, 
Mrs. Wm. Schmidt, Mrs. W. F. Seidel, Mrs. Jos. Shapiro, 
Mrs. W. H. Shellman, Mrs. S. J. Sherer, Mrs. M. C. Shope, 
Mrs. W. J. Stange, Mrs. W. H Theis, Mrs E. W. Vickery, 
Mrs. G. 3 Wegener, Mrs. F. Z. Woods, Mrs. A. F. Wussow, 
Mrs. B. F. Zimmer. 


Fun, Not Scores, the Golf Ideal 


Convention visitors hied to the Bunker Hill Country Club 
links near Niles, Ill., Friday, June 26. The playing started 
at 2:30 and was finished at 6:30. Everybody had a good 
time, as Chairman P. A. Semrad saw to it that the fun 
spirit was dominant and the effort to win fine scores and 
playing was spirited and every 
overstraining. The 


LADIES 


prizes secondary. Yet the 
player did his best without 
follow S; 


Frank Z. Woods, 93-23-70; Allen, 103-25-78: 
; r., 


score 


Frank 
D. Knight, 120-25-95; L. McNervey, 98-23-75; F. L. Beggs, 
95-14-80; W. Moore, Jr., 104-25-79; W. J. Moore, 99-15-84; 
Overton Thompson, 114-25-89; F. L. Dewees, 103-25-78; 
Wagenseller, 99-25-74; M. P. Moersch, 141-25-116; B. | 
Smith, 95-18-77; R. S. Swinton, 105-25-80; W. F. Leonard, 
113-23-90; J. Wilhelm, 92-..-92; John Buslee, 110-16-94; 
B. H. Harrison, 113-25-88; C. B. Gnadinger, 100-25-75; H. 
S. Gensel, 101-18-83: Charles Cadle, 95-13-82; Roy Downs, 
104-25-79; H. D. Ferguson, 5 

9-85: Bob Heekin, 138-25-113. 

J. Wilhelm with a low gross of 92 won the Frank Z. 
Woods cup. Frank Z. Woods with 70 net won a_ nifty 
golf bag. L. McNervey and C. B. Gnadinger with 75 net 
each won pairs of classy golf socks. 

Roy Downes with 79 net won a fine pair of golf 
F. L. Dewees, B. H. Smith and Frank Allen copped off 
a dozen of golf balls each 

The prizes were donated by Frank Z. Woods, 
Buslee & Wolfe. Inc., Dodge & Olcott Co., U. S 
\lcohol Co., W. J. Bush & Co., 
Morana, Inc. 

The dinner dance Thursday night, 
novation in Extract Manufacturers’ 


} 
shoes 


Neumann 
Industrial 
Thurston & Braidich, and 


Was an in- 
entertain- 


June 25, 
convention 


C, 
105-25-80; R. H. Grimm, 94- 
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ment. It made a real hit. Members of the committee 
received many congratulations on the success of the affair, 

A new era in convention attendance was marked this year 
in one particular, if not more. The ladies appeared in 
large numbers. This is as it should be. The presence of the 
ladies has a refining influence on any convention in which 
men are the chief factors, said one of the leaders of the 
association. To say that their gracious presence added to 
the genuine enjoyment and pleasure of the occasion is but 
echoing the thought of all, well, nearly all, of the men in 
attendance. 


THE CONVENTION ROSTER 


ACTIVE MEMBERS 


3, W. Chicago, Ill. 
Arbuckle Bros. 
D. T. Gunning 
OMET TRUCE GO, 6. ccssieestcacsscccca Springfield, Mass. 
L. K. Talmadge, E. J. Shanley 
S. F. Baker ; 
F. L. Dewees 
Blanke-Baer Extract & Preserving Co....... 
S. H. Baer 
Boyes Ewwett Go. esos cicdssccnceciew York, No ¥: 
Leo Green, Gabriel Lowenstein 
Joseph Burnett & Co 
Geo. H. Burnett, Chas. S. Purcell 
F. B. Chamberlain Co 
K. D. Darby 
Chapman & Smith 
B. C. Gardner 
Citizens’ Wholesale Supply Co 
S. J. Schwarzwalder 
The Clawson Co 
John L. Clawson 
Crescent Mfg. Co ceeetecsns os emtte,. Walk 
E. G. Hamel, Val. J. Curtis, Mrs. Val J. Curtis 
Day-Bergwall & Co .. Milwaukee, Wis. 
Gordon M. Day 
The Dill Company 
E. L. Brendlinger 
D. G. Evans Coffee C 
I’, E. Rugenberg 
Foote & Jenks 
Mr. and Mrs. H. L. Jenks 
Forbes Bros. Tea & Spice Co. obs ‘canes 
John T. Stutz 
The E. C. Harley Co.. 
Russell Ellrath 
oe en es 
Mr. and Mrs. R. E. Heekin 
S. P. Hite C 
B. J. Fishburn 
Horine & Bowey C ak 
C. D. Craig, Donald Bowey 
Hudson Mfg. Co... 
G. S. Wegener 
Jack Beverages, Inc 
F. M Boyles 
Jennings Mfg. Co.... 
C. W. Jennings, Jr., R. 
Jewett & Sherman Co 
W. J. Wiscott 
Jewel Tea Co., Inc 
J. M. Shapiro 
Knight Cooking Extract Co.... 
Mr. and Mrs. Wm. Moore, Jr 
H. Kohnstamm & Co., Ine 
Hugo Pulver 
The Larkin Co., Inc 
J. A. Handy 
J N. Limbert & Co... 
Robert B. Zink 
Massey & Massey Co 
R. J. Massey 


(Continued on Page 270) 
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LABELING OF FLAVORING EXTRACTS* 


By J. W. SALE 
Chemist in Charge, Water & Beverage Laboratory, Bureau of Chemistry, 
U. S. Department of Agriculture, Washington, D. C. 


It is not my intention to present to you any personal 
opinions regarding the labeling of flavoring extracts under 
the Federal Food and Drugs Act, but only to place before 
you in convenient form for ready reference Department and 
Bureau rulings which have been isued either in published 
form or in the form of correspondence with manufacturers, 
and certain facts which have been experimentally established. 
No doubt, a part of this material will be new to some of 
you and perhaps to a majority of you because our position 
with regard to what constitutes adulteration and misbrand- 
ing under the act changes with the trend of judicial opinion, 
and, moreover, the Department and the Bureau are 
tinually making decisions relative to the application of the 
act to particular products prior to the rendering of court de- 
cisions. Thus, what is deemed to constitute a proper label 
for a flavoring extract or other food product, one year, may 
not be regarded subsequently as entirely suitable under the 
law. 7 

Naturally, individual manufacturers who do not closely 
follow new court decisions and departmental rulings may be 
surprised at rulings which others have come to accept as 
reasonable and proper. Although progress is continually 
being made in the enforcement of the act, the changes as a 
rule are made so gradually as to permit legitimate business 
readily keeping pace with them, without undue disruption or 
interference, 

This article applies only to flavoring extracts which are 
shipped within the jurisdiction of the act and which are used 
exclusively for food purposes. It does not cover extracts 
for bottlers’ use or medicinal extracts, the latter being 
classed as “drugs.” 


con- 


Two General Requirements 


Flavoring extracts in common with other food products 
should contain no added ingredients which will render them 
injurious to health, and their labels should bear no state- 
ments, designs or devices which are false or misleading in 
any particular. 


Distinction Between Terms “Extract” and “Flavor” 


The vehicle or menstruum of a flavoring extract is ethyl 
alcohol of proper strength, according to the Department’s 
definition of this article. A distinction between the terms 
“extract” and “flavor” is made in Item 391, issued February 
14, 1923, which reads in part as follows: “The term ‘ex- 
tract’ implies an alcoholic product. Flavoring products pre- 
pared with vehicles other than alcohol should therefore not 
be labeled with the term ‘extract.’ * * * Non-alcoholic 
flavoring products may be labeled with the term ‘flavor,’ 
provided they contain the same kinds and proportions of 
flavoring ingredients as are required by the Department's 
definitions and standards for extracts and provided further 
that they are labeled with some term in direct connection 
with their names to show that the vehicle is not alcohol.” 

Definitions and standards for 23 flavoring extracts are con- 
tanned in Circular 136 entitled “Standards of Purity for 
Food Products.” Most of you are or should be familiar 


with these standards because they indicate the strength and 
quality of all the ordinary extracts which are entitled to be 
labeled “Almond Extract,” “Lemon Extract,” “Vanilla Ex- 


tract,” etc., without modification. The labeling of products 
which do not conform fully to these standards should be 
given most careful consideration. 


“Presented at the 
MI nutacturers’ 
June 24, 1925 


16th annual 


meeting ef the Flavoring Extract 
Association at 


Edgewater Beach Hotel, Chicago, III, 


Labeling Flavoring Mixtures Which Are Not Imitations 
(Vanilla, Vanillin and Coumarin as an example) 

Comparatively few flavoring products belong to this class 
which fs intermediate between genuine flavoring extracts 
and imitation flavoring extracts. However, it includes mix- 
tures of vanilla and vanillin extracts; of vanilla, vanillin and 
coumarin extracts; of lemon, orange or lime oil, sugar and 
citric acid; and similar products. Such articles should be 
labeled for exactly what they are and the labels should be so 
devised that they will not convey a false or misleading 
impression regarding the character of the article. 

For example, an uncolored mixture of vanillin and cou- 
marin extracts should not be designated ‘White Vanilla” 
because this name implies that the article is a decolorized 
true vanilla extract. Such a mixture may be called “Vanillin 
and Coumarin Extract” if it corresponds in flavoring 
strength to a standard vanilla extract. However, this name 
will not be proper when the mixture is artificially colored. 
The Bureau attaches special significance to the presence of 
artificial color in a solution of vanillin and coumarin be- 
cause the caramel color which is ordinarily employed gives 
the product the appearance of being a true vanilla extract. 
Therefore, solutions of vanillin and coumarin or of vanilla 
and vanillin which are artificially colored in imitation of true 
vanilla extract should be labeled as imitations. The proper 
labeling of imitations will be described later. 

The name “Vanilla and Vanillin Extract” implies that 
approximately as much of the total flavor of the product is 
due to true vanilla as to vanillin. Such a name should not 
be applied to an article which owes most of its flavor to 
vanillin. It is of great importance that manufacturers 
should know the relative flavoring value of vanilla beans 
and vanillin in order to label properly, products of this type. 
Preliminary experiments along this line were described in a 
paper presented by Mr. F. M. Boyles’ at the thirteenth an- 
nual convention of this Association at Atlantic City, July, 
1922. Mr. Boyles and his co-workers conclusively showed 
in these tests that the flavor of vanilla not due 
wholly to its content of vanillin. 

In order to establish the relative flavoring value of vanilla 
beans and vanillin, we have conducted many organoleptic 
tests employing different proportions of flavoring ingredients. 
The chemist who is accustomed to proceed along exact ana- 
lytical lines usually accepts with reluctance conclusions based 
on a series of tests which depend upon the sense of taste 
unsupported by other confirmatory data. However, as we 
have previously pointed out, in connection with some work 
on the relative sweetness of invert sugar*, successful experi- 
ments along this line have been recorded by chemists and 
more particularly by psychologists who have developed 
standard psychophysical procedures. For example, Richards, 
who worked with supraliminal solutions, determined when a 
given quantity of acid was neutralized by alkali so success- 
fully that the average amount of acid found in six tests was 
99.9% of the amount actually present. The greatest varia- 
tion from the average was 1%. He stated that in this 
method of analysis, a degree of accuracy exceeding some 
which are seriously applied as quantitatively useful, was 
reached. 

We found that the most suitable procedure for organoleptic 
evaluation of flavors was to mix from 1 to 3 cc. portions of 
the extracts to be tested with 50 cc. portions of water. A 
teaspoonful of each of the dilute solutions was taken for tast- 
ing and between tests the mouth was rinsed with distilled 
water. Water is unquestionably superior to sweetened milk 
custard, ete., as a vehicle for the extracts because it does not 
add any flavor to the sample. We were usually able to obtain 
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results which were satisfactorily concordant. By proceeding 
in the above described manner, it was detinitely shown that a 
standard vanilla extract equals in flavoring strength, though 
not necessarily in flavoring quality, a 0.7% vanillin solution. 
Expressed in another way, 1 pound of vanilla beans has a 
flavoring strength equal to about 1% ounces of vanillin. 
The flavoring strength of a 0.7% vanillin solution is ap- 
proximately the same as a 0.7% solution of vanillin and 
coumarin in which the vanillin and coumarin are present 
in the usual commercial ratio of 5 parts of vanillin to 1 
part of coumarin. 

In the light of the above results, it is a simple matter to 
construct formulas for flavoring products of different 
strengths which can be legitimately designated “Vanilla and 
Vanillin.” For example, if a manufacturer desires to pro- 
duce a product which is equal in flavoring strength to a 
standard vanilla extract, he should use ™% gallon standard 
vanilla (13% ozs. beans per gallon) and % gallon of a 0.7% 
vanillin solution (0.93 oz. vanillin per gallon). For a double 
strength extract of this type he should dissolve 0.93 oz. 
vanillin in 1 gallon of standard vanilla extract. For higher 
concentrations it is necessary to use a concentrated vanilla 
extract or a vanilla oleoresin in order to obtain a sufficient 
proportion of true vanilla. 

To make a “Vanilla, Vanillin and Coumarin Extract” the 
coumarin may be substituted for a part of the vanillin in 
the usual commercial ratio of about 5 parts of vanillin to 
1 part of coumarin. Artificial color should not be used and 
the above proportions of true and synthetic ingredients 
should be closely adhered to, otherwise another type of 
labeling should be employed. 

\ similar line of reasoning may be applicd to cther 
Mavoring extracts of this type, the labeling of which will 
not be discussed in detail. 


Labeling of Imitation Flavoring Extracts and Flavors 


(Jmitation Vanilla Extract as an example) 


It is stated in the Act in Section 8 under the heading “In 
the Case of Food” that an article shall be deemed to be mis 
branded if it is an imitation of another article. If no further 
reference to imitation food products were made in the Act, 
then it would not be permissible to correct the misbranding 
of such articles by revising the labels. However, in Section 
8, 4th paragraph, under the heading “In the Case of Food,” 
2nd proviso, it is indicated that imitation food products 
shall not be deemed to be misbranded if they are labeled si 
as to indicate plainly that they are imitations and if th 
word “Imitation” is plainly stated on the package in which 
it is offered for sale. 

Information regarding the proper method of labeling imi- 
tations so that they will comply with this proviso of the law 
is contained in Regulation 20 (a) in Circular 21, which 
reads as follows 

Regulation (20 (a)—‘‘An imitation shall bear on the label 
the word ‘Imitation’ and in addition a clear statement of 
the principal or ingredients of the article.” 

This regulation was issued August 7, 1922, and was signed 
by the Secretary of the Treasury, the Secretary of Agricul 
ture and the Secretary of Commerce. Additional informa 
tion regarding the labeling of imitations is set forth in Item 

9 which was issued May 17, 1921, in the form of a depart 
mental Service and Regulatory Announcement. If a manu 
facturer knows that his flavor is an imitation under the law, 
he should have little difficulty in arranging a suitable label 
He need only bear in mind that the Bureau will not regard 
the word “Imitation” as being plainly stated on the package 
unless it is displayed as prominently as and directly precedes 
the name of the genuine article, as for example, “Jmitation 
Vanilla Extract.” So far as flavoring extracts are con 
cerned, the Bureau will regard the statement “Artificially 
Flavored and Colored” or an equivalent statement as meet- 
ing the second requirement of the law relating to imitation 
food products. However, if preferred, the important in 
gredients may be named on the label. Suitable forms of 
labeling for an imitation vanilla extract of ordinary compo 
sition therefore are “IMITATION VANILLA Extract Artifi- 
cially Flavored and Colored” or “Imitation VANILLA Ex- 
TRACT Contains Vanilla, Vanillin, Coumarin and Caramel 
Color.” The explanatory statement of composition should 
be in direct conjunction with the statement “IMITATION 
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VANILLA Extract” and should be readily legible under all] 
ordinary conditions. 


In the above example we have included the word “VANILLA” 

in the explanatory statement. However, vanilla should not 
be mentioned on the label of an imitation vanilla extract, 
unless the flavor of true vanilla can be readily detected. A 
continuation of the organoleptic tests to which reference has 
been made, definitely showed that when even so little as 5% 
of the total flavor of an imitation vanilla extract is true 
vanilla flavor, the flavor of true vanilla can be detected in 
the finished article. 
Please note carefully that I have not stated that when 
% by volume of true vanilla extract is present, the flavor 
of true vanilla can be detected, as this may be quite a differ- 
ent proposition. We do not regard the relative volume of 
solutions of true and imitation ingredients which are used m 
the manufacture of a flavor as being of particular importance 
because these solutions may be of different concentrations 
and, moreover, there is usually a vast difference between the 
flavoring value of equal weights of true and imitation flavors, 
For example, statements such as “98% True, 2% Artificial 
Flavor” have been commonly used to describe fruit type 
flavors which were made by mixing 98% by volume of fruit 
extract with 2% by volume of a solution of synthetics. Such 
statements convey the erroneous impression that 98% of 
the total flavor of the article is due to fruit, whereas, 
in the great majority of cases, about 98% of the total flavor 
is due to synthetics.. The United States Supreme Court has 
stated that “Deception may result from the use of state- 
ments not technically false or which may be literally true.” 
The type of labeling just referred to is misleading unless it 
is employed to describe percentages of flavor contributed 
by the ingredients and not merely per cent by volume of 
ingredients. 

We have indicated above that vanilla should not be men- 
tioned on the label of an imitation vanilla unless at least 
5% of the total flavor is due to true vanilla. We have 
stated also that one pound of vanilla beans is equal in flavor- 
ing strength to 1% ounces of vanillin. What then, are the 
proper amounts of vanilla beans and vanillin to employ in 
order to claim vanilla as an ingredient of an imitation 
vanilla. It so happens, in the case of a standard strength 
flavor, that 5% by volume of true vanilla extract will pro- 
duce about 5% of the total flavor. Therefore, one gallon 
of the finished flavor will represent 0.66 0z. beans and 0.88 
oz. vanillin. In the case of a triple strength extract, that is, 
an article which has three times the flavoring strength of a 
standard vanilla, 5% by volume of standard vanilla extract 
represents only 1.7% of the total flavor. To express the 
relation in another way, not more than 211% ounces of vanil- 
lin should be employed to each pound of beans if the flavor 
of true vanilla is to be detected in the finished products. No 
doubt this seems to you to be a very large proportion of the 
vanillin. We have been very much surprised to find how 
small a proportion of true vanilla influences favorably the 
character of a flavor and we often wonder why vanillin and 
coumarin solutions are marketed without the addition of some 
true vanilla, to round out and improve the flavor. We are 
inclined to believe that it is not so much a question of cost 
as a. lack of appreciation of the tine flavor and aroma con- 
tributed by even a very small proportion of true vanilla. 

The term “VANILLA” in the list of important ingredients 
should not be displayed more prominently on the label of an 
imitation vanilla extract than the words “VaANILLINn, Cov- 
MARIN AND SUGAR CoLor” because the impression may be 
conveyed that more true vanilla is present than is actually 
the case. As a general rule it is inadvisable, when only a 
mall percentage of true vanilla flavor is present to place 
the word vanilla first, in the list of ingredients because this 
is the most prominent position. It is preferable to list the 
names of the flavoring ingredients in the order in which 
they contribute to the flavor of the article, as for instance, 
“VANILLIN, COUMARIN AND VANILLA,” 


5 


A question which frequently arises is how can a manu- 
facturer distinguish between a number of imitation vanilla 
extracts which he manufactures. This may be accomplished 
in any way which will not give a false or misleading im- 
pression regarding the character of the article. Of course, 
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brand names or fanciful names which are not misleading 
may be employed, but that provision of the law which per- 
mits of the use of brand names, also permits the use of any 
combination of words or descriptive matter which is not 
false or misleading and which does not obscure those state- 
ments, required by the act on the labels of imitations. The 
Bureau recognizes that various imitations of an article may 
vary in value and quality and that manufacturers have a 
right to distinguish between them by the use of suitable 
statements on the label. The use of a fanciful or brand 
name or of descriptive statements, however, does not exempt 
an imitation article from being labeled as an imitation. 
There are no substitutes under the law for the word “Imr- 
TATION.” Such words as “Synthetic” or “Artificial” do 
not take its place 


Worthless Imitations 


The character of imitation extracts and flavors should be 
such that they will substantially take the place of the prod- 
ucts they imitate (Item 391). Occasionally, the Bureau 
examines flavors which are labeled as imitations and 
the word “Imitation” is prominently displayed, but on 
examination the articles prove to be artificially colored 
solutions containing little or no distinctive flavor of any 
kind. One sample of this kind which we examined recently 
was contained in a small glass jug which constituted a very 
prepossessing package. However, if the housewife should 
pour the entire contents of the jug into a batch of cake 
batter, the only effect would be to dilute the material A 
new sample of this article was collected with a view to 
seizure action, but it proved to be a satisfactory “Imitation 
Lemon Extract.” The new product has a nice imitation 
lemon flavor and will substantially take the place of the 
product it imitates. I do not recall having seen any worth 
less imitation vanilla extracts, but quite a number of worth 
less imitation lemon extracts have been located. Such prod 
ucts are misbranded even if labeled as imitations 

The other household flavors and their imitations, for 
which standards have been established, do not require any 
particular comment However, there are several products 
on which we receive quite a number of inquiries. They are 
chocolate preparations and so-called nectar flavors, the lat 
ter being products which seem to be manufactured chiefly 
in Minnesota and nearby states. 


Labeling of Chocolate Preparations 


No formal definitions and standards for late or 
vanilla chocolate syrup have been adopted by the Department 
Pending the adoption of a standard for a flavoring syrup 
made from cocoa, the Bureau will interpose no objection to 
the labeling of the article if it is designated as a chocolate 
flavored syrup or as a chocolate and vanilla flavored syrup, 
if vanilla is present, provided the product complies in 
respects with the requirements of the Act. Statements such 
as “A Pure Chocolate Concentrate’ which imply that the 
article is a 100 chocolate preparation, should not be applied 
to articles which are merely flavored with cocoa. If vanillin 
is used in place of true vanilla, the term “Vanilla” should not 
be applied to the article. 


choc 


ther 


Labeling of So-Called “Nectars” 


These products are ess¢ ntially highly concentrated, arti 
cially colored solutions of tartaric or citric acids. Usually 
the flavor is wholly or predominatingly artificial. They are 
usually designated “Strawberry nectar,” “Raspberry nectar,” 
etc, and are employed in the manufacture of a_ finished 
beverage at therate of from 1 to 4 fluid ounces of nectar to 
1 gallon of finished beverage. When the predominating 
flavor of these products is due to synthetics, they should be 
designated as imitations as for example, “Imitation STRAW 
BERRY Nectar, Artificially Flavored and Colored.” If the 
flavor is derived wholly and without chemical change from 
the fruit named on the label, then the articles may be desig 
nated for exactly what they are, namely, artificially colored 
solutions of fruit acid, orange flavor, lemon flavor, ete. An 
article of this type derives its principal characteristics from 
artificial color and added acid. Therefore, in view of the 
relative importance of fruit flavor in these products, the name 
of the fruit should not be displayed with greater prominence 
than the other ingredients. 
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Labeling Genuine and Imitation Fruit Flavors and Fruit 
Sirups 


These products are of a somewhat different type than 
flavoring extracts and their labeling under the Federal Food 
and Drugs Act has been fully discussed in an article entitled, 
“Labeling of Beverages and Beverage Materials” which 
was published in the National Bottlers’ Gazette, issue of 
October, 1924, and elsewhere. Reprints of this article will 
be sent on request. 


Artificial Color 


The coal tar colors which may be used under certain con- 
ditions in flavoring extracts and other foods are listed in 
Food Inspection Decision 184, issued July 10, 1922. These 
colors should contain no harmful or deleterious ingrédients 
and should not be employed to conceal damage or inferi- 
ority. It is usually necessary to declare their presence on 
the labels of food products in which they are used. More- 
over, it is advisable t6 use only those colors which have 
been certified to the Department, since the Department does 
not consider that uncertified coal tar colors have been satis- 
factorily shown to be of proper purity for use in food. Cer- 
tification extends to colors only so long as they remain in 
the original unbroken packages in which they were certified 
to the Department. When certified colors are used in 
flavoring extracts a statement such as “CoNTAINS CERTIFIED 
Cotor,” is regarded as being a suitable declaration of the 
presence of artificial color, 


Use of Menstruums Other Than Ethyl Alcohol 


There is no objection to the use of highly refined mineral 
oil or edible vegetable oils such as corn oil, peanut oil, etc., 
as vehicles for non-alcoholic flavors, provided the oils con- 
tain no impurities which might render the product injurious 
to health and suitable labeling is employed. The Bureau 
has many inquiries regarding the use of isopropyl alcohol in 
flavors. This product has so recently become available for 
commercial that adequate opportunity has not been 
afforded for a thorough study of its properties. Conse- 
quently,.the Bureau has not as yet accumulated sufficient 
data upon which to base a detinite and comprehensive con- 
clusion as to its physiologic action. From the standpoint of 
the Federal Food and Drugs Act, neither isopropyl alcohol 
nor any other substitute for ethyl alcohol should be em- 
ployed as a menstruum for food flavors until it been 
definitely that the product is entirely harmless. 
While de conclusions have not been reached by the 
Bureau, results of our preliminary investigations and 


us¢ 


has 
established 
nite 


the 


the information available in current literature on the toxicity 
Tt isopropyl alcohol are such that the Bureau at the present 


time does 
ucts 


not 
subject 


sanction the 
to the act 

We have conducted no investigation of the toxicity of ace- 
tone or its suitability as a solvent for use in flavors. Avail- 
able information indicates that acetone is toxic to a degree 
that makes its use in food products inadvisable. Until further 
information is obtained which definitely shows that acetone 
is absolutely harmless, we are of the opinion that it should 
not be used as a menstruum for flavors 


nse 


of isopropyl alcohol in prod 


Quantity of Contents 


Bureau investigations based on measurements of thousands 
of bottles have established reasonable tolerances of quantity 
of contents of different sized bottles. The results of these 
investigations have been published in U. S. Department of 
Agriculture Bulletin 1009 entitled “Volume Variation of 
Bottled Foods.” By reasonable tolerance, we mean the 
average variations in per cent from the quantity of contents 
declared on the label. These tolerances take into considera- 
tion such factors as errors due to thickness of glass, varying 
degrees of accuracy of manufacturers’ filling devices, and 
varying accuracy of measurements of contents. Also, these 
investigations have shown that the tolerances vary inversely 
with the square root of the number of bottles measured. 

For example, the tolerance expressed in per cent, when 
25 bottles are measured and the tolerance in per cent when 
100 bottles are measured are in the ratio of 10 to 5 (that is, 
2 to 1), 10 being the square root of 100 and 5 being the 
square root of 25. ’ 
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To express the matter in non-mathematical terms, the Bu- 
reau recognizes that when the contents of a large number 
of bottles are measured, their average contents should be 
much closer to the declared amount than when the contents 
of a small number of bottles are measured. We always try 
to secure samples which will be fairly representative of the 
shipment, but it is not practicable to measure always the 
contents of the same number of bottles. For instance, it 
may be practicable to measure 2 dozen bottles holding 2 fi. 
oz., but impracticable to measure the same number of bottles 
holding 1 gallon each. Therefore, as the number of bottles 
constituting a suitable sample necessarily varies, a_ table 
has been prepared, based on the Bureau investigations re- 
ferred to above, which shows reasonable tolerance for vari- 
ous sized bottles when different numbers of bottles are 
measured. This table follows: 


Table I 


REASONABLE TOLERANCES OF QUANTITY OF CONTENTS WHEN 


Goop COMMERCIAL Practice Is EMPLOYED 


(for flavoring extracts and all other liquids in bottles) 


100 
400 2 


The above table is now being used as a guide to the 
Bureau in its regulatory work and may be employed by 
manufacturers to ascertain whether or not they are com 
plying with the Federal Food and Drugs Act with respect 
to declaration of quantity of contents. The manufacturer 
should make his does the Bureau, with 
the greatest possible accuracy 


measurements, as 
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Guaranty Statements and Serial Numbers 


There are still a few labels which bear obsolete guar- 
anty statements and serial numbers. The use of such state- 
ments on labels or packages is prohibited by Regulation 6 
(a) in Circular 21. 


Collateral Advertising 


Collateral advertising in newspapers, magazines, billboards, 
etc., and verbal representations by agents of the manufac- 
turer serve to interpret the meaning of ambiguous or ob- 
scure statements or representations in the labeling. Such 
collateral advertising should not imply that the article is 
other than what it is represented to be on the label of the 
shipment entered within the jurisdiction of the act. 


State Laws 


State laws may contain additional or different require 
ments for the labeling of flavors and extracts than those 
set forth herein. For instance, the Federal Food and Drugs 
Act does not require a statement of the proportion of al- 
cohol on the labels of flavoring extracts used exclusively for 
food purposes, although certain state laws make this re- 
quirement. A list of state food offices will be forwarded 
upon request. Names of officials have not been included 
in this list since frequent changes in personnel make it im- 
possible to maintain accurate lists. Information regarding 
state laws and regulations should be obtained direct from 
these state offices. 


Approval of Labeling 


Neither the Bureau nor the Department is authorized to 
approve labels. If manufacturers will submit specimens of 
labels of which they are in doubt as to propriety from the 
standpoint of the act, the Bureau will be glad to comment 
upon them from the standpoint of the act provided a com 
plete statement of the composition of the article is also 
submitted. Absence of comment, however, should not be 
construed as approval of the label for the reasons just men- 
tioned. 


DETECTING THE ADULTERATION OF VANILLA EXTRACT* 


By C. B. GNADINGER, McLAUGHLIN, GORMLEY, KING CO., of Minneapolis, Minn. 


The 
only a small part of a problem which should be considered 


detection of Tahiti vanilla in vanilla extract 1s 


as a whole. This problem is the detection of the adultera- 
The 


three 


vanilla extract. 
the last 
the purpose of 
of adulteration. If we 


tion of work done in our laboratory) 


on vanilla in years has been carried on 


easier the detection 
this, 


preventing 


largely for making 
marketing 


the 


could accomplish 


conditions could be greatly improved by 
sale of adulterated vanilla. 


Vanilla 


first, by 


extract is usually adulterated in four 


the 


ways, 
addition of coumarin, heliotropine, cinnamic 
helio 


other 


acid derivatives or various perfumes. Coumarin and 


thropine are easily detected but detection of the 


aromatics requires familiarity with the ordorous principles 


of the different kinds of beans. 
partly ex- 


The skil 


adulteration, 


Secondly, vanilla is made from exhausted or 


hausted beans fortified with synthetic vanillin. 


ful analyst can usually. detect this type of 


particularly if alkali is used in extracting the beans. Such 
extracts usually have a flavor, odor and appearance quite 
different from vanilla. 


The _ third 


pure 
method of adulterating 
vanllia extract is to use less than the standard amount of 
beans. This is the most difficult kind of adulteration to 
detect, in fact, it is impossible to do so except in extreme 
cases. 


and most common 


hefore the Flavoring Extract Manufacturers’ Associa 


June, 1925 


*Paper read 
tion, Chicago, 


Perhaps it would be well to explain why it is im- 
possible to detect this kind of adulteration under present 
conditions. In analyzing vanilla extract the analyst is 
obliged to fall back on the work of Winton and his co- 
workers’. Winton analyzed 77 extracts of known origin 
and drew up a set of limits of composition for vanilla ex- 
tract, which have been used as a guide by food chemists 
ever since. The minimum limits on the important de 
termination were: 


Vanillin 0.10 gram per 100 cc. 

Lead Number 0.40. 

Color insoluble in amyl alcohol—less_ than 
Total acidity 30 cc. N/10 alkali per 100 cc. 
Total ash .22 gram per 100 ce 

Nikalinity of total ash 30 cc. N/10 acid per 100 cc. 
Unfortunately Winton determined the moisture in only oné 
of the seventy-seven samples of beans. This one sample 
was a Tahiti bean and contained 50.53% moisture. If we 
examine Winton’s work closely we find one very striking 
fact—every one of the above minimum limits was found 
in the sample of Tahiti vanilla except the lead number. 
In other words, the chemist’s criterion has been an ex- 
tract made from Tahiti beans containing 50% of water. 
This is why a manufacturer using a dry bean can adulter- 
ate by using than the Government's standard amount 
of beans and still obtain an extract analyzing above Win- 
ton’s minima in most cases, and escape detection. We have 
found that practically all the vanilla extracts we have 
manufactured could have been diluted from 15 to 25%, 
and still pass any examination. This creates an unbearable 


40% 


less 


Bureau of Agriculture and 


Eng. Chem., 


Chem. U. S. Dept. of 


IBulletin 152. 
Val. 7 P.. $16 


Ind. 


Tour 





situation for the manufacturer who the Gov- 


ernment’s standards. 


abides by 


I have a suggestion to offer which might remedy the 
situation somewhat and | offer it realizing that it may be 
open to objection: 


Change the standard to require 12 grams of beans 
having a moisture content of 50%, for each 100 ce. 
of extract and permit the use of an equivalent amount 
of drier beans. 


Fifty per cent is the maximum amount of moisture in beans, 
so that any beans could be used in the proportion of 12 
grams per 100 cc. without fear that the extract would not 
pass analysis. Thus no manufacturer would be compelled 
to determine the moisture in the beans he uses unless he 
wished to, and bean importers would not be obliged to 
sell on a guaranteed moisture content, as they would if 
the standard required, say, 6 grams of moisture-free beans. 
Furthermore, all manufacturers whether honest or dishonest 
would be put on a competitive basis. 

The interests of the consumer would be protected by 
the increase from 10 to 12 grams and this would also 
no doubt prevent any objection on the part of the pro- 
hibition authorities. 

Under 
always 

The fourth method of adulterating is by 
tion of the cheaper varieties of 
expensive and better ones. This is fradulent only when 
the extract is sold under another name than its own. If 
the various kinds of extracts could be identified by chemi- 
cal means this type of deception could be ended. 

So far, we have succeeded in developing a method for 
identifying Tahiti extract. 

Wahlbaum found that the volatile oil of 
consisted of anisyl alcohol and anisaldehyd 
beans contained anisic acid. We 
in our laboratory, using 10 pounds of Tahiti beans and 
we were able to confirm his conclusions. The anisyl 
alcohol, anisaldehyde and probably esters of anisic acid are 
the compounds that give Tahiti beans 
aroma. There is no heliothropine in 

Wahlbaum did not work with Bourbon 
decided to repeat the work using Bourbon instead of 
Tahiti beans. One hundred and thirty pounds of Bourbon 
beans were macerated and percolated with chloroform for 
one month. The chloroform extract was treated by a long 
and tedious process and yielded about 4% ounce of volatile oil 
This was about the same amount that was obtained from 10 
pounds of Tahiti beans. The volatile oil from Bourbon 
beans did not contain any anisy] alcohol, anisic acid esters, 
anisaldehyde nor heliotropine. It consisted partly of esters 
of cinnamic acid and an unidentified alcohol probably be 
longing to the cinnamic acid group of compounds. — Cin- 
namic acid was found in the Bourbon beans. 

The fact that Tahiti beans contain anisyl alcohol while 
Bourbon beans do not suggested a method for distinguish- 
ing between the two kinds of extracts. It was found that 
dilute alcoholic solutions of anisyl alcohol, mixed with con- 
centrated sulphuric acid give a deep red color. This test 
Is very sensitive and is easily applied to vanilla extract. 


variation in beans will 


account. 


natural 
into 


any standard the 
have to be taken 


the substitu- 
extracts for the more 


Tahiti beans 
and that the 
repeated his work 


also 


distinctive 
vanilla. 


their 
Tahiti 


beans so it was 


_ Fifty cc. of the extract are dealcoholized by evaporat- 
ing spontaneously before a fan to about 15 cc. The 
dealcoholized solution is diluted to 50 cc. with water 
and shaken with 50 cc. of ether in a separatory funnel. 
The ether extract is washed three times with 15 cc. 
portions of 2% sodium hydroxied solution and once 
with 15 cc. of water. It is then evaporated before a 
fan and as soon as the ether is driven off the residue is 
dissolved in 0.5 cc. of alcohol. Two or three drops of 
the alcoholic solution are added to two or three cc. of 
concentrated sulphuric acid in a test tube and mixed. 
If Tahiti vanilla extract is present a deep, permanent 
red color, due to the presence of anisyl alcohol, de 
velops immediately. 


This test was applied to about 50 extracts made from 
beans of known origin. All the samples of Tahiti vanilla 
Save positive tests. Extracts from Mexican, Bourbon, 
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Posi- 

and 
Tahiti 
extract can, 


Java, and South American beans 
tive tests were obtained with 
Bourbon extracts containing 
extract. As little as 5% to 
therefore, be detected. 

that extracts of 
Tahiti extracts. 


gave negative tests. 
samples of Mexican 
from 5 to 20% of 
10% ot Tahiti 


found 
well as 


It was 
test as 


vanillons give a positive 


Coumarin and heliotrpine do interefere with the 


test. 

The age of the extracts tested varied from a few days 
to 27 months and apparently was not a factor. Some of 
the extracts were stored in wood, others in glass. Ex- 
tracts of fir and oak chips from barrels did not respond 
to the test. 

Since the original work was published’ the test was 
applied to a sample of Tahiti beans three years old. The 
beans were very dry, but the extract gave a strong posi- 
tive test. A part of these beans was chopped and dried 
at 100° C for 2 hours, the dried beans were pulverized in 
a mortar and dried for an additional 3 hours at 100° C. 
An extract (standard strength) was made from the dried 
beans; it gave a strong positive test for anisyl alcohol. 
This indicates that the test cannot be evaded by drying the 
beans. 


not 


In concluding I should like to point out the enormous 
amount of work that remains to be done on vanilla. The 
excellent work of Winton should be repeated with special 
emphasis on the moisture content and phosphoric anydride 
content of the beans. Moreover Winton’s work apparently 
covered samples from a single and with natural 
products variations from one season to another are well 
known. 


season 


Further work should be done to develop methods for 
identifying the other varieties of extracts. Almost nothing 
has been published concerning the chemical identity of 
the resins, gums, sugars, acids and other constituents of 
the various kinds of beans and a study should be made of 
these compounds 

As our knowledge of the chemical composition of vanilla 
increases, the extract industry will benefit accordingly. 


r 
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Chem., 


VANILLA BEAN EXPORTS FROM TAHITI 
Lewis V. 


quarter of 1925 the 


Consul Boyle reports that during the March 
Tahiti, 
Islands, valued at 
$228 602 from 5,589 pounds valued at $20,380 in the March 
1924. 
the 


exports of vanilla beans trom 


Society increased to 36,263 pounds 


quarter of Usually shipments of vanilla beans are 


finished by close of the calendar year and are not 


Prices have been 
been 


resumed again until late in May. very 
high for several years and there has a growing belief 
the that still 


At the beginning of the year there were from 


among exporters there would be further 


advances. 
55,000 to 66,000 pounds being held in warehouses awaiting 
advances 

In February and March, however, there were slight de- 
creases in prices and as further declines were expected, 
Mr. Boyle continues, quantities of the beans held in stock 
were re that by the end of March there was 
little vanilla for sale in the warehouses of Papeete. During 
January: and February exporters received $5.90 te $6.12 
per pound for vanilla beans graded as “white and yellow 
label.” the two grades into which most beans are classified 
by the Government inspectors. Prices became less firm 
after the first of March and exporters received from $5.44 
to $5.67 per pound, the consul reports. 


released, SO 


Modern Technology in the Olive Oil Industry 


Chemical & é 
tains an illustrated article on Spain’s olive industry, with 
special reference to progress made in crushing and in de- 


Metallurgical Engineering, January 26, con- 


colorizing the oil. The writer finds more evidence in Spain 
of chemical engineering thinking in this industry than in 
other European countries. 
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(Continued from page 264) 
McCormick & Co Baltimore, Md. 
R. H. Bond, W. M. McCormick, John Glassford 
McMonamle & Rowers .....ccccccccvcsecsces Middletown, O. 
Fred S. Rogers 
Miller Mfg. Co... .....cccccccsseceesse NeW York, N. Y. 
W. A, Upham 
Geo. H. Nowland Co 
Ciark C. Nowland: 
Price Flavoring Extract Co 
Mr. and Mrs. A. F. Wussow 
The Puritan Drug Mfg. Co 
O. C. Manly 
W. T. Rawleigh Co.... 
J. W. Trevillian, J. 
Paul Rieger & Co. 
Paul Rieger 
Rochester Vanilla Co 
R. C. Hull 
Roosa & Ratliff 
J. P. Roosa 
The Abner Royce Co...... “ee 
G. W. Hircher, W. H. Hyde 
The C. F. Sauer Co ee adit 
C. F. Sauer 
The Schuster Co 
J. J. Schuster 
Ad. Seidel & Sons 
W. F. Seidel 
Semrad Chemical Co........... 
Mr. and Mrs. Paul A. Semrad 
Sherer-Gillett Co : saus 
S. J. Sherer, G. H. Redmond 
R. W. Snyder 
R. W. Snyder 
Wm. J. Stange & Co ; ; .Chicago, Ill 
R. J Rooney 
Thomson & Taylor Spice Co... 
Roy H. Hurd, G. E. Terwilliger 
Virginia Dare Extract Co., Inc 
Barnard H. Smitl 
T he \ We gener ° 
Mr. and Mrs. T. A. Wegener 
The Be R. Watkins Co... om 
H S Gensel 
The Zipp Mfg. Co ; bxhel 
John Zipp, Mr. and Mrs. F. L. Fisher 


ASSOCIATE MEMBERS 


The American Distilling Co 
Mr. and Mrs. A. S. Opper 
Barrett & Co 
W. H. Shellman 
W. J. Bush & Co 
F. J. Dunn, R. 
Antoine Chiris C 
W. W. DeFrees 
P. & P. Derode Freres & Dammann. 
Frank J. Roe, R. H. Lingott 
Dodge & Olcott Co gansta — ..New York 
W. G. Moore, Chester A. Smeltzer, Chas. O. Homan 
H. W. Eddy .St. Louis, Mo 
Federal Products Co ee ' cose es nat, ©, 
C. H. Blomberg (St. Louis), Mr. and Mrs. Frank Z 
Woods (Chicago) 
Florasvnth Laboratories 
Alexander Katz, Leonard 
The Fries & Fries Co 
F W. Smart 
Fritzsche Brothers, Inc.... ae sptath 
M. B. Zimmer, Mr. and Mrs. A. D. 
Virginia and Marian Zimmer 
Gomez & Sloan, Inc.. 
B. F. Graves, Jr. 
Illinois Glass Co. x Sg tare ey 
Carlton Thompson, Roy F. Davis 
Pierre Lemoine, Inc. 
Chas. R. Meltor 
TE Hos oc ov cece ese ohonas New York, N. Y 
H. Bartold, Lester McNerney 


Cincinnati, O. 
Chicago, Ill. 
Columbus, O. 
sees bs cn ee Freeport, Ill. 
A. Griffin 
..San Francisco, Cal. 
...-Rochester, N. Y. 
Chemical Cincinnati, O 
.Cleveland, O. 
Richmond, Va 
..Cleveland, O 
.. Chicago, Ill 
.. Chicago, II. 
Chicago, II. 
sattle Creek, Mich 
Chicago, III 
Brooklyn, N. \ 
Columbus, O 
Winona, Minn 


..Cleveland, O 


... Chicago, II. 


M. | Chicago, Ill. 
; New York, N. ¥ 
\. R. Eberhardt (Chicago) 

...New York, N. \ 


»S. Swinton, 


.New York City 


dec Lore N.Y. 
Katz, C. L. Senior 
..Cineinnati, O 


New York 
Armstrong, Misses 


.New York 
.Alton, Il. 
..New York, N. Y. 


Geo 
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Magnus, Mabee & Meynard ....................-New York 
H. J. Becker, F. T. Comstock 

Monsanto Chemical Co 
W. S. Goff, Mr. and Mrs. W. 

Morana, Inc. 
P. W. Milbrat 

National Aniline & Chemical Co 
Mr. and Mrs. Fred E. Beecher 

Neumann-Buslee & Wolfe 
J. H. Neumann, Mr. and Mrs. 

Owens Bottle Co 
E. A. Cassidy 

The Rossville Co. 
P. M. Broderick 

Standard Automatic Mch. Co........ 
Brad Hall 

J. S. Schmidt & Co 

J. S. Schmidt 

Styron-Beggs Co. 
F. L. Beggs 

Thurston & Braidich New York, N. Y. 
E. S. Buckley, H. L. Conrath, J. J. Sullivan, Mr. and 

Mrs. Clarence Morgan, Mr. and Mrs. William J, 
Mitchell, Mrs. Harry Spohr. 

H. Triest Co., Inc .New York City, N. Y. 
W. H. Triest 

Oe aS re : ; New 
Harry J. Ahles 

United States Industrial Alcohol Co. 
H. W. Harnes 


L. Filmer (Chicago) 
Chicago, Ill. 


Chicago, IIl. 


Chicago, III. 
John Buslee 


Chicago, Ill. 
. Lawrenceburg, Ind. 
Rochester, N. Y. 


..New York, N. Y. 


Jeeves cceewark, ©; 


York, N. .. 


-New York, N. Y. 


VISITORS 


Commonwealth Chemical 
J. W. Fenger 

Ed Long Chemical Co. 
Edward Long 

McLaughlin Gormley 

Plochman & Harrison 
C. B. Gnadinger 
Carl M. Plochman, Benj. H. 


Corp. New York City 


Chicago, IIl. 


King Co .. Minneapolis, Minn. 


Chicago, Ill. 


Harrison 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FepERAL aNnp State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
\mong the Notices of Judgment given under the [Federal 
food and Act, Nos. 13,151 to 13,250, inclusive, sent 
out recently by the Washington, 
D. C., the following are of interest to our readers: 
13,158. 


decree of 


Drugs 


Bureau of Chemistry, 


Misbranding of vanilla extract ; 42 dozen bottles; 
condemnation and forfeiture; product released 
under bond. Labeled: “Pure Extract Vanilla, Alcohol 
40°7"" and an analysis showed that the product did not con- 
tain the volume and content as labeled, being also short 
in volume. The label failed to comply with the law in 
marking the packages conspicuously in terms of weights 
and measures. 

13,212. Adulteration and misbranding of imitation lemon 
flavor; 3 cases of imitation lemon flavor; default decree 
of condemnation, forfeiture and destruction. Adulteration 
was alleged for the reason that a worthless article possess- 
ing a negligible flavoring value had been substituted wholly 
or in part for imitation lemon flavoring, and for the further 
reason that it was colored in a manner whereby inferiority 
was concealed. Misbranding was alleged for the reason 
that the statement “Special Imitation Flavor Of Lemon 
For Flavoring Ice Cream, Jellies, Pastry, Custards, Etc.,” 
appearing on the labels, was false and misleading and de- 
(Continued on Page 306) 
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COOLIDGE FINISHES REORGANIZING TARIFF BOARD 


Harmony is Predicted, but Both High and Low Folk are Speculating; 


Congress Revision Unlikely; Cut in Duty Doubles Coal Tar Dye Imports 


WasHINGTON, July 15.—The Tariff Commission now has 
a complete personnel for the first time in several weeks. 
It is too early as yet, however, to judge just what will be 
the effect of the changes in membership as made by Presi- 
dent Coolidge. 
be somewhat more harmonious than in the past and that the 


The indications are that the commission will 


extreme radical element will not be’so strong as heretofore. 
The high protectionists, however, are not altogether satis- 
fied in view of the action of President Coolidge in selecting 


economists. rather than business men tor places on the 


commission. 


The latest to be appointed by the President on the com- 


mission is Edgar B. Brossard. Mr. Brossard since Septem- 
ber, 1923, has 
economist assigned to the agricultural division. He 
the commission in its investigations of 


butter and Swiss cheese. 


been connected with the commission as an 


assisted 


sugar beets, wheat, 


Approved by Hoover, Smoot and Jardine 


professor of agricultural 
management in Utah Agricultural 
College. He has the endorsement of Senator Smoot of 
Utah and his appointment is viewed with favor by the 
beet sugar interests which desire high duties on sugar. The 
person chiefly responsible for his appointment is said to be 
Secretary of Agriculture Jardine, who endorsed him very 
highly. Mr. Jardine has favored protection for agricultural 
products and was influential in causing President Coolidge 
to refuse to reduce the duty on sugar. 

The protectionist element seems to believe that Mr. 
Brossard will view tariff problems in a manner satisfactory 
to this group. 

The other Republican recently appointed on the com 
mission was Albertus H. Baldwin, connected with the for- 
eign trade department of a New York bank and for many 
years connected with various departments of the govern- 
ment, including the Department of Commerce. Just how 
he will line up on tariff matters is as yet uncertain. It is 
understood that he has proceeded cautiously so far and the 
high and low tariff groups in the commission do not know 
just where to classify him. 

The other appointment made by President Coolidge some 
months ago was that of Alfred P. Dennis, formerly a com 
mercial attache and an economist, as a Democratic member 
of the commission. ‘Mr. Dennis, as well as Mr. Baldwin, 
has the endorsement of Secretary Hoover. Mr. Dennis also 
is a personal friend of President Coolidge and has figured 
rather prominently in the affairs of the commission. 

The other three members of the commission are Chairman 
Thomas O. Marvin, protectionist Republican, H. H. Glassie, 
described in some quarters as protectionist Democrat, and 
E. P. Costigan, a low tariff independent. 


formerly Mr. Brossard was 
economics and farm 


Protectionist Policy is Expected to Rule 


It is more than likely that protectionist policy will gov- 
ern in many of the test cases by reason of the fact that Mr. 
Marvin, Mr. Brossard, Mr. Glassie, and probably Mr. 
Baldwin will line up together. This does not mean that 
the protectionists will be as well satisfied as if they could 
have selected their own members of the commission. In 
any event, there is likely to be much more harmony than 
prevailed when W. S. Culbertson, former vice-chairman, 
was a member. 

The vacancies filled during recent weeks were those 
caused by the retirement of Mr. Culbertson, William Bur- 
gess a protectionist Republican, and David J. Lewis, a radi- 
cal Democrat. 

The Tariff Commission for the first time since the flexi- 
ble tariff was inaugurated has arranged to hold a hearing 


from Washington. Three members of the 
commission, Messrs. Marvin, Dennis and Costigan, have 
been authorized to go to Seattle to hold hearings in the 
logs and halibut cases. A hearing in the log case will take 
place at Seattle on August 4 and in the halibut case on 
August 10. 


at a point away 


Probably No Tariff Agitation in Congress 


That Congress during the next session will not attempt to 
revise tariff laws is certain. This was made doubly sure 
by a declaration of Representative Green of Iowa, chairman 
of the House Ways and Means Committee, opposing any 
tariff revision next winter. 

“It ought to be remembered that a 
the tariff in an off-vear between 
always proved disastrous politically to the party that un- 
deriook it, with the result that it has lost the house at the 
next said Mr. Green “The present tariff has 
worked well, and has not unduly restricted our buying or 
selling, for our exports and imports are both more than 
twice the volume of what they were before the war and in 

exceed the amount of that period 


quantity they largely 
The revenue brought in by the present law is more than 
Why 


general revision of 
Presidential elections has 


session,” 


twice that produced by any other bill in normal times. 
not let well enough alone?” 

Some recommendations relative to changes in the flexible 
provisions of the tariff law may be made by the Tariff 
Commission in its annual report next winter to Congress. 

Congress will see fit to act 


It is unlikely, however, that 

upon them in advance of any general revision of the tariff 
unless it should be decided to deal with administrative pro- 
visions of the tariff law in a separate bill 


Prefers Wholesale Prices to Production Costs 


Thomas ©. Marvin, chairman of the Tariff Commission, 
favors the substitution of wholesale prices for costs of pro- 


duction as the basis for making tariff adjustments under the 
flexible tariff scheme. Under the present law the Tariff 
Commission submits to the President the results of an in- 
vestigation of differences production in the 
United States and principal competitive countries. 

The substitution of wholesale prices as the basis for mak- 
ing these adjustments is believed by Mr. Marvin to be the 
better policy. Mr. Marvin does not think that the element 
of difference in cost of production is the proper basis for 
the operation of a flexible tariff. He is inclined to believe 
that the difference in competitive conditions which would 
require ascertainment of invoice prices for competitive ar- 
ticles from foreign countries and wholesale prices for do- 
mestic articles packed and ready for delivery should be the 
determining consideration. 


Effect of the Tariff Cut on Coal Tar Dyes 


The full effect of the reduction in the tariff on coal tar 
dyes from 60 to 45 per cent in ‘September last year is dis- 
closed by reports of the Tariff Commission and the De- 
partment of Commerce, which show that imports for the 
first six months of the current year, largely from Germany, 
doubled the imports during the first half of last year. Im- 
ports from January to June, inclusive, totaled 2,503,151 
pounds, valued at $2,320,844, as compared to 1.215.959 
pounds, valued at $1,243,884 during the corresponding pe- 
riod of last vear. 

Imports increased slightly in 
pounds, valued at $2,320,844, as compared with 370,271 
pounds, valued at $347,904 in May. Entries through New 
York totaled 356,676 pounds, valued at $315,780. The re- 
mainder was imported through Boston and Philadelphia. 

The dyes leading the month’s imports were Ciba Violet 
B, R (single strength) 37,472 pounds; Indanthrene golden 
orange G (single strength) 19,284: Cross dye green B 9,005; 
Ciba scarlet G (single strength) 8,930; and Rhodamine B 


in costs of 


June, totaling 375,668 
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extra (single strength) 8,600 pounds. Germany supplied 50 
per cent and Switzerland 32 per cent of June imports. 
Dyes remaining in bonded customs warehouses reached a 
total of 734,705 pounds on May 31 as compared to 668,365 
at the end of April. Intermediates in bond totaled 1,087,- 


745 pounds, as compared with 1,048,334 pounds. 
Synthetic Aromatic Imports 


Imports of synthetic aromatic chemicals in the month of 
June totaled 10,612 pounds, with an invoice value of $19,- 
455, as compared with 8,762 pounds, valued at $13,216 in 
May, 15,029 pounds valued at $33,543 in April, 11,018 pounds 
valued at $21,040 in March, 5,088 pounds valued at $18,875 
in February and 6645 pounds valued at $26,831-in January. 

The monthly tabulation of imports of synthetic aromatic 
chemicals of coal tar origin follows: 


Per Cent bv 
Country of 
Shipment 

Holland, 100% 

{ Germany, 67% 
) Holland, 33% 
France, 100% 

{ Germany, 47% 

Switzerland, 35% 

France, 18% 
France, 100% 
{ Germany, 92° 


) Helland, 

{ Switzerland, 
Holland, 45% 

| France, 10% 

{ Germany, 86% 

) Holland, 14% 

{ Germany, 84% 

USwitzerland, 16% 
Germany, 100% 

{ Germany, 58% 

) Switzeraland, 42% 


Quantity In 


Name —— 
of Chen Pounds Ounces 
Acetic ald 1 50 


voice 


Value 


Acetophenone 150 


Acetyltoluene 


Amy! 


salicylate 


Anisic 


aldehyde 


Benzaldehyde eo 


45% 


Benzyl propionate 


Benzyl cinnamate 


Bigaradine, Nos 
and 3 3 ia Germany, 
Bromstyrol adh 3 
Cinnamic aldehyde 
Cinnamol 
Coumarin 
Dimethy 
binol 
Diphenyl 


Diphenyl 


100% 
Switzerland, 100° 
Switzerland, 100% 
100% 
100% 


France, 
France, 


Holland, 100% 
Germany, 100% 
{ France, 60% 
1 Switzerland, 
Switzerland, 
Holland, 
Holland, 
Germany, 
Switzerland, 
th oe. 55 vs Germany, 100‘ 
{1} rance, 50% 
1) Holland, 50% 
Switzerland, 
( Switzerland, 
U Holland, 29% 


40% 
100% 
100% 


62% 


Ethyl cinnamate 
Gardenal (a) 
36% 

2% 


Heliotrcpine 


he No, 50 
Methyl 


Methyl methyle- 
inthranilate 


100% 


, aoe 
anthranilate 71% 


Switzerland, 100% 
Switzerland, 100‘ 
{ France. 64° 
l Holland, 36% 
France, 100% 
Switzerland. 
France, 56% 


Holland, 44% 


Methyl 
Musk 
Musk ketone 
Musk PC 

Musk xylene 


Neroline (b-naphthol 
ethyl ether) 
Orange 


cinnamate 


ambrette 


100% 


Germany, 100% 


Switzerland, 
Switzerland, 
Holland, 22% 
Germany, 10% 
France, 2% 
Germany, 100% 
Germany, 55% 
Holland, 27% 
France, 18% 
Switzerland, 100% 
Holland, 100% 


Yara Yara ( b-naphthol France, 100% 
methyl ether) se Holland, 
- ) France, 


(a) Port of Chicago. 


100% 
66% 


Phenylethyl acetate 


Phenylethyl alcohol 
Phenylethyl 
Phenylethvl 
Vanillin 


cinnamate. 
propionate 


56% 


44% 


_ Exports of chemicals and allied products from the United 
States during May, 1925, valued at $13,894,000, exceeded 
in value the exports for any month of the year and regis 
tered an increase of twelve per cent over those of Mav 
1924, according to C. C. Concannon, chief of the chemical 
division of the Department of Commerce. 

Imports in the month were valued at $17,932,000, an 


t 32 in- 
crease of 30 per cent over May, 1924. 


Important Tariff Decision on Imports 


The text of an important decision by the United States 
Court of Customs Appeals, Mills & Gibb Corporation vy. 
United States (No. 2477), has been made public by the 
Treasury department. In this decision which is lengthy and 
extremely technical, the following precedents are estab- 
lished : 

1. Time of Importation and Duty Accrual.—Customs 
duty attaches when goods are imported, and they are im- 
ported when they come within the jurisdiction of the cus- 
toms district. 

2. Construction, Section 499, Tariff Act of 1922, Short- 
age.—Section 499, tariff act of 1922, refers to deticiencies 
in “quantity, weight, or measure” at the time ofgimportation, 
and not such as may occur afterwards. Congress has not 
provided that the government shall be an insurer of imported 
goods while in customs custody. A protest against the as- 
sessment of duty upon a case of goods, imported but lost 
in customs custody, was properly overruled. 


No Otto of Rose Imported During May 


A rise in value but a sharp decline in quantity character- 
ized the export trade of essential oils, total shipments in 
May, 1925, having amounted to 130,000 pounds, valued at 
$175,000. In contrast to the exports, imports recorded a 
50 per cent increase in quantities received or 421,000 
pounds and a thirteen per cent increase in values, or a total 
of $509,000. No otto of rose entered the country during the 
month. Receipts of other oils were: Geranium, 28,000 
pounds, $109,000; bergamot, 2,000 pounds, $10,000; citron- 
ella and lemongrass, 122,009 pounds, $106,000; lavender, 
5,000 pounds, $11,000; lemon oil, 67,000 pounds, $49,000; 
orange oil, 21,000 pounds, $47,000; and sandalwood oil 50 


pounds, $312. 


Our Foreign Toilet Goods Trade Improves 


During May the trade in perfumery and toilet prepara- 
tions was favorable, with improvements made in both the 
outgoing and incoming shipments, a total of $681,000 worth 
for the former and of $495,000 worth for the latter having 
been reached. There were indications of slightly lower 
valuations in exports of perfumery and toilet waters and 
talcum and toilet powders, but higher values for dentrifices. 

The exports for goods of this type were: Creams, rouges 
and other cosmetics, $118,000; perfumery and toilet waters, 
$34,000; talcum and other toilet powders, $150,000; den- 
trifices, $268,000; and all other toilet preparations, $112,000. 

The imports were: Perfumery, bay rum and toilet waters, 
$167,000; perfume materials, $264,000, and cosmetics, pow- 
ders and creams, $63,000. 


When a Catalogue Is Not a Catalogue 


\ catalogue, according to the Post Office Department’s 
interpretation of the new postal rates, is not a catalogue 
when it contains than twenty-four pages. And not 
being a catalogue it is not entitled to the rate of lc per 
2 oz. but must bear a rate of 1%c. per 2 oz. 

effect of this ruling, as brought to the attention 


less 


The 
of the Department of Transportation and Communication 
of the Chamber of Commerce of the United States by 
various business organizations, has been that many business 
houses are increasing their catalogues to 24 pages. Some 
have discovered that by attaching a circular, on which the 
rate is 1'%c. if mailed alone, to a 24-page catalogue, the 
whole can be mailed for lc. 

These and other effects of the new postal rates will be 
considered by the Joint Subcommittee of Congress at hear- 
ings to begin at Washington July 20. 


Baden Chosen to Head Credit Men 


At the recent thirtieth annual convention of the National 
Association of Credit Men in Washington, Richard T. 
Baden of Baltimore, was elected president for the coming 
year. Vice-presidents were named as follows: W. H. 
Pouch, New York, Eastern division; George J. Cruen, 
Cincinnati, central division; and Frank D. Rock, Denver, 
Western division. J. Harry Tregoe, New York, was 
elected executor manager, secretary and treasurer. One 
of the resolutions was a recommendation for legislation 
simplifying court procedure. 
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NEW ALCOHOL REGULATIONS HOPEFULLY WELCOMED 


Andrews’ Plan Likely to Put Business End of Volstead Law in Effect; 


Fanatics the Only Critics; Others Will Help to Make it a Big Success 


WASHINGTON, July 22.—Changes of far reaching impor 
tance in the administration of prohibition Jaws have been 
brought about during the last month. A new plan of admin- 
istration worked out by Assistant Secretary of the Treasury 
Lincoln C. Andrews under which 24 prohibition administra- 
will be August 1. Also 
effective on August 1 will be the revised Regulations No. 61, 
relating to industrial alcohol and the production, manufac- 
ture, alcohol. The 
these regulations has been completed with a remarkable lack 
of friction and the result is said to be highly 
to the alcohol using trades. 

the alcohol the 
change in plan of administration as bringing about a new 


tors created becomes effective 


sale and use of denatured revision of 


satisfacte ry 


Representatives of using trades regard 


era which will be highly gratifying to them after the de- 
cidedly unsatisfactory conditions which have prevailed. 


May Kill the Cramton Measure 


There is an impression that the new plan will accomplish 
such results as effectively to kill any further attempts to 
revise the Cramton bill setting up a prohibition bureau 
in the Treasury Department which the alcohol using trades 
successfully fought in Congress last winter. The expecta- 
tion seems to be that the wind will be taken out of the 
sails of the Anti-Saloon League to such an extent as to 
cause that organization merely to bring forward a bill 
placing employees of the prohibition service under civil 
service. 

The new scheme of administration abolishes the 48 pro- 
hibition directors now functioning in the 48 states and also 
does away with the local supervising special agents stationed 
in nearly every prohibition district. Hereatter, also, the 
collectors of internal revenue will be limited in their activi 
ties to the collection of taxes and will cease some of their 
other duties which have served to a triple-headed 
prohibition enforcement system. 

Each of the 24 new prohibition administrators will control 
about twice as much territory as is now under the jurisdic- 
tion of a prohibition director. The boundaries of the 
territories allotted to the 24 administrators will coincide 
with federal judicial circuits, which is generally believed 
here to be a wise move in enforcing a Federal law. 

The plan contemplates vesting greater authority in the 
prohibition administrators than in the present prohibition 
directors. The of the Prohibition Commissioner 
will be correspondingly curtailed. When appeals are taken 
from rulings of administrators they will be considered by 
Assistant Secretary Andrews or by agencies indicated by 
him and not by the Prohibition Commissioner. 

One of the features of the plan which is especially pleas- 
ing to the alcohol using industries is the fact that it recog- 
nizes the principle of the separation of the supervision of 
legitimate industry from the policing of law violators. Each 
prohibition administrator will be given two assistants, one in 
charge of enforcement work while the other will give his 
attention to the permissive work relating to the issuance of 
permits, increases in alcohol supplies and generally to the 
welfare of legitimate industry. The assistant in charge of 
the permissive features will be designated as the First 
Assistant, while the other will be the Second Assistant. 
There will also be a chemist and a council attached to the 
staff of each administrator. 


create 


powers 


Dr. Doran to be Retained in New Deal 
_ All technical matters relating to the administration of 
industrial alcohol will continue to be supervised by the divi- 
sion of industrial alcohol and chemistry under the direction 


of Dr. J. R. Doran, who is favorably known to many mem- 
bers of the toiletries industry. 

It is the opinion of representatives of alcohol using 
industries that the new plan will make for more efficient 
prohibition enforcement and that it will facilitate the opera- 
tions of legitimate industry. The complaint has continually 
been made that confusion and delay arise from the division 
of authority, responsibility and activity among prohibition 
directors, collectors of internal revenue and local supervising 
special agents. Hereafter one official will be responsible for 
every action taken in his district and manufacturers who 
suffer hardships will be able at all times to take the matter 
up with an assistant administrator whose primary function 
will be to facilitate the cperations of legitimate industry. 

It is the announced purpose of Assistant Secretary 
Andrews to obtain men of high caliber for the positions 
of prohibition administrators. He intends to avoid politics 
as much as possible and this course naturally has evoked 
some opposition from members of Congress. Mr. Andrews 
wanted to pay salaries of $10,000 to the administrators but 
has been limited to $7,500 under an opinion by Comptroller 
General McCarl. 


Copies of Regulations No. 61 Soon Available 


Regulations No. 61, relating to industrial alcohol and the 
production, manufacture, sale and use of denatured alcohol, 
as revised, substitute the new prohibition administrators for 
prohibition directors and provide for territorial jurisdiction 
and for other features of administration in conformity with 
the new scheme. There are three sections of importance, 
sections 110, 111, and 112. These relate to the requirements 
applying to manufacturers using alcohol. 

The revision of the regulation was completed 
remarkable lack of controversy. In the last revision of 
Regulations 60 and in previous attempts to Regula- 
tions No. 61 there were numerous acrimonious meetings in 
which bad blood was shown on both sides. The present 
revision of Regulations No. 61 was completed at a single 
the Alcohol Trades Advisory Committee after 
a tentative draft had been completed by Treasury officials. 
The Treasury officials made a number of changes in the 
original draft to conform with suggestions of the alcohoi 
using industries 


with a 


revise 


session of 


Effect of 


In a statement made today, Commissioner Haynes outlined 
new Regulations No. 61. He said in his announcement: 

“These regulations are the result of extensive study of 
the industrial alcohol problem and mark the most advanced 
step taken in the control of industrial alcohol, since National 
Prohibition, at the same time giving assurance that legiti- 
mate business interests have been provided for. The center- 
ing of the administration of the uses of industrial alcohol in 
one local administrative head will provide a simplified, direct 
and responsible administration.” 

Permits to operate industrial alcohol plants, bonded ware- 
houses and denaturing plants will be issued by Federal Pro- 
hibition Administrators. Supervision over the production, 
warehousing and denaturation of the alcohol will be retained 
by the Collectors of Internal Revenue on account of the tax 
involved, but their interest will cease after there has been a 
tax payment or withdrawal from the warehouse or a de- 
naturation of the alcohol. 

Authorization for withdrawal of alcohol free of tax for 
the use of the United States, States, Territories, hospitals, 
and other institutions, will continue to be issued by 
the Commissioner of Internal Revenue through the Collector, 
but the determination of who shall be permitted to secure 
alcohol free of tax will be made by the Federal Prohibition 
Administrator. 

Sole supervision of permits for the sale and use of dena- 
tured alcohol will rest with the Federal Prohibition Ad- 


Haynes Outlines 


New Regulations 


colle ges, 
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ministrators with reference to receiving of reports and issu- 
ance and revocation of permits. They will likewise control 
the exportation of denatured alcohol. 

Part 1 of the regulations relates largely to the mechanical 
construction and operation of alcohol producing plants and 
warehouses, and has to do primarily with the collection of 
tax. 

Part 2 relates to the denaturation of alcohol and the uses 
of denatured alcohol. The procedures in Part 2, for the ob- 
taining of industrial alcohol permits, are made specific and 
the operations of permittees under the regulations are made 
more clear and definite. The articles having to do with the 
use of denatured alcohol have been so drawn, with the coun- 
sel and advice of representatives of leading industries con- 
cerned, that the rules laid down should operate for the pro- 
tection of business interests, for whom they are a guide, as 
well as to protect the public against abuses of industrial 
alcohol permits. 

The text of the new regulations will be available to the 
public within a few days. 


Andrews’ Plan Meets General Approval 


The new deal is a sane effort to comply not only with the 
Eighteenth Amendment, but with the provisions of the 
Volstead Act, neither of which has been possible under the 
regime of the fanatical police enforcement endeavors which 
have been so often in evidence. Under it the $5,000 a year 
salaries given to men and women to run around the country 
preaching bone-dry prohibition at the taxpayers’ expense has 
been cut cut. 

Everybody looks forward to something conciusive in the 
enforcement of the Volstead version of the intent of 
Eighteenth Amendment. Assistant Secretary Andrews’ plan 
is regarded as constructive, business-like and normal. The 
only critics are some of the high salaried employees of the 
Anti-Saloon League, who have given advance notice that 
they are going to hold their jobs and keep on drawing 
their salaries to see that the government does its duty. 
If not the entire legion of paid prohibitionists will not only 
write pieces for the newspapers, but will try to get Congress 
to pass more drastic laws. 

The attitude of the Anti-Saloon League coterie seems 
to be the only black spot in the coming dawn of the legiti- 
mate enforcement of this law upon a strictly proper pro- 
gram that recognizes the interests of the business world 
are of more importance than catching a few bootleggers. 


EMPRESS CO.’S FEDERAL TRADE CASE ENDS 

The Trade 
plaint which was filed against the [Empress Manufacturing 
Co. of New York City early 
that 


Federal Commission has dismissed the com- 


in February with the state- 


ment an investigation of the facts proved that the 


Empress Co. had not committed the acts which the com- 


plaint alleged. The company is manufacturer of a prep- 


aration known as “Tausig’s Improved Instantaneous Hair 


( olor 
The 
of the 


Restorer.” 
matter 
had used 


complaint alleged that in the advertising 


company and in its literature the company 
the statement that the preparation in question had been ap- 
proved by the Department of Health of the City of New 
York and that such statement was false and had a tendency 
and capacity to mislead and deceive the purchasing public. 
The complaint further alleged that there were among the 
competitors of the company many who sold similar prep- 
arations without making claims of indorsement by the 
Department of Health and that the practice indulged in 
by the Empress company had a tendency to divert business 
from and otherwise injure them. 

The history of the case is one of misunderstanding be- 
tween the officials of the Empress Manufacturing Company 
and the New York City Department of Health. In its 
letter replying to the complaint, the defendant set forth 
the following principal statements: On July 11, 1921, 
the Department of Health informed the company that the 
use of the dye puraphenylenediamine is dangerous for ex- 
ternal use to human beings. The company immediately 
withdrew from sale a preparation known as “Empress Hair 
Color Restorer.” During the next few weeks, the company 


EssENTIAL OIL REVIEW Jury, 1925 


through Emil Tausig, its president, inquired from the 
Department of Health whether it would sanction the sale 
of a preparation manufactured from a foreign dye called 
“primal” and referred the Department to numerous author- 
ities which had approved this color as harmless after a 
series of experiments on animals and human beings. 

The Department requested a sample of the “primal” for 
analysis and it was submitted by Mr. Tausig. The matter 
was then allowed to rest for nearly a year when upon 
inquiry by the company as to the result of the tests, 
the Department called for more information on the subject 
and the actual composition of the material. Further au- 
thorities were then cited by the company and a further 
sample tendered at the request of the Department. Finally 
in August, 1922, the Department allowed the company to 
begin distribution of “Tausig’s Improved" cautioning at 
the same time that any complaint of poisoning for which 
the preparation could be blamed would result in immediate 
action by the Department. 

\t the outset, the labels of this preparation indicated 
that the product was approved by the Department of Health 
of New York City. Upon complaint by competitors, this 
statement was changed to read that the product had been 
submitted to the Department and no objection found to it. 
On certain letterheads of the company were also used the 
words, “Analyzed and found harmless by the Department 
of Health of New York City.” The Department upon 
complaint also objected to this use of its authority and 
this practice was at once discontinued and later all men- 
tion of the Department of Health was eliminated from the 
advertising matter, circulars and cartons in which the 
product was packed. 

Mr. Tausig further cited the fact that a complaint to 
the postal authorities had been dismissed following an ex- 
planation of the company of its methods and intentions. No 
hearing in the matter was held by the Federal Trade Com- 
mission, the complaint being dismissed solely on the explana- 
tion of facts contained in Mr. Tausig’s letter and abstracted 
herewith. 

A regulation has now been issued by the Department 
of Health which seems likely to prevent any recurrence 
of similar difficulties by other manufacturers. The De- 
partment under this regulation prohibits the use of its name 
in the advertising of any preparations. The step was 
taken because the Department feels that it is its province 
to proceed only upon complaints and not to lend ts name 
or approval to any product before such complaints are 
made. 


Aubry Sisters Not Involved in Mail Fraud Case 


Suits in Federal District Court resulted on June 17 in 
the conviction of several defendants who were accused of 
using the mails in a fraudulent enterprise. The defendants 
were convicted of operating upon the name and credit of 
and securing goods such credit 


reputable concerns upon 


and later disposing of these goods at auction and pocketing 
the proceeds. 

Accounts of the proceedings stated that the defendants 
had been operating in some cities under the name of Aubry 
Sisters Corp., of New York. Investigation proves that this 
was not the case. The defendants did purchase some brand- 
ed merchandise from Aubry Sisters Corp. and resold it 
under the Aubry label. They did not use that name, how- 
ever, in the fraudulent purchase of merchandise from 
other companies, nor did they operate upon the credit of the 
\ubry Sisters Corp. Publication of statements to the con- 
trary are said by the Aubry Company to have had no 
appreciable effect upon its business and credit. 


Illinois Governor Signs Beauty Laws 


Governor Small, of Illinois, has signed the Elrod beauty 
bills. 
the state and specifies the operations they may perform in 
that work. The second bill provides for a licensing board 
to examine applicants. Administration of the bill is placed 
in the hands of the department of registration and education. 


One bill provides for licensing beauty culturists by 
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THE TROUBLESOME PROBLEM OF PRICE-CUTTING 


A Conversation That Indicates There May be Two Sides to the Question; 
Some Old Angles Newly Treated Reveal a Double Edge to the Sword 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


The scrappy salesman met me in the dim reaches of the 
Pennsylvania station, shook me warmly by the hand and, like 
the ancient mariner, fixed me with his glittering eye. 
evident that he had something on his chest. 


It was 


“Say,” he began, ‘“whaddye think of this fool idea that a 
manufacturer hasn’t any right to control, or try to control, 
the retail price of his goods? 
the neck?” 


Wouldn't it give you a pain in 


“It doesn’t affect my neck that way,” I answered, just to 
aggravate him. “If you sell me your goods, and get your 
price for them, what business is it of yours whether | sell 
them at cost, or less than cost, or give them away to cus- 
tomers as souvenirs? All you want is to sell goods and get 
your money. If I cut the price, I'll probably sell a whale 
of a lot of them, which means more busipess and more 
profits for you. As long as you don’t cut your price, you 


don’t stand to lose anything, do you?” 
Some Ways of the Price Cutters 
The scrappy salesman was speechless with indignation for 
a moment. “Oh, is that so! 
What do these cut price birds do? 


Then he said: Listen to me. 
They put big advertise- 
ments in the newspapers, offering my goods at a price less 
than they paid for them. Do you think they want to do 
business at a loss? Do you think they honestly intend to 
sell a lot of my goods at less than they paid for them? Not 
they ! 

“When the customer comes in and asks for my product, 
But—er—ahem 
We're selling a 
We've 
reduced the price on that for today, too; it’s a big bargain 
for 29 cents.’ 


the salesman says, ‘Why certainly, madam. 
—have you ever tried Blink & Bunk’s? 
great deal of it, and it gives splendid satisfaction. 


“The facts of the case are that the store has loaded up 
with a big stock of Blink & Bunk’s stuff, which is nothing 
but a mess of junk, and they advertise my goods at a low 
price just to get people into the store. And when they get 
‘em in, they substitute Blink & Bunk’s, and my product stays 
on the shelf. Whaddye know about that?” 

“Pretty tough, I'll admit,” 
somewhat. The clerks 
tution in every case. 


I replied, “but you exaggerate 
with the 
Many people won’t stand for it, and 


don’t get away substi- 
the cut price sells a lot of your stuff before the cut price 
sale is over.” 


Effect on the Women Shoppers 


“Suppose it does,” he countered, “but what happens to 


other dealers while the circus goes on? The cut price birds 
have a big store at the corner of Main and Bank streets, 
right in the center of the shopping district. The women 
see the advertisements, and say, ‘Well, I’m going down town 
today, and I’d better drop in and buy some tooth paste, or 
hair tonic, or whatever, at the cut price.’ 
neighborhood druggist loses the business. 


They do; and the 
Worst of it is, he 


blames the manufacturer because these robbers cut the price.” 
“Oh, he does, does he?” I 


answered. “And how about 


him? This nice little neighborhood druggist you're talking 


about. Of course he never cuts prices!” 

The scrappy salesman swallowed hard, as if the pill was a 
bitter one. “Yes, doggone it,” he admitted, “I'll say he cuts 
prices. D’ye know, a whole lot of retailers nowadays, little 
as well as big, cut my selling talk short with this question: 
‘What's your deal?’ They’re all looking for a deal of some 
kind or other, and what's in their mind when they ask for a 
deal? Are they saying to themselves, ‘If I can get some- 
thing for nothing, I’ll sell it at the regular price and pocket 
No. 
get enough free goods out of this bird, I'll cut the price to 
the bone and give that sucker across the street a headache he 


won't forget!’ 


the proceeds’? They’re saying to themselves, ‘If I can 


That’s what they’re saying to themselves.” 

“Now,” I said, “we’re getting down to the meat in the 
cocoanut. The big fellows cut prices on your goods to fool 
the public, and the little fellows cut prices to get even with 
their competitors—the suckers across the street—who have 
also been cutting prices. Everybody's doing it, according to 
And what do you say to them?” 

“This is what I tell ’em,” he replied, “I say to ’em, ‘Look 
here, Mr. Man, my company has been 25 years building up 


you. 


a fine, four-square business, making a high grade line of 
products, and selling them on their merits. We have spent 
fortunes in advertising, to build up our business and help 
our retailers sell goods. Lots of your customers buy our 
goods regularly, year in and year out—not because they 
love you, but because they have got the habit of using our 


products, and want ’em. 


Spending Money to Retain Old Customers 


“*Right now we are spending our good money to keep old 
We tell these 


customers, old and new, to come to your store for our goods. 


customers in line, and to get new customers. 


You may say they are your customers; in one sense they are, 
But 
We 
have spent our good money to educate them into the habit 
of buying our products. 


for they live in your town and trade at your store 


so far as our line is concerned, they are our customers. 


‘Furthermore, we have priced our goods so as to give 
you a good profit. We want you to make money, and we 
do everything we can to help you make money. All we ask 
of you is to pass out the goods, say a good word for them 
when occasion arises, and take your profit. 

“*But 


appear to be in business for 


You 


Every once in a while 


you don’t seem to want to make a profit. 
fun. 
you slash the price on some of our items, and your excuse is 
As a matter of 


fact, you'd make more money if you sold a few of our 


that the sucker across the street did it first. 


goods at a fine profit, than you make when you sell a lot of 
them at next to no profit. 
couldn't. 


And we wouldn't complain—we 


“*And just to prove that you love to do business at a 
loss, what do you do when we offer a deal, and give you 
a few packages of some easy selling item? Do you put the 
regular price on these free goods, and fatten your bank ac- 


count with the entire proceeds? Not you; you use the free 
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goods as a means of cutting the price, and give away the 
whole outfit. 

““Of course, you're entitled to run your business any old 
way you want to, and the law prevents us from making you 
maintain prices, but you get sore at us because some of the 
big stores cut prices still lower than you do, and accuse 
us of giving them inside deals, and so on. 

“What you ought to do is to treat us fairly and be square 
with yourself. Take the good profit our regular prices pro- 
vide for you, and run your store to make money and not as 
a game of cutthroat.’ ” 

“That’s a fine line of talk,” I said, “and I wish you luck 
with it. But, by the way, how long did you say your com- 
pany had been in business?” 

“Twenty-five years.” 

“Exactly; and you're still doing business the way you 
did a quarter of a century ago. 

“When the business was new, nobody knew anything about 
the goods it manufactured. The main idea, at that time, was 
to get the various products you manufactured known to the 
Mak- 


You were 


largest number of people in the shortest possible time. 
ing money wasn’t so important as making friends. 
glad to give the goods away in order to get people to try 
them. 

“So you handed out free goods to dealers, and were glad 
to do it. 
sumer; you wanted to gain his friendship and secure his co- 


You were new to the dealer as well as to the con- 


operation, so with every order he gave you, you threw in a 
You didn’t care whether 
\ll you hoped was that 


generous quantity of free goods. 
he sold them or gave them away. 
they 


become permanent buyers. 


would get into the hands of consumers who would 


In fact, 
it was one of the very few ways of hurrying up the process 
\dvertising, in those 


“This was all logical enough, and good business. 
of introducing a new line of products. 
days, was a mere infant, and mighty uncertain on its pins. 
Only a few manufacturers in your line advertised 25 years 
ago, and those who did had no very clear idea of the adver- 
tising methods which would actually send customers to the 
retailer’s store. They looked upon advertising as a luxury, 
and really didn’t expect anything in the way of immediate 
results from it 

“So it was quite natural that they should get the habit of 
periodically, if not continuously, passing along a sop to the 


dealer in the form of free goods. But is there any good 


reason why you people should go on giving away valuable 
merchandise until the end of time?” 


“Well, 


fellows all do it; if we 


“The 


don't offer deals, our competitors 


why not?” answered the salesman. other 
will take business away from us.” 

“That’s just what the dealers say tu you when you jump 
“and what 


for them. 


all over them for cutting prices,’ I reminded him, 


is a good argument for you is a good argument 


Maybe 


you, but we'll pass that up and get down to the main idea, 


it isn’t the best kind of an argument for either of 


which is this: in your line of business, price cutting by the 


retailer is due to price cutting by the manufacturer.’ 

“How do you make that out?” 
We will say, for the sake of illustration, that 
the backbone 


chin developer. Your price to the trade, so you say, is $4.80. 


“This way. 
the big item in your line, of the business, is a 
You come around to my store to sell me a bill of goods, and 
I ask, ‘What’s your deal?’ 
I’ve got a good one for you this time. 


And you reply, ‘Aha, old scout, 
On account of this 


being the 25th anniversary of our business, we’re offering, 


for August only, a package of our celebrated chin developer 
free with every dozen!’ What's the price of your product 
then ?” 

“Four-eighty a dozen,” replied the scrappy salesman. 

“No, it isn’t; it’s $4.80 for thirteen, which is something 
different again. And if that isn’t price cutting, what is it? 

“Now, let’s take a squint at another angle of this situation, 
Suppose, when I ask ‘What’s your deal?’ you reply like 
this: ‘Our company is just putting a new nose improver on 
the market, and, believe me, it lays ’way over any other 
nose improver ever invented. The public is just going to lap 
it up, and in a short time it’s going to be one of our biggest 
items. We're going to advertise it all over the country pretty 
soon, and you'll be doing a fine business on it. Just to get 
it introduced, and for this month only, we're giving three- 
twelfths of a 
In this hypothetical case, my friend, what’s the 


dozen free with every dozen of our chin 


developer.’ 


price of your nose improver? 

“T dunno; you didn’t mention any price.” 

“No, and there isn’t much use of even imagining a price. 
For, in the minds of the retailers who got the goods free, 
your nose remover is merely something for nothing. You 
can’t expect them to take it seriously. They have a right 
to be surprised when you ask them for an order for it. 
You yourself have placed a value on it, and that value 
is represented by zero. 

“And later on, when the nose improver does go over 
surprised and deeply grieved 


Why 
the example by actually 


with the public, you will be 
because the dealers cut the heart out of the price. 
the surprise? You yourself set 
giving the stuff away.” 

it’s all 
well 


“but 
conditions are as 


“You're a good talker,” said the salesman, 
apple sauce. You know 


as I do, and that they 


what the 
can’t be changed. We have to do 
business the way it’s done; we have to follow the customs 
if the trade or go out of business.” 

“That’s what the price-cutting retailers say,” I retorted, 
“and if you're so contented with things as they are why 
take up my time kicking about them when they happen to 
‘ henhouse to roost? Answer me 


come back to own 


that!” 
“You'll 


looking 


your 


have to excuse me now,” he replied, hurriedly 


at his watch, “I gotta catch a train.” 


Synthetic Cotton Odor to Trap Boll Weevil 


As a result of investigations which have been made by 
Dr. Frederick B. Power and Victor K. Chesnut, of the 
Phytochemical Laboratory of the Bureau of Chemistry at 
Washington, they have concluded that the attraction of 
the cotton plant for the boll weevil is due to the odor 
and not to the color of the plant. Distillation of the entire 
plant led to the separation of several constitutents, of 
which ammonia, trimethylamine, terpenes, and hydrocarbons 
apparently seemed to be responsible for the odor. The 
proposal has been made and is under serious consideration 
peculiar odor and use it to fight the 
worm. 


to synthesise this 
ravages of the boll 


Then You Will Be With It 

When a man takes his job seriously, he will have less time 
to take himself seriously. When the man succeeds in put- 
ting over his job, the well-done service will carry him along 
with it. 

Why worry over your present personal position? Just 
work hard to do your job, and when the service is com- 
plete and successful, you, my friend, will be with it—Silent 
Partner. 
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IMPORTANT COAL TAR RULING; U. S. LOSES RESALE SUIT 


Customs Court Rules Adversely on Appeal Made by Fritzsche Brothers; 
Judge Hand Awards Decision to Richard Hudnut in Sherman Act Case 


FULL TEXT OF HELIOTROPIN OPINION 
Treasury Decision 40,998 (G. A. 
handed 


9,022) gives the text of 
United States 
Helio- 


states. 


a decision down June 27 by the 


Court) in the 
United 


General Appraisers (Customs Trial 


tropin suit of Fritzsche Brothers, (Inc.) v. 
The court holds as follows: 


Heliotropin, an aromatic chemical, in the manufacture of 
which toluene or other coal-tar product or derivative is 
used, and which competes with a like article manufactured 
and sold in the United States, is classifiable under paragraph 
28, tariff act of 1922, and must therefore be appraised on 
the basis of its American selling price as defined in section 
402 of the act of 1922, supra. Ullman v. United States 
(1 Ct. Cust. Appls. 63; T. D. 31032); Lauricella_ v. 
United States (4 Ct. Cust. Appls. 259; T. D. 33482) ; United 
States v. Younglove Co. (5 Ct. Cust. Appls. 379; T. D. 
34873): Madiera Embroidery Co. v. United States (9 Ct. 
Cust. Appls. 143; T. D. 37990) cited. [Affirmed.] 

Comstock & Washburn (George J. Puckhafer of counsel) 
for the importers. 

William W. Hoppin, Assistant Attorney General (Samuel 
M. Richardson and John G. Lerch, special attorneys), for 
the United States. 

McCLELLAND, General Appraiser: This is an appeal to 
reappraisement from a finding of value by the United States 
appraiser at the port of New York on an aromatic chemical 
known as heliotropin imported from Germany. 

The merchandise was invoiced at 80 cents per pound, 
entered under so-called “duress” at $1.75 and appraised as 
entered. The issue involved is not whether the invoice price 
equals the foreign market value, or the export value, but 
whether the heliotropin in question is such an article as 
falls within the provisions of paragraph 28 of the tariff act 
of 1922 for dutiable purposes. If it does the appraised 
value must be affirmed, and if not the invoice value must 
be sustained. 

Examiner Gillies, who examined and passed this im- 
portation, called as a witness on the trial, testified that from 
the time of the passing of the tariff act of 1922 until the 
promulgation of certain regulations by the Secretary of the 
Treasury, embodied in T. D. 39485, he had returned helio- 
tropin with advisory classification under the eo nomine 
provision therefor in paragraph 61 of the said tariff act, 
but in view of regulation 10 embodied in the said Treasury 
decision he found value under paragraph 28, supra, and 
made return accordingly, without having the merchandise 
analyzed or ascertaining by any other method whether the 
merchandise was obtained, derived, or manufactured in 
whole or in part from any of the products provided for 
in paragraph 27 of said act. His action was approved by 
the appraiser and therefore the appraised value was fixed 
at $1.75 per pound based upon the American selling price 
of similar competitive merchandise manufactured or pro- 
duced in the United States. 

Regulation 10 reads as follows: 

The words 
“similar competitive articles” in paragraphs 27 and 28 
shall not be construed as relating exclusively to coal 
tar products \n imported coal-tar product may be 
compared with a domestic noncoal-tar product, or an 
imported noncoal-tar product dutiable under paragraph 
27 or 28 with a domestic coal-tar product, for the pur- 
pose of determining whether they are similar competitive 
articles. The rule provided in paragraphs 27 and 28 
for the determination of similar competitive articles and 
the regulations herein provided shall be applied in such 
cases, 


Articles which are not coal-tar products 


Counsel for the appellant attacks the validity of the said 
regulation on the ground that the Secretary of the Treasury 
(Continued on Next Page.) 


HUDNUT’S VICTORY REPEATS COLGATE’S 


the the 
Runyon in the Colgate case, 


decision of 
William N. the brought 
by the Hudnut for alleged 
violation of the Sherman Act in that agreements to maintain 


Following closely tenor of Judge 
suit 
government against Richard 
resale prices were made with dealers has been dismissed by 
Judge Augustus N. Hand of the United States 
Court for the Southern District of New York. 

In his opinion Judge Hand distinguished this case from the 
Beech-Nut case, which has been cited in all of the recent 
brought Act, pointed out 


specifically that the facts more nearly resembled those in the 


District 


cases under the Sherman and 


Colgate case. The opinion follows in full: 


“It is hardly useful to review in detail the 73 cases of 
retailers to whom the defendant sold its goods and 
were cut off for price-cutting and reinstated. 


who 
These are but 
a small fraction of 40,000 customers who purchased its per- 
fumes and toilet articles. I should regard the suit as 
a reasonable one except for the recent case of the Supreme 
Beech-Nut Co., 257 U. S. 
441, decided by a narrow margin. That case, however, did 
not hold that a suggestion by a seller to his customer of a 
resale price, with a statement that further dealings would 
be discontinued if the customer cut the suggested price, was 
unlawful under the Sherman Act. 

“It is true that the distinction between an agreement by 
word or conduct to maintain a reselling price on merchan- 
dise sold and delivered, and a warning that if such a price 
is not maintained, future sales will be withheld, is delicate, 
and that the second may be accompanied by such circum- 
stances as to show conclusively that a contract is really made. 
Yet there is a difference and if it is not observed, the right 
to refuse to sell to a customer who does not by his conduct 
satisfy his vendor will disappear. Certainly reckless price- 
cutting cheapens a product in the eyes of the community 
and often greatly injures its future marketability and value. 
On the whole there were among the 73 cases very few in- 
stances indeed where Hudnut’s salesmen even with the in- 
evitable enthusiasm of such persons did anything like make 
an agreement to fix a resale price. The facts taken as a 
whole more nearly resemble those in United States v. Colgate, 
250 U. S. 300, and Frey & Son v. Cudahy Packing Co., 256 
U. S., 208, than those in Federal Trade Commission v. 
Beech-Nut Co., supra. See also my opinion Varan v 
Goodyear Tire & Rubber Co., 256 Fed. 571. 

“The Government has been treated with unusual frankness 
and given full access to the defendant’s files. If some sales- 
men have occasionally done things which may merit 
criticism, there is not only admittedly no monopoly on the 
part of the defendant in toilet articles, or anything approach- 
ing it, but no body of transactions which merit condemnation 
for violation of the Sherman Act. The bill is accordingly 
dismissed.” 

Attorneys for Richard Hudnut were Roger S. Baldwin, E. 
Raymond Shepard and Gillet Lefferts, of Baldwin, Hutchins 
& Todd. The government was represented by David A 
L’Esperance and Joseph F. Kroppy. 


not 


Court in Federal Trade Comm. v. 


Westphal Decision Prevents Use of Own Name When 
It Clashes With Previous User 


In an action for an injunction recently brought by Paul 
Westphal, plaintiff, 306 West Thirty-sixth street, New York 
city, manufacturers since 1881 of “Paul Westphal’s Auxili- 
ator,” a hair tonic, against “Westphal’s World’s Best Cor- 
poration,” defendant, Justice Mitchell of the Supreme Court 
of New York has issued a most drastic injunction against the 
defendant of interest to every owner of a branded article. 

The case was the outgrowth of a situation wherein the 





defendant, a grandson and namesake of Paul Westphal, the 
originator of Paul Westphal’s Auxiliator, recently engaged in 
the manufacture of hair tonics, etc., under the name of 
Westphal’s World’s Best, especially featuring the name 
“Westphal.” 

The decision of Justice Mitchell will be of keen interest 
to the trade, as it decisively settles a much misunderstood 
question; i. e. whether one can be restrained from using 
his own name in business, the contention of the defendant 
being that he cannot be so restrained. 

Justice Mitchell's decision shows that persons cannot use 
their own names when the use causes unnecessary confusion 
or where it usurps the established name or business of an- 
other and granted the plaintiff the full relief as prayed for 
Copies of the decision may be obtained by writing to the 
plaintiff 


FULL TEXT OF HELIOTROPIN OPINION 
(Continued from Preceding Page) 


was without lawful authority to make and promulgate it. 
The Secretary is vested with general, but nevertheless 
limited, authority to make regulations to carry out the pro- 
visions of tariff laws, but such regulations must not be 
inconsistent with such laws. In making this regulation the 
Secretary exceeded his statutory authority inasmuch as its 
provisions are broader and go further than the statute 
itself. It is in part at least legislation, or a usurpation 
of the powers reserved to Congress by the Constitution and 
is therefore void. (Ullman v, United States, 1 Ct. Cust. 
Appls. 63; T. D. 31032; Lauricella v. United States, 4 Ct 
Cust. Appls. 259; T. D. 33482; United States v. Younglove 
Grocery Co., 5 Ct. Cust. Appls. 379; T. D. 34873; Madiera 
Embroidery Co. v7. United States, 9 Ct. Cust. Appls. 143; 
T. D. 37990) 

It does not necessarily follow, however, that merely 
because the examiner changed his practice of advisorily 
classifying heliotropin after the promulgation of the regula- 
tion that the value for dutiable purposes found by the 
appraiser was not the correct value as contemplated by the 
statute. 

The contention of the appelant is that in the manufacture 
of the heliotropin in question no coal tar or product or 
derivative of coal tar was used. Support of this contention 
rests wholly upon an affidavit made by a member of the 
irm of manufacturers of this heliotropin, Schimmel & Co., 
1f Germany, made before the United States consul at Liepzig, 
the body of which reads 


We, ScutmMeL & Co., of Miltitz near Leipzig, do 
solemnly and truly declare under oath that the helio- 
tropin manufactured and exported by us is obtained in 
the following way: 

Safrol, of the main components of camphor oil, is 
converted into iso-safrol by treating it with caustic 
potash and then oxidized with chromic acid to form 
heliotropin. The crude heliotropin thus obtained is 
purified by means of repeated distillations. No coal-tar 
derivatives whatsoever are used in its manufacture. 


As against this there is in evidence as an exhibit (1) 
pages 100 and 101 of a cepy of the annual report of Schim- 
mel & Co., upon which appears in detail their method of pro- 
ducing heliotropin, reading as follows: 


Heliotropin—To obtain heliotropin from isosafrole. 
Sh. Nagai, passes ozonized air (containing 2 to 3.5 
per cent ozone) into about a 10 per cent solution of 
isosafrole in a completely dry solvent, as carbon tetrach- 
loride, glacial acetic acid, toluene, etc. On mixing the 
ozonide solution with an excess of 35 to 36 per cent 
sodium bisulphite solution, the bisulphite compound of 
piperonal separates out, giving a yield of 85 per cent. 
Soluble isosafrole ozonide can be precipitated as a 
deep red-brown, oily, easily decomposed body, by the 
addition of petrol-ether. 


The element fo/uene mentioned in this detail is a coal-tar 
product which when used in the manufacture of heliotropin 
definitely fixes its classification under paragraph 28. While 
it is shown in the record that heliotropin was produced 
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years ago without the use of any coal tar or coal-tar 
products, it is proved, I think beyond question, that in 
recent years it has been impossible to produce heliotropin 
in a practical and commercially profitable way without using 
in the manufacture thereof some products or derivatives 
of coal tar. It is shown that this impossibility resulted 
through the use of sulfanilic acid, a coal-tar product—a 
patented by a German chemical company—as a 
result of which heliotropin was produced in larger quan- 
tities and at much less cost. This patent has existed for 
several years, and since it was granted there have been 
made by other producers continual experiments, both in the 
United States and Germany, with the view of discovering 
how heliotropin could be produced without the use of coal- 
tar products in a commercially profitable way, to enable 
them to compete with the said patentee company, but so 
far without practical results. It is apparent from the record 
that there are no producers of heliotropin manufacturing 
it in commercial quantities, either in the United States or 
Germany, without the use of some coal-tar products or 
derivatives. 


process 


It is unfortunate, as appears from the record, that it 
can not be determined by analysis of any sample of helio- 
tropin whether coal tar or its products or derivatives have 
been used in its manufacture. There are three samples in 
evidence—one produced by the appellant, one by the  ap- 
praiser as being from the importation in question, and the 
other as representing a domestic production. All of these 
samples were submitted to the Government chemist at the 
port of New York for analyses and the report thereon 
(Ex. 6) is as follows: 


The three samples are chemically identical, give the 
same melting point and boiling point, nitro and bromine 
derivatives, and have the same solubility in hot sodium 
bisulfite solution, in water and in organic solvents. 


It is conceded that the heliotropin here involved will pro- 
duce the same results as the heliotropin manufactured in 
the United States and that it is competitive therewith. In 
the absence of the aforesaid affidavit (Ex. 2) there could 
be no question but that on the record this merchandise would 
be classifiable under paragraph 28, supra. The question 
presents itself, therefore, whether the statements made 
therein shall be accepted as sufficient to negative and over- 
come all of the evidence before me, pointing in the opposite 
direction. It was admitted in evidence for what it might 
be worth and in view of the fact that it was made beyond 
the jurisdiction of the United States with consequently no 
opportunity to cross-examine the affiant I think it is entitled 
to little weight. I do not overlook the fact that heliotropin 
is provided for eo nomine in paragraph 61, but that pro- 
vision is nullified by the language of the last proviso in 
paragraph 28, which reads 


That any article or product which is within the terms 
of paragraphs 1, 5, 38, 40, 61, 68, 84, or 1585 as well 
as within the terms of paragraphs 27, 28, or 1549, shall 
be assessed for duty or exempted from duty as the case 
may be under paragraphs 27, 28, or 1549. 


I find the following facts from the record: 

1. That heliotropin at the time this merchandise was 
exported from Germany could not be practically, profitably, 
or commercially manufactured either in the United States 
or Germany without the use in such manufacture of coal- 
tar products, or coal-tar derivatives. 

2. That in the manufacture of the heliotropin in issue 
there was used toluene or other coal-tar products of 
derivatives. 

3. That this heliotropin is used for the same purposes 
as the heliotropin manufactured, sold, and used in the 
United States and is therefore competitive. 

As conclusions of law I hold: 

(a) That the heliotropin here involved is dutiable under 
paragraph 28 of the tariff act of 1922. 

(b) That its dutiable value is based upon the American 
selling price as defined in paragraph (/) of section 402 ot 
the tariff act of 1922. 

(c) That the appraised value must be and is affirmed. 





AMERICAN PERFUMER & 


EssENTIAL Ort REVIEW 


ASSOCIATIONS, EXPOSITIONS AND SOCIETIES 


Chemical Equipment’s Initial Show Meets with Gratifying Favor; 


Synthetic Organics Hold Outing; A.C.S. Is Ready for Los Angeles 


f 


View or First ANNUAL CHEMICAL EQUIPMENT 


annual Chemical 


The held 


under the auspices of the Association of Chemical Equipment 


first Equipment Exposition 
Manufacturers at the State Armory, Providence, R. L., 


22 to 27 brought together under 


June 
one roof sixty-seven exhibi- 
tors, including two federal government departments and four 
subsidiary companies of the Union Carbide & Carbon Cor- 
poration. The spacious armory was well suited for a show of 
this kind and all exhibits were on the same floor conveniently 
grouped with large aisle space. 

The exposition was held in conjunction with the seven- 
teenth the American Institute of 
section of the American Chemical 
Society and sections of the American Association of Textile 
Chemists and Colorists. With the possible exception of a 
paper by Dr. Maximilian Toch on “The Humorous Side of 
the Patent Situation” most of the matters discussed at the 
various meetings were foreign to our trades. / 

At the exhibit, however, much of interest to perfumers, 
manufacturers of toilet preparations, soaps and flavoring 
extracts was to be found. The exhibit was arranged by the 
Association of Chemical Equipment Manufacturers of which 
Edwin C. Alford, of T. Shriver & Co., is a vice president 
and P. S. Barnes, of the Pfaudler Co., is treasurer. Mr. 
Alford chairman of the Exposition Committee. 


semi-annual meeting of 


Chemical Engineers, a 


acted as 

A Group of Interesting Exhibits 

Among the exhibits of chief interest were the following: 

Economic Machinery Co., Worcester, Mass—The World 
Labeler made by this company was displayed and its features 
were carefully explained by representatives who were present 
at all times in an inviting booth. Those in charge were 
Leonard Howell, A. Ekvall, C. E. Butler, A. C. Meyer, A. V. 
Wilkins, C. B. Woodsman and A. C. Fryckholm 

Karl Kiefer Machine Co., Cincinnati, Ohio.—This booth 
proved to be a center of attraction for visiting engineers from 
all classes of industries, particular interest being taken in 
a jar and bottle rinser as well as in a rotary filling machine 
and filtermasse filter. Data on various other machines of 
interest to production engineers ranging from sterilizing 
and drying machines to pumps and belt conveyors were also 


EXpostITION, STATE ARMORY, PROVIDENCE, 


22-27, 1925. 


R. L., JUNE 


furnished and the representatives gave much useful informa- 
tion about production methods to visiting engineers. 
sentatives were E. E. Finch, Albert J. 
and J. Eckhoff. 

Pfaudler Co., Rochester, N. Y—A 200-gallon glass lined 
steel still of a new design with a portable tilting tank and 
with acid resisting glass lined steel pipe fitting was displayed. 
Evaporating pans, reaction kettles and crystallizing dishes 
were also shown and data was furnished to all interested on 
storage tanks and on pipes used in material handling. It was 
also announced that a new line of small low priced glass lined 
storage tanks for the perfume and pharmaceutical trades is 
to be offered by the company in the near future. The com- 
pany was represented by P. S. Barnes, M. J. Goodwin, R. B. 
Kilmer, E. E. Geisinger and R. B. Hand. 

T. Shriver & Co., Harrison, N. J—A complete filtering 
plant was a feature of this company’s interesting exhibit. A 
diaphragm pump, and a dryer used in filtration and drying 
were also shown. Data on filtration, pumping and drying 
was furnished to visitors by Edwin C. Alford and R. E. 
Perry. 


Repre- 
Sterling, M. C. Finn 


Stuart & Peterson, Burlington, N. J—Complete data in 
the form of blue prints, tables, etc., on glass lined chemical 
equipment, agitating and mixing equipment, steam jacketed 
kettles and stills and glass enameled lined cast iron equipment 
was available to visitors at this company’s well arranged 
booth. Duncan O'Connor represented the company and dis- 
cussed with engineers who called at the booth the application 
of the equipment made by this company to various chemical 
and allied industries. 

Among the other exhibitors were the following: 

Aluminum Co. of America, Pittsburgh, Pa—Aluminum 
equipment for use in the manufacturing plant was shown. 
Dr. Paul Farragher was in charge of the exhibit. 

Buffalo Foundry & Machine Co., Buffalo, N. Y—A spray 
dryer for soap making is to be offered by this company it was 
announced. C. W. Pearson, D. J. Van Marle and H. W. 
How were in charge of the exhibit. 

Chemical Catalog Co., New York City—Scientific and 
technological books were exhibited. C. C. Robinson was in 
charge of the exhibit. 

Chemical Foundation, New York City—Scientific books 
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and literature were displayed and visitors were greeted by 
Alexander Williams, Jr. 

Glascote Co., Euclid, Ohio.—A 50-gallon steam jacketed 
glass lined evaporating dish with agitator and a 50-gallon 
mixing kettle with agitator were shown. The exhibit was 
in charge of Matthew W. Butler, R. W. Smith and George 
W. Ruhf. 

Hercules Carboy Box Co., Newark, N. J.—Carboys and 
multiple boxes for 5-pint bottles were shown by Allan W. 
James, sales manager for the company. 

Mixing Equipment Co., New York, N. Y.—A portable 
mixer with automatically adjusting blades so that the pro- 
peller may be inserted in a bottle was shown in various sizes. 
Nickel and monel metal tanks were also displayed. F. L. 
Craddock and James J. O’Shea represented the company. 

Sowers Manufacturing Co., Buffalo, N. Y.—Soap 
crutchers, kettles, mixers and vacuum and pressure pans were 
shown by this company. Representatives were C. M. 
DeForest, H. B. Underwood and R. P. Waller. 

U. S. Department of the Interior, Washington, D. C.— 
Various types of equipment for eliminating industrial acci- 
dents were shown. Albert A. Munsch and A. H. Emery 
represented the department. 


SYNTHETIC ORGANICS ENJOY OUTING 


Outdoor athletics provided a most enjoyable time for the 


seventy-two members of the Synthetic Organic Chemical 
Manufacturers’ Association at their annual Bellport, (L. I.) 
outing, June 18 to 20. Golf, tennis, baseball, boating and 
fishing were the principal attractions, while various indoor 
the The 


chartered a special car which was attached to the train leav- 


sports added to the variety of program. party 


ing the Pennsylvania station at 4:31, June 18 and arrived 
104 minutes later at Bellport, where automobile buses were 


waiting. At the hotel the entire party was accommodated 


in the two main buildings. 

The first session next morning included a resume of condi- 
tions in Europe by S. W. Wilder, chairman of the board of 
governors of the association. Section meetings were not 
held. The principal paper of interest was the address of Dr. 
Charles H. Herty, in which it was pointed out that the tech- 
nical experts of the Limitation of Arms Conference in Wash- 
ington in 1922 refused to sanction prohibition of poison gas 
production, and up to the present their report has been 
suppressed. 

Due to the pressure of business Burton T. Bush, president 
of Burton T. Bush, Inc., one of the active members of the 
association and last year’s golf champion was unable to 
be present. Dr. Martin H. Ittner, chief chemist for Colgate 
& Co., and Charles F. Kelly of Rhodia Chemical Co., who 
was called to jury duty at the last minute, were among the 
other active members who were missed. 

B. R. Tunnison, of U. S. Industrial Chemical Co., estab- 
lished a reputation on the diamond of which Babe Ruth 
might be proud, knocking out a home run each time he went 
to the bat in the “scrub” baseball game. Prizes in golf were 
won by Will Fargo, first; E. H. Klipstein, second; and A. H. 
Pierce, third. R. F. Grant and John W. Boyer tied, and the 
play-off was won by Mr. Boyer. Edward Queeny, of Mon 
santo Chemical Works, made the trip from St. Louis 
especially for the outing. He was accompanied by Edward 
Watt of the New York office of the company. O. K. May- 
land, of the Commonwealth Chemical Co., took an active 
interest in all forms of sport, as did also R. E. Dorland. 

Harrison F. Wilmot was chairman of arrangements, and 
he was assisted by A. H. Pierce, chairman of golf; Dr 
F. P. Summers, chairman of tennis; and of course by Dr. 
Charles H. Herty, who was in general charge of the outing 
and to whose supervision the complete success of the affair 
is largely due. 


Dr. 


Dr. M. H. Ittner, chief chemist for Colgate & Co., Jersey 
City, has been appointed treasurer of the American Institute 
of Chemical Engineers by the council. He will fill the un- 
expired term of Dr. F. W. Freericks, St. Louis, who 
resigned, after many years of service. 


Ittner Treasurer of Chemical Engineers 


EssENTIAL O1L REVIEW Jury, 1925 





AMERICAN CHEMICAL SOCIETY 
The seventieth meeting of the American Chemical So- 
held in Los August 3 to &, with 
probably more than 1,500 members from all parts of the 


ciety will be \ngeles, 
United States and Canada present. At a big general meet- 
ing Dr. W. R. Whitney, the 


laboratories of the General Electric Company, Schenectady, 


director of research 
will deliver an illustrated experimental address on “Matter 

Is Anything in It?” Other speakers will be Prof. 
Alexander Findlay of the University of Aberdeen, and 
Prof. Alonzo B. Taylor of Stanford University. 

Sixty local sections of the society will be represented 
at the sessions. Big delegations will be present from the 
Pacific Coast sections and a special train starting July 27 
will convey contingents from New York, Chicago, and 
Kansas City. Practically every division and section of the 
society will hold sessions, at which hundreds of papers 
will be read by men of science from the industries, the 
universities, and the state and federal services. The enter- 
tainment planned is varied, educational and interesting. 


American. Pharmaceutical Manufacturers 


More than 130 members attended the recent eighteenth 
annual meeting of the American Pharmaceutical Man- 
ufacturers’ Association at White Sulphur Springs, W. Va. 
Important topics were discussed and the entertainment 
proved pleasing. 

J. H. Foy, of the Maltbie Chemical Co., Newark, N. J., 
was re-elected president, and other officers were elected 
as follows: First vice-president, F. A. Mallett, Standard 
Chemical Co., Des Moines; second vice-president, J. L. 
Dow, E. J. Noyes Co., Lancaster, N. H.; secretary, 
Carroll Dunham Smith, Smith Pharmacal Co., New York; 
treasurer, C. W. Angst, Pitman-Moore Co., Indianapolis; 
directors, D. C. H. Searles, G. D. Searles Co.; R R. 
Patch, E. L. Patch Co., Boston: and Dr. Alfred S. Burdick. 
Abbott Laboratories, Chicago. Charles Wesley Dunn, 32 
Liberty street, New York, was reappointed counsel. 


National Paper Box Manufacturers’ Association 


The recent seventh annual convention of the National 
Paper Box Manufacturers’ Association, which was held 
in Rochester, N. Y., was well attended and proved a 
signal success in every way. The proceedings were re- 
plete with interest and Rochester's hospitality was 
bountiful, as might have been expected in view of the 
former presidency of H. O. Alderman, of the Alderman- 
Fairchild Co., of that city. 

The following officers were elected for the ensuing 
year: President, Frank Stone, Jesse Jones Paper Box 
Co., Philadelphia; vice-president, A. G. Burry, Fort 
Wayne Paper Box Co., Fort Wayne; treasurer, Frank S. 
Records, Philadelphia; directors, Western Division, 
H. O. Alderman; Southern Division, Paul S. Clements; 
New England Division, Frank Barnes; Central Division, 
E. P. Franke; Eastern Division, E. Waldeck. The 1926 
convention will be held in Philadelphia in May. 


American Pharmaceutical Association 
Preparations are going forward actively for the seventy- 
third annual convention of the American Pharmaceutical 
Association which will be held at Des Moines, Iowa, in the 
week of August 24. Numerous important topics are to be 
considered and steps will be taken toward the establishment 
of the American Pharmacy Headquarters, in connection 
with which a national pharmaceutical museum is planned. 
Insecticide Association Adopts Code 
The Insecticide and Disinfectant Manufacturers’ Asso- 
ciation at its midsummer meeting in Boston, June 19, adopted 
the code of ethics presented by Frederick A. Hoyt, presi- 
dent, and chairman of the code of ethics committee. The 
code defines the relations between employer and employe 
and has a drastic clause condemning commercial bribery. 
Stevens Institute Honors Dr. Browne 
Dr. Charles A. Browne, chief of the Bureau of Chemistry, 
Department of Agriculture, Washington, D. C., has received 
the honorary degree of Sc.D., from the Stevens Institute 
of Technology, in recognition of his work in chemistry. 
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JULY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrRESPONDENT) 


GrassE, July 7.—Following is the monthly report for 


July on essential oils and floral products: 
Orange 


The demand for neroli and all other products from the 
orange blossoms is normal. ‘The distillers will certainly be 
without any stocks by the time the next crop comes around, 
the quantities of the manufactured product being almost 
entirely absorbed by contracts to be filled in the course of 
the current year and in the first months of the next. 

Rose 

The demand for rose products has been very active re 
cently. The crop being distinctly deficient and the price 
of the 
products of Grasse have been very much in demand and 
little last 


The buyers now cover themselves for their needs 


Bulgarian rose oil conside rably higher, the rose 


in a very time there will be nothing left of the 
crop 
of the year and in so doing are not making a bad specu- 
lation, as between now and the end of the year an advance 


in prices does not seem impossible. 
Jasmin 


The jasmin products continue to be much in demand, and 
if the rumors which circulate in producing circles are to be 
believed, an advance over last year’s price for gathering 
flowers is not impossible. There has not been as yet any 
definite interview between growers and perfumers so that 
one knows nothing positive regarding the market price of 
the flowers, the gathering of which will commence towards 
the end of the month. In our next review we will be able 
to say whether an advance or a decline manifested itself. 
Up to the present the jasmin plants do not seem to have 
from the inclemency of the weather, but 
storms are to be expected about this 


hail might still cause severe damage, if, 


suffered much 


time of year and 
as in past years, 
it comes down in the region of Grasse towards the end of 
July. 
Tuberose 

The bulbs have commenced to and the stems 
which bear the flowers will soon be out of the ground. 
No decline is forseen in the tuberose products, the planta- 
tions ‘not The 


about twenty or thirty days, according to the temperature 


vegetate 


being very large. gathering will begin in 
which we are going to have; at present there are still cold 
days which retard the sprouting of the young stems. 


Oeillet 


The gathering will commence towards the end of the 
month, but the crop will not be abundant. The perfumery 
trade has difficulty in obtaining these flowers, the price of 
which is actually formidably high. The exportation of the 
flowers absorbs the entire crop and it is only towards the 
end of the flowering season when the industry may obtain 
at very high prices some quantities of the flowers which 
do not sell any more to the export trade as fresh flowers 
for bouquets. 

Immortelle 

No large quantities have been handled this year because, 
as in the case of the genet flowers, it has been difficult to 
find gatherers, who demand high wages by reason of the 
difficulty of this work, inasmuch as the flowers must be 


gathered from steep and sunny hillsides which overlook 


Grasse, access to which is not easy. 


Geranium 
A slight yield has taken place on all geranium oil products, 
except on the oil of geranium of Grasse, which maintained 
its old price. There remain only small quantities in stock 
and the demand will absorb all that is left, until the next 
distillation. 
Genet 
The harvest of genets is finished. It was a normal one, 
the difficulty being only in’ getting labor. 
Peppermint 
\ decline has also taken place on all peppermint oils. 
So far as can be foreseen no advance will take place for 
the next distillation of Grasse peppermint. 


Lavender 


On account of the rains had since the 
beginning of the Summer, it is possible that the lavender 
plants will show a beautiful florescence in Up to 


the present there is no dryness and the atmospheric con- 


which we have 


\ugust. 


ditions seem therefore very propitious for a normal harvest. 
\s regards the stocks of the last distillation, one may say 
looked for 


that they are zero, no appreciable decline can be 
in the next campaign. 


Spike Lavender 
The situation is the same as for lavender. There are no 
local stocks on hand. 
Romary and Thyme 
The demand for these two oils is a perfectly normal 
one. There are no prospects for either an advance nor for 
a decline. 


PATCHOULI CULTIVATION IN SUMATRA 
Trade Commissioner W. R. Van Wickel, Batavia, sends 


the following: According to the 1923 report of the Atjeh 
Economic Association, considerable extension of the area 
planted in patchouli in the subdivision of Tapatoean, Atjeh, 
has been made in recent years. The leaf was exported for 
the first time in 1909, and in 1912 the exports totaled 91,822 
kilos, rising steadily with few fluctuations to 1,184,936 kilos 
in 1923 or more than half of the world consumption, which 
may be placed at 2,000,000 kilos. 

Prior to shipment the leaves are dried and selected. Ex- 
ports are chiefly to Penang and Singapore, where the pat- 
chouli is prepared. The principal markets are the United 
States, Canada, Java, and to a smaller extent, France and 
Germany. Since 1921 the oil is prepared at Tapatoean also, 
and the factory in operation there, under the instruction of 
the Department of Agriculture, paid a dividend of 20 per 
cent in 1923. The percentage of oil obtained at Tapatoean 
is small in comparison to that extracted from the plant in 
factories in Europe, and the quality is inferior. The prices 
of leaf and oil are subject to large fluctuations, and this 
makes the entire business rather speculative. 


Antiseptic Effect of Vapors of Essential Oils 

In the Philippine Journal of Science, Vol. 25, No. 4, 
1925, a paper on “Semi-selective Antiseptic Effect of the 
Vapors of Vegetable Oils, Essential Oils, Their Con- 
stituents and Similar Compounds” is contributed by Otto 
Schobl, of the Serum Laboratory, Bureau of Science, 
Manila. A graph shows the susceptibility of various bac- 
teria to the vapors of certain oils and alcohols. 





AMERICAN PERFUMER & 





AN AMERICAN’S SURVEY OF THE EUROPEAN 
FLOWER AND PERFUME INDUSTRIES 


F. H. Ungerer, vice-president and treasurer of Ungerer 
& Co., New York, and his family arrived home on the 
Majestic June 30, after several months in Europe. Mr. 
Ungerer sailed on the Olympic March 7 and toured France, 
Italy, Switzerland and England, making it a combined busi- 
ness and pleasure trip, his particular purpose being a visit 
to the more important European firms which Ungerer & 
Co. represent in America; Hugues Aine, Grasse ; M. Naef 
& Co. Geneva, and Stafford Allen & Sons, London. Al- 
though he did not Messina had a conference in 
Cannes with Leo Unsoeld of S. & G. De Pasquale. 

Mr. Ungerer saw much of interest, particularly in Grasse 


Visit he 


where he went over the modern factory and flower planta- 
tions of Hugues Aine. Scientific floriculture is shown there 
to the He 

“Great improvements have been made in recent years in 


best advantage. said in part: 


the methods of cultivation which have resulted in increased 
yields of perfume essences. Some of the achievements have 
been astonishing. In a few instances the yield obtained has 


been doubled while in one case at least the use of proper 


chemical fertilizers gave a perceptible yield of perfume from 
Part of 
of these advances is due to Dr. Eugene Charabot of Hugues 


a flower which previously gave none. the credit 
\ine who is an active pioneer in the scientific investigation 
of chemical fertilizaton as affectng perfume yield. 

the 


various 


changed situation in Grasse in 


The 


very 


“Recent years have 


other respects as well. groups of flower 


situation much in their hands 
the 
materials and the consumers of these products are at their 
the the 


dictated by 


growers have the own 


1 


and as a result manufacturers of primary perfume 


mercy. In past, price of flowers was fixed by 


the This 


has forced the larger Grasse houses to establish plantations 


the buyers—now it 1s cultivators. 


of their own and Hugues Aine have already gone far in 


this direction 
“As the 


creases 


consumption of natural flower materials in- 


some perplexing problems arise. For instance, it 


is very difficult to induce the producers to undertake the 
cultivation of certain flowers such as tuberoses, jonquils, 
narcissi and others which are not indigenous to the region. 
They require more labor and care than the Jasmins, roses 
and orange flowers and yield less return to the peasants. 
Nevertheless, they are essential to the perfume industry 
and the problem must be solved in such a way as to in- 
The so-called 


met with 


sure their cultivation on an adequate scale.” 


“Cooperatives” in Grasse, however, have not 


unqualified success. 
“The 


not 


floral essential oils 


extent to 


adulteration of and 


the 


essences 


does exist to which some consumers 


believe and when it occurs the cause is often to be found 
in the attitude of those buyers who insist on forcing prices 
below reasonable levels. Differences in price among the 
various producers often can be accounted for by corres- 
ponding differences in quality which, in turn, may result 
from variations in concentration and in mode of manufac- 
ture. Of course, the smaller houses are for the most part 
at a disadvantage, both in arranging for the supply of 
flowers and treating them. 

“While in France, we visited most of the large perfume 
manufacturers and also took a keen interest in the retail 
side of the perfume industry there. We found that a 
few houses still hold the stage and even in the smaller 
towns in France and Italy, the goods of two houses in 
particular were sure to be found, even in little barber 
shops. Another thing which impressed us was that in 
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Europe people in general will 
none at all, and there is by no means 
for cheap perfumes and cosmetics that 
United States. 

“Kven the shop girls in Paris, who certainly are not 
over-paid, will buy expensive perfumes, powders and 
soaps. ‘the importance of the European demand for high 
grade toilet soaps furnished a particular contrast with 
conditions here where the average buyer will pay five to 
ten cents for a cake of soap and regards a higher price 
as outrageous while, at the same time, thinking nothing of 
paying $2 or $5 cover charge in a supper club. 


buy good perfumery, or 
the outlet there 


there is in the 


“It was noticeable that the English perfumes and soaps 
are on the market in Italy as well as in France, while 
the leading American toilet articles are obtainable in all 
the large cities. The Americans excel in the manufacture 
of toilet requisites, especially cream and tooth pastes, while 
there is an increasingly large sale for American talcum. 

“It is rather surprising to find that on the merchandis- 
ing side, the American department far excel the 
best Paris stores in their displays of perfumes, not so much 
in the variety handled as in the manner in which they are 
presented to the public. 


stores 


“The English have never been heavy users of perfumes 
although there is a large sale there of French perfumes 
and, to -a far lesser extent, of American products. The 
English taste leans more toward toilet waters and it has 
not changed in this respect. Eau de Cologne, lavender and 
verbena toilet waters are still large sellers. 

“In general, the perfumery business abroad has gotten 
down to a merchandising proposition, just as it is here. 
A great many brands which were launched during the 
War are gradually dying out, partly for lack of proper 
merchandising and partly because even the best mer- 
chandising will not sell a fancy package at an_ inflated 
price unless the contents measure up. It cannot be all 
art and no perfumery. 

“It is interesting that the leading French perfumers have 
no prejudice whatever against the use of compounds and 
employ them freely, asking only that they give the desired 
effect \s one of them expressed himself to me, they 
feel that the manufacturer who has a perfectly equipped 
plant and knows more about producing these than 
any one else can turn out products which perfumer 
can ever hope to duplicate. As a result, every new com- 
pound which appears to have any merit is eagerly ex 
amined and frequently adopted. 
are still used by several of the French per 
fumers in certain formulae, particularly the jasmin and 
tuberose pomades, and limited quantities of one or two 
of the others. 

“On 


base 5 


no 


*“Pomades 


this side, it is sometimes said that the French 


perfumes frequently owe their character to mysterious in- 


hesitation in 
certain that 


here, but I have no 
not the case. It is 
in stock right in New York, every 
used by the French perfumers, and 
of the same quality. This is admitted by the French per- 
fumers themselves who say that there is no secret about 
their products except that they use what they consider 
to be the best materials regardless of price, with plenty 
of natural floral essences.” 


available 
that this is 
American firms carry 
essential ingredient 


gredients 
declaring 


not 


Mr. Ungerer was in Grasse during the early part of the 
flower season. It was still too early for any information 
about jasmin for which crop the outlook is still good. 
Several of the other crops did not turn out so well, notably 
rose and orange flowers, the latter of which was a severe 
disappointment. As for the jonquil crop, only a few kilos 
of oil were produced. 

In Geneva Mr. Ungerer was the guest of M. Naef & Co. 
and had an excellent opportunity to see their wonderfully 
equipped plant and observe their methods. He also visited 
Stafford Allen & Sons in London and had the pleasure of 
seeing both their London establishment and their extensive 
plantations and distilleries at Long Melford, Suffolk. 
Stafford Allen & Sons are perhaps best known in America 
as the producers of oil sweet almonds, but they also grow 
and distill all the essential oil producing aromatic plants 
indigenous to the English climate. 
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Mrs. E. L. King, wife of the vice-president of the J. R. 
Watkins Co., of Winona, Minn., with whose big 
hunting exploits in Africa our readers are familiar, 


game 
shot 
true to form last month in the annual trapshooting tourney 
held in the Fort Snelling traps of the Twin City 
shooting Association. Mrs. the state 
amateur championship by breaking 177 of 200 clay birds. 
In addition to winning the state championship Mrs. King 
won another trophy given by 


Trap- 


King won women's 


the American Trapshooting 
Association for high total score of the entire shoot among 
the the 


A silver loving cup 


women, as well as a 


medal awarded by 
association for the same achievement. 
the presented to 
Mrs. King previously had won the woman's champion 


ship for North America. 


state 


emblematic of state championship was 


her, 


A very interesting event occurred at the works of Etab 
lissements Antoine Chiris, Grasse, France, on May 6, when 
at 11 A.M. George Chiris, president of the company, called 
to order a the 
of the plant. The purpose of the 


meeting of executive staff and employees 


meeting was to present 


to eleven of the employees a special medal of honor given 


on behalf of the 


Minister of Commerce and Industry to 


eleven of the Chiris employees who have been with the 
They MM. Paul Layet, 


Flory, Guigonis, 


firm for over .thirty years. 
Layet, 

\Mmes. 

Allamandi, ( 


are: 
Francois 
Costa; 


Joseph Pierre Isidore 
Marie Victorine Raphaele 


atherine Bosio, Lamberti Marguerite and Mongi 


Layet, Roubert, 
Virginie. 
Addresses Mr. Chiris 


follow ing 


were made by and Mr, 
the presentation a 


luncheon was given by Mr. Chiris to the medalists. 


Maunier, 


director of the plant, and 


Miss Mary R. Cass, general manager of F. N. Burt Co., 


Ltd., fancy box manufacturers, Buffalo, N. Y., sailed June 


6 on the Paris for a business trip t 


Europe, which was 
arranged to include England, France, Italy and Greece. 

Prior to Miss Cass’ departure, the office staff of the three 
factories and the warehouse gave a dinner party in her 
honor, Charles M. Herbert H. Boscowitz, 
of the New York office, together with other friends, bade 
Miss Cass bon voyage at the pier. 

A letter received by the New York office from London 
reports that 


Boscowitz and 


Miss Cass enjoyed splendid weather on the 


trip across, and that business prospects are most promising. 


Henry Willard Beecher, who is identified with the per- 
fume and soap industry in New York City, was married to 
Mrs. Frances Dean of Orange, N. J., at her home, June 18. 
Mr. Beecher is a cousin of the late Rev. Henry Ward 
Beecher, and is 87 years of age. His bride is 75 years 
Or age. 
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Jean Godillet, Parfumerie L. 7 
New 


Raimbault, Secretary, recently spent several 


Director of 
President of L. T. 


Managing 
Paris, and 


with J. 


Piver, 
York, 
weeks in the United States and Canada, where they 
spected the plants and conferred with officials of the 
ican 


Piver, Ince., 
in- 


\mer- 


branches of the house. 


returned to 
the Paris on June 27, after having had a most pleasant 
and satisfactory sojourn on this side of the Atlantic. While 
here they New York 118 East 
16th Charles Baez is President and 
General 


They France by 


stayed at their Branch, 


\ ice 


All three gentlemen are pictured here- 


street, of which 

Manager. 

with. 
The 


ing 


Mr. Godillot 


regard to 
which was established July 8, 
a_ half 


visit of brought out some interest- 
the House of L, T. 
1774. In 


wonderful 


information in Piver, 


this century and 


there have been developments in_ the 


JeAN GopiLLot, CHARLES BAgz, J. RAIMBAULT 


history of Piver. The name has been that 


time with progress not only in perfumery, but in the per- 


associated in 


fume raw material industry. It was Alphonse Piver who 


was a pioneer in the creation and perfection of the pneu- 


matic method in enfleurage, the extraction of 
fats. Further developments, due 
tended to 
branches of materials 
1864 patent automatic drying ap- 


paratus in which soap, after being divided int 


a perfume 
from flowers by utilizing 


to his experimentation, revolutionize various 
the 


obtained a 


raw industry in Grasse. In 


he for his 
chips, cir- 


culated over an endless canvass in a dry warm draft. 


The successors of the original Piver have continued his 


methods and, in 


their experimentations, have also made 
notable discoveries, one of which is the recovery in water 
of a fine and volatile part of the oil of orange blossoms, 
they the liquid in 
which it experts 
method of 


which succeeded in separating from 


itself. The 
present 


had dissolved firm's also 
take the credit the 
tracting jasmin from the flowers. 


In 1889 the firm of L. T. 


modestly for ex- 


Piver had its main office at 





2 
a 


factory at 29 Rue 


laboratories 


10 Boulevard de 
du Faubourg, St. 


Strasbourg, Paris, a 
Martin, 
factory at Aubervilliers for oil dis- 


alcohol. 


where the were 


located, and another 
tillation, bonded 


There was a third factory in the Avenue des Capucins, 


with a warehouse for aromatic 
Grasse, where pomades and oils were prepared from flowers 


and plants. There was a wholesale branch at 33 Rue de 
Brussels 
The firm at that 
1914 the number 
1,300 at 
now has a pay-roll of 1,600. 


remarkable. L. T, 


l’Eveque, 
time employed only 290 persons. In 

had 500. In 1923 

Aubervilliers which latter 


increased to there 


were alone, Tactory 


The expansion of the firm’s 


trade also has been Piver produc- 


tions today are world famous and sold all over the civilized 


globe. 
Aside 


branches in 


United there are 


Li mde yn, 


from the States and Canada, 
Brussels, Amsterdam, Geneva, Casa- 
Wellington, 
facturing centers in Belgium, France (Paris and Bordeaux), 
North South 
Other features of the present day status of this 150-year 
Not 


employees grown to army size, 


blanca, Sydney, Melbourne, etc., with manu- 


Switzerland, Rumania and in and America. 
old House are too numerous to mention at this time. 
only has the number of 
but the 


volume, the 


also increased tremendously in 
output 


Modern machines, new equipment 


production has 
manufactured being at the rate of 
1,000 articles per minute, 
and up-to-date ideas are constantly being employed, while 
at the same time the welfare of the employees is care- 
fully considered. 

The House of L. T. 


an ancient heritage symbolizing quality, and has become 


Piver is more than a name, it is 
one of the big modern institutions in France, with a world 
made in detail of the 


International 


mention need be 


firm has 


wide scope. No 
many honors the 


positions, except that the house has won the Grand Prix 


received in Ex- 


six times for its raw materials as well as its manufactured 
products. 


Andre 


American representative 


York City, 
Cie, 


Bergeret-Griffon, New 
for Marius Milou & 
on the De Grasse, July 6, for France, where he will spend 


Griffon, of 


sailed 


the summer visiting his old home and his principals, Marius 
Milou & Cie., at 
Nancy. 


Following five years of service in the war, in the French 


Montelimar and also the Cristalleries de 


army, Mr. Griffon studied at the University of Chicago, 
where he took his master’s degree, after which he engaged 
in business as a manufacturers’ representative in the per- 
fume and allied trades, first in the west and then in New 
York City. 

As a traveling Grasse Mr. Griffon 
Weber, of 
York City, export agents for the 


While Mr. Weber 
Alsop high speed bottle fillers 


companion on the de 
had the pleasure of the of Roger J. 


R. J. Weber & Co., New 
Alsop Engineering Co. 


company 


abroad will 
supervise the installation of 
in the plant of Noiret on the outskirts of Paris. 


Esny Manufacturing Co., New York City, of which E. 
R. Barany is president, describes and illustrates on adver- 


tising sifter box on which a patent has 


page 9/ a new 
been allowed. 

Perkins Products Co., Neb., is 
neat tabloid news monthly called the Onor-Maid Herald. 


Hastings, publishing a 


It is devoted largely to keeping in touch with the dealers 
and distributors of the firm’s toilet preparations. 
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Eli Lilly & Co., Indianapolis, Ind., will celebrate its gol- 


den anniversary in 1926 with the dedication of a new manu- 
facturing building, which is now being constructed. 


Dr. Caswell A. Mayo, formerly of New York, but now 
of Cincinnati, spent several weeks recently in the metro- 
politan district visiting many of his old acquaintances. 

Paul Schulze-Berge, Jr., Heine & Co., 54 
Cliff New York City, July 14 on the 
Stuttgart, from a brief trip abroad which included visits to 
Heine & Co., A. G., 
particularly impressed with the progress made in the cultiva- 


president of 
street, returned 


at Leipzig and Groba-Riesa. He was 
tion of the firm’s flower fields, which has so far passed the 
stage of experiment that it is not only able to supply its 
own factories with natural floral oils used in Heiko products, 
the trade, 
With reference to his visit to the factories, he stated that 


but also to offer an ample surplus supply for 


motion pictures showing the 
entire operation of the works 
at Leipzig and Grdba-Riesa, 
including the gathering of 
the flowers have been taken, 
and show many _ interesting 
this 
The 


two reels came out 


phases of fascinating 


industry. pictures in 
remark- 
ably well, and were brought 
to the United States 
him for display here. 

As to 


tions of 


with 


the general condi- 
commerce in 
Mr. 


Berge gained the impression 


Germany, Schulze- 


) . “4 r+ 

PauL SCHULZE-BercE, JR. that heavy taxation and the 
absence of ready cash are two factors which make industries 
in general apprehensive about the future and as to living 
conditions, he observed from conversations with people in 
various walks of life that while the stabilization of the mark 
has enabled them to know definitely that they have a medium 
of exchange of definite, 100 pfennig value with which to 
buy necessities at the same time a large percentage of people 
who depend upon an income from investments have suffered 
because of the depreciation of the original mark. 

His trip was primarily for business purposes and so he 
had little opportunity for pleasure; but he was able to do a 
little 
American made automobiles that are used abroad. 


motoring and commented on the large number ol 


Muller, 
importer of 


Leeming, the 
Montreal, pleaded 


who murdered Thomas L. 
New York 


guilty in the New York court June 19 and was sentenced to 


Charles 
perfume and 
imprisonment for not less than twenty years, with a maxi- 
life. 
for Mr. Leeming’s kind treatment of the ex-convict, whom 


mum of While the shooting was a shocking reward 
he had repeatedly befriended, the lack of proof of premedita- 
tion saved the slayer from the electric chair, which the trade 
agrees he deserved. 

Lambert Pharmacal Co., St. Louis, has made a gift of 
$7,500 to the Randolph-Macon College of Ashland, Va., to 
Mr. Lambert, the founder otf 
the pharmacal company, was an alumnus of the college, hav- 


endow a chair of chemistry. 


ing graduated in 1872. 
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On June 20, Carl F. G. 
manager of the Meyer Bros. Drug Co., St. Louis, was the 


Meyer, president and general 


center of two interesting episodes. First he became a 
member of the Nestors’ Club, composed of sixty persons who 
have been with the House of Meyer twenty-five years or 
longer. The second event was a surprise party on the oc- 
casion of the silver anniversary of the wedding of Mr. and 


Mrs. Meyer. 


as well as other friends, and all enjoyed the 


There were present numerous officials and 
employees, 


music, refreshments and general jubilation of the occasion. 


Lautier Fils in ‘Grasse, France, on July 1 commemorated 
the twenty-fifth anniversary of Bruno Belowsky’s association 
with the firm, according to information received by Camille 
Mr. Below 


sky began with the company when a young man and at first 


H. Bourguet, manager of the New York branch. 
directed the export business. For several years after this 
he made trips through Central Europe, England, and. Amer 


ica in the interest of the 
company and in 1908 he was 
appointed chief of the Paris 
branch. Aside from service 
in the Foreign Legion dur- 
ing the War, Mr. Belowsky 
has been in the employ of 
continuously 
1900. 


was 


the company 


July 1, 


dentally he 


since Inci- 
severely 
wounded in an 
in the Argonne. 
The 
notable by a special dinner 
given in his 
Lautier Fils at 
Morel made 
speech, outlining the work of the guest of honor, his courtesy 
the 
Mr. Belowsky responded in a happy vein, thank- 


engagement 


occasion was made 


honor by 
Paul 


inspiring 


which 
“ Bruno BELowWSKY 


and capacity for making friends and his services to 
industry. 
ing his hosts for the marked way in which they signalized 
He stressed the fact that he 


has always regarded the association with the firm not so 


his quarter century of service. 


much as a commercial career, but that during the entire 
period, it gave him a real sense of pleasure to be affiliated 
with the firm, particularly with regard to the friendly atmos- 
phere that has always prevailed. 

Those at the dinner were Alphonse Morel, Paul Morel, 
Francois Morel, members of the firm of Lautier Fils; and 
Mr. Dovers, Dr. G. Blane, Mr. Joseph Aime, Mr. Louis 
Oddo and Dr. Marchand, who are connected with the firm 
in important positions. 


Miss Jessica Ogilvie, of the firm of Ogilvie Sisters, 505 
Fifth avenue, New York, has been on a lecturing tour of the 
Pacific San 
The 
firm has opened several new beauty parlors on the Coast 
during the last four months 


Coast, having also given demonstrations in 


Francisco, Los Angeles, Seattle and other large cities. 


Little Rock ‘Barbers’ Supply Co., 108 Main street, Little 
Rock, Ark., reports numerous installations of Koken fixtures 
and other accessories in beauty parlors and hotels in its 
territory. The company was founded in 1917 by August 
and Theodore Probst and has grown rapidly, three sales- 
men now being required to cover the state. 
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Ralph Speed, who was recently appointed European sales 
manager for the Northam Warren Corporation, with head- 


quarters in Paris, has been visiting the home office in New 


York 


leaving for his new sphere of activity 


studying American merchandising methods, prior to 


An item running around unmuzzled in the daily news- 
papers, regardless of the hot weather, is headed 


tion of Alfalfa Odor Sought for Perfume.” 


“Duplica- 
Some humorous 
paragrapher evidently is turning his attention to the mysteries 
of perfume chemistry without getting very far beyond the 


outer fringe of the subject. 


Dr. 
Bush, 


Eric C. Kunz joined the organization of Burton T. 
J 


New 


headquarters at 


Inc., York City, on July 1 as general 


New York 


man- 


ager, with the office of the 


company, 45 John street 
Dr. 
synthetic organic chemistry, 


Kunz brings to his new task a broad experience in 
having been associated with 

E. I. du Pont de 
& Co, at Wilmington, 
for the last 
half years. 


he 


Nemours 
Del., 
and a 
that 
with L. 


seven 
Prior to 
was connected 
Givaudan & Co., at Vernier, 


Switzerland, and con 


sequently is thoroughly 
with the 
by L. Givaudan & 
Co. with whom the firm of 
Burton T. Bush, 


familiar products 


offered 


Inc., is 
associated. 

The long and varied ex- 
Dr. Kunz 
supplied him with a keen insight into the possibilities of 
expanding the manufacture and sale of synthetic aromatic 
chemicals, and naturally the years he has spent in the United 


perience of ene Dr. Ertc C. Kunz 


States have also given to him a deep appreciation of the pos- 
sibilities offered by the American market for the products 
of the Givaudan-Delawanna alliance. 


In the announcement regarding the Givaudan-Delawanna 
product Laurine in the insert of Burton T. Bush, Inc., New 
York, between advertising pages 32 and 33, May, 1925, an 
error the of this 
The boiling point should have read “106° C under 
2% mm.,” instead of 160° C. Readers who preserved the 
announcement should correct the figures in their copies of 
the insert. 


appeared in describing characteristics 


material. 


Louis Sasmore of Trece Laboratories, accompanied by 
Mrs. Sasmore, left by automobile July 17 for a three weeks’ 
vacation trip to Canada, part of which will be made by 
boat. Mr, Sasmore plans to visit Halifax, Cape Blomidon, 
Nova Scotia, and other interesting points in the Northern 
Dominion. As much of the trip as possible will be made 
by automobile. 


An 
from 
this 
directors of 


oil distilled 
Australia sandalwood appears on page 85 of 
the Hugh Plaistowe, of 
Plaimar, Ltd., Perth, West who is 
at present visiting the United States. 


interesting advertisement of Plaimar 


West 


issue chairman 


Australia, 


from pen of 
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Charles D. Edwards, president of Benjamin French, Inc., 
New York City, accompanied by Mrs. Edwards, sailed on 
the Republic, July 15, for a six-weeks’ business and pleasure 
trip abroad. While in France Mr. Edwards plans to visit 
the Paris office of the company and he will also make a trip 
to Grasse where he hopes to see the harvesting of the jasmin 
crop. In Grasse, he will, of course, visit a number of firms, 
and later he plans also to call on some of the large perfum- 
Paris. His itinerary includes the First Inter- 


ery houses in 


national 
Art. 


At Lyons, where Mr. Edwards will inspect the plant of 


Exposition of Modern Decorative and Industrial 


perfume 
the 


Descollonges Freres, manufacturers of synthetic 


materials, Louis Descollonges, the technical director of 
factory, is planning to spend a week showing Mr. Edwards 
how Descollonges’ products are manufactured. After leaving 
Lyons, Mr. and Mrs. Edwards will go to Chamonix, France, 
where they will be the guests of Etienne Descollonges, who 
has a chalet there. 

Benjamin French, Inc., has acted as agent for Descollonges 
Freres for about ten years, but since the present owners 
acquired control of the company in 1922, it is stated that the 
sale of its synthetics in the United States has been quad 
rupled. 

Arthur M. Strang, secre- 


In the absence of Mr. Edwards, 


tary of Benj. French, Inc., will be in charge 

Saunders Norvell, chairman of the board of McKesson & 
Robbins, Inc., 31 Union Square, this city, returned June 26 
on the Aquitania from a two months’ business trip abroad. 
Mr. Norvell’s visit was for the purpose of cementing his 
with its European agents, in 
McKesson & 
Mr. Norvell also arranged for aggressive pushing 
He 


conducted negotiations for the American agency of the line 


firm's long-time connection 


view of recent changes in the ownership of 
Robbins. 
and advertising in Europe for his firm’s specialties. 
of perfumes manufactured in Paris by Baron de Rothschild, 
besides attending to numerous other matters. 


Mr. Norvell dull, 


and living costs for visiting 


found business prices high in every 


way Americans greater than 


ever before. 
He said: “The leading men in both England and France 
are taking life very easy. They are taking long vacations 


and many holidays. They to work at a late hour and 


take 
I did not find them working hard. 


get 


two or three hours for lunch. With few exceptions, 
They are enjoying life 
thoroughly and take much time off for sports. The idea of 


suffering Europe struck me as being a joke. As a rule, 
people are living better, eating more, working shorter hours, 
and altogether enjoying life more than most of us in the 
United States.” 


Vietor & Hosken are now established in their new offices 
on the sixth floor of 160 Pearl street, New York City, where 
larger and more convenient quarters are available. 


William Co., 
New York City, is able to be about again after being con 


Spero, general manager of Le Marcelino 
fined to his home for about a week following injuries re- 
ceived in tripping on a broken sidewalk. 

E. M. Laning, president of the E. M. New 


York City, is spending week ends during the heated season 


Laning Co., 


at his summer home, Parkerstown, N. J., where he is estab- 


lishing a reputation among the amateur yachtsmen. 


H. B. Bush, of W. J. Bush & Co., Ltd., London, son of 
Alfred Bush of the company, sailed July 18 on the Homeric, 
Nearly three years ago Mr. Bush left the home office for this 
country and spent almost two years in charge of operations 
at the plant of the W. J. 
National City, Cal. there he 
customers in Australia and New Zealand. 

Mr. Bush served in the world war in the infantry and 
chemical 


Bush Citrus Products Co., Inc., 


Leaving visited the firm's 


divisions and received distinguished mention in 


despatches from the front. 


staff of 
England 


Frank M. Groccia has joined the 3ush 
& Co., New York, as New 
with headquarters at 37 School street, Boston. 
the World War as a 
Navy and while he 


business 


W. J. 
representative 
Mr. Groccia 
the 
been in the 
task a 


lines 


Inc., 
service in lieutenant in 
United States 


essential oil 


saw 


has not 


very long, he brings to his 


experience in a number of other 


David P. 


wide and useful 


Mr. Groccia succeeds Seaman. 


Bush & Co., Inc., 
links 


C. Blair Leighton, treasurer of W. J. 


is acquiring an enviable record on the golf near 


Quogue, L. 1., where his summer home is located. 


J. T. Robertson Co., soap manufacturer of Syracuse, N. Y., 
It was 


has just completed the fortieth year of its existence 


founded in 1885 in Glastonbury, Conn., by J. T. Robertson, 
who had been with the J. B. Williams Co. for fifteen years. 
In 1891 the Robertson Co. was incorporated at Manchester, 
Conn., and was the maker of Ami from 1885 to 1897, 
the sold to other 


In 1914 a branch was established in Montreal and in 1916 the 


Son 


when control of company was interests. 


establishment was moved from Manchester to Syracuse. 
John T. Robertson, the founder, died September 16, 1922, 
on the liner Olympic while on his way home with his daugh- 
ter from a trip to Europe. He was interested in both the 


Bon Ami plant in Manchester and the Robertson plant in 


Following his death W. W. 
manager of the Bon Ami plant and H. F. 


Syracuse. Robertson became 
Robertson was 
chosen president and manager of the Syracuse company. In 
1923 H. W. Kingsbury, of 
of the Robertson Co. 


| 


& Gamble and later with Lever Bros., 


3rooklyn, became vice-president 


Johnson, long chemical superintendent for Procter 
at Cambridge, is now 
the 


Charles F. Schumaker is in charge of the laboratory. 


acting as production manager of Syracuse plant 


Felix La Tour, of the Rochambeau Import & Export Co., 
New York, sailed for France on the Paris June 27 for a 


two months’ stay in his foreign headquarters. 


Daniel J. Mulster, of Muhlens & Kropff, New York, left 
town on July 3 with Mrs. Mulster for a month’s recreation 
at Belgrade Lakes in the Maine woods. 


Frank M. Carpenter, who has been attached to the toilet 
goods industry for quarter of a century and has had ex- 
perience in traveling between the two Coasts, has joined 
the executive staff of Lentheric, Inc., and the Odol Corpora- 
tion, of New York. 
president and general manager of both corporations. 
Carpenter left the city June 22 
principal cities clear through to the Pacific Coast. 


His function is to assist Ino M. Jahiel, 
Mr. 


on a trip covering the 
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oil manufacturers and importers, have moved their execu- 


Magnus, Reynard, Inc., well known essential 


tive offices to 32 Cliff street, a building directly in back of 
their old quarters at Pearl New York City. 


They will occupy the latter address, and 
have taken the street floor and basement at 32 Cliff street 


257 street, 


the building at 


in order to enlarge the shipping quarters at the old ad 
dress, and afford better executive quarters at the new. 


The firm was established thirty years ago by the late 


Percy Cecil Magnus, father of the three young men shown 
who are in control of the business. 
the 


Baird Magnus, vice-president, looks after 


in our photograph, 


Percy C. Magnus, president, supervises finance and 


sales; J. manu- 
facturing and shipping, while Robert B. Magnus, the young- 
est of the trio, is treasurer and office manager. 

The 


way by their confréres in the trade, are a very harmonious 


“Three Musketeers,” as they are dubbed in a friendly 


combination and are putting the company ahead by good 


strides in the essential oil world. “P, ( is a member 


Ropsrt B. MacGnus, J. Batkp MaGnus, Percy C. MAGNus 


of the Board of Governors of the Drug & Chemical Club, 
the East Bank, and is 
otherwise recognized in the New York 
and Brooklyn as a young man of already considerable ac- 


and a director of River Savings 


business world in 
complishments and brilliant promise. 

the that of H. 
Chemical Works, Roermond, Holland. 


Among firm’s accounts is Raab & Co., 

Magnus, Mabee & Reynard, Inc., were exhibitors at the 
National 
July 3. 
and certified colors, essential oils and specialties for confec- 
Dr. F. W. in charge of the exhibit 
and was assisted by and A. A. Corthell, 
Percy C. Magnus, presi 
the 


Confectioners’ Association convention in Boston 


In the exhibit was displayed a full line of flavor 


Brown 
Parker 
from the company’s Boston office. 
dent of the 


greeted visitors at the company’s booth, 


tioners, was 


Tirrell 
attended convention also 


company, who 


Parfumerie St.. Denis moved early this month into new 
and enlarged quarters at 48 East 21st street, New York. 
Co., 4 West 16th New York 
City, is expanding its manufacturing department and_ re- 
the 


Le Blume Import street, 


arranging its offices so as to afford more space for 
transaction of its rapidly growing business. 

The show rooms are equipped with display tables, lighted 
by concealed electric bulbs, and throughout the decorative 
The 
Private office of Leo Blume, president of the company, ad- 
j the other 


Joins 
and the factory. 


scheme of lavendar and gray is carried out effectively. 


show rooms, as do also executive offices 


ESSENTIAL OIL REVIEW 
carried a large 
Harper’s 


motive 


Elizabeth Arden, Fifth avenue, New York, 


and attractive advertisement in the July | 


ogue, 


Basaar and other magazines having for its sug- 


gestions particularly directed to summer tourists who were 
told that the Arden toilet preparations might be obtained 
in every corner of the globe, as they are on sale in 424 shops 
in countries outside of the United States. 

Ltd., 


oils in 


Plaistowe, chairman of directors of Plaimar, 
Western distillers of 
Australia, accompanied by Mrs.  Plaistowe 
: landed in Vancouver, B. C., 
the United States 


and Niagara 


Hugh 
Perth, 
West 


their 


Australia, essential 
and 
Plaistowe, ; 


that 


son, E. C. 
where 


Falls 


June 26, leaving port for 


hey are making a brief stay, visiting 


route. 
East, Mr. 


Export Co.., 


and Toronto en 
While Plaistowe made 
the New York City, of which 


J. Gossner is president and general manager, United States 


in the his headquarters 


with Imperial 
representatives for the com- 
In company with Mr 
\r. 


} 
Who 158 


pany 
and 
the 


Gossner, Paistowe 


his son, also in 
made 
the 


a visit to the 


Plaimar organization, 


a number of calls on 
trade, including 
editor. 

Mr. 


interesting 


Plaistowe had much 
information to 
oil, 


oil of 


give about araucaria 


new viscous reddish 


pleasant odor made 


rose 
from a species of araucarta, 
This oil 
as a soap oil and also as a 
Otto of 


the 


offers possibilities 


HuGu 


PLAISTOWE 


fixative. boronia, 


which company has been manufacturing for 


some time for perfumes, is also one of the specialties de- 
Mr. 


organization is experimenting with Mitcham peppermint and 


veloped by the company. Plaistowe reported that his 
some interesting results are looked for. 


Mr. and Mrs. 
\ugust 1 for London and will be home at the end of the year. 


Plaistowe and their son plan to leave here 


It was Mr. Plaistowe’s first trip to the United States, and 
he was greatly impressed with the reception accorded to him 


everywhere. 


M. W. 


Remmers-Graham 


3ingham resigned as president and director of the 
Co., Ohio, 29, 


been succeeded by R. P. as president and R. E. 


June 


Cincinnati, and has 
Spencer 
Mullane as director. 

The officers of the company now are: Chairman of the 
Board, R. W. Neff; president, R. P 
A. F. W. G. 
tary, F. J. There were no other changes in the 
office, factory, or sales personnel. 


Mr. 


business in the South which demands all of his time 


Spencer ; vice-president, 


Burrows; treasurer, Schmithorst, and secre- 


Dominguez. 


3ingham, it is announced, has become interested in 


John F. 


Monsanto Chemical 
Works, St. Louis, accompanied by Mrs. Queeny and their 


Queeny, president of the 
daughter, Miss Olguita Queeny, returned on the Adriatic, 
June 15, from a two months’ trip abroad. The trip was 
made primarily for pleasure and included visits to the in- 
teresting places in England, Holland, Germany and France. 





r. me 
laid 


indulge in his favorite avocation in the waters at Fishers’ 


Dreyer, the popular New York essential oil man, 


has aside the cares of business for a few weeks to 


Island, at the eastern end of Long Island Sound. Last year 
Mr. Dreyer spent some time at this watering place and 
gained a most enviable reputation for his skill with the rod 
and reel—a reputation, incidentally, which he hopes to main- 
this summer. A 
his time will be spent on the links of the Hay Harbor Golf 
Club the ball the 


hazards make ocean-side interesting. 


tain if not excel, considerable part of 


pursuing elusive white through 
that 
Mrs. Dreyer is enjoying the vacation with him, while their 
Mr. Mrs. Orrin C. Isbell, 


are enjoying the attractions in Maine. 


many 
this course’ so 


daughter and son-in-law, and 


Arthur I. Bottlers’ Ma- 
chinery Co., Chicago, Ill., has just returned from an ex- 


Risser, president of the U. S. 


tended trip through the west including visits to the Yellow- 
stone National Park and Glacier National Park, much re- 
freshed by his vacation and consequently in splendid shape to 
tackle the large volume of work awaiting him on his return 
to his office. 

In fact, the volume of business closed by the company in 
May and June, the officials report, exceeded any previous 
two months in its history and the record bids fair to be 
exceeded during July and August. On fillers the 
company declares that the demand is unusually heavy. <Ac- 
cordingly when it is remembered that Mr. Risser designs all 


rotary 


of the machines made by the company, which carries a com 
plete line for general use in filling and handling bottles, it 
may readily be seen that he will be occupied in pursuing his 
favorite hobby for the balance of the summer when business 
in most other lines is usually light. 


The Reich-Ash Corp., New York City, has been com- 
pelled to increase its office and manufacturing facilities on 
account of increased business, and as a result has moved its 
offices to the ground floor of 59-61 Reade street, thus afford- 
ing an extra floor for manufacturing. With the new offices, 
the company now practically occupies the entire building 
which is devoted entirely to the manufacture of cosmetics 
and novelties; and also to the offices and factory of the 
Silversmith Specialty Co., Inc., a subsidiary company, Over 
60,000 square feet of space is now available, and the com 
pany reports that its full force has been in operation con- 
tinuously all Spring. 

In view of the record made by the company in the last 
year, an unusually gay time is being arranged for the an 
nual outing and field day of the employees, to be held July 
25 at Grant City, Staten Island. The affair, which is be- 


Abraham Altman, president; and Louis 


ing arranged by 
Weshow, secretary of the Benevolent Society of the Reich- 


Ash Corp., promises to be unusually interesting with a 


schedule of baseball, boat races, field events and dancing. 


About 200 employees, as well as the officers and depart 
ment heads of the company, will attend the outing which 


is regarded as a family gathering by all. 


Alsop, president of the Alsop Engineering 


an unusual vacation trip 


Samuel A. 
Co., New York City, is planning 
through Maine and Canada. He expects to join Mrs. Al- 
sop, who is now in Gardner, Me., the latter part of this 
month, and from there make a trip by automobile and 
train to the picturesque spots of the Dominion. 
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J. Mero & Boyveau, Grasse, 'France, advise us that they 
American agents, the Norda Essential 
Oil & Chemical Co., 43 East 19th street, New York City, 

“J. M. & B.,” 1832, 
specialize in floral coneretes, absolutes, pomades, essential 
the 


have appointed as 


who have been established since 


oils, etc., and have been on American market for 


many years. 

Alexander Katz, treasurer of Florasynth 
Inc., Unionport, N. Y., left June 10 for a three months’ 
tour of the United States in the interest of his company. 


Laboratories, 


The first part of the journey was made through the South 
to New Orleans, from which place he went to St. Louis, 
and from there left for the Pacific coast, after which he 
will go to Canada, and then return through the Western 
states to New York, arriving here September 10. 

Charles L. the has re- 
turned from a Middle Western trip which included attend- 
ance at the Flavoring Extract 
in Chicago. 


Senior, secretary of company, 


Manufacturers’ convention 


Frank K. Woodworth resigned June 15 as sales manager 


for the Elcaya Co., Long Island City, to join the organi- 
zation of Burton T. Inc.. New York City, in a 
sales capacity. Mr. Woodworth is representing the com- 


3ush, 


pany in the sale of Givaudan-Delawanna products in the 
New England and New York territories. 

Mr. Woodworth is an alumnus of Yale University and 
has had experience in various branches of the perfume and 
allied industries, both in finished products and raw mate- 
rials. He was for five years associated with the Antoine 
Chiris Co. and subsequently was business manager for the 
Manufacturing Perfumers’ Association, now the American 
Manufacturers of Toilet Articles. 


Ungerer & Co., New York, announce the opening of a New 
England office at 37 Pearl street, Boston, Mass. in charge of 
MacDonald. 
to give improved service to the many New England buyers 
Mr. MacDonald 
has been connected with the company for some time, serving 
Philadelphia Mr. Edward 


George R. This will enable Ungerer & Co. 


of their perfume and flavoring materials. 


in the branch as assistant to 
Trippe. 

The establishment of a branch in Boston is consistent with 
the policy of the steady growth and expansion which has 
been characteristic of Ungerer & Co. since its foundation. 


T. Flowers, chemist for the Cheatham Chem- 
ical Co., 18 Walker street, Atlanta, Georgia, is engaged in 


Dr. George 


developing a new line of formulas for toilet preparations. 
The company reports a large and increasing demand for 
the toilet goods which it now carries in the market. 


Scales & Lisner, Inc., New York City, sole importers for 
Rimmel, parfumeur, Paris and London, have appointed the 
Wm. H. Rankin Co. as their advertising agents. 


“Do you mean to say that you shave yourself all the 
time?” asked the barber. 
“Well, hardly,” replied the customer. “I 


sionally for meals.”—Fitch’s Square Deal. 


stop occa- 


“So you're lost, little man? 
your mother’s skirt?” 
Youngster—“Couldn’t reach it.”"—Texas Ranger, 


Why didn’t you hang onto 
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La Salle Co., perfumery, 2218 University avenue, St. 


Paul, Minn., had an “Eden’s Garden” in the recent Indus- 
trial Cies. J. i 


general manager, with a corps of assistants, had charge ot 


Exhibition held in the Twin Sinykin, 
the exhibit, which, aside from the company’s perfumeries 
and toilet articles, was made up of a fitting background of 
richly colored velvet hangings, antique furniture and trim- 
mings, artistic vases and beveled mirrors, all arranged to 
make a picture for the public, carrying out the idea of the 
title given to the display. The company is only five years 


old, but has grown steadily and satisfactorily. 


Addington Doolittle, 
Croton-on-Hudson, N. 
daughters, 


president of Parento, 
Doolittle 


Jean, 


Compagnie 
Mrs. 
Miss 


for a two months’ trip 


Y., accompanied by 
Miss Louise 
President Roosevelt, June 27 


and their and sailed 
on the 
Most of the time will be spent at Gorge de Loup, 


Mr. Doolittle 


abroad. 


near Grasse, where will have an excellent 


Mr. anD Mrs. AbbINGTON DOooLITTLE AND DAUGHTERS 


floral 


\mong 


opportunity to observe the production of natural 


products, and to get in touch with producers there 
that 
where Mr. Doolittle expects to visit 
While in 


Paris office of his company, 


the other places in France will be visited are Cannes, 


Nice and 


of the large perfumery 


Paris, some 


houses Paris, he will 
make his headquarters at the 
32 Rue de Courcelles, Levallois. 

Italy and Holland are also on the itinerary of the party; 
will be visited, At the latter 


citrus oil first hand 


and Rome and Messina 


place a situation at 
will be 


share of pleasure 


study of the 


made. He has arranged, however, for a large 
while abroad and in addition to stays at 
the principal places of interest, several weeks will be spent 


The 
part of 


rest near Grasse. party return on th 


August 


expe cts 10 


Grasse the latter 


New York Quinine & Chemical Works have moved their 
main and sales offices to the office building connected with 
the plant at North 11th and Berry street, Brooklyn, N. Y 
William New York, in 
N. Y. Q. offices have been located for several years will be 


The offices in street, which the 


demolished in the Autumn to make way for an insurance 
skyscraper 

On September 1 Ralph C 
charge of sales, will return to the Middle-West with head 


Jennings, vice-president in 


quarters in Chicago. Mr. Jennings formerly had charge of 
the sales in the Mid-Western territory and is well acquainted 


in that region 
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Klotz, of H. G. 
American business of Ed Pinaud, of 


George Klotz, successors to the 
Paris, was among the 
large company of voyagers who embarked June 27 on the 
French Line flagship Paris for Havre. 

Felton Chemical Co., 61-65 Taaffe place, Brooklyn, N. Y., 
13 t 


announcement 


closed its entire plant in the week of Jul) enable its 


employees to enjoy a vacation, which th 


declared they fully deserved after having contributed largely 
to the company’s rapid rise in the last year by their industry, 


co-operation and loyalty. On Monday, July 20, the plant 


re-opened and everybody returned to work with renewed 


energy and zeal. 


Brothers, Inc., 
York, 


southern territory has been both steady and large in the last 


Rocka- 


Che expansion of the business of Fritzsche 
essential oils and chemical preparations, New in the 
few years. Herewith is the photo of James D. 


fellow, southern representa- 


tive of the company. Mr 
Rockafellow, during a recent 
visit to the metropolis was 
a welcome caller on _ the 
Editor, in with 
A. D. 
Fritzsche executive 


Mr. 


with 


company 
Armstrong, of the 
staff. 

Rockafellow has been 
lritzsche Brothers 


1921 
tributed his 


since and has con- 
share to the 


The 


interests of the 


progress of the firm 
southern 
Antonio, 
Washington, D. 
C., were for years in_ the 
hands of William F. 
that territory 
and Mr. 
New Orleans, have 
that city, while 
over the South 


company from San 


Texas, to 


James D KAFELLOW 


Bodebender. The growth of the busi- 


ness in finally made another representative 


about 
Build- 


ivels constantly 


necessary Bodebender now operates in and 
having his office at 813 Louisiana 
ing in Mr. Rockafellow tr 
entire 


written by 


Division of the New 
ruled that the 
New York 
a member of the exchange a 
replace that held by Mason 
and sold by 


\ ppel- 
York Supreme Court has unani- 
Charles F 


In an opinion Justice E, R. Finch, the 


late 
cannot 


mously Garrigues | 


compel the 


Produce Exchange to issue 


certincats 
Harker as at fheial in the 
him after he severed tl 


company onnection. 


H Pyree 


a tactory im 


Chemical Ce Philadelphia, Pa., 
Millville, N. J., containing 


will be 


has purchased 
35,000 square feet 


of floor space, which devoted t | manutacture 


of pharmaceutical and toilet preparations. The « 
Angeles, Cal., to 


mpany is 
to continue operating its factory at Los 


meet the demand of the Western trad 


Machine & Foundry Co., klyn, N. Y,, 


labelling and 


American 


. ¢ ° 2 
manufacturers of weighing machines which 


are advertised on page 109 has aroused considerable imterest 


in the mechanical world by the invention and manufacture 


of a machine almost human in its operation, which classifies 


their colors. The “eye” of the color sorting 


lights 


cigars by 


machine consists of four and a photoelectric cell 


shic Ide d 


from the lights. 
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Four buildings in the plant of the T. C. Wheaton Co., 
Millville, N. J., manufacturers.of perfume bottles, were de- 
stroyed by a spectacular fire, June 9. The fire started at 
2:30 A. M. in a small building containing a tank used for 
melting glass which accidently exploded, scattering the mol- 
ten glass throughout the structure. 

The tire had gained considerable headway when it was 
discovered by a special officer and the plant watchman who 
was in another building. Following the usual practice in 
glass plants the fire siren was tied down and help was soon 
forthcoming from the fire departments and men of the plant. 
The loss is estimated at $50,000. 

In view of the number of contracts constantly on hand 
C. Wheaton Co. for many 


years to have a reserve manufacturing capacity ready at all 


it has been the policy of the T. 


In this instance, before the fire was 
Work 


continued without interruption and without causing any in- 


times for emergencies. 


out another furnace was placed in operation. was 
convenience to customers of the company. 

After the fire 
cleared and 


had been extinguished the ground was 


work was immediately started on the erection 


of a new plant which is being built entirely of fire-proof 
material, and which will be equipped with the very latest 
manufacturing facilities. Construction is being pushed on 
the new plant, and while the glassblowers are now at work a 
new modern building is being erected which will be the very 
last word in the glass industry. 


Leonard B. 
Co., New York City, whose favorite recreation is yachting, 
has just returned from the Block Island 
with his 46% 
Viss is among the entries in the Larchmont 


Schwarcz, president of the Clifton Chemical 
races where he 


made a creditable record foot yacht Young 
Miss. 
Regatta, scheduled to take place during the week of July 
25. It added that at Viss, 


is leading for the championship 


Young 


might be present )oung with 


Mr. Schwarcz at the helm, 


Island 


ot Long Sound in its class. 


The New York office of Fries & Fries, aromatic chemicals, 
of Cincinnati, has been moved to 244 Pearl street. 


Edgar J. 
buyer for Saks & Co.’s Herald Square department store, 


Brooks, who has just been appointed toilet goods 


New York City, has had twenty years’ experience in Chi 
cago. For more than four years prior to coming East he 
was assistant to J. J. Tracey, toilet goods buyer for Marshall 


Field & Co. 


Mfg. C 


\dvertising 


Bieg Philadelphia, has appointed the Theodore 


E. Ash 


vertising of Bieg’s shampoo cream. 


\gency, of that city, to direct the ad 


H. S. Richardson, president of the Vick Chemical Co., 
Greensboro, N. C., Allen 


T. Preyer, director of sales; Henry B. Yates, domestic sales 


has announced these promotions: 


manager; Hugh D. McKay, foreign sales manager; Charles 
G. Yates, production and office manager. The cultivation of 


Japanese mint is now a separate department under the 


direction of G. A. Russell, for 14 years with the Depart- 


ment of Agriculture, at Washington. 


Joseph L. 
is spending the summer at Saugerties, N. Y. 


Stummer, consulting chemist, New York City, 


Minto L, 
son Lithographing Co., Cincinnati, Ohio, has retired from 
the business, which was established in 1858 by his father 
the late William D. Henderson. 
ing a vacation in the East with a view to improving his 


Henderson, former president of the Hender- 


Mr. Henderson is enjoy- 


health, which has not been good for the last few years, 
He has not yet made any announcement regarding his plans 
for the future in a business way. 

lollowing an annual custom of many years, Colonel Aus- 
tin Colgate gave a dinner dance for more than one hundred 
friends at the Essex County Country Club, West Orange, 
N. J., July 3. 
in the compaign of State Senator Whitney for election as 
Governor of New Jersey on the Republican ticket. Both had 


Senator Whitney also has the 


Colonel Colgate is taking an active interest 


served together in the Senate. 


“dry” end of the gubernatorial contest. 


Sidney Morse Colgate sailed June 24 with his daughter, 
Miss Margaret Colgate, for an extended European tour. Due 
to the absence of Mr. Colgate and her daughter, Mrs. Col- 
gate has decided not to open their lodge in the Adirondack 
Mountains this summer but will instead spend the summer 
somewhere along Long Island Sound. 


\ccording to the Press Herald of Portland, Maine, 
negotiations for the purchase of the A. S. Hinds Co., Port- 
land, by “one of the largest wholesale pharmaceutical dis- 
tributing companies in the East’ are under way between the 
principals of the Maine and New York companies. 

As the New York company 
“Pebeco” and “Lysol,” Lehn & Fink are evidently the com- 


is referred to as marketing 
pany that the writer of the dispatch has in mind. Inquiry 
at the office of Edward Plaut, of Lehn & Fink, elicited the 
reply that the latter company had nothing to say about the 
report at the present time. 

According to the newspaper dispatch, definite announce- 
ment of the sale will be made in a very short time, and that 
shares of the Hinds Co., hitherto closely held, may be placed 
on the market. A purchase price of between five and six 
million dollars was the sum referred to in the dispatch. 

Some interesting changes have happened recently 
collateral Irene J. 
Hydeman formerly editor of Toilet Goods, has become the 
editorial chief of the Toilet Goods Economist, the special 
section of the Dry Goods Economist of New York that is 
devoted particularly to this phase of merchandising. 


very 


in a branch of our journalistic field. 


Mrs. Hydeman won her spurs in the practical end of her 
She 


x Hi yds 


life pursuit before she entered the magazine field. 
started her business career as a sales-girl in a toilet 
department, and besides several years in department stores 
Lord & New York, for 


Her personal experience, linked with a facile pen and an 


was. with Taylor, of two years. 
understanding of human nature, especially the feminine side, 
have qualified her in a superlative degree for continued 
success in her new field of journalistic endeavor. 

The appointment of Mrs. Hydeman has made necessary 
Richard A. Os- 


mun, president of the publishing company, has become editor. 


some changes in the staff of Toilet Goods. 


Cal Lewis is managing editor and Doris Milbourne is asso- 
All three have the qualifications that will enable 
them to continue to Toilet welcome to the 
clientele which Mrs. Hydeman won for the journal during 


ciate editor. 


make Goods 


her administration. 
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Quick exemplitication of the benefits of the insured thrift 
plan put into operation by Miss Mary R. 
manager of the F. N. Burt Co., 
facturers, Buffalo, N. Y., proved an object lesson all around 
and gave the employees considerable satisfaction. 
was described in our March issue, page 30. 


Cass, general 
Ltd., paper box manu- 


The plan 
Joseph Klee, a 
veteran employee, had passed the 60 mark and was eligible 
only for the $1,000 life insurance. weeks later Mr. 
Klee died suddenly and within a very few days a check for 
$1,000 was handed to his widow. 


Five 


The welcome gift to the 
widow was due entirely to the Burt company, for Mr. Klee 
had paid in nothing and his beneficiary would not have re- 
the $1,000 but for the thoughtfulness and interest 
taken in the employees by the Burt management. 


ceived 


One of the beneficiaries writes as follows about the plan 
issue of Burt’s Box Bulletin: 

“There is a certain sense of joyousness and release from 
responsibility and worry to know that we, as employees of 
the F. N. 
in the 


im a recent 


Burt Company, Ltd., are permitted to participate 
insured thrift plan, through the fine opportunity 
offered by our company. The company pays the premium 
on our insurance policies and gives us a wonderful oppor- 
tunity to add to our savings each week by the thrift plan. 
The amount we save each week is small, but if we remain 
in continuous service up to the specified time, we will not 
alone have what we saved, but also the company’s contribu- 
tion. We are likewise given, through this plan, permanent 
and total disability benetits, also the services of a trained 
nurse in case of sickness—and the above is all given to the 
employee who saves systematically. To have this protection 
is surely a release from responsibility and worry, knowing 
that if anything should happen to us, those we leave behind 
will be taken care of.” 


The merry Boys and Girls of Carlova, Inc., Binghamton, 
i. Se 
with even more zest than the first one so aptly described 
by Miss Moody in last The 


larger, the weather more beautiful and the menu surpassed 


held their second picnic of the season on June 13 


our issue. attendance was 


the previous layout of “eats.” An extra feature was a sur- 
prise in the shape of hot greyhounds, served by the manager, 
A. Alexander. More surprises are in store for the Carlova 
Boys and Girls, including a shore dinner, possibly with 
daschunds a /a Rockaway as the finish, but this must remain 
a secret until the time is ripe. 

\fter several months of negotiations the Armstrong Prod- 
ucts Corporation, 42 Broadway, New York, has taken over 
the Phoenix Soapstone Co., the Maryland Soapstone Co. 
and the Virginia Chesapeake Soapstone Corporation, and as 
an added facility also has acquired a railroad which supplies 
interconnecting quarry transportation and connects with the 
Southern Railway. The Phoenix and Virginia Chesapeake 
Nelson 
County, Va., on the main line of the Southern Railway, and 
the Maryland Soapstone Co. is located about twenty-five 
miles from Baltimore on the main freight line of the Balti- 
more & Ohio Railroad. 


Soapstone companies are located near Arrington, 


Involuntary bankruptcy cases since our last report: 

L. & S. Perfumery Co., Inc., 417 Grand street, New York 
City, July 7, filed by Benjamin Lipshitz for $150; Lena 
Lipshitz, $400; Mollie Katz, $200. Schedules filed: Liabili- 
ties $12,514; assets, $1,672, main item being stock, $1,500. 


More than 1,000 persons attended the ninth annual outing 
of the Lever Bros. Co., Cambridge, Mass., which was held 
on June 20 at McPeake’s Shore Nantasket, 
party having gone there by Boston. 
official family was well 
Francis A. 


Gardens, the 
The 
represented, those present including 
president ; 


works 


steamer from 


Countway, 
manager; J. R. 


Russell White, general 
manager; A. F. Bernhard, 


Kenneth Warden, advertising man- 


Cove, 
general sales manager ; 
ager; W. J. Whelan, supervisor of the foreign department ; 
W. P. Jackson, assistant general sales manager; Grafton 
B. Perkins, associate advertising manager; J. W. 
and J. W. Hegeman, of the works management. 
Harry C. 


Bodman 


McLean, chairman, and his assistants promptly 
started the field events. His assistants were Albert Miner, 
Miss Dalton, Miss Adeline 
A. K. Church was chief judge, and the judges, 
and timers 
Albert 


Andrew Gambon, 


McGrath. 
measurers, 


Mary and 


were Howard 
M. J. 


announcer 


Deering, Andrew 
McLaughlin, Pendergast, W. W. 
Pear, Edward Smith. The was William E. 
Malone. The events included:—Men’s 75-yard dash, girls’ 


50-yard dash, men’s 3-legged race, girls’ hoop-rolling, men’s 


Gambon, 


hoop-rolling, girls’ 3-legged race, men’s potato race, girls’ 
potato race, bottle emptying, girls’ peanut race, bottle filling 
by girls, men’s base running, men’s and boys’ relay race, 
shotput. The field events closed with a baseball game be- 
tween the plant and the office, each of which had won on a 
previous occasion. 

Stiles’ Military band played jazz and other music during 
the shore dinner in the pavilion. 


The plant team won by 13 to 6. 


The afternoon event was 
nine holes of obstacle golf for the president's cups given by 
Mr. Countway. Preliminary rounds were held in the morn- 


ing, and the final round began at 3:30 p. M., with six men 


and six women playing. The winners Miss 


Hillis, 56, and William G. Scott, 53. 


were Elizabeth 


Procter & Gamble Co. has declared a stock dividend of 
4% on the common stock and the regular quarterly cash 
dividend of 5%, both payable Aug. 15 to holders of record 
July 15. A stock dividend of the same amount was paid in 
August of last The regular quarterly dividend of 
2% was also declared on the 8% 


year. 
2% preferred stock, payable 
July 15 to holders of record June 25. 


The New Orleans branch of the Palmolive Co., of Mil- 


waukee, comprising Louisiana, 


Alabama and 
Florida, held its semi-annual sales meeting in its 
offices in the Liverpool & London & Globe Building recently. 
J. G. Banner, the 


presided. 


Mississippi, 
part of 
sales 


manager of New Orleans branch, 


L. B. Lane, of the Armour Soap Works, Chicago, on June 
12 discussed “The Crystallization of Glycerine” at a meet- 
ing of the physio-chemical group of the Chicago Section of 
the American Chemical Society. 


Philadelphia advices of July 10 report the indictment of 
six companies and forty-eight individuals for the alleged di- 
version of alcohol on withdrawal permits. One of the con- 
cerns mentioned was the Sanitary Liquid Soap & Supply 
Co., of Philadelphia. 


of conspiracy 


Fourteen policemen also were accused 
difficult in 
Philadelphia to even get indictments on alcohol complaints 
and the 


and other charges. It has been 


court trials in these cases will be awaited with 


interest by all friends of prohibition. 
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Sidney M. Miller, Harral Soap Co., 
Ozone Park, N. Y., has returned from a vacation spent in 
Island Sound in his yacht. Mr. 
Washington,.N. Y., one of the 


Island, 


preside nt of the 


Long 
Port 


towns ol 


cruising about 


Miller 


picturesque 


resides at 


seaport Long and is an en- 
thusiastic devotee of all aquatic sports. 


Will D. Ward has been appointed New York representa- 


Owl 
Eastern offices into the Morimura Building, 57 


tive of the Drug Co., Inc., which recently moved its 
7 West 27th 
street, having taken a lease of the entire ninth floor. Mr. 
Ward formerly was assistant purchasing agent of the com 
pany in its San Francisco headquarters and has a heritage 
of ability, for his father, C. E. Ward, 
[ Retail Druggists and editor 


was once secretary 


if the National Association of 
of the Rocky Mountain Druggist. 

Mr. Ward began in 1915 with the Davis Bros. Drug Co. 
until the World 
In 1917 he entered the Navy 
Asiatic Fleet. After 
establishment and in 
His 


eastern buyer for 


in Denver and was getting along finely 


War interrupted his career. 
and for nineteen months was with the 
returned to the Davis 
Owl 


important position of 


Armistice he 
1922 went to the 


advancement to the 


Drug Co., as sundry buyer. 


the big Owl chain on the Pacific Coast was won by note- 


worthy achievements since he became associated with the 


corporation. 
Nearly all of the 
Smith, Kline & French, Philadelphia, recently enjoyed their 


sales, office and laboratory force of 
Forge—the 
famous by Washington 


War. Valley 


unexcelled for picnic purposes because of its natural sur 


second annual picnic, which was held at Valley 


historical camp ground, made and 
his army during the Revolutionary Forge is 


roundings and athletic facilities. In addition to this, it has 


spots of historical which are well worth 


Fully 500 
from start to finish 


many interest 


visiting. took part in the outing which was a 


success 


Chemical Co., Philadelphia, 
lemon cream, has 


dore E. Ash 


Friedrich-Friedrich manu 
facturer of toilet 
with the The 
of that city. 


placed its advertising 


account Advertising Agency, 


The organization of the Farrand Laboratories, Inc., 
Colorado Springs, 
built 
north of 
by Mrs 


ducted the 


and plans for a new $15,000 laboratory 


to be on a $3,500 site in North Nevada avenue just 


the new Broadway park were announced recently 
Adaline Farrand, 

Adaline Beauty 
tion papers show the capitalization of the new company as 


$200,000 


who for twelve years has con 


shoppe in that city Incorpora 
It is planned to build and equip one of the most 
the manufacture <f cosmetics and 
Middle West, according to Mrs 


The new company’s territory 


complete laboratories for 
toilet preparations in the 
Farrand. is expected to em 


brace nearly all of the southern Rocky mountain region. 
The building is to be started about September 1 and com 


pleted in the autumn 


and G. B 
Reno, Nev., which has sold stock on a claim for a patented 


Burnham Chemical Co surnham, president, 
from 


Searles Lake, Cal., were denied the use of the United States 


process for extracting borax and other minerals 


mails in a fraud order issued June 23 at Washington by the 
Post Office Department. 
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Inc., New 
York City, sailed July 18 on the Paris for a six 


Albert Delavigne, secretary of Justin Dupont, 
weeks’ 
visit to the parent house in Argenteuil (S. & O.) France. 

Hollyweod Perfume Co., of Hollywood, Cal., in expanding 
with $125,000 capital stock. 
The company was originally organized by John M. Brennan, 


its business has incorporated 


who is president of the new corporation, and John H. Good, 
ye 
manager, 


who continues to hold stock, but ceases to be active. 
Ward vice-president 
Mr. Mr. 


yerience in the perfumery and cosmetics industry. 
I l ; h 


becomes and general sales 


Brennan and Ward have both had extensive ex- 


Duz Co., soap products, Samuel Welsher, president, 521 
West 23d street, has been recently elected to membership 
New York Merchants’ 


in the Association. 
Soap Co., 
ized and the name changed to the Nichols Detergent Co., 
with a capital stock of $40,000. 
John M. Nichols, president; W. 
C, Anderson, secretary; O. A, 


Kentucky of Danville, Ky., has been reorgan- 


as follows: 
S. Glore, vice pre sident ; W. 


The officers are 
Kays, treasurer; J. Fleece 
Caldwell and 


The company manufactures Sunshine Pow- 


Robinson, George R. Spilman, J. C. Charles 
L. Henderson. 
der, Nic-O-Lite and other cleaning compounds. 


M. W. Parsons & Plymouth Organic Laboratories, 55 Ann 


street, New York City, had a surprise a few days ago, 
when workmen digging near the rear wall of an extension 
of the Parsons building caused a part of the wall to collapse, 
revealing the tombstone of a woman buried in 1809. There 


was no grave and nobody was hurt. 


Isaac Van S. Hillier & Sons Co 
Inc., crude drug importers of this city, is back at his desk 
after a brief vacation spent at Buckhill Falls, Pa. 


Hillier, president of R. 


adver- 
call- 
manutacturers in 
bath 


Le Schone de Paris, New York City, begins on 
tising page 92 the first of a series of announcements, 
the service it renders 
toilet 


and also to some of the other products which it 


ing attention to 


supplying private brand preparations, such as 
salts, etc., 


is prepared to offer. 


Theodore E. Ash 


obtained the advertising account of 


Advertising Agency, Philadelphia, has 


Mate, Inc., 


perfumes, 
Philadelphia. 


A national campaign will be conducted. 


ay 8 
pointed assistant sales manager of the Wildroot Co 


Ns. 3 


Beal, formerly with the Detroit News, has been ap 
Buffalo, 


obtained a 
Albany 


Soap Co., ot Springtield, Mass., has 
build a $12,000 addition to its plant in 


Perkins 
permit to 
street. It 


will be 22x68 feet, two stories high. 


leased a 
foot of 


John B. 


two-story 


Dewsnap & Co., of New York, 
22,000 feet floor 


Pierce avenue, East River, Long Island City, 


have 


building with space, 
for the manu- 
facture of textile soaps. 

Beaver Soap Co., Dayton, Ohio, has placed its advertising 
Horace Lytle Co., 
Plans call for the use of 


account with the J. Dayton advertising 


agency. newspapers 
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John Blocki, head of John Blocki & 


Son, perfumers, celebrated his sixty years in business the 
middle of last month, at the home of his daughter, Mrs. H. 
T. Petersen, in Oakdale avenue, and his eightieth birthday 
anniversary as well. Mr. Blocki came to Chicago in 1862 
and soon afterward went into business. 

The 
to the ground, but with characteristic grit he quickly estab- 
lished another. 


Cuicaco, July 15. 


great Chicago fire in 1871 burned his establishment 


His present firm was for many years lo- 
cated at 125 East Thirteenth street, but a few years ago 
moved to 1349 South State street. 

W. Blocki the the company name 
prominent in Chicago political affairs for a long period, 


Fred “Son” in was 
having served as City Treasurer and in other offices, but 
he passed away in 1919. The senior Blocki is still active in 
the business and drives to his office every business-day morn- 
ing, takes care of the supervising and directing work of the 
concern, then leaves about 
one o'clock for the Lincoln- 
Club 
dines, except cn Thursdays 
the Elks’ 
Club to attend the weekly 
luncheon of the 


Druggists’ 


Germania where he 


when he goes to 
Chicago 

Asso- 
which he is a 


Veteran 
ciation, of 
charter member, has been for 
many the 
recording secretary and now 


years permanent 
is Honorary President. 

Mr. Blocki has shown his 
interest in literature and the 
press by joining the historic 
Press Club, 
tion was 


JoHN Bock! 


which associa- 


Mark Twain, then a 
visitor, and other notables who appealed to its membership 


Mr. 


hobbies are three-cushion billiards and the movies, the latter 


organized to entertain 


when afterwards they might visit Chicago. Blocki's 


of which he is an almost daily patron. The genial Chicago 
performer and chemist is in excellent health and apparently 
has many years of activity before him. 

William D. Kirk, assistant secretary of James S. Kirk & 
Co., soap manufacturers, left his entire estate to his widow, 
Mrs. Lowene Van Gorder Kirk of Glencoe it was revealed 
will filed 
Charles S. Cutting, counsel for the estate, said it was valued 
at $200,000 


recently when his was for probate. Attorney 


The “Stag Picnic” of the Chicago Perfumery, Soap and 
Extract Association will take place the latter part of the 
month, probably Saturday, July 


selected. 


1 


30, at a place yet to be 
Roy Downs has charge of the event and reports 
that there will be a large attendance. This is one of the key 
annual events of the association’s social program, and it is 
joyfully looked forward to by its members. 

the Drug and 
Club was held at the Hamilton Club on the 25th. It 
the last luncheon of the season, the next one occurring in 
September, The Rollin the 


well known baritone, who gave a repertoire running from 


The June luncheon of Chicago Chemical 


was 


guest of honor was Pease, 


grand opera to negro plantation songs that greatly pleased 


the assembled chemical men. The program was particularly 


interesting because Mr. Pease was not content to simply 
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render the selections with his superb voice, but he gave a 


brief history of the composer, the occasion which prompted 


the writing of the composition, and the inspirational mean- 
ing behind the words and music. Two new members were 
voted in: J. H. DeLamar, manager of Pfaltz & Bauer, and 
John Toner, a representative of the Prophylactic Mfg. Co. 

Cornelius P. Van Shaack and one of his young sons left 
June 26 for the East, where they sailed for Europe. They 
will traverse the Norway Coast and visit other points as 
their interest may fancy. 


James W. Morrisson, president of Fuller-Morrisson Drug 


Co., the Cook 
County Grand Jury. 


was chosen to serve as foreman of latest 


Duncan Clark, president of the Chicago Soap, Perfume and 
Extract Association and an officer of the Franco-American 
Hygienic Co., leaves July 20 with his family for Northern 
Michigan. visit Petoskey, View, Harbor 
Springs and ‘Mackinac Island and will be absent four weeks. 


They will Bay 


Late reports, received from representatives of the Franco- 
American Hygienic Co., embracing territory from Maine to 
California, are most encouraging, from the standpoint of 
orders taken. Whereas there was talk of a lull in business 
some time back, and this was the burden of communications 
received at the home office, all such suggestions have now 
disappeared and the reports have taken on a_ reasonably 
bright view of the selling situation. 


Walter L. 
evening before midnight recently, and within twenty-four 
hours the police department returned the machine to the 


Filmer, Jr., had his motorcycle stolen one 


youth and had the two culprits engaged in the theft lodged 
in a cell. The thieves were minors and on conviction a few 
days later were sent to the State Reformatory. 

The Chicago Perfume Co., of which M. J. Brorby is the 
head, is preparing new brands of perfumery and toiletries to 
be sold to the retail trade. The concern’s older brands have 
been marketed exclusively through canvassing agents. 


» + 
B. EF. 


and his family, have gone to their summer ‘home at Minoc- 


Zimmer, Chicago manager of Fritzsche Brothers, 


qua, Mich., for their usual summer vacation and rest. 
M. B. Zimmer, of Fritzsche Brothers, with his daughters, 


Marian, and Mrs. B. 
of the Chicago manager of the same firm, will sail on August 


Misses Virginia and I’. Zimmer, wife 


20 on the Cleveland for Southampton, where’ they will be 
met by their son, brother and nephew, the Rev. Bernard 
Zimmer, whereupon the party will make a three-months’ tour 
of Europe 


Cards have been received by the trade announcing a change 
in the firm name of Plochman & Witt, operating the Pre- 
Mustard Mills, to Plochman & 


The firm consists of Carl Plochman and Benj. H. 


Harrison. 


Har- 


Chicago, 


M. 


mium 


rison. 


Mr. Plochman is the son of M. C. Plochman, one of the 


pioneer manufacturers of prepared mustard. He is a 


graduate of the University of Illinois and was associated 


with his father until the latter’s death in 1912 when he 


succeeded him 


Mr. Harrison, who has taken over the interests of the 
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has had a 


late C. J. Witt, 


products line. 


the food 
Following his graduation from the University 


wide experience in 
for the Illinois State Food Com- 
Arbuckle 
where he became manager of their spice and extract depart 
When the 


was commissioned 


of Illinois he was chemist 


mission in Chicago, later going with Brothers 


ments world war started he entered the 


army, 


first lieutenant and assigned to food in 


ion in the army camps; later being placed in charge of 
Following the 
Durkee & Co., New York 
partner the David G. 


end of the 


food purchase and inspection in zone & 
} 


Wal 


ie was manager of E. R City, 


leaving this position to become with 


Evans Coffee Co., of St. Louis, in the sundry 


business, which interest was sold in January to form the 


present partnership 


Mills 


of /3 years ot 


lished in 1852 hav 


mustard 


The Premium Mustard was esta 


ing a continuous record grinding, 


and until a few years sold all of its product in bulk to 


packers and jobbers. It is now selling in bulk and in glass 


packages both under its own and private label to mustard 
wholesale grocers In 1922 the 


West Van 
remodeled 


packers and firm pur- 


Wash 


and 


Buren street and 


installed 


chased the building at 


tenaw avenue which it and new 


modern grinding and packaging equipment. 

The Boyer International Laboratories at 940 North Clark 
street, on July 23 will start an active advertising and selling 
campaign in Chicago territory on one of their products 
“Flowers of Beauty,” a face powder in boxes and a cosmetic 


in tubes. 


The drug and toiletry trade of Chicago have chartered the 
whaleback Christopher Columbus for a boat ride to Mil- 
waukee and return, Thursday, July 23. This is an annual 
event and always draws a big crowd. 

L. S. Woolverton, Iowa, representative of M. L. Barrett 
& Co., went under the knife for a major operation in a 
Des Moines hospital on July 11. At this writing no report 
as to the outcome had been received at the main office of the 


firm. 


The Chemical Service Co., of which W. K. Nelson is 
president, has moved its laboratory offices from 57 West 
Austin street to larger quarters at 204 South Peoria street, 
Chicago. 

Abbott Laboratories plan to move from their Ravenswood 
factory to their new North Chicago, 
Ill., where they will have one of the largest and finest plants 


of its kind in the country. 


factory buildings at 


More than 600 employes will 
be affected by the move and many no doubt will move their 
homes to the north shore. 


Israel Karl, Martin Share and Nathan Karl have organ- 
ized the Crawford Chemical Co. with offices and factory at 
4054 West 26th street, Chicago, and will manufacture per- 
fumes, hair tonic and soaps. 


$10,000. 


The new firm has a capital of 


John Newton, Jacob Kiefus and Alex Bados have organ- 


ized the Revelation Chemical Laboratory with offices at 
3707 Ogden avenue, Chicago, to manufacture hair tonics, 
perfumes and toilet preparations. 


tal of $10,000. 


The new firm has a capi- 
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The dignity and profit in beauty culture as a 
for 


vocation 
which 
has been distributed by E. Chicago, Ill., of 
Mrs. E. Not 


only is the ethical angle emphasized but the practical aspects 


women is emphasized in an attractive brochure 


Burnham, Inc., 


which Burnham is president and active head. 


of beauty culture and how it compares with other vocations 
usually followed by young women is pointed out in statistics 
from which the following are taken 


Trained nurses, after three years of preparation enjoy an 


average weekly remuneration of $35; stenographers, after 


six months of preparation earn on an average of $25 per 


week; expert file clerks with the same preparation are paid 


1 ¢ ther 


the same compensation; while school achers, after tw 
Normal School 
$20 per week. 
that 


the general average is above that of the 


years ot trainmg, earn on an average of 


As contrasted with these figures, it is pointed 


week and 


cations. 


out a beauty culturist often earns $100 per 


other v 
To prepare students for beauty culture, the organization of 
I. Burnham, which was founded in 1871 by the late Edward 
Burnham, maintains two schools, in which six distinct 
is at 138 North State street, 


130 West 42d New York 


Both schools are well equipped with all modern facili 
l 


heauty courses are offered. One 


Chicago, and the other at street, 
City. 
ties, and are well articulated with the other departments of 
the Burnham organization which includes a retail depart- 
ment, a wholesale department and a manufacturing depart- 
ment where preparations sold under the company’s brand are 
manufactured. 


A. F. Haney has opened the Marquett Perfume Shop at 
3406 West 63rd street, Chicago, and will sell all kinds of 
perfumes, toilet goods and giftwares. 


The Boncilla Laboratories are putting on their strongest 
advertising campaign in the Chicago district, and it will 
continue through the summer. The idea that clay products 
the 


of competition is 


are on the toboggan is not accepted by Boncilla_ or- 


ganization. “The hysteria and plethory 
over, but the stately goings-on of the business are very 
apparent to producers who are in the industry right,” said 
an advertising representative of the concern. 


Other advertising campaigns that have recently been 


launched in the Chicago 200-mile territory are by the Othine 
Laboratories of Buffalo, a freckle remover; and the Scien- 
tific Research Laboratories of New York, Dr. Folds’ Re- 
ducing Soap. 


Charles Walgreen has opened his fifty-eighth perfume, 
toiletry and drug shop, this latest 
of the new Burnham 


streets, Chicago. 


being on the ground floor 


3uilding, La Salle and Randolph 


Daniel H. Silva has just wound up a $2,000,000 receiver- 
ship at Detroit and returned to Chicago. He has opened 
an office in the Hartford Building, where as manufacturers’ 
agent and marketman he caters to the toilet goods, perfume 
and drug trades. “Glad to-get back to Chicago,” said Dan. 
“Detroit is all right, but——” 


The International Products Co. has been organized at 
140 West Van Buren street to sell a line of toilet goods 
the Frank J. 
secretary. 


through mails. Foote is president and C. 


Beneson, 
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Parry's CYCLOPEDIA OF PERFUMERY: A HaANpbBOOK ON 


MATERIALS 


THE 


RAW Usep BY THE PERFUMER, THEIR 
AND ANALYSIS, ETC. 
By Ernest J. Parry, B.Sc., F.I.C., F.C.S.; 
10 by 6 inches, 840 pages; 


orders filled by the Perfumer Publishing C 
Mr. will fll a long 
gaping library 
With the 
ields of perfume manufacture 


OrIGIN, PROPERITIES, CHARACTERS 


two volumes, 


price for both volumes, $10; 


Parry's “Cyclopedia of Perfumery” 


vacancy on the shelves of our chemistry 


the recent increase of interest and activity in 


and analysis came a need 


for just such a work of reterence 


It is a handbook, in 
used by the 


two volumes, on the raw materials 


perfumer, their origin, properties, characters 


and analysis, and on other subjects of theoretical and scien 


tific interest to the user of perfume materials and to thos« 


whose business it is to examine and evaluate such materials 
inished 
“In 
first place, really good formulae are rarely published, and 
the best of that the 


perfumer, giving him hints as to the direction in which 


The author does not attempt to offer formulae fot 


On the subject of formulae he says: the 


perfumes 


those are are merely an index to 


he should experiment. Where such formulae are required 


they will be found to a more or less unlimited extent in 


books of a more empirical character.” 
The cyclopedia itself, however, is quite comprehensive in 


scope, and the definitions of terms, together with their 


scientific and historical backgrounds, are rendered in a 


manner that is direct, explicit and authoritative. One ‘ts 
the 


and explanation. 


impressed by exhaustiveness of each characterization 
Indeed, this latter point is in our opinion 
The 
give too much about some substances and gives too little 
For The 


Perfume of” occupies no less than 33 pages, and much of 


overemphasized in many Cases. author endeavors to 


about others. example, the subject of “Rose, 


the material given is merely of historical interest. Similarly, 
“Oil of Lavender” takes up the space of 27 pages, “Oil of 


Gingergrass” 12 pages, etc. Of course, the physical con- 
stants are there, and in giving such data in a manner in 
which they can be readily found, the author has done to 
the perfume industry a signal service. 

We desire to suggest to the author that an index would 
be a welcome and decided improvement to this publication. 
Since a number of terms are used in many cases to designate 
one particular material, a very comprehensive index would 
be serviceable. 

The volumes, although rather large in size, each being 
approximately 400 pages in length, are not unwieldy. They 
are well bound, are printed very legibly and attractively on 
a good, rough paper, and are orthographically without 
Altogether, this “Cyclopedia of Perfumery” may be 
heralded as not only a much needed, but also as an ex- 


cellent piece of work. C. P. WIMMER. 


error, 


More ProFits FROM MERCHANDISING. Edward A. Filene. 
x 8% inches, 159 pages, 26 illustrations 
including charts. Blue cloth covers. A. W. Shaw 
Co., Chicago, 1925. Price $2.50. 


The author is president of William Filene’s Sons Co., 


Octavo, 5% 


of Boston, and is generally regarded as one of the out- 
standing merchants of the United States. Accordingly, when, 
after a lifetime of effort he for a 
fundamental problem faced by producers, distributors and 


suggests a solution 


buyers, more than usual attention is given to what he 


ESSENTIAL OIL REvIEW 


has to say. Specifically the problem is have the 
neither too large nor too small, 
will be ind at the 


sell best? t s prob- 


goods, in 


right 
at the 


quantities 


they desired 


times when 


prices at which they will 


Mr 


which he 


lem, lilene explains in detail a Stock Plan 
The whole work is largely an 
of the plan \n 
the following chapter 
Satisfied  ¢ 
Price Move St 
Rate of Turnover; How 
How Much and What 

it Affects Profits; | 


Profits; Som 


developed ampli 


fication be had 


idea 
from 
ustomers—bBut 


Levels that 


tlow 
line 

t Stock-Turns a 
Model 
\lodel Stock 

at the right 


The 
follows: 1 


een 


ind How. the Stock 


\bstracting the iefly to 


have the right goods time quantities 


and at the right prices. method this 


may be explained as iny 


given class of merchandise, and for all classes c: the 


rried 


medium and high larg- 


that 


three prices—low, 


est quantities of merchandise can | 


probably &5 cent of the stocks at these 


full 


selected article for each distinctive 


concentrate per 


means of a 


lines, 3 


prices in To provide, by 


fully 


care- 
merchan- 
that will 
complete 
kinds of 
chandise likely to be called for, including a “more profitable” 


class of 


dise, a scientific basis for building up a_ stock 


beat competition. 4 Te 


build up 
the 


meet and 


stocks in the full lines, consisting of all mer- 


Sizes kinds, styles, 


wanted, 
To 


of stocks at any given time by means of 


article, staples, novelties, all 


colors and other classifications. 5. regulate the sizes 


a selling calendar 
in detail when consumers are in the habit of 


which shows 


buying. 6. To regulate the time of buying from manu- 
facturers and others by means of a buying calendar which 
shows in detail when the resources are likely to be able to 
supply goods to the best advantage. 
The 


belief that when correct principles are thoroughly 


author has endeavored to outline principles in the 
under- 
stood any intelligent individual can apply them to any line 
are 
but 
are 


in which he is interested. Illustrations necessarily 
taken from the author’s department store experience; 
the 


clearly and adequately set forth, is very broad. 


the application of principles, which incidentally 


CoM MERCE IN 


1924, 
published 


CHAMBER OF 
1925: 


AMERICAN 
May, 
regular correspondents; 20 lire in 


YEAR Book, 


ITALY, free to members and 


Italy, $1 in 
Bocchetto 3, 


other 


countries, including via Milan, 


Italy. 


postage ; 


This is the tenth anniversary year book of the American 
Chamber of Commerce in Italy and the reports in it review 
the work done in promoting trade relations between Italy 
and the United States. 
effectiveness has been slow, steady and _ satisfactory. 


March 1, 1925. 


The increase in membership and in 
The 


lists of members, etc., are corrected to 


Worth Many Times Subscription Price 


Sill, Toilet Preparations, 1328 Richards St., Milwaukee, 


Wis.) 


(Clarence W. 


Many of the articles published are worth many times the 
subscription price, and all in all I consider THE AMERICAN 
Or. Review a most excellent 
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magazine. 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


PROCEEDINGS OF THE THIRTY-FIRST ANNUAL MEETING OF 
THE AMERICAN MANUFACTURERS OF TOILET ARTICLES, Bilt- 
more Hotel, April, 1925.—This pamphlet has just been is- 


sued in attractive form from the association headquarters, 


305 Broadway, New York City, where copies may be 
obtained. 
Georce Luepers & Co., 427 Washington street, New 


York City.—This firm’s July wholesale price list, containing 
The catalogue covers es- 
vanilla 


has just been received. 
floral waters, 


16 pages, 
sential oils, flower essences, beans, 
colors and sundries, with an extra announcement calling at- 
tention to two specialties: Lily of the Valley No. 940 and 
Narcisse Super No. 3. The market reports again are an 
interesting feature of the price list, giving evidence of careful 
inquiry into the conditions affecting flower crops and es- 
sential oils, as well as vanilla beans. A copy may be had by 


writing to the company at the address given above. 


RossvittE AtcoHot TAarks, Booklet No. 8, June, 1925, 
issued by the Rossville Co., Lawrenceburg, Indiana, is one 
of the most interesting of a series of booklets in which the 
manufacture of ethyl alcohol made from grain, as seen by a 
visitor to the great Lawrenceburg plant, has been outlined 
and discussed. Since the first of the year the Rossville 
Company has completed a plant near New Orleans for the 
production of ethyl alcohol from molasses. Booklet No. 8 
is devoted largely to the new plant. The company calls at- 
tention to the fact that the chemical formula of ethyl al- 
cohol is the same regardless of the raw material used, the 
proof is the same and the appearance is the same, but the 
company the alcohol under the name 
Puritan Brand, while only the best grain alcohol js sold 
under the name Certified Alcohol and _ it 
bears the certificate of quality with which observers of the 


are 


sells molasses base 


Rossville Grain 


inserts in this journal’s advertising section 
familiar. The booklet explains: 
“This certificate is necessary because only an expert can 


Rossville 


tell the difference between molasses and grain alcohol when 
the products are new. Manufacturers of high grade toilet 
preparations, specialties and pharmaceuticals demand com- 
plete assurance that they are getting the best grain alcohol, 
for when they use grain alcohol there is no danger of the 
alcohol in the finished product developing an odor in six 
months, a year, or two years after leaving the factory in an 
apparently perfect condition.” 

These Alcohol 


are interesting and are sent free to firms inquiring for them. 


Rossville Talks, as previously mentioned, 


The company is still able to supply copies of the booklets 


describing government formule for denaturing alcohol. 


Atsop ENGINEERING Co., New York City, is sending 
out revised list prices and a catalogue of its equipment 
covering bottle fillers, mixers and filters. 

CotuMBIA UNIVERSITY COLLEGE OF PHARMACY OF THE 
City or New York has issued its announcement for 1925- 


1926 in a bulletin of 72 pages as a preliminary to the open- 
ing of its ninety-sixth annual session on Monday, September 
14 Besides lists of the officers, professors and other in- 
structors the bulletin gives detailed information regarding 
the courses and tells practically everything that a prospec- 
tive student might wish to know. Copies of this bulletin 
addressing the Secre- 


New York 


may be obtained without charge by 


tary of the University, Morningside Heights, 


City. 


FritzscHE Brotuers, INc., 82-84 Beekman street, New 
York City, have issued their wholesale price list for July 
of essential oils, synthetic flower oils, fruit flavors, colors 
and other materials suitable for use by perfumers, soap- 
makers and extract manufacturers. Special attention is 
called to cold pressed California oil of sweet orange. A 
supplement lists aromatic chemicals manufactured _ by 
Schimmel & Co., in which particular reference is made to two 
novelties, carnation and libanotol, the latter being the odor 
of burning incense in highly concentrated form. Samples 


for the manufacturing trade are available on request. 


U. S. Borriters Macuinery Co., 4015 North Rockwell 
street, Chicago, IIl., has out a new number of the 
Bottling & Packaging Engineer for the three months ending 
in May. As usual it is interesting. 
on “Real Economy in Well Balanced and Properly Syn- 
chronized interested in this industry 
make a mistake if they are not on the Engineer’s mail list. 


sent 
The leading article is 


Equipment.” Firms 


WoopwortH, 392 Fifth avenue, New York, (PArrums 
WoopwortH, Paris), has distributed Timely Topics, a 
folder with price list of the Viegay perfume specialties 
which it is featuring. 

DESCOLLONGES FReRES, Lyons, France (BENJ. FRENCH, 


Inc., 160 Fifth avenue, New York, American agents), have 
issued a circular with attached specimen of odor to the trade 
about Tuberose Anthosia, which is in part as follows: 

“The ‘sui generis’ odor of tuberose widely differs from 
that of jasmin and orange blossom, and as such should af- 
ford great interest to the perfumer as it enables him to 
obtain original results. It is a perfume at the same time 
powerful, sweet, tenacious and musked which supplies to the 
seeker of novelties a groundwork admirably suited for fancy 
and variety. 

“Our Tuberose Anthosia, which we have the pleasure of 
offering you, makes it now possible for our customers to 
avail themselves of so interesting a note as that of tuberose, 
without the fear of their cost-price being ever upset by the 
sudden onslaught of formidable price variations.” 


FLorRASYNTH Laporatoriges, INc., Unionport, N. Y., is 
sending out its latest price list of synthetic organic pre- 
parations for flavoring extract and perfume manufacturers. 
The list contains eight pages. 


A. Bourjots & Co., Inc., New York, have sent out a 
handsomely colored folder illustrating the rouges which the 
firm is offering in its deal running from June 15 to August 


15. Mandarine and Ashes of Roses are the features. 


CLARENCE MorGan & Co., 355 West 
cago, have issued their monthly price list for July. 


Ontario street, Chi- 


L. SonNEBORN Sons, Inc., 114 Fifth avenue, New York, 
have sent a circular letter to the trade in relation to one ot 
their specialties, interior and exterior paints. The advan- 
tages of a liberal use of paints adapted for specific purpose: 
is set forth for the benefit of persons interested in the pre- 
vention of deterioration and in the preservation of various 
parts of their plants. 


MANAGEMENT Metuops, No. 2, EstaBLIsHING SALES 


Quvoras, is an interesting leaflet in a series published by the 
Metropolitan Life Co. (Group Insurance Di- 
vision), 1 Madison avenue, New York, copies of which can 
A limited number of No. 1 on Reducing 
Material This 


Insurance 


be had on request. 


from Obsolete also are available. 


Losses 








Jury, 1925 


series seems to view business problems from a_ perspective 
which is not at all limited as might be expected to the mere 
insurance aspect and consequently is of much greater value 
than would otherwise be the case. 

Me.spa Merc. Co., 


attractive catalogue in colors illustrating the 


Chicago, Ill., has issued an extremely 
Melba toilet 
preparations, together with a wholesale and retail price list, 
1925. The the 


numerous items testify to the artistic genius of the author 


June, design and arrangement of 


as of 


of the catalogue. 


SToYANOFF, GERLI & Co., 235 West 14th street, New York, 
bulletin to their 
formation received from their Sofia office regarding the 1925 


have sent out a card clientele giving in- 
Bulgarian otto of rose crop, suggesting the early placing of 


orders to avoid advances. 


NEW INCORPORATIONS 
available, of 
other first 
trust companies, en- 
dorsed with requests to “PLEASE FORWARD.” 


Note.—Add) 


incorporators. 


the 


mail 


are given, so far as 


Otherwise, letters or 


care of attorneys or 


( lass 


} 
may De 


sent in 


Clarice Preparations, New York City, make toilet prepara 
tions, $20,000; J. A. Freyman, A. E. H. Pauls, W. R. 
Denneman. (Attorney, R. Geiss, 355 East 149th 


New York.) 


General Packing Sales Corp., 


Street, 


Wilmington, Del., manufac 
Trust Co., of 


ture fruit juices, $5,000,000. (Corporation ‘ 
America. ) 

L. E. Scott 
and polishing preparations; L. EF. 
White, 112 Fairfield avenue, 

Sumac Dore Products, Manhattan, New York City; 
toilet preparations; $250,000; J. H. and H. Muller, R. 
Rodoff. (Attorneys, Muller & Muller, 280 Broadway, New 
York.) 

William Haigh Co., Baltimore, Md., $100,000: manufac 
ture flavoring Maynard C. Nicholl, Sterett W. 
Polk, Lillian C. Haigh, 128 South Calvert street. 

332 South Michigan avenue, 


$250,000; cleaning 


Small, J. W. 


Conn., 


Scott, J. 


Co., Southington, 


Hartford, Conn. 


extracts ; 


Chi- 


cago; $30,000; manufacturing and deal in cleansing powders, 


Kalomite Products Co.., 


and silver polish. Incorporators: 
H. M. Ballard, Albert S. Louer and E. M. Currier. 
respondent: Albert S. Louer, 10 South La Salle street.) 

Union Soap Corp., Brooklyn, $25,000. I. Sherman, T. 
B. Hennenlotter, H. L. Rodner, (Attorney, J. C. Zimmer- 

Broadway, New York.) 

Manhattan Borough, New perfumes, 
H. C. Adams, B. Wertheim, H, Lowenstein. (At 
Mock & Blum, 220 Broadway.) 

Levant Castile Soap Corp., Manhattan Bor 
York City, 100 shares, $10 each: 100 common, no par 
Saltanoff, A. R. Zeitchick, F. Davis 
« Geist, 276 

Fre 
fumes, 
Raalte 


son 


soaps, water softener 


(Cor 


man, 305 
Miette, 
$5,000. 


York City, 
torneys, 
ough, New 
H. 
(Attorneys, Burnstin 
Fifth avenue. ) 
o., Manhattan 
000. J. 


New York City, pet 
Schulter, E. Van 
Madi 


Borough, 


shie ( 
$55 Oppenheimer, EF. 
(Attorneys, Olvany, Eisner & Donnelly, 292 
avenue, ) 

Norida Parfumerie, Manhattan Borough, New York City, 
commission and brokerage, $10,000. J. Baer, E. D. 
ward, L. T. McManus, (Attorneys, McKercher & 


4{) Rector street. ) 


Hay 


Link, 


Iglesby Corp., New York City, $10,000, flavoring « 
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tracts. C. M. Weil, W. M. Ziff, E. I 
ney, B. Greenspan, 1440 Broadway.) 
Vandor Co., New 
no par; to toilet 
Meyer. (Attorney, G. 
Southworth’s 
$50,000, 


Shapiro. (Attor- 
York City, 200 shares common stock, 
articles. A. Smith, M 
D. Zahn, 516 Fifth 
Mentholated Cream Co., Medicine 
been incorporated by ]. N 


make Kohn, I. 
avenue. ) 
Lodge, 
Kansas, has Tincher 
and others. 

Co., Md., 


perfumery, toilet articles; 


Walter S. 816 North 


Acme Perfumery Baltimore, $20,000, manu- 


\. Miller, 
street, 


facture 
Eli S. 


soaps, Simon 


Miller, 


Baltimore. 


Keenan, Gay 


Newark, N. J., 
Wenger, Joseph Caplan, Samuel Caplan, Newark 


$125,000 ; 


Max 
( Attor- 


Lapaix Perfumery Co., 


ney, Harry Caplan, Newark.) 
Manhattan 
Rolls, J. 
Pollack, 1 
Baker, Oregon, $5,000 ; 
T. Godwin and Uma U. Hunsaker. 
Mfg. Co., 2324 University Moines, 
lowa, perfumery and other toilet preparations; E. B. 
ett, 


Borough, New 
Kahn, W. T. Andy. (At- 
New Ye rk.) 

D. K. Worsdam, 


Paris, York City, 
perfumes, $20,000; A. 
BH. ¢C. 


Baker Soap Co., 


Leshone de 


torney, Madison avenue, 


lerneste avenue, Des 


Jew 
president and treasurer. 
$250,000; T. 


Odorkure, Inc., chemical 


Wilmington, 


preparations, 
Croteau, Delaware. 

New York 
City, formed to sell soaps, etc., $15,000; Ernst Roeber, Au- 
burndale: William T. Holt, 145 West &th street, Manhattan, 


and Gerald Howatt, 2751 Butler street, Elmhurst. 


Bayside Products Co., Inc., Queens Borough, 


[essential Odor Laboratories, 212 East Erie street, Chicago, 


$10,000, disinfectants, deodorizing, appliances, lotions, per- 
fumes and toilet Edw. L. Block, Martin 

and Clifford J. Lambin. (Correspondent, Guthman & Lef 
kovits, 140 North Dearborn street.) 

Cassola Co., Inc., New York, manufacture soap, etc., $4,000, 
L. Casaecio and G. Antonucci, 633 Myrtle avenue., and G. 
Palumbo, 1462 Atlantic avenue, Brooklyn, N. \ 

G. J. Seiler Co., New York, make perfumes, $10,000; G. J. 
Seiler, L. N. Plante, W. S. Mills. (Attorneys, Biel & 
233 Brceadway, New York, N. Y.) 

112 Queensberry street, Boston, 
$50,000 ; 


waters ; Thomas 


Rosenman, 


Ferdinand Ruggiero, Inc., 


Mass; 
Ferdinand 
(Attorney P. D 


manufacturer skin and scalp preparations ; 
Ruggiero, president ; Joseph Rs 


Walsh, 6 Beacon 


Rigazio, treas 


urer street, Boston, 
Mass. ) 

Zorb & Oe6eller Corp., 
Borough, New York 
W. T. Zorb, M. A 
1265 Broadway.) 

Me( 
000; drugs and preparations; ] 
Clifton B. Hitt, W 

Marvel Products Corporation, Grand 
O00: and sell 

Tube Products Corporation, Wilmington, Del., 
] I porated in Dela- 


articles, has been 


20th t, Manhattan 
Oeller, 


Reiter, 


141 
City ; 


W est 
perfumery, $25,000; A 


(Attorney, J. H. 


stres 
\brams. 


Indiana, $25,- 
McCormick, 


Hicks. 


Mich., $25, 


Inc., Sot 


Whitley 


Harry 


ith 


Hitt, 


toilet 


rmick & 


Harry Hinchin, Robert 
Rapids, 
manufacture osmetics 


$200,000 ; 


manufacture toilet nc 


wart 
Donald Brush Co., Wilmington, Del., 
000. 


toilet articles, $100,- 


(Delaware Corporation Company 


After That the Deluge? 
BOARD 
and respectable for about two months; 


ROOM AND for man and wife, must be clean 


give all particulars; 


Times-Herald.—From Port Huron Times-Herald 
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IN MEMORIAM FOR DEPARTED FRIENDS 


BERNINGHAUS, EUGENE, president of the Eugene Berning- 
haus Co., barber supplies dealers, Cincinnati, July, 1924. 

Bush, ALEXANDER, of W. J. Bush & Co., Ltd., London, 
July, 1908. 

Bus, ALFRED JOHN, eldest son of A. W. Bush, of W. J. 
Bush & Co., Ltd., 
Second Lieutenant, Ypres, July, 1917. 

CALISHER, NATHAN, of Oakley & Co., 
York, July, 191¢ 

CHAPMAN, GEORGE W., president of Chapman & Rodgers, 
Philadelphia, Pa., July, 1914. 


Tuomas B., Rochester, N. 


London, killed in action while serving as 


perfumers, New 


Inc., perfumers, 

DUNN 
1924 

DurGix, Horace WEBSTER, president Granite City Soap 
Co., Newburgh, N. Y., July, 1916. 

Evuzirre, JEAN-APOLLINAIRE, father of Henri Euziére, of 
& Co 

GAMBLE, Davin B., son of a founder of Procter & Gamble 
Co., of Pasadena, July, 1923. 

GAskKILL, G. M., Gaskill Chemical Corporation, Brooklyn, 
N. Y., first life \MERICAN 
clicntele, Brooklyn, July, 1919. 

\BEL, 
Fils, Lyons, France, killed in action July, 1916. 

HoGcueE, JAMEs 7 
Md., July, 1915 
WittiAm H., 
perfumers, Grand Rapids, Mich., July, 1 
KOHNSTAMM, Max Victor, vice-president of H. 
Chicago, Ill, July, 1923 
E., barbers’ 


perfumes, 


Y., July, 


H. Euziére . Grasse, France, July, 1924. 


Cincinnati, at 


member of THE PERFU MER’S 


GATTEFOSSE, commercial director of Gattefossé & 


retired soap manufacturer, Baltimore, 
JENNINGS, for 50 years with the Jennings 
Mig Co., 922. 
Kohn 
stamm & Ci 
KOKEN, CHARLES Louis, 
Mo., July, 1915. 
LAFFITTE, GABRIEI killed in action, 
LimMBERT, J]. N., J. N. Limbert & 
vanilla beans, Philadelphia, July, 1922. 
Epwin D., long engaged in soap manufacturing 
New England, Cambridge, Mass., July, 1918 
Charleston, N. C., 


supply merchant, St. 
, Grasse, July, 
president of 
porters of 

M=LLEN, 
industry 1 

Metz, E. (¢ 


1908 


Palmetto Soap Co., July, 
long head of the soap supply house 
Mass., July, 1917 

soaps, St. Mo., 1912. 


Flavoring 


OsBORN, ADCLPHUS, 
of A. Osborn & Co 
PewELL, WiLLIs J., 
Prick, Dr. VINCENT ( 
, Chicago, July, 1914. 
Ratstox, HucH W 
ck & c mn 
SCHAEFFER, 
Powell Mfg. Co., St. Le 


SHERMAN, GEORGE | 


Boston, 
Louis, 
Extract 


founder Price 


secretary and treasurer of the Wat 
Rock Island, Ill., July, 1917. 
Schaeffer Bros. & 
July, 1918 
president of George I¢ 
Brooklyn, July, 1922. 
STILWELL, Lt. T. \ Arthur A. 
& Co.. New York, killed in action, Vierzy, July, 1918. 


Mrs. Henry J. Heister 
Henry J. 


Soap Co., 


Soap Co., 
GEORGE, president of the 
uls, soaps, etc., 
Sherman 
Co., mill soaps, oils, et 


secretary of Stilwell 


who re 
Ill., in 
Luke’s Hospital, June 23, following an ill 
Mrs. 
had been in ill health for some time and had sought relief 
in St. Petersburg, Fla. This proving to be unavailing, she 
returned to Chicago and was immediately taken to St. Luke’s 
Hospital 


art. She is 


Heister, wife of Heister, 


Graham 


( lara 
from. the 
died in St 


ness of four weeks with pernicious anemia. 


Mrs. 
tired 
192? 


Bros. Chicago, 


Heister 


Prior to her marriage she was Miss Clara Stein- 


survived by her husband and two sons, Harry 





and Edwin. Harry Heister is well known in the essential 
oil field and has been connected with the sales staff of 
George Lueders & Co., of New York, for over twenty-five 
years. 


Mrs. 


death of 


Pierre Morena 


Mrs. Morena, which oc- 
curred at Grasse, France, on May 29 and has just been 


News of the Pierre 
received on this side of the ocean, caused general regret 
and the expression of much sympathy for her husband and 
other relatives. Mr. Morena is partner with Dr. Eugene 
Charabot in the well-known firm of Hugues Aine (Charabot 
& Co.). Both Mr. Mrs. 
personalities in the flower region of southern France and 
Nation and the death of Mrs. Morena 


has been a grievous shock to a large circle of 


and Morena have been popular 
elsewhere in the 
necessarily 


friends. 


Lucien B. Hall 


Lucien B. Hall, president and treasurer of the Hall, Van 
Gorder Co., wholesale druggists, Cleveland, and a former 
president of the National Wholesale Druggists’ Association, 
He had ill with 


pneumonia, but was believed to be on the road to recovery 


died June 30, of acute indigestion. been 


Mr. Hall was seventy-seven years old. He is survived by 
his daughter, Mrs. George S. Case. 

Mr. Hall's 
Cleveland Fruit Juice Co., 


Among 


numerous business interests was the 


of which he was the treasurer. 


Obituary Notes 
Fred L. 
Meigs Co., 


Carter, Carter & 


Boston, wholesale druggists, died June 24, at 


former president of Carter, 


Angeles. 
William A 


atories, Lynn, 


Los He was 75 years old. 
Burrill, treasurer of the New England Labor- 
Mass., died June 4. Mr. Burrill began the 
manufacture of tooth paste some thirty years ago and the 
business developed into other lines of pharmaceuticals. He 
was a Knight Templar and 32nd degree Mason. 

Charles Crompton, founder and head of Charles Crompto 
& Sons, manufacturers of essences and extracts, Lynn, Mass., 
died 


wintering in St. Petersburg, Florida. 


June 7 at Savannah while on his way home after 
He was 63 years old 
and had retired in 1920 on account of poor health. 


Ladd, United Nortl 
Dakota, died June 22 in a Baltimore hospital from a com 


1859 in 


Dr. Edwin F. States Senator from 


plication of diseases. He was 


1890. For 


born in Maine and 
went west in 


North Dakota 


Stat 


many years he was head of the 
College, Food 


activities in 


\gricultural Commissione! 


His 


public affairs generally are 


and Chemist chemistry and in 


well known. 


IT’S PERSISTENCY THAT COUNTS 


If you are continually striving to do best and 
hard, the fact that 
you are not a good man and worthy 


Partne) 


your 


working you are unnoticed is no sign 


that of appreciation, 
says the Silent 

If you are always doing your best you are just as great 
as the man who is noticed for having accomplished some 
great deed—perhaps greater; for—who knows-—he may 
have had an road, and you may be working under 
a greater handicap. 

The fact that you honestly try to complete each task 
assigned you makes you worthy—not everything in bust 
ness is in a whirlwind finish. You know sometimes drip- 
ping water will wear away more rock than several angr) 
cataracts. It’s persistency that counts more than much else 


easier 





AMERICAN 


MONTREAL 


MontTREAL, Que., July 15.—Satisfactory business con- 
ditions continue to be reported by the perfumery and toilet 
articles trade in this city. 

Downtown business shows the natural slackening of the 
holiday season, when so large a proportion of the big con 
sumers of these lines are out of town, but the country busi 
ness is proportionately brisk. The more expensive lines of 


perfumery are naturally quiet, as people who use costly 
goods take supplies of their favorite brands with them on 
their holiday trips. But the everyday lines of talc, tooth- 
paste, rouge, face powder and creams go briskly. 

The country resorts show a good demand for face creams 
for both sexes, especially near the sea or big open lakes. At 
the fashionable resorts along the St. Lawrence down to the 
ocean, rough winds and salt water produce quite a demand 
“after shave” 


for creams. 


The most outstanding recent event in the perfumery trade 


here was the organization of the French and British as well 


as local perfumery manufacturers in the city into an asso 
ciation, having as its main object the protection of the trade 
against the evil effects of smuggling and unfair competitiou 
|The organization of this association was reported in Tut 
AMERICAN PERFUMER in May, page 174]. 


Rosario C. Lussier, pharmacist and drug store proprietor 
died early in July at his home, &40 St. 


The funeral took place at St 


Hubert street, aged 


of. Louis de France Church, 


and was attended by the following members of the trad¢ 


Bourguignon, 


Boucher ; 


\llan Cameron, of McEwen Cameron Ltd.; O 
of Lyman’s, Ltd.; R. Chalifoux of Martineau & 
\. and H. Marceau, of Perfumery; A 


Thibodeau, of 


Marceau 
of Richard Glass & Co 
J. D. Fortin, of the National Drug Company; O 
of Maison Frechette 
& Co., and A 


He is survived by 


the 
Dow's; E. Lecours, 
lrechette, 
Leo Gauthier, of Burroughs Wellcome 
of the Huo Perfumery 
his father, M 


Ilermas and 


Chretien Zaugg, 
Lussier, and four broth 


Omer, Ernest, Barthelemie. 


avenue 


Morin, Mount 


suffered considerable loss recently as a 


drug store proprietor, 927 Royal 


east, result 
of a fire which broke out in the building in which his stor¢ 


is situated 


The 
bec at its annual meeting on July 6, elected officers for the 
President, G. A. 
vice-president, J. W. 
Ed. Vad 


Senay, O. &. 


Pharmaceutical Association of the Province of Que 


follows Lapointe; first 
Paul Leduc; second 
treasurer, E. G. Allard; 

Larose, J. A. 
Farley, J. E. 


coming year as 
vice-president, 

Elee mie ; cr puncill rs, 
boncoeur, A. F Goyer, L. 


Gaucher, A. R. Brochu and J. R. Guay. 
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TORONTO 


Toronto, June 15.—Canada's trade is increasing, 


Col. A. F. Hatch, of Hamilton, president of 
the Canadian Manufacturers’ Association in a recent Toronto 


as- 


cording to 


address. 


“World Old 


of commerce, dislocated and in some cases almost destroyed 


by the War, are resuming their 


Here is the gist of his remarks: 


trade conditions are improving, channels 


natural courses, and new 


channels are forming. Reservoirs of wealth, nearly drained 


dry by war's demands, are refilling. The period of re- 


storing physical damage is passing. Currencies are ap- 


preciating; buying power is reviving; the adoption of the 
Dawes plan has given a greater measure of confidence in 
Stable 


the 


Europe, governments are gradually replacing those 


the War. 


he machinery of the world’s trade has been repaired and 


elected in feverish atmosphere succeeding 


is beginning to run again.” 


The 
nual 


Ontario Retail Druggists’ Association met in an- 
July 7, 8 and 9. 
the important subjects discussed were various phases of the 


alc hol 


secretary of 


Ottawa on 


convention at Among 


liquor question and the matter of purchases by 


National 


\ssociation of Retail] Druggists of the United States, ad- 


druggists Samuel ( Henry, the 


dressed the convention on the work of his organization 


and what a_ similar capable of doing in 


The election of officers resulted in C. G. Whebby, 
the 


association 1s 
Canada. 
Toronto, being chosen for post of president; E. D. 
Bonnell and H. §S 


and F. A 


Tapscott, Brantford, vice-presidents ; 


Jacobs, Toronto, secretary-treasurer 


The 
officials and 
did not have the result anticipated. 
matter of the P. A. T. A. 


Pharmaceutical 


Association 
June 26 


That is, 


meeting of the Canadian Perfumers’ 


and 27 


the 


members at Montreal on 
while 
conjunction 


Whole- 


was reported. 


was discussed in 


with the Canadian \ssociation and 


sale Druggists’ Association, “progress” only 


The 


national 


United States representatives doubted if an inter 


could be even an 


United States. 


asso- 
This 
caused the question of a similar situation arising in Canada, 
felt 


invoked, so 


organization effected, or 


ciation along the lines proposed in the 


have to be 
the 


would 
“heat 


that legislation 


the 


it being special 


meeting practically time” for 
present. 
Corson, 


Manu 


manager 


From Ontario went to the convention Rolph R. 
president of the 
Association; H. S. Garlick, 
of the Boncilla organization; Fred F, Ingram, Jr., 
and Jack Hill, Toronto representative of the I. F. 
Co., Frank Hutchison, of the 
Co., Arch D. Williams, 


Toronto. Canadian: Perfumery 


facturers’ Toronto, 
Detroit, 
Ingram 
Andrew Jergens 


tor 


Detroit ; 


Perth; manager Seely’s at 





300 


Windsor ; 


ments of 


and representatives from the perfume depart- 
Davis & Co., Walkerville; Toronto 


and W. K. Wampole Co., Perth. 


Parke, 
Pharmacal Co., Toronto; 

M. Baker, of 
of the 


Pond’s Extract Co., and vice-president 
Toilet Articles, was a 
week-end visitor over the Fourth of July at Toronto. He 
was the 


American Manufacturers of 


guest of 
the Pond 


Rolph R. Corson, Canadian representa- 
tive of Co. 


Rumors reaching this city anent the recent perfumery 


convention at Montreal go to that the meeting ad- 
the 
to put in a day of golf at one of the Montreal courses, and 
that Jack Smith, Montreal Parke, Davis & 
Co., won the individual prize, the tournament being held on 


the 


show 


journed early on the second day to allow attendants 


manager of 


Beaconsfield course. 


ih aes a. 
recently, playing all the golf courses between Detroit and 
the 


Ingram, Detroit, spent a week in Ontario 


Montreal on his way to Canadian Perfumers’ Con- 


vention. 


Word has come to the city that “Fritz Warmoll, 
salesmen in 
health. “Fritz,” 
been for 30 years actively connected with the Seely Co 
latterly 
troit, 


one 
the 
had 


of the best known perfumery Canada or 


United good who 


States, is not in 
as manager, retired last year and is living in De- 


He has a financial interest in his old company. 


I 


Herbert F. Cowan, sales manager for Rolph R. 
Ltd., and W. J. Hunter, of Ltd., 
attended the O. R. D. A. Ottawa. 


Corson, 


Jones Bri a. Toronto 


convention at 


ss 


Toronto, 


Taylor, president of 


Ltd., 


business 


Soaps and Perfumes, 


has returned home from a_ six-weeks’ 


trip to England. 
Wm. F. 
Ltd., has completed his summer home on the shore of Lake 


Corson, vice-president of Rolph R. Corson, 


Ontario just west of Toronto. 


Cable 
Glyn-Jones and with it the 
Sir William taking over the 


side of the 


in england do not 


England of Wm. 
that the probability of 
organization of a P. A. T. A. 
His 


advices note the return to Sir 


news 
confreces 


ocean is not so certain 


this 


wish to lose his services. 


Cyril 


representative for 


John N. 


Bouey, aged 20, son of Bouey, traveling 


perfumes, etc., made by Jones Bros., 


Toronto, was killed in an automobile accident outside the 


limits recently. Mr. Bouey was in Vancouver on the 


y of his son’s sudden death, in the 
it left 


reached 


interests of his firm, 
| when news of the accident 


immediately for home 


him. 


‘I he 


families to 


employees of and their 


Jones Bros., Toronto, 

5 held annual 
located the 
the Dundas 
baseball 
program. 
PERFU MER 


the number of 7: their 
Dundas, Ont., 


factory of the 


picnic 


June 13 at where is show case 


company. Together with em- 
match 


The 
invited 


ployees a series of games, ending in a 


between Dundas and Toronto, was on the 


representative of THr AMERICAN was 


to act as umpire. The party went by automobile for the 


two-hour trip from the Toronto showrooms. 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to. 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


250,437, piston pump and sprayer bottle, Max 
Berlin-Tempelholf, Germany. 

250,487, 250,488, fountain tooth brush, Arnulfo Mendoza, 
Bloomfield, N. J. 

250,649, metal container, Alfred J. 
wood, Ohio. 

251,067, Vanity case, Cornelius Henry De Bernardi, West 
Hoboken, 'N. J. 

251,295. Art of purifying and deodorizing isopropyl 
alcohol, Standard Development Co., of New York, assignee 
of Matthew Derbyshire Mann, Jr., of Roselle, N. J., and 
Robert Baird Lebo, Elizabeth, N. J 

251,395, rouge pad, William G. Kendall, Newark, N. J. 

251,486, manufacturing methanol synthetically, Badische 
Anilin & Soda-Fabrik, assignee of Otto Schmidt and 
Johannes Ufer, all of Ludwigshafen-on-Rhine, Germany. 

251,502, bottle washing machine, the Creamery Package 
Mfg. Co., Chicago, Il. 

251,522, hair cutting mechanism, the P. A. 
pany, assignee of Olo C. Willis, both of 

251,539, holder and container for 
other preparations, A. & F. 
assignee of Arthur Newton 
in England. 

251,540, 251,541, method of deodorizing and _ preparing 
cream for butter making, the Pfaudler Company, Rochester, 
N. Y., assignee of Otto F. Hunziker, La Grange, III. 


\ftergut, 


Lake- 


Chamberlain, 


Geier Com- 
Cleveland, Ohio. 
shaving sticks and 


Pears, Ltd., London, W. C. 1, 
Smith, Seaford, Sussex, both 


TRADE-MARKS REGISTERED IN CANADA 


\ diamond-shaped form bearing the words: “Illinois 
Description,” the word: 


Glass Company Bottles of Every 
“Bottles” being in red, superimposed over the letter: “I” 
bottles, Illinois Glass Company, Alton, III. 

Moorite, mineral powders, mineral body massage and 
poultice cream, Moorite Products Co., Inc., Seattle, Wash 

Spee-Dee, soap and cleansing compounds, T. J. Kelly, 
Montreal, Quebec. 

Eulith, perfumes, soaps, and cosmetic preparations, 
Eulith, Gesellschaft, mbH, Berlin, Germany. 


Firma 


NEW PATENT RULING IN CANADA 


\ decision recently rendered pertaining to the Canadian 
patent act is of utmost importance to American patentees 


It affects the construction of Section 8, which provides 
that an inventor electing to patent his invention in a 
foreign country before obtaining a patent for the same 
invention in Canada must apply for the patent in Canada 
within one year from the earliest date of filing his applica 
tion in the foreign country. 

The decision holds that applications 
Canada without regard to corresponding 
tions, provided that at the time of filing in 
patent has been issued for more than 


may be filed in 

foreign applica- 
Canada no 
thereon for two vears. 
The date of filing foreign patent applications is extended 
one year and, in addition, the two-year period commences 
on the date of granting the patent rather than on the date 
of filing. 


W. D. Shelmerdine of the Pond’s Extract Co., in charge 


of Canadian sales, is on a holiday trip to England. 
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OUR PATENT AND TRADE-MARK BUREAU 

This department is under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D.C. We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, 
Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter ‘“‘M” have been granted registration 
under the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions patented are designated by the letter “P.” 

Designs patented are designated by the letter “D.” 

\ll inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to. 


-MARK 


Street, 


conducted 


Soap, 


DEPARTMENT. 
New York City. 


TRADI 


14 Cliff 


PATENT AND 


Perfumer Publishing Co., 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 
McAnlis, Cleveland, 


Used since Jan. 5, 1921.) 
Vanishing Cream, Cold 
Cream Form. 
Great Stuff 
(Filed May 25, 


161,574. 
Mar. 31, 
Hair Tonic, 
Powder in 

164,513. 
Minn, 
—Soap 

172,365. 
Reynolds 


Nc Vv. 20, 


James L. 
19 »? 


Ohio ( Filed 
Liquid Shampoo, 
Cream, and Face 
Products 
1922. 


Company, 
Used since 


Minneapolis, 
Sept. 1, 1920.) 


Maud 
Cosmetic 
1922. 


Reynolds Walters, 
Hair Store, St. 
Used since May 15, 


business as 
Minn. (Filed 


Face Lotion, 


doing 
Paul, 
1922 ) 


and 


Lotion, 
Lotion, and 


Massage Cream, Bleaching 
gent Lotion, Lavender 
176,509.—Star Extract Works, 
(Filed Feb. 23, 1923. Used since 
ings and Flavoring Extracts (both 

for Foods. 
188,932.—Rex Products & 
Mich. (Filed Nov. 26, 1923. Used January, 
Water-Softening Powders of Trisodium-Phosphate 
195,473.—Claire Lardinois Wheeler, 
(Filed Apr. 12, 1924. Used 
Massage Lotion, Cold Creams, F 
Remover. 


198,440. 


Antiseptic Oil, Astrin- 
Hair Scalp Lotion. 

Inc., New York, N. Y. 
Nov. 22, 1921.) —Flavor- 
Synthetic and Natural) 
Mfg. Company, Detroit, 
1920.) 
Base. 
Grantwood, N. J. 
November 1918.)— 
Powders, and Wrinkle 


since 


since 
ace 


Kathryn A. Allan, doing business as 
Cosmetic Company, New York, N. Y., 
New York and Paris. (Filed June 12, 1924. Used since 
May 2, 1924.)—Face Powder, Cold Cream, Vonishing 
Cream, Tissue Cream, Face and Hand Lotion, Brilliantine, 
Toilet Water, Perfumes and Extracts, Lip Sticks, Talcum 
Sachet Powder, Face Rouge, Bath Salts, Liquid Face 
Powder, Tooth Paste, and Bay Rum. 

202,702.—Henkel & Cie, Gesellschaft 
haftung, Dusseldorf-Holthausen, 
17, 1924. Used since July, 1912.) 
ing and Disinfecting Purposes. 

202,901.—Soma Products Co., 
Sept. 22, 1924. Used since May 1, 1923.)—Bath 
Tonic; Mineral Tablet for Eliminating Toxic 
Poisons, Relieving Headache, Colds, and Reducing Blood 
Pressure; Natural Mineral Salts for Relief of Constipation 
Disorder of the Stomach. 
203,078.—Mrs. H. T. Graham, Brownwood, 
Sept. 26, 1924. Used since July 1, 1924.) 
Powder. 


Allan 


also as V oisan, 


’ 
and 


Mit Beschrankter- 
Germany. (Filed Sept. 
Preparation for Bleach- 
Los Angeles, Calif. (Filed 
Salts, 
Laxative 


( Filed 


Cream 


Tex. 
Face 
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New York, 
1924. )— 
and 


205,544.—The Omega 
N. Y. (Filed Nov 
Dentifrice, Hair 
Talcum Powder. 
206,331.—Standard Laboratories, 
Calif. and New York, N. Y. (Filed 
since 1921.)—Pomades for the Hair. 
206,345.—Lina Cavalieri, Neuilly-sur-Seine, 
(Filed Dec. 6, 1924. Used since Jan. 16, 1924.)—Face, 
Hand, and Skin Lotions and Milks; Astringent Waters, 
Red Color for the Lips and Finger Nails, Eyebrow Prep- 
arations, Preparations for Removing Face Color, Face 
Creams and Powders, Cologne Water, and Perfumeries. 
208,900.—Declare Products Corporation .of California, 
San Francisco, Calif. (Filed Jan. 31, 1925. Used since 
Jan. 5, 1925.)—Soap. 
209,118.—Blue Point 
Racine, Wis. , (Filed 
1924.) —Hand ‘Soap. 
209,156.—Cosmo Cosmetic Corporation, Inc., New York, 
N. Y. (Filed Feb. 6, 1925. Used since Jan. 1, 1925.) 
Lip Rouge. 
209,258. 
1925. 


Chemical Company, 
19, 1924. Used since Nov. 3, 
Pomade, Shampoo, Cold Cream, 


Angeles, 
Used 


Los 


1924. 


Inc., 
Dec. 5, 


France. 


Ill., and 
Oct. 1, 


Tool Company, Chicago, 
Feb. 5, 1925. Used since 


Feb. - 
Hair 


France. (Filed 
Used since 1869.) 
Wrinkle Eradicators, Face 
Polish, Eyebrow Tint and 


Warin & Cie, Paris, 
Under ten-year proviso. 
Tonic, Rouges, Toilet Water, 
Cream and Cold Cream, Nail 
Eyebrow Pencils, Face and Hair Lotion, Perfumery 
Pastiles, Face Powder, Tooth Paste, Bath Salts, Hair 
Coloring, Eau de Cologne, Depilatory, Petrolatum, Pomade 
tor the Skin, Toilet Vinegar, Glycerin, Talcum Power, 
Eau de Quinine, Skin Whitener, Eye Tonic, Brilliantine, 
and Hair Oil. 
209,396.—Frank A. 
Gardner & Co., Riverside, Calif. (Filed 
Used July 10, 1912.)—Cream for 
Chapped Hands, Face, and Lips. 
209,397.—Frank A. Gardner, doing business as F. A. 
Gardner & Co., Riverside, Calif. (Filed Feb. 11, 1925. 
Used since Sept. 10, 1912.)—Hair Tonic, Cold Cream, and 
Cold Tablets 
209,756.—Robert ] 
] 


business as F. A. 
Feb. 11, 1925 


Sunburn, Tan, 


Gardner, doing 


since 


Vaughan, doing business as Children’s 
Clinical Laboratory, Baker, Oreg. (Filed Feb. 17, 1925. 
Used since Jan. 1, 1925.)—Dental Preparations for Clean 
ing and Treating the Teeth and Gums. 
210,111.—Bevil, Inc., New York, N. Y. (Filed 
25, 1925. Used since Dec. 9, 1924.)—Nail Polish 
210.159.—Charabot & Cie, Grasse, France (Filed 
26, 1925 Used since 1817.)—Natural Oils and 
Extraction Products Derived from Flowers, Leaves, 
Barks, Wood, Stems, Seeds or Gums Used for Scenting 
Purposes and as Ingredients in Pharmaceutical Preparations 
210,459.—Lehn & Fink. Inc., New York. N. \ (Filed 
Mar. 3, 1925 Used Sept. 20, 1921.)—Vanishing 
Cream 
210,466.—Lehn & 
Mar. 3, 1925 Under 
Toilet Powders, Te 
Wash; Vanilla Extracts 
Perfumed 
210,484.—Lehn & Fink, 
Mar. 3, 1925 Used 
Extracts for Foods 
210,571 vert Mosheim, New York, N. Y (Filed 
Mar. 5, Used since Sept. 1, 1924.)—( ontain 
ing Powder in Loose or Compact Form, Rouge, Lip Stick, 
and Coloring Matter for Eyebrows and Eyelashes in 
Pencil or Cake Form 
210,712.—Chicago \cademy, Inc., Chicago, 
Ill, (Filed Mar. 9, Used since June 1918.)—Cleans- 
ing Cream, Lemon Cleansing Cream, Cold Cream, Vanish 
ing Cream, Rejuvenating Cream, Developing Cream, 
Bleaching Cream, Acne Cream, Face Powders, Complexion 
Beautifier, Rouge Compact, Liquid Rouge, Lip Rouge Stick, 
Madcap Rouge, Scalp-Treatment Tonic, Clay Pack, Bril- 
liantine Liquid, Brilliantine Concrete, Curling Fluid, 
Bandoline, Henna, Nail-Polish Powder, Nail-Polish Paste, 
Liquid Nail Polish, Nail Bleach, Cuticle Cream, Astrin- 
gent Face Lotion, Bleaching Powder, Bleaching Lotion, Face 
Enamel, Hand Lotion, Muscle Oil, Depilatory Powder, 
Eyebrow Coloring, Eyelash Cosmetic. 


Feb. 


Feb 
Other 
Roots. 


since 
Inc., New York, N. Y 
ten-year proviso. Used 1875.) 
th Paste, Tooth Powder, Tooth 
ind Zinc Stearate Compound Plain 


( Filed 


Fink 


since 


New 
Sept. 12 


York, N. \ 
1919.) 


(Filed 


Flavoring 


Inc., 
since 
\ll 


1925 ases ( 


Hairdressing 
19 5 


EssENTIAL Orit REVIEW Jury, 1925 





210,792.—Estella W. Hutchins, doing business as The 
Koolon Company, New Haven, Ind. (Filed Mar. 10, 1925. 
Used since Apr. 1, 1919.)—Healing Hand Lotion and 
Shampoos. 

210,835.—S. M. Flickinger 
(Filed Mar. 11, 1925, 
Flavoring Extracts. 

210,884.—Lorne H. Colpe, San Francisco, Calif. 
Mar. 12, 1925. Used since Feb. 14, 1925.) 
Compacts, and Refills for Same. 

211,071.—Twin City Supply Co., Inc., St. 
(Filed Mar. 14, 1925. 
Flavoring Extracts. 

211,205.—Gordon Fruit Products Inc., Los Angeles, Calif. 
(Filed Mar. 18, 1925. Used since Nov. 20, 1924.)—Flavor- 
ing Extracts for Foods, Essential Oils for Food-Flavoring 
Purposes, in Particular Orange Oil, Lemon Oil; Fruit 
Pectin. 

211,586.—Fitzpatrick Bros., Chicago, Ill. (Filed Mar. 25, 
1925. Used since 1907.)—Soap and soap Powder. 

211,588.—Fitzpatrick Bros., Chicago, Ill. (Filed Mar. 
25, 1925. Used since June, 1918.)—Cleaning and Scouring 
Compound in Finely-Divided Form for Household Use. 

211,751.—Kutner and Heitel, Inc., 'New York, N. Y. 
(Filed Mar. 27, 1925. Used since Jan. 1, 1920.)—Face 
Powder, Talcum Powder, Toilet Water, Perfume, Brillian- 
tine, Shampoo Oil, Hair Tonic, and Nail Polish, 

211,794.—James W. McClendon, doing business as Nu- 
Age Drug Co., Dallas, Tex. (Filed Mar. 28, 1925. Used 
since February, 1923.)—Preparation for the Treatment of 
Dandruff, Eczema of the Scalp, Falling Hair, and a Stim- 
ulant to Promote the Growth of New Hair. 

211,815.—Webb Manufacturing Company, 
Tenn. (Filed Mar. 28, 1925. Under ten-year 
Used since Jan. 1, 1887.) —Pomade. 

211,857.—The Midland Chemical Laboratories, Inc. 
Dubuque, Iowa. (Filed Mar. 30, 1925. Used since Sep- 
tember, 1922.)—Soap Preparation for Dry Cleaning. 

211,907.—L.uz Cobian Desmond, El Paso, Tex. (Filed 
Mar. 31, 1925. Used since Nov. 12, 1923.)—Preparation 
for Baldness, Gray Hair, and Wrinkles 

212,512.—Tetra Laboratories, Inc.. New York, N. Y. 
(Filed Apr. 10, 1925. Used since September, 1900.)—Prep- 
aration for the Human Hair and Head for Cleansing and 
Prophylactic Purposes 

212,623.—Lambert Pharmacal 
(Filed Apr. 13, 1925. Used 
Cream. 

212,687. 


Co., Inc., Buffalo, N.Y, 
Used since Jan. 1, 1910.)—Food- 


( Filed 


Rouge, Rouge 


Paul, Minn. 
Used since November, 1924.)—Food- 


Nashville, 


proviso. 


‘l 
2 
e 


Louis, Mo 
1917.)—Cold 


Company, St. 
since Jan. 1, 
Moire’ 
Used 


Rouges 


Leon Juster, doing business as the Du 
York, N. Y. (Filed Apr. 14, 1925. 
since Oct. 10, 1924.)—Perfumes, Toilet Waters, 
Face Powders, Talcum Powders, Bath Salts, and 
Powder Compacts 
212.710.—The 
(Filed Apr. 15, 
fumery. Hair Tonic, 
12,738.—La_ Flew 
D’Ruvvl, Cleveland, Ohi ( Filed 
since Tan. 1, 1925.)—Soaps 
212,742.—Abraham M. Licht, doing business as Set 
Kil-O Chemical Company, St. Louis, Mo. (Filed Apr. 15. 
1925. Used Mar. 6, 1924.)—Evaporating Crystals 
for Deodorant and Disinfectant Purposes. 
212,745.—Marvo Beauty Laboratories, 
N. Y. (Filed Apr. 15, 1925. Used since 
Liquid Skin Peel Preparation. 
212,750.—The Reese Chemical Co., 
(Filed Apr. 15, 1925. Used since Jan. 1, 
and Deodorant Powder. 
212,783.—Boris Borowikow, doing business as Borowikow 
Perfume Co., Brooklyn, N. Y. (Filed Apr. 16, 1925. Used 
since Jan. 28, 1925.)—Hair Tonic. 
212,791.—Franklin Simon & Co., 
(Filed Apr. 16, 1925. Used 
Perfumizers. 
212,850.—Jacob S. 
Apr. 17, 1925. Used 
Impregnated Tissue. 
212,976.—Tinto Corporation, Newark, N. J. (Filed Apr. 
18, 1925. Used since Dec. 22, 1924.)—Hair Dye. 


Company, New 
lace 


\lps 


1925 


Co., Inec., New 
Used since May 21, 

and Face Powder. 
Laboratories, 


York, N. ¥ 
1913.)—Per 


Drug 


business 
1925. 


doing 


Apr. 15, Us 
since 


New Vo rk, 
1924.) 


Inc 
Feb. 1, 


Cleveland, Ohio. 
1914.) —Antiseptic 


New York, N. Y. 
Mar. 10, 1925.)— 


Inc., 
since 


York, N. Y. (Filed 


1925.) —Cold-Cream- 


Berliner, New 
since Mar. 23, 
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213,039.—The Pfaudler Company, Rochester, N. Y. 
Apr. 20, 1925. Used since 
Tanks. 

213,116.—Cassola Company, Inc., Brooklyn, N. Y. (Filed 
Apr. 22, 1925. Used since Mar. 5, 1925.)—Soap in Paste 
Form. 

213,174.—The Hamadala Company, Buffalo, N. Y. (Tiled 
Apr. 23, 1925. Used since Apr. 6, 1925.)—Antiseptic Toilet 
Cream. 

213,228.—Julia Donnelly, St. Davids, Pa. 
1925. Used since Apr. 15, 1925.) 

213,231.—The Elliott Co., Providence, R. IL. 
24, 1925. Used February, 1924.)—Mouth 

213,246.—Alois Maier, doing business as 
Los Angeles, Calif. (Filed Apr. 24, 1925. 
1, 1925.) —Chemical Preparation Suitable 
of Hair. 

213,370.—William A. Frost, doing business as W. A. Frost 
& Co., St. Paul, Minn, (Filed Apr. 27, 1925. Used since 
July, 1903.)—Liquid for Dry-Cleaning Purposes. 

213,430.—Dirmalla Laboratories, Richmond Hill, N. Y. 
(Filed Apr. 28, 1925. Used since Jan. 15, 1925.)—Anti- 
septic Lotion for the Skin. 

213,465.—Vivi, Inc.. New York, N. Y. (Filed Apr. 28. 
1925. Used since Apr. 15, 1925.)—Face Powders, Face 
Packs, Face Creams, Toilet Waters, Rouges, Perfumes, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Prepartions, Smelling Salts, Bath 
Salts, Taleum Powders, and Sachet Powders. 

213,466.—Vivi, Inc., New York, N. Y. (Filed Apr. 28, 
1925. Used since Apr. 5, 1925.)—Face Powders, Face 
Creams, Face Packs, Toilet Waters, Rouges, Perfumes, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Bath Salts, Smelling 
Salts, and Sachets 

213,501.—Heine & Co., New 
29, 1925. Used since Dec. 26, 
able for Perfumery Purposes 

213,505, 213,507.—Heine & Co., 
Apr. 29, 1925. Used since Dec. 
Suitable for Perfumery Purposes 

213.508.—Heine & Co.. New York, N. Y. (Tiled 
29, 1925. Used since July 28, 1910.)—Essential Oils 
able for Perfumery Purposes 

213,509.— Heine & Co., New 
29, 1925. Used Dec. 26, 
able for Perfumery Purposes 

213,511.—Heine & C New 
29, 1925. Used since Apr. 27, 
able for Perfumery Purposes. 

213,565 New 
30, 1925 Used sine Mar. 5. 
moving Hair. 

213,617, 213,618.—Cosmic Arts, Inc.. New 
(Filed May 1, 1925. Used since Jan. 19, 1925.) 
and Cosmetics—Namely, 
Compacts, and Talcum 

213,619, 213,620, 213,621, 213,622.—Cosmic Arts, 
York, N. Y. (Filed May 1, 1925. Used since Jan. 9, 
1925.) —Perfumery osmetic—Namely, Face Powders, 
Lip Sticks, Compacts, and Taleum Powder 
Arts, Inc., New York, N. \ ( Filed 
Used since Jan. 19, 1925.)—Perfumery and 
Namely, Powders, Lip Sticks, 
Compacts, and Talcum Power. 

213.634, 213,635.—Globe Soap Company, Cincinnati, Ohio 
(Filed May 1, 1925. Used since March, 1925.)—Soap. 

213,713.—J. Lesquendieu, Paris, France. (Filed 
1925. Used since Jan. 21, 1925.)—Bath Salts. 

213,715.—Ben Levy Company, Boston, Mass. (Tiled May 
2, 1925. Under ten-year proviso. Used since 1890.)—Toilet 
Powder. 

213,805.—The Solvay Process Company, Solvay, N. Y. 
(Filed May 4, 1925. Used since March, 1894.)—Cleansing 
Preparation Used Either as a Substitute for or in Connection 
with Soaps or Washing Powders, 


( Filed 
August, 1921.)—Iron and Steel 


(Filed Apr. 24, 
Rouges and Lip Sticks. 
(liled Apr. 
Washes. 

The Hair-Off Co., 
Used since Mar. 
for the Removal 


York, N. ¥ 
1924.) 


( Filed 
~Essential Oils 


\pt 


Suit- 


New 


2 , 


( Filed 


Oils 


York, N. ¥. 
1924.)—Essential 


\pr. 


Suit 


York, N. \ ( Filed 
1924.)—Essential Oils 


Apr 


since Suit 


York, N. \ (Filed 


1908.)—Essential Oils 


\pr 


Suit 


York, N. Y. (Filed Apr 


1924.)—Preparation for Re 


Robert ] Gates, 


York, N. ¥ 
Perfumery 
Face Powders, Rouges, Lip Sticks, 


Powders. 


Inc., New 


and ( 
Rouges, 

213,623.—Cosmie 
May 1, 1925. 
Cosmetics 


Face Rouges, 


May 2, 


213,899.—Houbigant, Inc., New York, N. Y. (Filed 
May 6, 1925. Used since Apr. 28, 1925.)—Perfume, Toilet 
Water, Face Cream, Rouge, Lotion for the Skin and Hair, 
and Bath Salts. 
213,913.—-Joseph G. Page, doing business as J. G. 
Chemical Co., Buffalo, N. Y. (Filed May 6, 1925. 
since Mar. 3, 1924.)—Hair Dressing and Tonic. 
213,920.—The Remiller Co., New York, N. Y. 
May 6, 1925. Used since Apr. 30, 1925.)—Rouge. 
213,928.—Alice E. Smith, New York, N. Y. (Filed May 
6, 1925. Used since Dec. 1, 1924.)—Skin-Improving Fluid. 
213,929.—Smith, Kline & French Company, Philadelphia, 
Pa. (Filed May 6, 1925. Used since Apr. 16, 1925.) 
Mouth Wash. 
213,951.—Roy  H. 
May 7, 1925. Used 
214,195.—Joseph 
May 11. 1925. Used since 
Disinfectants, Astringents, 
214,204.—Eureka 
(Filed May 12, 
Dentifrice. 
214,204.—Eureka 
(Filed May 12, 
Dentifrice 
214,251, 
(Filed May 
Hair Dye. 
214,377.—Charles 
Co., New 
Mar. 1, 
Used in 
214,418 
Laboratories, 
since 1921.) 
ruff, Eczema, 


Scalp: 


Page 


Used 


(Filed 


Brownlee, Pittsburgh, 
since Apr. 27, 1925.)—Dentritice. 
Weiss, Trenton, N. J. (Filed 
May 22, 1924.)—Antiseptics, 
Deodorants. 


Pa. (Filed 


Hans 


Products 
l sed since 


Pyorrhea 
1925. 


Okla. 


19235.) 


Co., Tulsa, 
Ast. 3, 


Products 


Used 


Pyorrhea 
1925. 


Co., Tulsa, Okla. 
since Apr. 1, 1925.) 
2, 214,253. 
1925 


Inecto, Inc., 
Used since 


New York, N. Y. 
September 1919.) 


214,2: 
l 


: 
_ 
eo 


Nessler, Nestle 
Used since 
Hair and for 


doing business as C. 
York, N. Y. (Filed May 15, 1925. 
1924.)—Preparations for Treating 
Waving or Curling Hair. 

Fred E. Hinkle, doing business as The 
\tlanta, (Filed May 16, 1925. 
Scalp and Hair Rectified for Treating 
and Tetter, and Cleaning the Pores 
\lso Shampoo Emulsion. 


Dixie 
Used 
Dand- 
of the 


Gia. 


TRADE-MARK REGISTRATION GRANTED 
(Act of Feb. 20, 1905) 
Registrations Are Not 


Adriana M. Champion, doing business as Non- 
Wichita, Kans. (Filed Mar, 26, 1925. 
Serial No. 211,663. Used since 1923.)—Antiseptic Oil, 
Bandoline, Brilliantine, Complexion Beautifier, Complexion 
Meal, Cosmetic Jelly, Massage Cream, Cold Cream, Cleans- 
ing Cream, Depilatory, Hair Tonic, Astringent, Lavender 
and Pine-Needle Lotions, Nail Bleach, Nail Polish, Per- 
fume, Acre Powder, Face Powder, Taleum Powder, Rouge, 
and Toilet Water 


200,167.—Falk & 


(Thes. 


200.166. 
Pareil Cosmetic C 


Subject to O ppesition) 


Rees Chemical Company, Minneapolis, 
Minn. (Filed Mar. 25, 1925. Serial No. 211,578. Used 
since Aug. 1, 1922.)—Hand Lotion and Camphor Cream. 
200,178.—David A. Bennett, Ill. (Filed Apr 
26, 1924. Serial No. 196,149. Used since Apr. 5, 1924.) 
Chemical Preparation for the Treatment of the Skin. 
200,466.—Weaver-Jackson Co., \ngeles, Calif 
(Filed Apr. 28, 1925. Used since 
1923.)—Hair Dye 
200,472.—W. E. 
Research 
1925 


Soap 


Chicago, 


Los 
213,468. 


Inc., 
No. 


Serial 


Learned, doing business as Scientific 
Laboratories, New York, N. Y. (Filed Feb. 21, 
Serial No. 209,993. Used since Sept. 10, 1923.) 
Used for Reducing Obesity. 
200,486.—The J. R. Watkins Co., 
Apr. 4, 1924. Serial No. 195,030. 
1924.)—Liquid Face Powder. 
200,787.—Edward W 
(Filed Mar. 28, 1925. 
1915.)—Flavoring Extracts for Food 
200,795.—Maud Reynolds Walters, doing business as 
Reynolds Cosmetic & Hair Store, St. Paul, Minn. (Filed 
Nov. 20, 1922. Serial No. 172,310. Used since Mar. 12, 
1917.)—Bleaching Lotion, Antiseptic Oil, Face Lotion, 
Massage Cream, Cleansing Cream, Brilliantine, Manicure 
Oil, and Hair Scalp Lotion. 


Winona, Minn. 
l Tsed 


( Filed 
since Mar. 25, 
Brown Co., 
Serial No. 


San Francisco, Calif. 
211,778. Used 
Purposes. 


since 





\MERICAN PERFUMER 


« EssENTIAL 


OIL RE VIEW 


PATENTS 


Pi Sud, 852 D 67/763 Pisuzuso 


PATENTS GRANTED 


1,542,434.—Covering or 
Like, and Process for Fabricating the 
witt, Berlin, Germany Filed Mar. 8, 
5 Claims. (Cl. 18—57.) 
method of manufacturing sealing 
bottles, jars, boxes, cases, or the like, consisting in making 
the respective shapes of a film containing compound-ethers, 
and desesterificating said shapes, substantially as set forth. 
7. As new articles of manufacture sealing rings 
for bottles, jars, boxes, cases, and the like, 
desesterificated shapes made of films that 
pound-ethers, substantially as set forth. 


1,542,438. 
Nov. 7, 1923. 
1. A soap 


one per cent of an 


Bottles, 
Same. 


1924. 


Jars, or the 
Gustay Bon 


Serial No. 


apsule for 


Q7 G5)? 7 
OY7/ FIL / 


LL 2 


coverings To! 


cover 
consisting ot 


ontaied com 


Soap Robert E. Divine, Chicago, III riled 
Serial No. 673,369. 3 Claims. (Cl. 87—5.) 
containing a soap and from one-twentieth to 

aromatic amine, 


New York, N. 
New York, 
York Filed 


1,543,053.—Container. Sol. L. Buschman, 
Y., assignor to Metal Package Corporation of 
New York, N. Y., a Corporation of New 
Mar. 11, 1924. Serial 698,423. 5 Claims. (Cl. 220—46.) 
1. A container pri with a neck having a sealing 
rface comprising extending annular flange, 
said flange including an upwardly extending peripheral bead 
and substantially in alinement with said un 
nnular depression adj thereto, and a relatively plan 
surface projecting inwardly of said depression, and a cap 
idapted to pass over said neck and be secured thereto, said 
cap including a portion having a configurs ition corre sponding 
to the sealing surface of said neck and interfitting therewith 


1,543,450.— Powder ‘heodore W. Schramm, Bay 
City, Mich. Filed June 25, Serial No. 722,264. 4 
Claims. (Cl. 132—-78.5.) 

] \ flexible powder puff, the entire outer 
which is formed of a suitable powder applying material, said 
puff being stitched across its face to form individual flaps, 
and pockets in said flaps. 


1,543,518.—Tooth-Paste-Serving 
Ramsey, Atlanta, Ga Filed Mar. 5, 
697,007. 2 Claims. (Cl. 221—60.) 

1. A tooth paste serving device single 
blank of metal comprising a flat lateral 
attaching ears disposed intermediate of said base, a pair of 
with reference to said base at one 


vided 
an inwardly 


] 
a bove neck, 


acent 


Puff | 


1924 


Ssurtace ol 


William B. 
Serial No. 


Device. 


1924. 


consisting of a 
base, a pair of 


lugs disposed vertically 


| 
i | | | 
fp | i 


Y HSUS, 103 


PiS#S 226 Pis44,232 Py, Sado 


end thereof and having each a_ be 


} 


aring, a shaft mounted 
in said bearing and having a handle and a slot to receive the 
Hat end of the paste container and a spring plate forming 
the upper portion of the device and downwardly curved at 
Its outer end to bear upon the container and coact with 
the shaft to expel the paste from said container 


1,544,005. Therefor. 


Serial No 


Collapsible Paste Tube and Closure 
Jotn I. Hill, Mexia, Tex. Filed June 19, 1924, 
721,035. 1 Claim. (Cl. 221—60.) 

\ paste tube terminating in an end having an annular 
beveled portion and a flat portion in the annular beveled 
portion, said flat portion provided with an opening, a flat 
closure pivoted to the flat portion of the end of the tube 
be in a plane parallel thereto for closing the open- 
ing and provided with a handle adapted to extend angularly 
therefrom for abutting the beveled portion when said 
closure is disposed over the flat portion, and a spring mem- 
ber fixed to the beveled portion for engaging the handle 
and holding the closure over the flat portion. 


1,544,103.—Process of Making 
Robert M. Pettit, Baltimore, Md., assignor to Colloidal Soap 
Products Corporation, Dover, Del., a Corporation of Dela- 
ware. Continuation of aj splic: ition Serial No, 752,124, filed 
Nov. 25, 1924 This application led eb. 27, 1925. Serial 
No 12,17 3 Claims (Cl. 87—16.) 

1 "Eee ot making soaps and deterg 
of subjecting potato pulp mixed with a caustic alkali to a 
mixing in a closed mixer, at a heat of substantially 210° F., 
for a period of ten to twenty minutes, and then adding soda 
ash ‘and saponifiable oil, and subjecting this mixture to a 
mixing in a mixer, at substantially the same tem 
peratur¢ period of from ten to twenty 


minutes. 


1,544,104 
Robert M 
Products 
ware. oe 
Nov. 25, ~ This application filed 
No. 12,17 : Claims. (Cl. 8/—I6.) 

1. The . process of making soaps and detergents 
of subjecting potato pulp mixed with a caustic alkali to a 
mixing in a closed mixer, at a heat substantially 210° F., 
for a period of ten to twenty minutes, and then adding soda 
ash and a fatty acid, and subjecting this mixture to a 
mixing in a closed mixer, at substantially the same tem- 


so as to 


Soaps and Detergents. 


» process ents consisting 


closed 


as before, for a 


Process of Making 
Pettit, Baltimore, Md., assign 
Corporation, Dover, Del., a Corporation « 
of application Serial No, 752.1 


Feb. 2/7, 1925. 


Soaps and Detergents. 
r to Colloidal Soap 

if Dela- 
24, filed 


Serial 


consisting 
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perature as before, for a period of from ten to twenty 


minutes. 


1,544,212—Perfume Vaporizer. 
Hot Springs, Ark. Filed Oct. 30, 1923. 
3 Claims. (Cl. 219—45.) 

1. A vaporizer for use in theaters or the like, comprising 
a container for the substance to be vaporized, said container 
comprising a metallic shell adapted to be suitably ornamented, 
and a heat insulating and non-corrosive liner for the shell, 
said liner also being impervious to liquid. 


1,544,232.—Collapsible Tube. William C. 
East Greenwich, R. I. Filed Nov. 10, 1923. 
673,933. 3 Claims. (Cl. 221—60.) 

1 <A collapsible tube having a neck formed with an 
inwardly tapering seat, and a cap on the neck having a 
diametrical discharge slot, said cap having an enlarged part 
formed with a pair of divergent openings each leading from 
the discharge slot through the adjacent bottom portion of 
the cap, the enlarged part being peripherally tapered to en- 
gage on said seat so as to cause the latter to close the lower 
ends of the divergent openings. 


John George Blaschke, 
Serial No. 671,803. 


Huntoon, Jr., 
Serial No. 


Th mas Re 


1,544,315.—Collapsible-Tube-Closing Machine. 
Serial No. 


Harrison, Philadelphia, Pa. Filed Mar. 1, 1923. 
621,984. 2 Claims. (Cl, 113—54.) 

1. In a collapsible tube closing machine, the combination 
of reciprocating jaws which are adapted to clamp and flatten 
the open rear end portion of a tube, a turning member 
having pivotable and slidable connection with one of said 
jaws, the said turning member having adjacent its inner 
end a downwardly extending angular projection which is 
adapted, when said member is moved inwardly relatively 
to the jaw to which it is connected, to contact with the 
flattened portion of a tube to bend the same laterally and 
downwardly, the outer end of the said turning member 
being inclined in a direction away from the clamping face 
of the jaw opposed to that to which the said turning member 
is connected and the said turning member having a projec- 
tion extending downwardly from its underneath side, the 
outer edge of which is inclined downwardly and inwardly, 
and the said clamping member to which the said turning 
member is connected having a correspondingly-shaped recess 
into which the said projection seats upon inward movement 
of the said turning member. 


Sommerfield E. Miller, Chicago, 
Serial No. 672,960. 3 Claims. 


1,544,852.—Toilet Case. 
Ill. Filed Nov. 5, 1923. 
(Cl, 240—8.4.) 

1. A construction of the class described comprising an 
openable enclosure having provision in one wall for the 
passage of light from the interior; an electric light in said 
enclosure set opposite said provision and arranged to illumi- 
nate the interior thereof when opened and to emit light 
through said provision when the inclosure is closed; a circuit 
and switch for operating said light; a battery connected 
in said circuit; and a folder detachably embracing said 
battery, substantially as described. 


1,545,102.—Atomizing Stopper for Liquids. Thomas J. 
Holmes, Boston, Mass. Filed Apr. 30, 1921. Serial No. 
465,892. 13 Claims. (Cl. 128—177.) 

1. An atomizing stopper for bottles embracing in com 


bination a stopper member adapted to form a closure for 
the bottle and provided with bottle-venting and liquid-dis 
charge passages to afford communication between the ex 
terior of the stopper and the interior of the bottle, and an 
axially adjustable spray-regulating member provided with 
an air duct for conveying compressed air to the spray 
nozzle at the discharge end of the liquid passage, said 
axially adjustable member operating by its axial movement 
to cut off communication between the interior of the bottle 
and the outer ports of said passages in its sealing position 
of adjustment and to open such communication when ad 
justed for atomizing liquid, substantially as described. 


1,545,103 —Collapsible Tube. William C. 
East Greenwich, R. I. Filed Oct. 9, 1924. 
742,582. 7 Claims. (C1. 221—60.) 

1. In combination with a collapsible tube having a nozzle 
with a flared discharge orifice providing a valve seat, a 
cap threaded on the nozzle and provided with a conical valve 


Huntoon, Jr. 
Serial No. 


for engaging on the seat, said cap having a discharge opening 
branching into a plurality of ports opening through the valve 
to be closed by the seat, said cap also being formed with 
a radical lug and a chamber extending therefrom through 
the opposite side of the cap, a cut-off disposed in the cham- 
ber and pivoted at one end of the lug and having its 
opposite end projecting beyond the cap to form an operating 
handle, said cut-off adapted to open and close the discharge 
opening and an eyelet forming the pivotal connection of the 
cut-off and providing a means for hanging up the tube. 


1,545,226.—Sifter Toph. 
N. J. Filed Oct. 16, 1924. 
(Cl. 221—64.) 

14. In a closure construction, container and cover mem- 
bers cennected for relatively shifting movement, one having 
a discharge opening and the other a spring pressed closure 
engageable in said opening and a packing interposed between 
the members and surrounding the closure element to prevent 
leakage past the closure element when said element is in co- 
operative relation with the opening, said closure being of 
greater height than the thickness of the packing to prevent 
rubbing of the packing in the relative shifting of the two 
members. 


Louis E. Baltzley, Glen Ridge, 
Serial No. 743,909. 14 Claims. 


DESIGNS PATENTED 

67,705.—Box. Fernand Javal, Paris, France, assignor to 
Houbigant, Inc., New York, N. Y., a Corporation of New 
York. Filed Apr. 15, 1925. Serial No. 13,132. Term of 
patent 14 years. 

67,716.—Bottle. Ferdinand W. Nitardy and William 
Fankhauser, Brooklyn, and Frank Zachmann, Jamaica, N. 
Y., assignors to E. R. Squibb & Sons, New York, N. Y., 
a Corporation of New York. Filed July 3, 1924. Serial 
No. 10,049. Term of patent 14 years. 

67,763.—Compact Case Albert Mosheim, East 
N. J. Filed Mar. 3, 1925. Serial No. 12,553. 
patent 3% years. 


Orange. 
Term of 


Patent Office Efficiency Improves 


Decided improvement in the status of work at the Patent 
Office is shown in the first detailed report submitted to the 
Secretary of Commerce since the office was transferred to 
the Commerce Department on April 1. 

Despite the receipt of 1,900 more new applications and 
30,000 more amendments than during the previous year, 
Commissioner of Patents Robertson in his statement to 
Secretary Hoover, reports that the close of the last fiscal 
period found the Patent Office with 16,000 fewer cases 
awaiting official action than a year ago. 

There were only 43,000 cases pending on June 30, last, 
against 59,000 a year ago; 72,475 on June 30, 1923; and 
67,608 at the end of the fiscal year 1922. 

A year ago but one examining division had its work less 
than three months behind. There are now five under two 
months and fourteen under three months. 

Thirty-six divisions have succeeded in reducing their work 
to a four-months basis against only two in this class last 
year, while 48 others have gotten their work to a five months 
basis against only eight in this class a year ago. 

Last year at this time there were 40 divisions over five 
months, 26 over six months, nine over seven months and 
two over eight months. Now there are only five divisions 
over five months and none over six. 

According to the patent commissioner’s report, during 
the year just closed his office has decreased the average 
time that applications must await official action by two 
months in new work and one month in old work so that the 
average time that a new application must await to receive 
official action has been reduced from five months to three, 
and the average time an amended application must await 


official action has been reduced from 3.4 months to 2.3 
months. 


3,000 Books Wouldn’t Make Grouch a Salesman 


Somebody says there are 3,000 books on salesmanship but 
a grouch might read them all and still’be a lemon in the 
Garden of Trade, unless he learned how to thaw out and 


smile—Ren Mulford, Jr., in N. A. R. D. Journal. 
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PURE FOOD AND DRUG NOTES 
(Continued from page 270) 


ceived and misled the purchaser, and for the further reason 
that it was offered for sale under the distinctive name ot 
another article. 

There was only one olive oil violation in the series. The 
product seized was adjudged adulterated and misbranded 
It was ordered condemned, forfeited and destroyed 


New Pennsylvania Law Regulates Beverages 


Drink Law, enacted 
Legislature, he 
firms 
beverages, — still 


The Carbonated Beverages and Still 
at the recent the Pennsylvania 
came effective July 13, 1925. It requires all persons ot 
manufacturing or bottling carbonated 
drinks, fruit juices and mineral waters, “when ready tor 
use as a beverage,” to be registered with the bureau ot 
foods and chemistry, Pennsylvania Department of Agri 
culture, Harrisburg, Pa \ registration fee of $50.00, is 
required to be paid annually for each plant where carbonated 
beverages, still drinks, fruit juices and mineral waters 
are manufactured and it covers a period of twelve months 
from date of issue of license. 

Application forms for registration must show the name 
and address of the applicant, the location of the manu- 
facturing or bottling plant, the name of each beverage or 
drink to be registered and the kind of equipment used and 
the capacity of the plant. Upon receipt of applications with 
fees and approval thereof a license is issued for the oper- 
ation of the plant and for the the carbonated 
beverages or still drink, which registered as 
required by the law. 

Saceharin and other preservatives are prohibited. All 
carbonated beverages and still drinks must contain not less 
than eight per cent (8%), by weight of pure cane or beet 
sugar. When artificial flavors or colors are used the bottle 
must be distinctly marked, labelled or capped, “artificially 
colored,” “artificially flavored” or “artificially flavored and 
colored,” as the case may All cider, fruitades, fruit 
juices or other similar beverages made in imitation of the 
natural product, must be distinctly marked, labelled or 
capped with the word “imitation,” followed by the name 
of the natural product imitated. When such beverages con- 
tain artificial flavors and no artificial coloring they must be 
labelled as follows: “artificial flavor” or “imitation flavor.” 

Every bottle filled with carbonated beverages or still 
drink is required to be distinctly marked, laveled or capped 
so as to show the true name of the beverage or still drink 
contained therein. 

All bottles before being filled are required to be thoroughly 
cleansed by soaking for a period of not less than five 
minutes in a hot caustic solution of a temperature not less 
than 110 degrees Fahrenheit and the cleansing solution 
must contain not less than three per cent (3%) of caustic 
or alkali. The cleansing solution is required to be changed 
frequently so as to prevent its becoming foul and unsanitary. 

It is unlawful to use tin, galvanized iron or wooden tubs, 
barrels, or containers in preparing beverages or still drinks, 
but glass, porcelain lined tanks or earthenware crocks may 
be used. It is also unlawful to use any bottles or other 
containers used in the manufacture, bottling or distribut- 
ing of beverages or still drinks for any other purpose 
whatsoever. 

The drastic provisions of the law will compel many of the 
1,500 bottling plants in Pennsylvania which are now 
operating in unsanitary places such as cellars and stables, 
to build sanitary plants or go out of business entirely. 


session of 


sale of 
have been 


be. 


J. W. Kellogg Succeeds James Foust 


James W. Kellogg, who joined the Pennsylvania De- 
partment of Agriculture eighteen years ago as first assistant 
chemist, succeeded James Foust, on July 1, as director 
of the Bureau of Foods and Chemistry. Mr. Kellogg was 
graduated from the Massachusetts Agricultural College 
and from 1900 to 1902 was assistant chemist for the 
Massachusetts Department of Agriculture. In this position, 
he was responsible for analyzing many food products to 
determine their purity. From 1902 until 1906, he was em- 
ployed in a similar capacity in Rhode Island. Before going 


with the Pennsylvania Department of Agriculture in 1907, 
he was ‘first assistant chemist for the New Jersey Ex- 
periment Station. In 1909, Mr. Kellogg was promoted to 
the position of chief chemist and director of the Bureau 
ot Chemistry. He held this position until 1924 when the 
Bureau of Chemistry was merged with the Bureau of Foods 
with Mr. Foust as director and Mr 
director and chief chemist. 

Director Foust, who retired, held office 
and his administration marked 
success, 


Kellogg as assistant 


for more than 25 


vears with vigor and 


Was 


Grape Juice Alcoholic Duty Decided 


Grape juice or grape syrup imported by Mario P. 
lribuno was properly dutiable at 70 cents a gallon and 
$5 additional per proof gallon of alcoholic content, the 
United States Court of Customs Appeals decided in docket 
No, 2488. The importation was assessed with the double 
duty originally but the $5 assessment was protested by the 
importer, who contended that the only duty should be 70 
cents a gallon under paragraph 806 (tariff law of 1922) or 
50 per cent ad valorem under paragraph 504. The board 
of general appraisers sustained this protest and the govern- 
ment appealed to the court, claiming that the additional 
duty of $5 was properly applicable on the assumption that 
46% per cent of alcohol could be produced from the im- 
ported syrup. In reversing the judgment of the board and 
upholding the government's contention, the court alluded 
to the close connection between grape juice and wine 
and stated that Congress had in mind just such a grape 
product when it authorized the “alcohol” duty. 
Maine Forbids Saccharine in Soft Drinks 

The Maine Legislature, which adjourned April 11, enacted 
at the end of the session “An Act to Regulate the Manu- 
facture and Sale of Soft Drinks, Syrups and Non-Alcoholic 
Beverages,” in which the use of saccharin, sulphides and 
salicylic acid is forbidden. 


SODA WATER FLAVORS MANUFACTURERS 


Charles O'Connor, of Philadelphia, president, and Thomas 
J. Hickey, of 
with the other officers and committees of the National As- 
Soda Water Flavors, have 
the association and its 


Chicago, secretary and attorney, together 


sociation of Manufacturers of 
maintained their activities to beneft 
Hickey 


various subjects, and has forwarded the same to the mem- 


members. Secretary has collected information on 


bers, including bulletins on legislation with comments on 
the probable effects of the measures, as well as other news 
One of these bulletins concerns the “Labeling 
of Beverages in New York State,” the 


sult of a conference with Commissioner Pyrke at Albany 


of interest. 
which reports re- 
in which Charles H. House, vice-president of the associa- 
tion, represented the soda water flavors industry, as well 
Empire State Bottlers’ The Com- 
mission modified a previous order and decided that for the 
this and until New York 
“Artificial and Color” 
House has received congratula- 
trong, 
labeling 
proposal involved in the order issued by the department. 


as the \ssociation. 


remainder of the 


Legislature acts the 


season 
label 
Mr. 


associates in 


next 
Flavor 
will be acceptable. 
from his the his 


tions industry on 


logical and effective presentation of the entire 


Prompt Service There, Anyhow 
Phoner—"Hello, Central! I want Blank 5497—and say, 
get it quick, like they do in the movies.”"—Boston Tran- 
script. 


Information in Advertisements 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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ALGERIA 


WII, 


< 


EEARVES W. Haskell, Algiers, 
the Mitidja Plain, 3,500 hectares (about 8,650 
to the 
120 metric tons 
The 


this plant has assumed such importance that growers, dis- 


GERANIUM Consul Lewis 


reports In 


acres) of land are devoted culture of geraniums 


from which a yield of about of geranium 


essence is expected at the next harvest. cultivation of 


tillers, and have formed a cooperative society. 


This 


and 


exporters 


year’s harvest has ,however, suffered from drought 


frost with an inevitable effect on production. 


BULGARIA 


Orto cr Rose.—Archibald C. Merrin, editor of the Lon- 
don Perfumery && Essential Oil Record, has been in Bul- 
of the otto of 
situation, which he will publish soon. Mr. Merrin 


that the attempt to restrict the cost of flowers by agreement 


garia making an intensive survey rose 


found 


had broken down and that severe competition for them had 
developed in many villages, resulting in the payment of much 
higher prices than last year. Examination of some of the 
that the 
snow and frosts of the spring, and consequently both quan- 


rose lands showed flowers had suffered from the 


tity and yield were smaller. Cross-checking by Mr. Merrin 
of independent estimates of total out-turn established a much 
lower figure than in the 1924 season. Mr. Merrin made this 
comment on his survey: “It requires no great imagination 
to foresee marked stringency in otto of rose in the next two 
or three months.” 


CUBA 


Duties INcREASED—The Cuban budget for the 


fiscal year beginning July, as accepted by the Cuban Con- 


Luxury 


gress, made several significant changes in import duties and 
internal taxes. The duties on luxuries were horizontally in- 
10. per 


by 3 per cent, the President of Cuba to define the articles 


creased by cent and duties on other commodities 
to be classed as luxuries. 

These changes are designed to provide an immediate in- 
crease in the revenue, and plans for more thorough tariff 


revision continue. 


CZECHOSLOVAKIA 


IMPORT -In 
turtherance of its policy to remove the restrictions upon 


FURTHER REMOVALS OF RESTRICTIONS. 
Imports as rapidly as possible, the Czechoslovak Govern- 
ment has announced the removal of the restrictions on the 
Importation of various commodities from June 2 


the following: 


including 
Pepper, ginger, ground cinnamon, vanilla, 
Sugar, aromatic chemical extracts, tallow, mineral wax, etc. 


(Continued on Page 310) 
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THE MARKETS 


Essential Oils and Aromatic Chemicals 


In point of business, the market has been only moderately 


active since our review of last month. In the way of prices, 
similar 
market for 


month and the fact 


on the other hand, more has been done than in any 


period in a year. Conditions underlying the 


oils have been irregular throughout the 
that 
deterrent 


inquiry was only moderate has been no 


to 


apparently 
the translation of these underlying conditions 
stand- 
too 


From 


into terms of definite market movements. From the 


point of trade, the fluctuations have been somewhat 


violent to be conducive to good business conditions. 
the standpoint of profits and losses, they have 


to 


given many 


cause worry. 

Of the various groups, that of floral products has been 
Actual 
been few, but some developments of prime interest and im- 
affect taken 


discussion filling, 


by far the most stable and steady. changes have 


portance as they future have 
\fter 


Bulgarian 


may positions 


backing and 


to 


place. much and 


rose distillers were forced meet the growers’ 


views with regard to the value of the flowers. They paid 
prices from 35 per cent to 50 per cent higher than the levels 
of last year, thereby raising the cost of the otto. In addi- 
tion, the crop is now reported as substantially less than the 
light of last New York 


advanced to some future is likely to see 


crop Rose prices in have 
but the 
still further advances if the opinions of the best informed 
the 
There is plenty of it here and 


Other floral oils 


year. 
extent 
factors are correct. Geranium on other hand has not 
ceased to decline in price. 
abroad and everyone seems anxious to sell. 
have been firm without developments of particular interest. 

Mint market 
The spot situation is not materially 


oils were again a feature of the position. 


It 


change much until new oil comes forward for spot supplies 


changed. cannot 
are at a minimum and spot prices are about at the maxi- 
mum which anyone may be expected to pay. The new crop 
is now being sparingly offered for short sale and new crop 
peppermnit oil for October delivery has actually sold at as 
high as $13 per pound, a price wholly without precedent in 
July market operations. 
short 


The crop is now reliably reported 


to be very and very late. And, as everyone knows, 


there is no carry over from the last season. Consumers of 


these oils will without doubt pay high prices all next season 
for them. Just what the levels will be cannot, of course 
be anticipated. It seems to depend wholly upon what limit 
buyers will pay for supplies. 

The 
steady advance in some spices has brought about firmer and 
to some extent, higher prices. Clove is an instance of this, 
with an advance named on both spot and contract oil. On 
the other hand declines in ginger root have brought the oil 
down to some extent. Caraway is firmer abroad but there is 
too much here to make for any change in the local situation 
at the mcment. The wormseed crop has been neglected by 


In seed and spice oils, the trend has been irregular. 
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Baltimore district with the result that this 
be sought after in the fall at somewhat 
higher prices. In fact, an advance has already set in in 
this market. On the whole, fluctuations in seed and spice 
oils have not been abrupt although they have been numerous 
as a study of the accompanying schedules will show. 

The real feature of the market has been the sudden and 
abrupt rise in citrus oils in the last fortnight. Opinions 
differ as to what ¢tarted the fireworks, but to the observer 
it would seem that the fact that spot oil has for many months 
sold below the cost of replacements from abroad is really 
responsible. There has been virtually no buying of these 
oils for shipment on account of this fact. Spot supplies 
seemed ample, but with the summer demand on in force 
they have proved to be inadequate and prices have advanced 
rapidly with immediate relief not in sight. The quotations 
on lemon in New York advanced 50c in one day. Bergamot 
also advanced sharply and orange, while not so strong, was 
much tirmer than its recent trend would indicate as probable. 
Oil of limes was also affected by the strength in lemon and 
moved forward sharply with supplies difficult to find. 

In the miscellaneous group, bois de rose and linaloe have 
been weak owing to the presence of heavy supplies in the 
hands of factors unable to hold them for a satisfactory 
market. Ceylon citronella has also been disturbed by import 
activities of factors not generally associated with the market. 
These importers brought in a heavy tonnage and found the 
market ill prepared to absorb it. Hence, prices dropped 
sharply and are now below replacement costs, a condition 
troublesome to the trade and none too satisfactory to con- 
sumers excepting at the moment. 

In general the situation is too erratic to make trading 
very safe excepting in small quantities. Consumers are 
well aware of this and are pursuing a cautious course in 
making their purchases. For this they cannot be blamed, 
regardiess of the feeling which such a course engenders in 
the minds of the dealers and importers, 


growers in the 
oil is likely to 


Synthetics and Aromatic Chemicals 


The market has been an irregular one. In general, the 
trend of prices, if there has been any really definite trend, 
has been toward slightly lower levels. Competition of 
foreign material has been more acute during the past month. 
Domestic factors have, until this time, been able to with- 
stand this competition without any considerable alteration 
in their selling schedules. Finding that they were losing 
business by maintaining prices, some of them have met 
competition by more or radical reductions. To what 
extent these cuts will hit profits is uncertain, but it may 
be said that at former schedules, not much more than an 
equitable return was involved. 

Foreign items have also been offered cheaper in some 
quarters. While the tendency in some directions is to ques- 
tion the quality of these offerings, there is no direct evidence 
that it is not satisfactory and the calibre of some of the 
shippers is such that quality should be the last question 
which would enter into consideration. In any event, buyers 
are getting the benefit of somewhat lower prices and many 
of them seem well content with the quality of the foreign 
goods which they have purchased. Whether it is good busi- 
ness to raise the cry of quality in this matter is something 
which each individual must decide for himself. There is 
ample evidence that the consumers are deciding the question 
for themselves and that the decision is by no means wholly 
favorable to those who have spread more or less well 
founded rumors concerning the value of some of the mer 
chandise which has been offered. 


less 


Vanilla Beans 


While more vanilla, especially Bourbon, seems to be avail- 
able now than was the case a month or two ago and while 
prices have been lowered to some extent, it is still a fact 
that stocks are by no means large and that a real break 
in prices is not an immediate prospect. The so-called sur- 
plus of vanilla—it is in no sense a real surplus—has arisen 
from two factors. The first is that the shipments of the 
present crop have been coming through steadily. The second 
is that buying has been by no means up to normal levels 
during the last three weeks. The result has been an accumu- 
lation, not a surplus, of beans in New York and offers of 
slightly lower prices by some outside interests not wholly 
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suited financially or temperamentally for the vanilla bean 
business. 

It is a long while before new crop goods may be expected 
to materialize in volume. Curtailed buying now will have 
to be made up later unless the iurn io substitutes has been 
tar more general than was at first believed. When this 
buying begins, it is hardly likely that the accumulation of 
stocks in ‘New York will last very long. Visible supplies 
are none too large, if they are large enough, for world con- 
sumption which has been steadily increasing. It is, in the 
circumstances difficult to view the present slight market set- 
back in any other sense than as a temporary phenomenon 
which more active buying will speedily eliminate. 


Sundries 


Trade has not been of any great importance in this group. 
Suying has been steady but orders have been small and 
sellers are finding it difficult in many instances to secure 
full prices. Menthol has been a firm item during most of 
the month under review although goods in outside hands 
proved troublesome for a week or two. Prospects are for 
a further advance and Japanese shipment prices together 
with the American peppermint situation would seem to 
warrant such action. Rhubarb root is higher on account 
of the situation in China which has tied up shipments to 
some extent. Guarana is available in larger quantities and 
at a lower price. Zinc stearate has been advanced by some 
makers. Other sundries are quiet and steady without feature 
of unusual interest or importance. 


WHAT OF THE NEW GERMANY? 


The new Germany, as the unknown factor in the world’s 
economic problem, was considered from various viewpoints 
by American business men attending the annual meeting of 
the Chamber of Commerce of the United States. The dis- 
cussion disclosed a conviction that it will play an important 


part in the economic development of the future, but there 
was a well-defined opinion that it will be less formidable 
as a world trade competitor than has been generally sup- 
posed. This view was expressed by George E. Anderson, 
former Consul General, who said: 

“Most German industries have secured splendid new 
equipment as a result of building done during the decline and 
fall of the mark. On the other hand wages in Germany 
are far higher than before the war, not only in money paid 
but in working conditions exacted and wages are likely to 
go higher. Then, too, German raw material costs will be 
much higher. Much of the advantage in raw materia!s 
formerly possessed by Germany is now possessed by some 
one else. In addition to all this and overshadowing all is 
the matter of taxes. It may be uncertain what Germany 
is to pay under the Dawes plan but it is certain to be all that 
the country can bear and whatever it is must be raised in 
the way of taxes. 

“I must confess that to me the prospect of German com- 
petition abroad when these payments are exacted is not so 
much danger of a flood of German goods sent abroad in 
payment of reparations as it is a question of whether or not 
Germany can successfully compete in foreign markets, while 
burdened with such taxes.” 


Java Citronella Expansion 


The fact that the normal crop of Java citronella oil has 
not in recent years been sufficient to take care of the de- 
mand for that grade of oil has attracted some little atten- 


tion in the primary market. According to consular advices 
from Batavia to the Department of Commerce, more atten- 
tion is now being devoted to the cultivation of the sereh 
grass from which the oil is derived. This has led in some 
instances to ill-judged planting and poor methods of hand- 
ling which will probably make a large proportion of the 
new areas more or less unproductive. Some of the oil from 
these new plantations has already been sold, but there 1S 
grave question as to the ability of the sellers to deliver the 
oil. Buyers are cautioned by Consul VanWickel against 
dealing with irresponsible firms. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL 

Almond Bitter, per Ib.... 

a ae 

BF. k. ™ 

Sweet True 

Apricot Kernel 
Amber, crude 

rectified 
Amyris, balsamifera 
Angelica Root 
Anise, tech. 

Lead free, U. S. “7 
\spic (spike) Spanish 

French 
Bay, Porto Rico 

West Indies 
Bergamot, 35-36 per cent. 
Birch, sweet N. C...... 

Penn. and Conn 
Birchtar, crude 

rectified 
Bois de Rose, Femelle... 
Cate, U. S. P. “IAS 
Cajeput, Native S. P.... 
Calamus 
Camphor, ‘‘white” 

sassasfrassy 
Cananga, Java Native 

rectified era 
Caraway Seed, rectified 1.90 
Cardamon Ceylon 48.00( 
Cassia, 80;@85% 2.254a 

rectified, U. S. P....... 2.75 
Cedar Leaf ... Oa 
Cedar Wood 59a 
Celery 11.00 
Chamomile 6.00 
Cinnamon, Ceylon 12.00 
Citronella, Ceylon 65a 

Java 1.10 
Cloves, Bourbon 2.50(a 

Zanzibar 2.00 
Copaiba 00a 
Coriander 10.00 
Croton 1.05 
Cumin 11.00@ 
( ypress 6.00(a 
Cubebs 5.00(a 
Diliseed 4.00 
Erigeron 3.85(a 
Eucalyptus 

"hE. 
Fennel, Sweet 90a 
Geranium, Rose, Algerian 5.00@ 

Bourbon .... 4.00 

Turkish (Palma rosa). 4.25(a 
Ginger 11.50 
Gingergrass 2.75(a 
Guaiac (Wood) 4.25(a 
Hemk ck Qa 
Juniper Berries, rectified 2.504 
Juniper Wood 65 
Laurel 5.00a 
Lavender, English 32.00 

Cy o.8, be 5.57(a 
Lemon, Italian 

Calif. 
Lemongrass 
Limes, distilled 

expressed 
Linaloe 
Mace, distilled 


Mirbane 


OILS 
$3.20 
3.45(a 


1.75¢a 


36.00 
Ja} 
A74eaa 
1.50(a 
1.65(a 
2? 40(a 
2.354 
4.25a 
1.90(a 
3.504 


5a 


1 


A5la 
3.80G 
38a. 
1.05 
4.00 
15a 
18a 
2.40(a 


3.15 


mi 21 a(a 


1.75 
1.75 
1.10 
2.15@ 
6.50(a 
3.80(a 
1.65 
es ack iat 15 
14.00 


2.2544 


Mustard, genuine 
artificial 

Neroli, Bigrade, Pure.... 
Petale, extra 


$3.50 
3.65 
1.80 
874 
80 
1.00 


nom. 
2.85 
1.00 


62 


7.50 
15.00 


67 


16.00 
2.50 


80.00@ 100.00 
100.00 139.00 


Nutmeg — 1.65 

Orange, bitter 2.75(a 
sweet, W. Indies 2.70Ka 
sweet, Italian 2.90Ka 
Calt.. .<<: 2.804 

Origanum, imitation .. 

Orris 


35a 
Root, concrete, do 
mestic ....(0z.) 4.50@ 
foreign ; (oz.) 5.00 
Orris Root, absolute (OZ. ) 70.00(a 
Parsley 6.25(a 
Patchouly ae 4.50” 
Pennyroyal, American ... 2.10@ 
French Pecees 2.001 
Peppermint Natural 21.00 
Redistilled 22.001 
Petit Grain, So 2.40 
French 6.004 
Pimento . 3.65(a 
Pinus Sylvestris 2.00(a 
Pumilions 2.75(a 
Bulgaria ....(o0z.) 10.00@ 
Rosemary, French 60a 
Spanish 42a 
Rue 4.00 
Sage 2.75(a 
Sage, Clary ; 32.004 
Sandalwood, East India 7.25(a 
Sassafras, natural 1.00 
artificial . 33a 
Savin, French 2.35(a 
Snake Root 15.00 
Spearmint 9.00 
Spruce 0a 
Tansy 3.35 
Thyme, French, red 1.00 
white 1.10 
Spanish, red 0G 
Valerian if 12.50(a 
Vetivert, Bourbon ... 15.00@ 
Java 18.00@ 
ast Indian ei 30.00 
Wintergreen, Southern 4.99 
Penn. and Conn. 8.00 
W ormseed 3.354 
Wormwood a as 4.25(a 
Ylang-Ylang, Manila 26.004 
Bourbon 8.00 


\merican 


IR se, 


OLEO-RESINS 


Capsicum 

Ginger 

Cubeb 

Malefern 

Oak Mi SS 

Orris as es ; 
Pepper, Black ... 


Vanilla 


15 OOfa 
6.00 
3.854 

18.00 


2.90 
3.00 
3.00 


5.00 
2.30 


nom. 
nom. 


nom. 


DERIVATIVES AND CHEMICS 


\cetaldehyde 50% 
Acetophenone ...... 
Aldehyde C 14.... 
C 16 ee 
\myl Acetate 
\myl Butyrate 
Amy! Cinnamate 
Amyl Formate 
\myl Phenyl Acet 
Amyl Salicylate, dom. ... 
foreign Renew 
Amyl Valerate .. 
Anethol 


250 
4.00 
22.50(a 
70.00 
1.00 
1.75 
2.35(a 
1.75 
5.00 
1.50 
1.75@ 
3.00 
1.10 


Anisic Aldehyde, dom. 
foreign 
Benzaldehyde, U. S. 
F.-F. C. 
Benzilidenacetone 
Benzophenone 
Benzyl Acetate, 
foreign .. 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Senzyl Propionate 
Borneol ‘ 
Bornylacetate 
Bromstyrol 
Carvol 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Covel. ¢. P. ic... 
Citronellol, dom. 
foreign 
Coumarin, dom. 
foreign a a 3.504 
Diethylphthlate . 4@ 
Diphenylmethane 1.75 
Dipenyloxide 1.00 
Ethyl Acetate 50a 
Ethyl Benzoate ......... 1.85 
Ethyl Butyrate 1.50 
Ethyl Cinnamate 4.50" 
Ethyl Formate ... 1.00 
Ethyl Propionate 2.00 
Ethyl Salicylate 2.00"a 
Eucalyptol 1.00 
Eugenol 15 
foreign ; 
Geraniol, dom. 
foreign a 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
foreign wri 
Hydroxcitronellal 
Indol, C. P. 
Iso Butyl Benzoate 
Iso Eugenol 
Linaool ; 
Linalyl Acetate 90% 
Linalyl Benzoate k: 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbon 
Methyl Iso Eugenol 
Methyl Octine Carb 
Methyl Paracresol ... 
Methyl Phenylacetate, 
\rt. Honey Aroma 
Methyl Salicylate 
Musk Ambrette 
Ketone 11V0@ 
Xylene 3.90 
Nerolin ....... 1.65 
Nonylic-Alcohol ; 40.004 
Phenylacetaldehyde 50% 7.25(a 
MIRON o vcccdicvceoaee 
pure . ... 14.00 
Phenylacetic Acid ...... 3.254 


(= 


—\ = 


nAScumunne 


NMaNyNuNg 


dom. 


o*) 


Ka 
30a 
50a 
sa 


Ct et ht tt Qe 


3.004 
6.50 
6.75(a 


3.4014 


a 


ronbotvor 
1S Uitte 


4 


OO 
50a 
05a 
10 
9.00 
50a 
00a 
Oa 

OOM 
50M 


Od 


DVI ewe hee 


wx 


mn 


“Sint 


ww 


9 00a 
27 00% 
12.50 
27 00M 
6.00 


6.50 


48a 


8.500 


(Continued on Next Page) 


5.00 
10.00 
35.00 
13.00 


35.00 


52 
10.90 
14.00 

3.50 
2.00 
52.00 
10.00 
10.00 
16.00 
4.00 
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12.00@ 
16.00@ 


15.00 
20.00 


Balsam Peru 
Tolu 

Beaver Castor 

Cardamon Seed, 
Decort 

Castoreum 


Phenyl Ethyl Acetate 
Phenyl Ethyl Butrate 
Phenyl Ethyl Formate 18.00@ 
Phenyl Ethyl Propionate 18.00@ 
Phenyl Ethyl Alcohol, do- 
mestic 
imported 
Rhodinol, dom. 
foreign 
Safrol See ; 
Skatol, C. P. . (0z.) 
Terpineol, C. P., dom 
imported .. . (Ib.) 
Terpinyl Acetate 
Thymol ; 
WOE 56000005 <es8OB 
Violet Ketone Alpha 
Beta 
Yara Yara 


6.00@ 
6.00@ 
15.00G 
18.00@ 
30@ 
10.00@ 
A0Ga 
42a 
1.50@ 
4,00 
52a 
5.5 VG 
6.25(a 
1.654 


6.50 
7.00 
24.00 
20.00 


Civet horns 
Guarana 


Sumatra 


powdered 

Kaolin 

Lanolin hydrous 
anhydrous 

Menthol, Jap. 
synthetic 

Musk, Cab, pods 
grains 
Tonquin, gr. 
pods 

Orange 


SUNDRIES 

Alcohol Cologne spts., gal. 4.93@a 
Almond Meal 28a 
Ambergris, black ..(0z.) 15.00@ 
OTOF .....55:.,5,08.) SOS 
Balsam Copaiba S. A. AG 
Para 56a 


powdered 
Verona 

powdered 
Patchouli leaves 


FOREIGN CORRESPONDENCE 


(Continued from Page 307) 


GERMANY 


Proposep INCREASES IN CustoMs DutiEs.—Enforcement 


of the tariff measure recently submitted to the German 


Reichrat would advance the rate of duty on imports of 
various items as follows on a basis of 100 kilograms: 

354. Artificial flavoring materials, including vanillin, 
coumarin, heliotropine and similar products for preparing 
scents, from 80 to 120 gold marks. 

ex-355. Perfumed greases, ointments and pomades, also 
perfumed fatty and mineral oils weighing (with the im- 
mediate receptacle) less than 5 kilograms, from 100 to 120 


gold marks 


JAPAN 
AMENDMENTS To THE Luxury Tarirr.—Effective April 
1, 1925, the 
the 100 per cent ad valorem import duty, imposed by the 
tariff of last 


ject to the import duties as formerly provided in the gen- 


following articles ceased to be subject to 


Japanese luxury summer, and became sub- 


eral or (95) 
(135) 


cloves ; 


conventional tariffs as the case may be: 


(134) 


nard and spikenard: 


musk ; 
(137) 
acetate of Linalal and five other articles. 


orange essence and 24 other essences; 
(136) 


artificial musk; 
(2 20 ) 


PARAGUAY 
CHANGES UNDER THE NEW TARIFF.- 
tariff, 
September 1, 


Under the new Para 


guayan which is scheduled to become effective on 
1925, most duties are specific instead of ad 
valorem on official valuations as formerly, although in cer- 
tain cases alternative minimum ad valorem duties are estab- 
lished 


a specific plus an ad valorem duty. 


Some goods are subject to a compound duty, Le., 
The old 


official valuations and the 144 per cent surtax will no longer 


system ot 


be in force. 

The new duties on toilet preparations are as follows: 
(Item 280.) Liquid preparations in general for the teeth 
and mouth, 0.50 peso per legal kilo; (292) paste, powder, 
soap, and other preparations, except liquids, for cleansing 
the teeth and mouth, 0.75 peso per legal kilo 


& ESSENTIAL 


Chalk, precipitated 


Gum Benzoin Siam 


Gum Gamboge, pipe 


Orris Root, Florentine 
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Peach Kernel Meal 
Rhubarb Root, Shensi 
High Dried 
powdered 
Rice, Starch 
4.00@a Rose leaves, red 
03Y%@ 06% pale 
2.25 Sandalwood chips 
1.00 Saponin 
1.60 Styrax 
40 Talc, domestic 
French 
Italian 
03a 03! 2 Vetivert root 
17a 19 Zine Sterate .. 30 
204 23 
11.25@ 12.25 
8.00@ 10.00 
18.00@ 20.00 
26.002 28.00 
36.00 
22.00(a 


35a 
55(a 
40a 
A7(a 
09a 
1.35 
65a 
35a 
1.25@ 
ATY.@ 2.20 
(ton) 18.00@ 40.00 
(ton) 40.00@ 45.00 
....(ton) 50.00@ 65.00 


1.85@a 
2.65@ 


Tonka, Beans, Para 
Tonka, Beans, Angostura 
Tonka, Beans, Surinam. . 
Vanilla, Beans, Mexican. . 
Mexican, cut 
Vanilla Beans, 
1.00 whole 
la@ 14 3our., cut 
30 Vanilla Beans, So. Amer. 
12 Vanilla Beans, Tahiti, 
2 yellow label 
ao white label 


95@ 1.00 
2.20@ 2.35 
nominal 
9.00 11.00 
8.504 
23.00 Bourbon, 
7.00@ 9.00 
7.00 
7.25(a 


6.25@ 


SWITZERLAND 
New TaArirr. 
tariff which is before the 
public. 


PROPOSED 


The draft of the new customs 


Federal Council has been made 


Duty is charged on gross weight, including con- 
tainer and contents. Of the 2,020 items the following are 
of special interest, the rates being given in Swiss francs: 


Frances 
Tariff per 100 
No. kilos 
1682 Concentrated plant juices; natural balsams, resins, and 
gum-resins; pharmaceutical fats and fatty oils, not 
mixed or manufactured; products of animal origin, 
such as castor, musk, etc, : 
1683 Aromatic distilled waters, containing not more than 
10 p.c. of alcohol by volume. . ee 
Essential oils; Anise, angelica, fennel, caraway, 
ender, clove, peppermint, rosemary, star anise, spike, 
wormwood, cinnamon, of citrus and conifer species. 
1687 Other essential oils... isons 100 
1690 Saccharin, and other artificial sweetening agents, also 
intermediate products for their manufacture 600 
1692 Inorganic and organic pharmaceutical chemicals and 
preparations, not enumerated elsewhere, and not com 
ing within Tariff No. 1682, 1700, or 1707—1877.... 100 
1699 Bath preparations, medicinal, toilet or perfumed 
1700 Pharmaceutical preparations, not enumerated 
where, as: powders; liquid; thick and dry extracts; 
lotions eo = hhe 
1701 Perfumes, not enumerated elsewhere isolated from es 
sential oils, as eugenol, safrol. citral, etc 
2 Other perfumes, as vanillin, heliotropin, etc. . 
3 


F 1 kilo or 


Perfumes and cosmetics: in containers of 


1686 


essences; 


17( 
170 
over : ‘ 

1704. Perfumes and cosmetics: 


UNITED STATES-HUNGARY 


COM MERCIAL 


NEW Treaty Conciupep.—A_ commercial 
treaty between the United States and Hungary was signed 
in Washington on June 24, 1925. 
tially the same as the United States-Germany treaty and 


is of the 


This treaty is substan- 


most-favored-nation type. It will not become 


effective until after ratification by the two countries. 


ZANZIBAR 

CrLoves.—The export of cloves in 1920 (10,000 tons) was 
the largest except 1915, for twenty years, and it is estimated 
that the 1924 crop will be quite up to the average of 
7,000 to 8,000 tons. The exports for January to June, 
1924, amounted to 2,764 tons, of which India took 58 per 
cent, the United Kingdom 16 per cent, and the United States 
10 per cent. 





Juy, 1925 AMERICAN PERFUMER & 


ESSENTIAL Orit REVIEW 


CONDUCTED BY Or. E.G.THOMSSEN 


ATTEMPT FAILS TO INCREASE FREIGHT 
RATES ON SOAP OILS 


WASHINGTON, July 15.—A general readjustment proposed 
by the railroads in freight rates on various vegetable, fish 
and sea animal oils and the foots or sediments of these oils 
between points in trunk line territory and from points in 
trunk line territory to destinations in central territory has 
been found not justitied by the Interstate Commerce Com- 
mission. 


The changes were opposed by manufacturers of soaps, 


paints, and varnishes 


Fifth class rates were proposed on paint oils and sixth 


class rates on soap oils. 

The commission said the railroads had not justified pro- 
posed rates as reasonable maxima, nor had they justified 
the proposal for a different basis of rates on so-called paint 
oils and soap oils. It said the record was not sufficiently 
complete to enable it to determine a reasonable level for the 
rates on these oils. 

The commission in its decision said: 

“In general the testimony respecting competition is that the 
paint otls cannot economically be used in soap manufacture, 
but that the soap oils can be and are used in paint manufac- 
ture. Respondents and certain of the protestants attempted 
to show that the soap oils are in demand by the paint 
industry gnly for making paints for special purposes, which 
are not produced in substantial quantities. ‘This, however, 
is not borne out by the record. It is established that the 
manufacturers of paint have been successful, through alter- 
ations of the mixing and boiling processes, in combining the 
paint oils with the cheaper soap oils in the production of 
paints for general purposes, and that experimentation is 
constantly proceeding with a view to increasing the content 
of the cheaper oils without impairing the drying qualities 
of the paint. 

“We find that respondents have not justified the proposed 
rates as reasonable maxima, nor have they justified the 
proposal for a different basis of rates on the so-called paint 
oils and soap oils. The record is not sufficiently complete 
to enable us to determine a reasonable level for the rates on 
these oils. 

“Orders will be issued requiring the suspended schedules 
to be canceled, and discontinuing these proceedings.” 


Treasury Decision 40937 gives a lengthy decision of the 
United States Court of Customs Appeals in the Shallus case 
regarding the duty on artiticial fruits. Section 2 of the 
syllabus is as follows 

- Fruits.—Soap, 


PAaRAFIN-COATED, IMITATION 


colored and formed to imitate crudely various fruits, thinly 


Soap, 


coated with paraffin for protection and preservations, shown 
to be known and used only as soap, is toilet soap under 
Paragraph 82, Act of 1922 artifficial or 


6, not 
Ornamental fruits, under paragraph 1419.” 


Tariff and 
This decision ought to settle the constant conflict between 
soap importers and the customs inspectors. 


REVIEW OF SOAP PERFUME MATERIALS 
REVEALS AN ERRATIC POSITION 
The very interesting situation which has arisen in certain 
f the markets for raw perfume materials for the soap in- 
dustry has apparently made a brief review of the situation 
While it is 


true that in the finished product the cost of the raw ma- 


in these important raw materials rather timely. 


terials is almost infinitesimal compared with the total value 
of the product, it is also true that the cost of perfume ma- 
terials for the soap industry is in the aggregate a consider- 
able item. Such materials run into fairly large figures re- 
gardless of the fact that soap perfumes are usually numbered 


and fine 


among the cheaper articles in the essential oil 
lists. A 


of these articles may well spell the difference between profit 


chemical violent fluctuation in the price of any 
and loss for the soap maker who is close in figuring his 
costs and selling prices. 

One of the most widely used of the essential oils for soap 
manutacture is citronella. Always an erratic market and one 
highly speculative in character, it requires the closest sort 
of attention by the large consumer if purchases are to be 
made wisely. It is unfortunately true that buyers of this 
oil rarely enter the market at the proper time, and it is 
that the the 
facturer is on the average fully 20 per cent above the levels 


safe to say cost of citronella to soap manu- 


which he should pay for it. 
Citronella Highly Speculative 


The history of the immediate past of this oil has been one 


of intense speculation by so-called “outsiders.” By this is 


meant that the regular essential oil dealers have been forced 
by the buying and selling of other importers to adjust their 


market to wide fluctuations. They have been largely de- 


pendent upon these outside importers for the making of the 
trarket and the situation has been more or less unsatisfctory 
the 


fundamental conditions this 


for consumers in recent months. 


for rather 


for them as well as 


year are favorable 


high prices on citronella. The superior Java crop has been 
about normal but there is always more demand than there 
is supply of this oil and it plays a less important part in 
the market than does the Ceylon grade. 

More or less authoritative reports from Ceylon are to the 
effect that the crop there has been somewhat below normal. 
It is not this which has been responsible for the recent strong 
Rather 


Europe, which since the war has been 


upward tendency in shipment quotations, however. 
the fact that 
a rather restricted consumer, is in the market this year for 
The efforts which the Germans, in par- 


is it 


larger tonnages. 
ticular, are making in the world’s soap markets have been 
felt in Ceylon in heavy buying by Germany. This is also 
true of other European soap manufacturing countries. Hence, 


it is contended that a much smaller percentage of the crop 
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will be available for use and consumption in the United 
States. 
Must Guard Against Adulteration 
The local market in New York has been disturbed by 


ghly speculative operations by the same “outsiders” men- 


tioned above. They have purchased heavily and sold just 


is heavily, the last buyer being the one to bring the goods 


into port. Unfortunately for him, he brought the goods into 


a market from which regular consumers and dealers had 


retreated in fear of being burned and the result was a sharp 
with actual 


shipment prices or 


that 


slump, quite out of line 


market conditions. It seems probable when regular 
dealers get possession of the oil at fairly reasonable prices, 
a firm market will exist and some more active business will 
be done 

It is not only for reasons of market operations that the 
regular dealers should be relied upon in the matter, however. 
Citronella is an oil which lends itself readily to sophistication 
The test for 
measure to reveal this sophistication 


standard of value. 


of the more radical sort so-called Schimmel 


the oil fails in larg« 


although it is still generally used as a 


Direct purchasing, therefore, and especially purchasing from 
more or less irresponsible parties is hardly advisable. Cer 


tain of the soap interests have already found this out to 


their sorrow through purchases of “oil” from Java shippers 
which upon arrival turned out to be practically pure water. 


Only by going through regular channels is the consumer 


likely to be assured of a fairly steady market and only in 


this way can he be certain that the material which he pur 


chases is of the type and quality which he requires for his 
pre cess. 
The situation in lemongrass oil is more satisfactory than 


is usual. This article may be placed in the same class as 


citronella in the matter of wide and variable market fluc 


tuations. This year’s prospects, judging from the best in- 
formation available, are that the market will be fairly stable 


Prices are asonable levels and there seems to 


be little 


now at quite re 


danger to the consumer in sizable purchases at 


present levels. Firmness is the rule in shipment quotations 


and speculative activity is not so evident as it was a year 


when a virtual corner in the article was managed by 


one of the New York houses with appalling results from the 


standpoint of the buyer. 


Geranium Oil Declining 


The position of geranium oils has been. most satisfactory 
to the buyers and most unfavorable for the speculators, save 
for those who were wise enough to short themselves sub- 
stantially for future delivery. At the outset of the present 
crop both of Algerian and of Bourbon, advices from Irench 
speculative operators were all exceedingly bullish. The 


stories of serious crop damage and of other most unfavorable 


times before reaching 


failed to allow 


circumstances were multiplied many 
this market 


selves to be stampeded into precipitate and ill-judged action 


However, local dealers them 


by these reports, especially in view of the fact that direct 
offers of goods were fairly plentiful and there seemed to be 


a desire on the part of French sellers to do business even 


at lower prices while commenting in no uncertain terms 


upon the strength of the market. 
This continued until the crop actually began to come for- 
When it started, it came in a rush. 


than the 


ward. Offer succeeded 


offer, each one at a lower price one before it 
The result has been a steadily declining market for all types 
of geranium which is continuing at present. At the same 


time, there is a limit beyond which the oil cannot be expected 
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to go. At the moment, it seems to be approaching that limit, 


All grades may decline further but it is the judicious buyer 


who does not wait for the bottom at which. at. be st, but 


one sale will be made. Geranium is cheap enough now to 
cut costs of soap considerably from those of last year. Some 
of the larger consumers are believed to be quietly inquiring 


for buying goods when opportunity offers. 


Synthetics Are Stable 
Other oils are of less importance to soap manufacturers. 
Limited quantities of bois de rose are used by some of them. 


Phis is declining now and may go somewhat lower before 


there is much recovery. Vetivert and ylang ylang are also 
used to a minor extent because of their value. Both seem 


to be 





scarce with higher prices more likely than lower. 
Lavender, which reached the peak a few months ago, has 
established a slow decline, which while not sensational, may 
well bring the oil to more nearly normal levels after the 
extreme shortage of last year. 

The 
largely direct or 


chemical perfumes used in soap manufacture are 


] 


indirect derivatives of the oils which have 


been mentioned above. As such, they may be expected to 


fluctuate to some extent as the oils do, although in general 


the fluctuations will be less violent the more retined and 


further removed from the raw material. The position of 


these products in general is satisfactory. Foreign competi- 


tion is keen enough to prevent much advance in prices while 


domestic manufacturers also operate as a check upon the 


avarice of foreign manufacturers. Business is good enough 
Costs are in about the correct 


violent 


to prevent undue liquidation. 


relation to selling prices. On the whole, and dan- 


gerous fluctuations in the prices of these materials seem 


unlikely. 


FATTY ACIDS FROM “PROTOPARAFFIN” 


FORMATION OF F ActIpS FROM “PROTOPARAFFIN J 
Marcusson (Chem.-Ztg., 1925,49, 166). 
made on the catalytic oxidation of the natural “protoparaffin” 
from 


ATTY 
Experimeiits were 
found in crude petroleum and ozokerite. This differs 
the “pyroparaffin” (distilled paraffin) used in previous ex- 


periments in having a higher molecular weight, density, and 


refractivitvy, and it also differs chemically in consisting 
largely of either naphthenes or isoparaffins, whereas the 
pyroparaffin consists chiefly of normal parathins. 20 ¢ of 


ceresin (refined ozokerite), m.p. 62°—71°, were treated 


in the presence of manganese dioxide 


The 


lower paraffins, the acid value only rf 


with oxygen at 125 


on fuller’s earth. reaction was slower than with the 


; ec 
eaching 21 atter 39 


hrs. By raising the temperature to 150°, an acid value ot 


39 was reached after a total of 90 hrs The originally 


tl separated 


hard ceresin had become soft, and it was ther 

according to the method of Hénig and Spitz into saponifiable 
and unsaponifiable portions The latter consisted of 
saturated and unsaturated hydrocarbons, ketones, and 
alcohols. The acids were separated into solid and_ oily 
fractions by repeated application of Varrentrapp’s lead 


The oily acids contained some hydroxy-acids 


salt method. ds C 
petroleum spirit, but consisted chiefly of a 


insoluble in 


thick oil soluble in petroleum spirit, having acid value 
115, iodine value 11, and density less than one, and which 
was a mixture of polymerised unsaturated fatty acids. 
The solid acids had m.p. 60°—62°, and an acid value ot 


146, corresponding to a molecular weight of 384. In spite 
of this high molecular weight the acids were soluble im 
alcohol, petroleum spirit, etc., this being consistent with 
the presence of branched carbon chains The results 
of the oxidation indicate the presence aof isoparaffins and 
not napthenes in protoparaffin (cf. J., 1915, 1002) 
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TRANSPARENT TOILET SOAPS* 


Under this designation may be included all solid trans- 
parent toilet soaps, which are prepared either by various 
methods of manufacture by means of soda lye and the use 
without these ma- 
terials. They may be divided into three qualities or kinds, 
I—the best quality, Il—a middle quality, and II]—a lower 


of spirits or alcohol and glycerine, or 


quality. 
The best quality is carried under the name of “transparent 
glycerine soap,” and contains the most spirits and glycerine ; 


it possesses ordinarily clear well-pronounced form, or is 


prepared with most varied well-selected appealing color 


tones with correspondingly fine perfuming. A somewhat 
different composition and method of manufacture is required 
by the transparent soap a la Pears, it is to be placed with 


Then 


spirits and without glycerine; in place of the latter suitable 


this upper class. follows the second class with less 


solutions are employed, making a careful selection of the 


soap stock and the perfumes. Further, another cheap trans- 


parent soap (class three) is furnished to the trade which 


is made without spirits and glycerine, in which for the pur 


pose of increasing and preserving the transparency, solu 


tions of sugar and crystals of soda in addition to a suitable 
filler of salts, calcium carbonate, etc., are used. 


I now come to the treatment proper of firm transparent 


glycerine soap, which up to the present was able to main 


tain its place to a greater or less extent by its pleasing 


transparency and beauty as well as by its favorable action 
upon the skin. 

In the preparation of glycerine soaps especial care is re- 
quired in order to obtain products capable of holding their 
own in competition and to be able to give to these the fresh 


color tone. These soaps also come into consideration as 


exports. It is understood that in any case certain ex- 


perience and knowledge are necessary if an especially good 
shall the 
possible satisfactory success must be carefully considered. 


article result, and several points which make 
Above all must the raw materials be not only free from 
dirt, but also as clear and fresh as possible. A tallow, even 
when it appears quite white, which may result from long 
storage, but has already a rancid odor, may not be used in 
this condition without consideration, for, as is known, old 
tallow or fats saponify yellow, and the soap retains in part 
the 


time, the stored tallow must be previously purified by remov- 


rancid odor. In case free tallow is not obtainable in 
ing the free fatty acid with soda lye. 

For inexperienced workers a short instruction may be 
given for this preliminary purification. Assuming that the 
tallow contains 8 per cent of free fatty acid: the tallow is 
in the first place warmed to about 80° C with direct fire, or 
in a kettle with a steam jacket. Then to 100 kg. of tallow 
3.9 kg. of sodium lye of 36° Bé is added in a thin stream 
with vigorous stirring which is continued until visible flakes 
Then to 100 Kg. of tallow 5% of hot salt water 


of 18° Bé is added, the mixture is brought to a boil which 


appears. 
is continued for quarter of an hour. During this time the 
separation has been completed and the mass is ready to be 
settled. After hours all the 
soap formed have sunk to the bottom. An upper layer of 


several slimy portions and 


scum if present is carefully removed with a seive, where- 


upon the clear tallow is carefully dipped off from the salt. 
Whenever the free fatty acid present in the tallow amounted 


*Seifen.-Zeitg., Vol. 52, No. 17, (1925), p. 346. 


12%, 


longer practical. 


to over the binding of the fatty acid with lye is no 


the 
best fresh beef tallow with high titer is secured as directly 


For the first class of glycerine soap, then only very 


as possible from a tallow melting establishment, and for the 
sake of safety is previously purified by boiling up in weak 


salt water. In addition to the tallow only prime Cochin- 


cocoanut oil and the best clear castor oil of the first press- 


ing must be employed. Furthermore, only caustic soda of 


high percentage may be used, and the lye prepared from it 
must be left standing for some time previously in a covered 
receptacle set at 38° Bé for the purpose of clarification. 

\n important factor is also the addition of perfumes and 
it is not immaterial as to which aromatic oils and artificial 
perfumes are used for this purpose, since unsuitable com- 
positions of perfumes cause a direct discoloration by turn- 
ing the soap red. It is for this reason that for the purpose 
ot preparing clear soaps, fixing agents like infusion of 
benzoin, Peru balsam and styrax which in themselves 
produce a dark tone can not be used, but may be used 
for dark colored soaps. Vanillin, as an artificial perfume, 
also under warmth and in sunlight by coloring 
clear glycerine soap. Further caution is required in the 
use of artificial musk, if the latter is not alkali-proof, for 
which purpose it must be previously tested by its behavior 
toward alkalies. 

For these soaps only clear, lime-free glycerine is used. For 
dissolving the sugar the water must be previously 
boiled and stand awhile. Well clarified or distilled water 
may be used, since it frequently contains magnesium and 
calcium compounds in abundance which are capable of 
making the soap turbid. Even in case of colored soaps 
a suitable anilin dye is to be selected, since fluorescent 
colors have an influence on the clarity of glycerine soaps. 
Not least important, thorough saponification is to be se- 
cured as well as the purity of the fat to be used, as 
already mentioned, for either may be the cause of an 
unfavorable darkening or reddening of the soap. 


reacts 


Glycerine Soap Made with Alcohol 

So far the above are the most important points which 
come into consideration in the preparation of an unobjec- 
tionable article, and I now pass on to the manufacture 
of first grade glycerine soap with spirits and glycerine. 

Since a better quality is compatible with more glycerine 
and spirits in consequence of a high price obtainable, the 
work of preparation and saponification also proceeds more 
rapidly than with a second class with less spirits. While 
there is no fixed ratio for the given soap mixture, and a 
small variation of the fats to a limited extent is possible 
if some raw material at the time of the manufacture is 
very high in price, such a change must be made only by 
the experienced soap maker. It comes into question more 
for cheap quality and must not be simply matter for the 
merchant. Special care is to be taken in the exact weigh- 
ing off of the raw materials in order not to be compelled 
to make «mnecessary corrections which demand much 
waste of time The temperature during saponification 
must also not rise too high in order to prevent evaporation 
of the alcohol. It is advantageous to prepare these soaps 
in jacketed kettles with indirect steam or for smaller por- 
tions on a water bath; under careful manipulation also in a 
kettle with direct heating. The following composition may 
at pleasure be multiplied or divided: 
100 Ke. 
110 Ke. 
45 Kg. 
129 Kg. 
70 Kg. 
70 Kg. water 

30 Kg. glycerine 

75 Kg. spirits (Specially denatured alcohol is permissible.) 

First the tallow and the cocoanut oil are warmed to 80° 
‘ and strained into the soap kettle through a fine cloth. 


cochin cocoanut oil 
prime tallow 

castor oil 

sodium lye 38° Be’ 
sugar 
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Only now is the castor oil added in order to prevent a 
darkening of it at the outset, which is apt to take place 
with this oil. Thereby the temperature of the fat mixture, 
which during saponification must not be over 70°C, also is 
lowered, for absolute alcohol is volatile already at a tem- 
perature of 784°C. At the same time the sugar is dissolved 
in the previously prepared boiling water, the temperature 
of the solution is once more cautiously raised, till a slight 
foam arises, then the raising of temperature is at once 
completed, in order to prevent over heating; the foam is 
removed with a flat, fine sieve skimmer. For transparent 
even the clear sugar solution must not suffer dis- 
coloration, since it would otherwise be The clear 
lye is weighed off and is mixed with 65 Kg. of alcohol. 


soaps 


useless. 


Process of Saponification 


Now saponification may begin by working the alcoholic 
lye in a uniform stream into the fat mixture by vigorous 
stirring. The saponification proceeds favorably and rapidly 
in the presence of the alcohol whereby the mass, at the 
beginning mobile, then by warming appears gradually thick 
er, until toward the close of the addition of lye a thinly 
fluid, clear soap mass has been formed, which runs from 
the ladle in sheets. Now the kettle is covered for one 
half hour and the saponitication is completed. Thereupon 
the soap is well stirred, whereby the thick layer oi foam 
on top is distributed, and the sugar solution which now has 
of heat is worked into the soap in a steady 
meanwhile the temperature has fallen below 
is cautiously raised to the higher 
temperature and is at once poured in; then the content of 
the kettle is stirred a short time longer, and the 
allowed to stand another one-half hour in a well 
kettle After expiration of this time the soap is critically 
examined; it should be fine and with a light white 
foam of barely the thickness of a finger. This stage is an 
outward sign that everything has passed off in an orderly 
way; on the glass test the soap will show a faultless trans 
parency, clear as water and the cooled sample will be firm 
to the touch. By sprinkling the soap with the remnant of 
the alcohol the light foam on the soap will disappear, and 
the finished glycerine soap may now be colored, and at 
55-60°C may be perfumed and molded into bars. 


about 75° 
stream. If 
70°C, then the glycerine 


soap 1s 
covered 


clear 


Since it may happen that the sample does not show the 
right characteristics because indeed not every kind of fat 
requires the same amount of lye and because on the other 
hand an error may have been made in the weighing or as 
the content in pure caustic soda in the drums differs a cor- 
rection of errors arising from these causes needs to be 
made. If by the glass test a weak soap is shown which is 
not firm enough and has a turbid appearance without lustre 
which is already evidenced in the kettle on the surface by 
a tough, stronger layer of foam an addition of lye mixed 
with an equal quantity of alcohol is promptly worked into 
the soap, and the saponification is allowed to be completed 
in a covered kettle. 

A tough dense layer of foam may also arise from in- 
sufficient water and only then the cooled sample will appear 
more firm, while a normal soap shows a clear fiery appear- 
ance and normal firmness. 


Remedy for Unfavorable Phase 


In case of too sharp a soap it happens that the sample 
on the glass is watery and runs, drips from the ladle rather 
than running off in thin sheets, is less transparent and the 
cooled sample is not elastic between the fingers, but is short, 
brittle and appears without lustre. Here the remedy is 
only an addition of a corresponding quantity of cocoanut 
oil mixed with a small amount of boiling water. The mix- 
ture is stirred for a short time into the soap with a hand 
crutch, the kettle is then covered and during one-half hour 
the saponification is allowed to be- completed. The making 
of corrections in the soap for the purpose of more easy 
execution should not be attempted at less than 60°C. On 
the other hand excessive after-warming influences the color. 

As regards the coloring of the soap, this for clear goods 
must not be carried so far that a coloration is visible on 
the flat glass, but the color tone may be easily observable 
only in a filled sample glass of a depth of about 2 cm. 
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For serviceable colors according to the desired color tone 
for clear soaps there may be mentioned: 


1. Citron yellow, for a quite weak tone. 

2. Golden yellow, for stronger yellow coloration. 

3. Uranin, light yellow, for a yellowish green tone. 
4. Wax yellow No. 8, for yellowish coloration. 
( 


itron yellow in combination with either No. 2 or No. 4 
is satisfactory. From the dissolved color enough is added 
to obtain the desired tone, for which purpose a few grams 
suffice for the above soap quantity. 


Following I give a perfume composition for the above 
soap charge: 

500 
500 
125 
500 
300 
100 
SU 
60 
100 
15 


400 


terpineol 
oil of linaloe 
heliotropine 
oil of geranium 
oil of palmarosa, artilicial 
oil of gingergrass 
narcissus, art. 
bromstyrol (hyacinthine ) 
oil of lavender 
oil of Jasmin, art. 
oil of cananga 
300 oil of bergamot (prime) 
400 g benzyl acetate, free from chlorine 
50 g oil of cassia, natural. 
] 


The remnant of the alcohol set mixed with this 
composition, so that it may be taken up by the soap without 
making it turbid. The described soap thus contains a rather 
large amount of alcohol and glycerine and represents a soap 
of first class quality. By omitting the glycerine in this 
mixture and using correspondingly more sugar solution 
there is obtained with equal working method a very good 
irst grade transparent soap, only it is more liable to dry out. 
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TEST FOR RANCIDITY OF FATS AND OILS 


DETECTION OF 
Fellenberg (\Jiit. Lebensmittelunters. Hyg., 


Ors. T von 
1924, 15, 198— 
A mixture of 5 g. of 


RANCIDITY IN FATS AND 


208; Chem. Zentr., 1925, 96, 1., 587).- 
Fuchsine dissolved in 800 c.c. of water, 12g. of crystallized 
and 100 c.c. of 
litre. The reagent 


sodium sulphite dissolved in water, 


N/1 hydrochloric acid, is diluted to 1 
is stored in the dark, and used at the earliest on the fol- 
lowing day. One cc. of oil, or of fat melted with an 
equal volume of light petroleum is shaken vigorously with 
1—2 c.c. of the reagent for 4 min., and examined after 10 
mins. A coloration of either the aqueous or the oil layer 
indicates rancidity. If there is but little coloration, 
equivalent to that imparted by a solution containing 10—20 
mg. of acetaldehyde per litre, the flavour and ordinary 
analytical values must also be taken into consideration. 
Oils imparting color to the aqueous layer are more rancid 
than those becoming colored in the oil layer. Formalde- 
hyde was not detected among the decomposition products 
ot tats. 


NEW FATTY ACID TEST DISCUSSED 

ToraL Fat anp Fatty <Acips IN 
TECHNICAI Grossfeld (Z. Unters, Nahr. 
ussm., 48, 411—424).—Existing methods for determing fat 


DETERMINATION OF 
Soaps. J. Gen- 
and fatty acids in soaps are discussed and a new method is 
10 g. of soap, 10 c.c. of 25 per cent hydrochloric 
heated together 


described. 
acid, and 100 c.c. of trichloroethylene are 
under a reflux condenser. On cooling the alkali in the 
soap is precipitated as chloride. Water is removed by 
the addition of about 20 g. of plaster of Paris, and the 
solution of fat trichlogoethylene is filtered, a portion iS 
evaporated to dryness at 105°, and the residue weighed. 
Loss of weight by volatilisation, in the case of cocoanut of 
palm-kernel oil soaps, is determined separately by titration 
with alcoholic potash of two samples of the above fat 
solution, one of which is evaporated to dryness at 105° 
and re-dissolved in alcohol, and the other is only partically 
evaporated. 
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SOAP INDUSTRY OUTLOOK IS VERY GOOD AT MID-YEAR 


First Half of 1925 Has Been Fraught with Some Serious Difficulties; 


Export Curtailment Has Been the Most Serious Factor in Diminution 


The soap industry has passed through a rather peculiar 
condition since the first of the year. Business has been good 
in some ways while being at the same time distinctly unsat- 
isfactory in others. On the whole, leading manufacturers 
are somewhat inclined to complain not only of the volume 
of business done but of the sort of competition which they 
They admit that their 


volume of sales has been only slightly curtailed when com 


have encountered in certain markets. 


puted on a tonnage basis but at the same time they assert 
that on the basis of value, the situation has not been entirely 
satisfactory. 

Probably 


more unsatisfactory than in any other is the export inquiry. 


the particular in which the industry has beer 
Instead of a gradual increase in export sales, there has been 
This 
nounced in the markets which should have shown, perhaps, 


The West 


Mexico have been buying in about the 


instead a shrinkage. shrinkage has been most pro 


the largest increase. nearby markets of the 


Indies. Canada and 
same volume to which the trade which largely controls these 
More 
as those of the Far East and South 

falling off 


Export Markets Shrink 


This shrinkage has been due, more than anything else, to 


markets has been accustomed. distant markets such 
America have shown a 


distinct and measurable in sales. 


the renewal of strong competition from countries which for- 
merly held a fair proportion of the trade, but for one reason 
In the South Amer- 


ican market it has been the German industry which has been 


or another lost a goodly portion of it. 
the most active. Price competition of the keenest sort espe- 


cially on the cheaper grades of soaps has been the lever 
with which the Germans have sought to pry and have suc- 
ceeded partially in prying the business away from American, 
British and to some extent French and Spanish manufac- 
turers. At the same time, the competition has not been 
wholly along the line of price cutting. In part, it has been 
a matter of more liberal terms of sale and more careful and 
systematic handling of the trade. 

German competition has also been felt in the growing 
markets of the Far East. But in these markets the Japanese 
have given the Germans a taste of their own medicine. 
While complete figures are not available, computations de- 
rived from British sources show that Japan has increased 
her share of this trade nearly 10 per cent during the first 
four months of the year as compared to the figures for 1924. 
German soaps also show some gain in shipments into these 
markets. The loss has been felt most keenly by the American 
manufacturers and to a minor degree by the British, although 
the British loss has been more in the nature of a failure to 
gain in proportion to probable increase in consumption. 

The domestic consumption also appears to be somewhat 
less, although of course statistics as to this are not available. 
Such manufacturers as have been interviewed indicated that 
their sales have fallen slightly. They attribute this to the 
fact that business in the large soap consuming industries has 
been decidedly backward rather than to any failure of the 
household demand, which most of them estimate has shown 


some further increase. 


White Soaps Still Gaining 
toward the use of 


The 


operations continues. 


trend white domestic 


soaps in 
It has to some extent been accentuated 
by the fact that yellow soaps are considerably more costly 
to make than they were a short time ago owing to increases 
in some of the principal ingredients which enter into them. 
This has curtailed to some extent the pushing of these soaps 
by the manufacturers. In addition, the extensive advertising 


of certain brands of white soaps is slowly turning the public 


to these in preference t6 the yellow materials. 
in the use of flake 


It is, however, at a somewhat slower rate tnan 


The growth and powdered soaps also 
continues. 
that of the last two years. 
that the 


the product 1s being reached. 


Some makers are of the opinion 
limit of probable consumption of these forms of 
Others still 


for them in prospect 


protess to see a 


very much wider demand This is a 


matter which cannot possibly be tested over so short an 


interval 2s six months. 


The period has witnessed a considerable curtailment of 


soap production, although most of the curtailment is com 
paratively recent and represents the usual summer shutdown 
of plants which is a fixture in the industry. The percentage 
closed down is variously estimated and the figures vary s¢ 


widely that it is hardly worth while to venture an estimate. 


In any event, such a figure would give an entirely wrong 
impression of the actual condition of the market. It is, of 
course, net as bad as the percentage of summer curtailment 
would seem to indicate. 

material situation has undergone m 


The raw particular 


change. The usual seasonal fluctuation in the cost of animal 
fats is of course being felt to some extent. In chemicals, the 


situation is relatively without change. In isolated instances 
in which manutacturers are not completely covered by con- 
able to 


The condition is by no means 


tracts at fixed prices, they have been buy caustic 
alkali at rather low prices. 
serious enough to give concern to the contract holders or 
to lead to any anticipated readjustment in the price of chem- 
icals on contract. It is, however, a rather disturbing feature 
to the soap manufacturer whose competitor is temporarily 
able to beat him a few points on the cost of his chemicals. 
The situation in the soap manufacturers’ perfumes has been 
a fairly steady one. A complete review of the progress being 


made in these materials is contained in another article in 


this section. 


More in By-Products 


By-products of the soap manufacturing industry have nat- 
urally been in a rather strong position owing to the curtail- 
ment in production. The situation in glycerine is an inter- 
esting instance in point. The crude grades of glycerine have 
become exceedingly difficult to get in this market. They have 
not advanced very sharply in price owing to the fact that 


buyers of them have well defined ideas as to their 


The effect upon the refined grades has been 


very 
intrinsic value. 
considerably greater than that upon crude. These qualities 
have been in more or less steady and satisfactory demand 
and have advanced quite sharply in price since the beginning 


of the year. In this they have been aided by the fact that 
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the situation in Great Britain has closely paralleled that in 
the United States and relief from British sources has been 
impossible little more 
money for this by-product and in addition has been assured 
of a market for it at a fair price, something which cannot 


be guaranteed every year. 


Hence the maker has received a 


This picture of the last six months might easily lead to 
the belief that the industry was on the downgrade or in the 
throes of a very serious slump. While the summary of what 
has actually happened could easily lead to such belief, a 
more careful analysis will prove that no such conclusion can 
properly be drawn from the array of facts here presented. 
The truth is that the outlook for the final six months ot 
the year is not at all discouraging. 

The summer slump in production and also to some extent 
in demand, can lead to only one thing. That is renewed 
purchasing in the autumn to make up for the lack of sum 
mer buying together with renewal of manufacturing opera- 
tions to compensate for curtailment during the summer may 
be expected to make the last six months of the year and 
particularly the final three months extremely active ones 

There is no question that the inquiry for soap for house- 
hold use will be maintained during the remainder of the year 
The demand for industrial purposes may well be considerably 
heavier. Certain it is that a revival of business in the textile 
and leather fields, which now seems likely, will leead to 
considerably increased purchasing of soaps for these purposes. 

The more unfavorable aspect of the situation is the loss 
in export trade. This cannot be made up without strenuous 
efforts on the part of the manufacturers. 


very difficult competitors to meet and these competitors are 


They have two 


now entrenching themselves in fields with which each is most 
familiar. It will take some real ingenuity to regain what 
has been lost, to say nothing of resuming the steady increase 


which was the rule in recent years. 


Prospects Are Good 


Raw material prospects for the coming six months are 
Supplies will probably be ample and there is no 
It may 


good. 
reason to anticipate undue price fluctuations in fats. 
be almost positively asserted that no material change in 
chemicals will be made. Manufacturers will certainly not 
alter their schedules before September when the contract 
season opens and it is almost as certain that they will con- 
tinue present prices, which have been found to be eminent'y 
satisfactory to both producers and consumers, in effect during 
the coming year. 

An increase in the outlet for soaps, steady conditions in 
the market for raw materials and the prospect for a renewal 
of activity in leading soap consuming industries, are thus 
the factors facing the soap industry at the beginning of the 
second half of the year. Despite a rather unsatisfactory 
showing during the first half, there is every reason to be 
optimistic when looking forward to the second half. It is 
noteworthy that most of the leading manufacturers are opti- 
mistic in their comments on the immediate future. They 
are well aware of the difficulties to be faced, but almost as 
a unit they agree that these difficulties are only the cover 
of newer and greater opportunities. 


Lightning Destroys $1,000,000 Cocoanut Oil Plant 


Advices from the Philippines state that the cocoanut oil 
plant of Lever Brothers, located at Manila, was struck by 
lightning recently. Loss was estimated at $1,000,000. No 
details as to insurance have been received. 
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A NEW SOAP OIL, MYRABOLA OIL* 


Recently a North German factory put on the market a 
soap oil under the name of Myrabola oil in various grades. 
The method by which this factory prepares this Myrabola 
oil originates with 
patent. 


R. Tern, of Berlin and is protected by 


Myrabola oil represents a technical oil of many sided ap- 
plication, especially has it proved valuable in practical ex- 
periments as raw material for the manufacture of soaps. 
The physical and chemical properties of Myrabola oil lie 
between wide extremes. The color changes between light 
yellow and light red brown, the odor is weak, agreeably oil 
like and the consistency of the various grades of Myrabola 
oil are more or less viscid and have a variable amount of 


stearin. The chemical constants are: 


Specific gravity 15° C........... .9552—.9541 

\cid number ee 13—30 

Saponification number. . 166—217 

Unsaponitiable matter ........... 8—2.2% 

lodine number .... 70—100 

Glycerine content 8—10% 

Oxy fatty acids. eee 50% 

Remarkable is the very small percentage of unsaponifiable 

matter (matter soluble in petroleum ether), according to 
which the oil shows an average saponifiability of 98-99 per- 
cent, since impurities and water are not contained in the oil. 
Myrabola oil is a mixture of most varied fatty acids and of 
their glycerides, and that especially of acids of palmitin, 
stearin, and other less abundant fatty acids. Myrabola oil 
prepared from domestic raw materials, with a mixture of 
30-90 percent of ‘Myrabola oil (e. g. 90 percent of Myrabola 
oil and 10 percent of cocoanut oil) yields good grained soaps. 
The color of the soaps is pure white to slightly yellowish, 
according to the quality of the Myrabola oil. Tle soaps are 
practically odorless and make very good lather. The oil 
may also be used advantageously for the preparation of the 
finest toilet, shaving, and medicinal soaps. (Chemiker- 
Zeitung, 1925, No. 13, p. 95. 


* Seifens. Zeitg. Vol 2, No. (1925) p. 304. 


New Vegetable Oil Factory in Brazil 


According to a report received by the Department of 
Commerce from Vice Consul Fred C. Eastin, Pernambuco, 
Brazil, plans have been completed for the construction of a 
vegetable oil factory in the State of Pernambuco to be 
known as Fabrica Santo Antonio. It will be located north 
of Recife near the village of Ponta de Pedras, within easy 
reach of the ocean with suitable port facilities for the small 
coastwise vessels. All machinery and equipment for the 
plant has been purchased in Europe. 


Soap Factory in Ciudad Juarez, Mexico 


The Department of Commerce is informed by Vice Con- 
sul Oscar C. Harper, Ciudad Juarez, Mexico, that the 
Juarez Mercantile Company of that city recently established 
a small soap factory there. The machinery is home made 
and the estimated capacity is about 300 to 400 cases per 
month. Should the plant prove successful it will be enlarged 
and modern machinery installed. 


Features to Be Found on Other Pages 
Readers of the Soar Section usually will find items of in- 
terest in our Trade Notes, as well as in Patents and Trade- 
marks and Washington and Foreign Correspondence. 


Wife Wins Doctor’s Check 


Doctor: “Young man, you owe your very remarkable 
recovery to your wife’s tender care.” 

“It’s kind of you to tell me, doc. I shall make out the 
check to my wife.’—Western Druggist. 
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PLUMBERS IN SOAP DISPLAY CONTEST 


Plumbers’ Window 
Display Contest sponsored by the Procter & Gamble Co., 
were carried off by the Southern Company, of 
Memphis. Three prizes of $50, $35, $15 were offered for 
the best examples of Ivory soap in a display of bath room 


First honors in the second national 


Heating 


fixtures. Many remarkable exhibits were set up and there 


were some very striking ideas presented worthy of the 


The prizes were awarded, however, 
on the principle of a natural display of the individual 
fixtures with due consideration of the homelike make up 
of the bath room itself; together with the appropriate display 
of the soap without a forced intrusion of the advertising 
features 


jury’s consideration. 


Market in the Netherlands for Soap 


The latest year for which the Dutch Government has 
announced soap production in the Netherlands is for 1922, 
when 35,827 metric tons of soft soap, 17,356 tons of soap 
powder, and 9,981 tons of liquid soap was reported. Little 
American soap tinds its way into Holland for ordinary use. 
Soft green soap is popular in Dutch kitchens, for the pur- 
pose for which soap flakes and soap powders are more 
commonly used in America, says Consul Edward A. Dow, 
Rotterdam. The retail price for this soap is 20 Dutch 
cents, or about 8 American cents, per pound. Ordinary 
laundry soap is retailed at 18 Dutch cents ($.07) per cake, 
which is about one-third the size of a cake of ordinary 
American laundry soap. There should be a market in the 
Netherlands for a good grade of American toilet soap, 
soap chips and laundry soap. 


Soap Trade in Rumania 


Before the world war the native soap factories in 
Rumania were practically able to cover the whole home 
demand. Immediately after the war, during the period 
when the country was being reorganized, the import trade 
done with France, Greece, and Turkey was fairly brisk. 
At present there are 228 soap factories in operation in 
Rumania; many are of but little importance, but their 
total production is almost sufficient to cover home require- 
ments. These factories, make, especially, soaps in bars and 
cakes; the latter are square, with smooth surfaces. 


Northern Sumatra Making More Soap 


Caustic soda is imported into Northern Sumatra mainly 
for the manufacture of soap, a comparatively recent in- 
dustry. With the increasing manufacture of soap there 
has been a corresponding increase in the imports of caustic 
soda, the receipts in 1924 amounting to 194,264 kilos, of 
which the United States furnished approximately one-half 
and England practically the balance. 


Why Fool Yourself? 


Suppose that of three wishes of man one only could 
be granted, should not this wish be for health? For 
wealth cannot guarantee to bring health, and happiness is 
seldom enjoyed by those who do not have health, says the 
Silent Partner. 

When we have health, we can have, if we will, a very 
happy time working for wealth. This is a truth that can- 
not successfully De refuted, though unfortunately it is 
sometimes disputed by those who are fooling themselves. 


No Favoritism 


Mrs.—Dad, Mary is already twenty-one years old and 
ought to get married. 

Mr.—Take your time, let her wait for the right man. 
oo (furiously)—Why should she? I didn’t—Buffalo 
ISON, 


Sesides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 


ESSENTIAL OIL REVIEW 317 


FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


been able to do anything at all. Manufacturers report, how- 
ever, that the situation is not unfavorable. The consumers 
are taking their quotas against standing contracts readily 
enough and the volume of outside business, while admittedly 
Prices have been reasonably 


New 


owing to the 


small, is quite satisfactory. 


steady. Some local shading in York and in other 


indulged in keenness of 


competition, but the 


sections has been 


situation as a whole has been good 
enough to warrant steady maintenance of prices throughout 
the month. 


Imported chemicals are materially firmer than they have 
been recently, although actual price changes in them are 
lacking. Caustic potash, carbonate of potash and other 
imported soap chemicals are holding up well and stocks of 


none of them seem top heavy. Buyers are getting goods 


at fair prices and importers are making a fair profit. Thus, 


the general situation is satisfactory to both groups. 


Other Soap Materials 


Trading during the month has been along rather quiet 
lines. The soap industry is taking on only moderate sup- 
plies and these generally only when they are needed at once 
The recent strength in rosin is well sustained. No surplus 
has been allowed to accumulate at the shipment ports and 
the export demand during the month has been more than 
sufficient to take care of available supplies even at advancing 
prices. Other materials were without unusual feature. 


Duty on Bath Tablets Reduced 


No. 49512—BatuH TasLtets—MeEpDICINAL SuBSTANCE— 
Protest 84995—G of Frederick Hobrath (New York). 
Bath tablets classified as a medicinal substance at 75 per 
cent ad valorem under paragraph 62, tariff act of 1922, are 
claimed dutiable at 25 per cent under paragraph 23. 

Opinion by McCientanp, G. A. The bath tablets in 
question were held dutiable under paragraph 23 as claimed. 
\bstract 47560 followed. 

No. 49566.—Sidney Isaacs, New York, same as above. 


Soap Impervious to Water Pays High Duty 


No. 49651.—Protest 986570—65034 of G. W. Sheldon & 
Co. (Chicago). Soap coated with a material which renders 
it impervious to water, classified at 60 per cent ad valorem 
under paragraph 1419, tariff act of 1922, is claimed dutiable 
at 30 per cent under paragraph &2. 

Opinion by McCLetitanp, G. A. 


On the record presented 
the protest was « verruled. 


Artificial Fruit Soap Duty Reduced 


No. 49623.—Lemon Soap.—Protest 85109—G of B. Altman 
& Co. (New York). Soap in the form of lemons, classified 
as artificial fruits at 60 per cent ad valorem under paragraph 
1419, tariff act of 1922, is claimed dutiable as toilet soap at 
30 per cent under paragraph 82. 

Opinion by McCrettanp, G. A. On the authority of 
Abstract 47154 lemon soap was held dutiable at 30 per cent 
under paragraph &2. 


A Romance of the Installment Plan 


“My dear,” said the old man tenderly, “today is our dia- 
mond wedding and I have a little surprise for you!” 

“Yes,” said the silver-haired wife. 

He took her hand in his 

“You see this engagement ring I gave you seventy-six 
years ago?” 

“Yes,” said the expectant old lady. 

“Well, I paid the final installment on it today and I am 
proud to announce that it is now altogether yours !”—Wcs?- 
ern Druggis! 








\MERICAN PERE 


TALLOW 
This 


firm, with latest sales of 


(Written Specially for Journal) 


The tone of the market is very 


New York 


plant. During the early part of this week several million 


Extra Tallow at 9'4c. per pound, ex-producer’s 


pounds changed hands at this level, with one of the largest 


Soapers a steady buyer. Good quality Grease is in active 
sold at &834c. 
for high acid stock. 


Middle West and at Western points 


ire firmer and higher and Choice Tallow are re 


demand and can be to 8%c. loose with but a 
small discount 
The markets in the 


sales of 


ported as high as 10c, per pound. 


Indications point to the sustained level of prices, and the 


further advance 


ossibility of < 


i 
1S, 1925. 


July Topias T. PERGAMENT 


GLYCERINE 
1 his 


(lV ritten Specially for Journal) 


change has been made 


Pure, 
the market has 
the last 


While nc 
Chemically 


in the general quotation 
June 11] 


nside rable 


since our rey it W of Was 


assumed c¢ strength 


two weeks and price than 19c, 


is now warranted; we will not be surprised if an 


occurs shortly Dynamite has been in much bette 
Crude has 


turned into ( 


idvance 


demand and brought prices which would 


hemically Pure, without any profit 


f all grades are short in this country and during 


e first four months of the year, it has been necessary to 


import 6,600,000 Ibs. or at the rate of approximately 20, 
000,000 Ibs. per year, 
lor the same period last year 


700,000 Ibs 


which is approaching pre-war figures. 


the imports were only 3, 
The production of Glycerine in Europe is also 
small and prices there are now above ours, so that a prem- 
ium over domestic quotations would have to be 


that no 


paid and 


even at large quantities are available. In our 


opinion the demand for Refined Glycerine during the bal 


ance of this year is likely to be such as will cause a ris 
of at least lc per Ib 
luly 10, 1925. W. A. 


STOPFORD 


VEGETABLE OILS 
This Journal) 


market is in a 


(Written Specially for 


The vegetable oil fairly steady position 


} 


Soap manufacturers seem to be interested in forward r¢ 


quirements and quite some business has been done for fall 


deliveries. Stocks of oils for soap making are not very 


rge and on this account cocoanut oil, palm and palm 


kernel oils have been commanding a nearky 


delive ries \ re 
mills in the 


premium for 


which recently occurred at one of the 


crushing Philippines, according to reports, de 


stroved a large quantity of copra and this, to a large 


extent, 
has tightened the cocoanut oil market 

With 
ound lots of palm oils have 


animal fats steady to firm, several contracts for 


recently been placed for for 
both Niger and 


advanced during the past few 


vard shipments. Prices of Lagos grades, 


for forward deliveries, have 


avs 


& EssenTIAL Oit ReEvIEW 


Jury, 1925 


Cotton seed oil in the South and crude corn oil are firm, 
with stocks of the latter limited. 


\ good supply and the unsettled rate of exchange of 


Italian lira have caused commercial olive oil and olive oil 


somewhat easier. 
1925. A. Fi. 


foots to become 


July 14, HORNER. 


INDUSTRIAL CHEMICALS 


The usual summer quiet trend has been observed in the 


market for industrial chemicals during the period under 


review. In general, trade has not been as satisfactory as 


it might have been. However, it may be said that brokers 
principal 
condition of the market. 


from the 
They are finding that on 


and dealers have been the sufferers 


present 
even small purchases, the 


tendency of the consumers is 


to go direct to the leading manufacturers and to eliminate 
all the charges which they can in making their purchases. 
The alkali market has had little use 


month 


for dealers during the 
Only on the less than carload business have they 


Preceding Pag 


(¢ ‘ontinued on 


SOAP MATERIALS 
Tallow and Grease 


Edible, New 
York, S85¢c. White 


Tallow, New York, Special &5éc. 
10Me. Yellow grease, New 
New York, 9c. 

Rosin, New York, July 15, 
10.0: 


York, 


Grease, 


10.05 
10.35 
11.05 
12.00 
13.45 
14.60 


( good 5 

) ces 10.05 Kk 
ree 10.05 M 
k vce ROO De Sen 
G oon Oe W. 
H err 10.05 W. 
Starch Pearl, per 100 Ibs.. ; 
Starch, Powdered, per 100 Ibs 
Stearic acid, single pressed, pet 
Stearic acid, double pressed, pel 
Stearic acid, triple pressed, per II 
Glycerine, C. P., per Ib.. 
Glycerine, dynamite, per Ib.... 
Soap lve, crude, 80 per cent, | 
Saponification, per Ib 


ommon to 


Cocoanut, edible, per Ib ; 
Cocoanut, Ceylon, Dom., per | 
Palm, Lagos, per 

Palm, Niger, per Ib... 

Palm, Kernel, per Ib 

Cotton, crude, per lb., 

Cotton, refined, per Ib 

Soya Bean, per 

Corn, crude, per Ib... 

Castor, No. 1, per Ib.. 
Castor, No. 3, per Ib 

Peanut, crude, per Ib 

Peanut, refined, per Ib 
Olive, denatured, per gal ee ; 
Olive Foots, prime green, per lb.... .. J9Y4@ 09% 





nom. 
nom. 


Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs oan (@ 3.20 
Soda Ash, 58 per cent, per 100 Ibs 4 38 1.45 
Potash, Caustic, 88@92 per I} 
Potash Carbonate, 80@85 per cent, pet : J 
a rat Saas : 06 @ 06% 
Salt, Common, fine per ton.. - 15.00 (24.00 
Sulphuric acid, 60 degrees, per ton 950 11.00 
Sulphuric acid, 66 degrees, per ton.. 14.00 (16.00 
Borax, crystals, per Ib 04344 05% 
Borax, granular, per lb... ; 0434@ 09% 
Zinc oxide, American, lead free, per O7K@a 08% 


cent, per Mey 


07% 





\ MERICAN 


TALLOW 
Sy tally for This 


firm, with latest sales of 


Journal) 
The 


New York Extra Tallow at 9c. per pound, ex-producer’s 


tone of the market is very 


plant. During the early part of this week several million 


pounds changed hands at this level, with one of the largest 


Soapers a steady buyer. Good quality Grease is in active 
sold at &834c 
acid stock. 

Middle West and at Western points 
and higher and 


10c. 


Indications point t 


demand and can be to 8%c. loose with but a 


small discount for high 


The markets in the 


firmer sales of Choice Tallow are re 


ported as high as per pound. 


the sustained level of prices, and the 


ssibility of a further advance 


i 
July 15, 1925. TosBias PERGAMENT 


GLYCERINE 
for 7 his Je uw? 


change ha 1ade in the 


While n 


Chemically 


general quotation 


Pure, sin ur review of June 11 was 


n, the market h assumed considerable strength 


in the last two weeks and a higher price than 
bulk, is now warranted; we will not be surprised if 
better 


which would 


occurs shortly Dynamite has been in much 


has 


Chemically 


idvance 


demand and Crude brought 


ver 19¢, 


+] 


ne re 


prices 


turned into Pure, without any 


mer. 


Stocks of all grades are short in this country and during 


the first four months of the year, it has been nec¢ 


ssary to 
import 6,600,000 Ibs. or at the rate of approximately 20, 
QO0,COO lbs. i 


lor the same period last 
700,000 Ibs 


per year, which is approaching pre-war figures 


year the imports were only 3, 
The production of Glycerine in Europe is also 
that a 


paid and 


small and prices there are now above ours, so prem 


ium over domestic quotations would have to be 


even at that no large quantities are available. In ou 


opinion the demand for Refined Glycerine during the bal 


ince of this year is likely to be such as will cause a rise 


f at least le per lb 
July 10, 1925. W. A 


STOPFORD 


VEGETABLE OILS 


(Written Specially for This Journal) 


The vegetable oil market is in a fairly steady 


Soap 


position 


manufacturers seem to be 


forward ré¢ 


fall 


very 


interested in 


quirements and quite some business has been done for 


deliveries Stocks « making are not 


oil, 


premium fc r nearey 


f oils for soap 


large and on this account cocoanut palm and palm 


1 


kernel oils have been commanding a 


deliveries \ fire which recently occurred at one of the 


crushing mills in the Philippines, according to reports, de 
stroved a large quantity of copra and this, to a large extent, 
is tightened the cocoanut oil market 
With 
round lots of palm oils have recently been placed for for 


both Niger 


advanced during 


animal fats steady to firm, several contracts for 


and Lagos grades, 


the 


vard shipments. Prices of 


for forward deliveries, have few 


day S 


past 


PERFUMER & 


Jury, 1925 


ESSENTIAL Ort REVIEW 


Cotton seed oil in the South and crude corn oil are firm, 
with stocks of the latter limited 
the 


commercial 


\ good supply and unsettled rate of exchange of 


Italian 


foots to become somewhat easier. 


July 14, 1925. \. H 


lira have caused live oil and olive oil 


HORNER. 


INDUSTRIAL CHEMICALS 


The usual summer quiet trend has been observed in the 


market for industrial chemicals during the period under 


review. In general, trade has not been as satisfactory as 
However, it said that brokers 
the 


the market. 


it might have been. may be 
the 


finding that on 


and dealers have been principal sufferers from 


present condition of They are 


even small purchases, the tendency of the consumers is 


to go direct to the leading manufacturers and to eliminate 
all the charges which they can in making their purchases. 
The has had little use 
month 


alkali market for dealers during the 


Only on the less than carload business have they 
(Continued on Precedu Page 


SOAP MATERIALS 
Tallow and Grease 
York, 


grease, 


Tallow, 
10%c. Yellow 
New York, 9 
New 
Common to good 
1) sw ai 10.05 I. 
iy Gmeesta's 10.05 M 
I cove RODS NM. ws 
G intaeece We wa 
H , reeves 1005 W. W 
Starch Pearl, per 100 Ibs.. 

Starch, Powdered, per 100 Ibs 

Stearic acid, single pressed, per i 
Stearic acid, double pressed, per lb 
Stearic acid, triple pressed, per Ib 
Glycerine, C. P., per Ib.. 

Glycerine, dynamite, per Ib... 

Soap lve, crude, &0 per cent, loose, per lIb.. 
Saponification, per lb 


New 


Special S&5éc. Edible, New 


New York, 85% White 


York, 


Grease, 


York, July 15, 


Rosin, 
10.05 10.05 
10.35 
11.05 
12.00 
13.45 
14.60 


Oils 


Cocoanut, edible, per Ib 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per 
Palm, Niger, per Ib 
Palm, Kernel, per Ib 
Cotton, crude, per Ib., 
Cotton, refined, per Ib., 
Soya Bean, per 

Corn, crude, per 

Castor, No. 1, per lb.. 
Castor, No. 3, per lb 
Peanut, crude, per Ib 
Peanut, refined, per Ib 
Olive, denatured, per gal ve 
Olive Foots, prime green, per lb... Br (a 09% 


nom. 
nom. 





Chemicals 
( 


Soda, Caustic, 76 per cent, per 100 lbs Fae a @ 3. 
1. 


2 
Soda per 100 lbs 4 


per 


\sh, 58 per 
Caustic, 


cent, 
Potash, 88.92 
Potash Carbonate, 80@85 per cent, pet 
N. Y. ipenware 

Salt, Common, fine per ton.. e 
Sulphuric acid, 00 degrees, per ton 
Sulphuric acid, 66 degrees, per ton.. 
Borax, crystals, per Ib 0434 
Borax, granular, per Ib ‘ 0434 
Zinc oxide, American, lead free, per lb.... .077#%@ 


cent, per 


07! 07% 
06% 
(a 24.00 
(11.00 
(a 16.00 
05% 
05% 


08% 


0 
15.00 
9 50 


14.00 





